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P a r t  O n e Reading Comprehension

U N I T  1

Passage 1

     If you intend using humor in your talk to make people smile, you

must know how to identify shared experiences and problems. Your

humor must be relevant to the audience and should help to show them

that you are one of them or that you understand their situation and

are in sympathy with their point of view. Depending on whom you are

addressing, the problems will be different. If you are talking to a

group of managers, you may refer to the disorganized methods of

their secretaries; alternatively if you are addressing secretaries, you

may want to comment on their disorganized bosses.

      Here is an example, which I heard at a nurses' convention of a

story which works well because the audience all shared the same view

of doctors. A man arrives in heaven and is being shown around by St.

Peter. He sees wonderful accommodations, beautiful gardens, sunny

weather, and so on. Everyone is very peaceful, polite and friendly

until, waiting in a line for lunch, the new arrival is suddenly pushed

aside by a man in a white coat, who rushes to the head of the line,

grabs his food and stomps over to a table by himself. ¡°Who is that?¡±

the new arrival asked St. Peter. ¡°Oh, that's God,¡± came the reply,

¡°but sometimes he thinks he's a doctor. ¡±

     If you are part of the group which you are addressing, you will



be in a position to know the experiences and problems which are

common to all of you and it'll be appropriate for you to make a

passing remark about the inedible canteen food or the chairman's

notorious bad taste in ties. With other audiences you mustn't attempt

to cut in with humor as they will resent an outsider making

disparaging remarks about their canteen or their chairman. You will

be on safer ground if you stick to scapegoats like the Post Office or

the telephone system.

     If you feel awkward being humorous, you must practice so that it

becomes more natural. Include a few casual and apparently off-the-

cuff remarks which you can deliver in a relaxed and unforced manner.

Often it's the delivery which causes the audience to smile, so speak

slowly and remember that a raised eyebrow or an unbelieving look

may help to show that you are making a light-hearted remark.

     Look for the humor. It often comes from the unexpected. A

twist on a familiar quote ¡°If at first you don't succeed, give up¡± or a

play on words or on a situation.  Search for exaggeration and

understatements. Look at your talk and pick out a few words or

s e n t e n c e s  w h i c h  y o u  c a n  t u rn about and iniect with humor.

1£® To make your humor work, you should

   A£® take advantage of different kinds of audience.

   B £®  m a k e  f u n  o f  t h e  d i s o r g a n i z e d  p e o p l e .

   C£® address different problems to different people.

   D£® show sympathy for your listeners.

2£® It can be inferred from the text that public services

   A£® have benefited many people.

   B £®  a r e  t h e  f o c u s  o f  p u b l i c  a t t e n t i o n .

   C£®  are an inappropriate subject for humor.

   D £®  h a v e  o f t e n  b e e n  t h e l a u g h i n g  s t o c k .



3£® The best title for the text may be

   A £®  U s e  H u m o r  E f f e c t i v e l y .

   B £®  Various Kinds of Humor.

   C £®  A d d  H u m o r  t o  S p e e c h .

   D£®  Different Humor Strategies.

Passage 2

     Since the dawn of human ingenuity, people have devised ever

more cunning tools to cope with work that is dangerous, boring,

burdensome, or just plain nasty. That compulsion has resulted in

robotics¡ªthe science of conferring various human capabilities on

machines. And if scientists have yet to create the mechanical version

of science fiction, they have begun to come close.

     As a result, the modern world is increasingly populated by

intelligent gizmos whose presence we barely notice but whose

universal existence has removed much human labor. Our factories

hum to the rhythm of robot assembly arms. Our banking is done at

automated teller terminals that thank us with mechanical politeness

for the transaction.  Our subway trains are controlled by tireless

robot-drivers.  And  thanks  to  the  continual  miniaturization  of

electronics and micro-mechanics, there are already robot systems that

can perform some kinds of brain and bone surgery with submillimeter

accuracy¡ª far greater precision than highly skilled physicians can

achieve with their hands alone.

