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[CET4 2000/ 12 Passaged

In 1993, New York State ordered stores to charge a deposit on
beverage 0 0 O containers. Within a year, consumers had returned
millions of aluminum cans and glass and plastic botiles. Plenty of
companies were eager to accept the aluminum and glass as raw mate-
rials for new products, but because few could figure out what to do
with the plastic, much of it wound up buried in landfills 00D OO0
The problem was not limited to New York. Unfortunately, there were
too few uses for second-hand plastic.

Today, one out of five plastic soda bottles is recycled oooooo
in the United States. The reason for the change is that now there are
dozens of companies across the country buying discarded plastic soda
bottles and turning them into fence posts, paint brushes, ete.

As the New York experience shows, recycling involves more than
simply separating valuable materials from the rest of the rubbish. A
discard remains a discard until somebody figures out how to give it a
second life—and until economic arrangements exist to give that second
life value. Without adequate markets to absorb maierials collected for
recycling, throwaways actually depress prices for used materials.

Shrinking landfill space, and rising costs for burying and burning
rubbish are forcing local governments to look more closely at recycling.

In many areas, the East Coast especially, recycling is already the least



expensive waste-managment option.

For every ton of waste recycled, a city avoids paying for its dis-

posal, which, in parts of New York, amounts to savings of more than

$100 per ton. Recycling also stimulates the local economy by creating

jobs and trims the pollution control and energy costs of industries that

make recycled products by giving them a more refined raw material.
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000000000 00000O0OCThere is no denying that students
should learn something about how computers work, just as we expect
them at least to understand that the internal-combustion engine 0 0 O O
has something to do with burning fuel, expanding gases and pistoris O
#) being driven. (CET4 1998/6 Passage2 1 U 000000000
000000000000 00000O000 there is no denying



that...justas...pas OO0 OO0 OO0OO0O0O0DODO0O we expect them
to understand that, . .[10 0 O that0 O 0 O burning fuel, expanding
gases [0 pistons being driven 0 O 0O 0O O 0O 0O O O O being driven O
OO0 pistons 0000000000 DOODOOODQO there is no

denying 0 has somethingtodowith U0 000000000000
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The economy of the United States after 1952 was the economy of

a well-fed, almost fully employed people. Despite occasional

alarms, the country escaped any postwar depression and lived in a
state of boom. An economic survey of the year 1955, a typical year of
the 1950’s, may be typical as illustrating the rapid economic growth
of the decade. The national output was valued at 10 percent above
that of 1954.\ The production of manufacturers was about 40 percent
more than it had averaged in the years immediately following World
War [I ... As farmers’ share of their products declined, marketing

costs rose . . .
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Rudolf, the Red-Nosed Reindeer(0 O M has canceled his trip to
Britain this Christmas. Instead, Father Christmas will have to rely on
horses and huskiy 0 O O O O Odogs to pull his sleigh this year in case
reindeer spread highly infectious foot-and-mouth disease which has
plagued 0 0O O Britain this year. “Reindeer are cloven-hoofed0 0 0 O O
and so are capable of catching and carrying foot-and-mouth. For that
reason they are subject to the same restrictions as sheep and cattle,

said an Environment Department spokesman. So top London store Ha-



rods will use a horse and carriage this year for Santa Claus. “Rudolf
has to stay in Lapland. This is the first time in living memory Harrods
has not used a reindeer, a spokesman for the store said. In the
southern English port of Southampton, Santa is relying on a team of
husky dogs to pull him along. It all came as a bitter blow to the

Cairngorm Reindeer Center in Scotland which is home to Britain’ s only
herd of reindeer, numbering some 150. “This has hit us extremely

hard, a spokeswoman said.