     But if robots are to reach the next stage of laborsaving utility,

they will have to operate with less human supervision and be able to

make at least a few decisions for themselves¡ªgoals that pose a real

challenge. ¡°While we know how to tell a robot to handle a specific

error,¡± says Dave Lavery, manager of a robotics program at NASA,

¡° we can't yet give a robot enough ¡® common sense¡¯ to reliably
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interact with a dynamic world. ¡±

      Indeed the quest for true artificial intelligence has produced very

mixed results. Despite a spell of initial optimism in the 1960s and

1970s when it appeared that transistor circuits and microprocessors

might be able to copy the action of the human brain by the year 2010,

researchers lately have begun to extend that forecast by decades if not

centuries.

      What they found, in attempting to model thought, is that the

human brain's roughly one hundred billion nerve cells are much more

talented¡ª  and human perception far more complicated¡ª  than

previously imagined. They have built robots that can recognize the

error of a machine panel by a fraction of a millimeter in a controlled

factory environment.  But the human mind can glimpse a rapidly

changing scene and immediately disregard the 98 percent that is

irrelevant, instantaneously focusing on the monkey at the side of a

winding forest road or the single suspicious face in a big crowd. The

most advanced computer systems on Earth can't approach that kind

of ability, and neuroscientists still don't know quite how we do it.

4£®  According to the text, what is beyond man's abilitynow is to

    design a robot that can

    A£®  fulfill delicate tasks like performing brain surgery.

    B£®  interact with human beings verbally.

    C£®  have a little common sense.

    D £®  r e s p o n d  i n d e p e n d e n t l y  t o  a  c h a n g i n g  w o r l d .

5 £®  B e s i d e s  r e d u c i n g  h u m a n  l a b o r ,  r o b o t s  c a n  a l s o

    A£®  make a few decisions for themselves.

    B £®  d e a l  w i t h  s o m e  e r r o r s  w i t h  h u m a n  i n t e r v e n t i o n .

    C£®  improve factory environments.

    D£®  cultivate human creativity.



6£® The author uses the example of a monkey to argue that robots are

   A£®  expected to copy human brain in internal structure.

   B £®  a b l e  t o  p e r c e i v e  a b n o r m a l i t i e s  i m m e d i a t e l y .

   C£® far less  able  than  human  brain  in  focusing  on  relevant

        information.

    D£®  best used in a controlled environment.

Passage 3

      Could the bad old days of economic decline be about to return?

Since OPEC agreed to supply-cuts in March, the price of crude oil has

jumped to almost $26 a barrel, up from less than $10 last December.

This near-tripling of oil prices calls up scary memories of the 1973 oil

shock, when prices quadrupled, and 1979 ¡«  80, when they also

almost tripled. Both previous shocks resulted in double-digit inflation

and global economic decline. So where are the headlines warning of

gloom and doom this time?

      The oil price was given another push up this week when Iraq

suspended oil exports. Strengthening economic growth, at the same

time as winter grips the northern hemisphere, could push the price

higher still in the short term.

      Yet there are good reasons to expect the economic consequences

now to be less severe than in the 1970s. In most countries the cost of

crude oil now accounts for a smaller share of the price of petrol than it

did in the 1970s. In Europe, taxes account for up to four-fifths of the

retail price, so even quite big changes in the price of crude have a

more muted effect on pump prices than in the past.

     Rich economies are also less dependent on oil than they were,

and so less sensitive to swings in the oil price. Energy conservation, a

shift to other fuels and a decline in the importance of heavy, energy-

intensive  industries  have  reduced  oil  consumption.   Software,



consultancy and mobile telephones use far less oil than steel or car

production.  For each dollar of GDP  (in constant prices)  rich

economies now use nearly 50£¥  less oil than in 1973.  The OECD

estimates in its latest Economic Outlook that, if oil prices averaged

$22 a barrel for a full year, compared with $13 in 1998, this would

increase the oil import bill in rich economies by only 0.25¡«0.5£¥ of

GDP. That is less than one-quarter of the income loss in 1974 or

1980. On the other hand, oil-importing emerging economies¡ª  to

which heavy industry has shifted¡ª  have become more energy-

i n t e n s i v e ,  a n d  s o  c o u l d  b e  m o r e  s e r i o u s l y  s q u e e z e d .

     One more reason not to lose sleep over the rise in oil prices is

that, unlike the rises in the 1970s, it has not occurred against the

background of general commodity-price inflation and global excess

demand. A sizable portion of the world is only just emerging from

economic decline. The Economist's commodity price index is broadly

unchanging from a year ago.  In 1973 commodity prices jumped by

70£¥, and in 1979 by almost 30£¥.

7£® It can be inferred from the text that the retail price of petrol will

   go up dramatically if

   A£® price of crude rises.

   B£® commodity prices rise.

   C£® consumption rises.

   D£® oil taxes rise.

8£® We can draw a conclusion from the text that

   A£® oil-price shocks are less shocking now.

   B £®  i n f l a t i o n  s e e m s  i r r e l e v a n t  t o  o i l - p r i c e  s h o c k s .

   C £®  e n e r g y  c o n s e r v a t i o n  c a n  k e e p  d o w n  t h e  o il prices.

   D£® the price rise of crude leads to the shrinking of heavy industry.

9£® From the text we can see that the writer seems



A£® optimistic. B£® sensitive.

C£®  gloomy. D£®  scared.

Passage 4

      The Supreme Court's decisions on physician-assisted suicide

carry important implications for how medicine seeks to relieve dying

patients of pain and suffering.

      Although it ruled that there is no constitutional right to

physician-assisted suicide, the Court in effect supported the medical

principle of ¡° double effect, ¡± a centuries-old moral principle holding

that an action having two effects¡ª a good one that is intended and a

harmful one that is foreseen¡ª is permissible if the actor intends only

the good effect.

      Doctors have used that principle in recent years to justify using

high doses of morphine to control terminally ill patients' pain, even

t h o u g h  i n c r e a s i n g  d o s a g e s  w i l l  e v e n t u a l l y  k i l l  t h e  p a t i e n t .

      Nancy Dubler, director of Montefiore Medical Center, contends

that the principle will shield doctors who ¡° until now have very, very

strongly insisted that they could not give patients sufficient mediation

to control their pain if that might hasten death. ¡±

      George Annas, chair of the health law department at Boston

University, maintains that, as long as a doctor prescribes a drug for a

legitimate medical purpose, the doctor has done nothing illegal even if

the patient uses the drug to hasten death.  ¡° It's like surgery,¡±  he

says. ¡° We don't call those deaths homicides because the doctors

didn't intend to kill their patients, although they risked their death.

If you're a physician, you can risk your patient's suicide as long as

you don't intend their suicide. ¡±

      On another level, many in the medical community acknowledge

that the assisted-suicide debate has been fueled in part by the despair
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of patients for whom modem medicine has prolonged the physical

agony of dying.

     Just three weeks before the Court's ruling on physician-assisted

suicide, the National Academy of Science (NAS) released a two-

volume report, Approaching Death : Improving Care at the End of

Life. It identifies the undertreatment of pain and the aggressive use

of ¡° ineffectual and forced medical procedures that may prolong and

even dishonor the period of dying¡± as the twin problems of end-of-life

care.

      The profession is taking steps to require young doctors to train in

hospices,  to  test  knowledge  of  aggressive  pain  management

therapies, to develop a Medicare billing code for hospital-based care,

and to develop new standards for assessing and treating pain at the

end of life.

      Annas says lawyers can play a key role in insisting that these

well-meaning medical initiatives translate into better care.  ¡°Large

numbers of physicians seem unconcerned with the pain their patients

are needlessly and predictably suffering,¡±  to the extent that it

constitutes ¡° systematic patient abuse. ¡± He says medical licensing

boards ¡°must make it clear that painful deaths are presumptively ones

that  are  incompetently  managed  and  should  result  in  license

suspension. ¡±

10£® From the first three paragraphs, we learn that

     A£®  doctors used to increase drug dosages to control their

         patients' pain.

     B£® it is still illegal for doctors to help the dying end their lives.

     C£®  the  Supreme  Court  strongly  opposes  physician-assisted

         suicide.

     D£®  patients have no constitutional right to commit suicide.



11£® According to the NAS's report, one of the problems in end-of-

     life care is

     A£® prolonged medical procedures.

     B£® inadequate treatment of pain.

     C£® systematic drug abuse.

     D£® insufficient hospital care.

12£®   George Annas would probably agree that doctors should be

     punished if they

     A£® manage their patients incompetently.

     B £®  g i v e  p a t i e n t s  m o r e  m e d i c i n e  t h a n  n e e d e d .

     C£® reduce the dosages for their patients.

     D £®  p r o l o n g  t he needless suffering of the patients.

Passage 5

     The human brain contains 10 thousands million cells and each of

these may have a thousand connections.  Such enormous numbers

used to discourage us and cause us to dismiss the possibility of

making a machine with human-like ability, but now that we have

grown used to moving forward at such a pace we can be less sure.

Quite soon, in only 10 or 20 years perhaps, we will be able to

assemble a machine as complex as the human brain, and if we can we

will. It may then take us a long time to render it intelligent by

loading in the right software or by altering the architecture but that

too will happen.

     I think it certain that in decades, not centuries, machines of

silicon will arise first to rival and then exceed their human ancestors.

Once they exceed us they will be capable of their own design. In a

real sense they will be able to reproduce themselves. Silicon will have

ended carbon's long control. And we will no longer be able to claim

ourselves to be the finest intelligence in the known universe.



     As the intelligence of robots increases to match that of humans

and as their cost declines through economies of scale we may use them

to expand our frontiers,  first on earth through their ability to

withstand environments, harmful to ourselves.  Thus, deserts may

bloom and the ocean beds be mined. Further ahead, by a combination

of the great wealth this new age will bring and the technology it will

provide, the construction of a vast, man-created world in space,

home to thousands or millions of people, will be within our power.

1 3 £®  I n  w h a t  w a y  c a n  w e  m a k e  a  m a c h i n e  i n t e l l i g e n t ?

     A£® By making it work in such environments as deserts, oceans or

         space.

     B£® By working hard for 10 or 20 years.

     C£® By either properly programming it or changing its structure.

     D£® By reproducing it.

14£®   What does the writer think about machines with human-like

     ability?

     A£®  He believes they will be useful to human beings.

     B£®  He believes that they will control us in the future.

     C£® He is not quite sure in what way they may influences us.

     D£®  He doesn't consider the construction of such machines

          possible.

15£® It can be inferred from the passage that

     A£® after  the  installation  of  a  great  number  of  cells  and

         connections, robots will be able of self-reproduction.

     B£® with the rapid development of technology, people have come

         to realize the possibility of making a machine with human-like

         ability.

     C£® once we make a machine as complex as the human brain, it

         will possess intelligence.



D£® robots will have control of the vast, man-made world in

    space.

U N I T  2

Passage 1

     It's a rough world out there. Step outside and you could break a

leg slipping on your doormat. Light up the stove and you could burn

down the house. Luckily, if the doormat or stove failed to warn of

coming disaster, a successful lawsuit might compensate you for your

troubles. Or so the thinking has gone since the early 1980s, when

juries began holding more companies liable for their customers'

misfortunes.

      Feeling threatened, companies responded by writing ever-longer

warning labels, trying to anticipate every possible accident. Today,

stepladders carry labels several inches long that warn, among other

things, that you might¡ªsurprise! ¡ªfall off. The label on a child's

Batman cape cautions that the toy ¡°does not enable user to fly. ¡±

      While warnings are often appropriate and necessary¡ªthe dangers

of drug interactions, for example¡ªand many are required by state or

federal regulations, it isn't clear that they actually protect the

manufacturers and sellers from liability if a customer is injured.

About 50 percent of the companies lose when injured customers take

them to court.

      Now the tide appears to be turning. As personal injury claims

continue as  before,  some  courts  are  beginning  to  side  with

defendants,  especially in cases where a warning label probably

wouldn't have changed anything. In May, Julie Nimmons, president

of Schutt Sports in Illinois, successfully fought a lawsuit involving a



football player who was paralyzed in a game while wearing a Schutt

helmet. ¡° We' re really sorry he has become paralyzed, but helmets

aren't designed to prevent those kinds of injuries,¡±  says Nimmons.

The jury agreed that the nature of the game, not the helmet, was the

reason for the athlete's injury. At the same time, the American Law

Institute¡ª  a  group  of judges,  lawyers,  and  academics  whose

recommendations carry substantial weight¡ª  issued new guidelines

stating that companies need not warn customers of obvious dangers or

bombard them with a lengthy list of possible ones.  ¡° Important

information can get buried in a sea of trivialities,¡±  says a law

professor at Cornell Law School who helped draft the new guidelines.

I f  t h e  m o d e r a t e  e n d  of the legal community has its way,  the

information on products might actually be provided for the benefit of

c u s t o m e r s  a n d  n o t  a s  p r o t e c t i o n  a g a i n s t  l e g a l  l i a b i l i t y .

1 £®  M a n u f a c t u r e r s  a s  m e n t i o n e d  i n  t h e  p a s s a g e  t e n d  t o

   A£®  satisfy customers by writing long warnings on products.

   B£® become honest in describing the inadequacies of their products.

   C £®  make the best use of labels to avoid legal liability.

   D£®  feel obliged to view customers' safety as their first concern.

2 £®  T h e  a u t h o r ' s  a t t i t u d e  t o w a r d s  t h e  i s s u e  s e e m s  t o  b e

A£® biased. B£® indifferent.

C£® puzzling. D£® objective.

Passage 2

     In the first year or so of Web business, most of the action has

revolved around efforts to tap the consumer market. More recently,

as the Web proved to be more than a fashion, companies have started

to buy and sell products and services with one another.  Such

business-to-business  sales  make  sense  because  businesspeople



typically know what product they're looking for.

     Nonetheless,  many companies still hesitate to use the Web

because of doubts about its reliability. ¡°Businesses need to feel they

can trust the pathway between them and the supplier,¡± says senior

analyst Blane Erwin of Forrester Research.  Some companies are

limiting  the  risk  by  conducting  online  transactions only  with

established business partners who are given access to the company's

private interest.

     Another major shift in the model for Internet commerce concerns

the technology available for marketing.  Until recently,  Internet

marketing activities have focused on strategies to ¡°pull¡± customers

into sites.  In the past year, however,  software companies have

developed tools that allow companies to ¡°push¡± information directly

out to consumers,  transmitting marketing messages directly to

targeted customers.  Most notably, the Pointcast Network uses a

screen saver to deliver a continually updated stream of news and

advertisements to subscribers' computer monitors.  Subscribers can

customize the information they want to receive and proceed directly to

a company 's website.  Companies such as Virtual Vineyards are

already starting to use similar technologies to push messages to

customers about special sales, product offerings, or other events.

But push technology has earned the contempt of many Web users.

Online culture thinks highly of the notion that the information

flowing onto the screen comes there by specific request.  Once

commercial promotion begins to fill  the screen uninvited,  the

distinction between the Web and television fades. That 's a prospect

that horrifies Net purists.

     But it is hardly inevitable that companies on the Web will need to

resort to push strategies to make money. The examples of Virtual

Vineyards, Amazon. com, and other pioneers show that a web site


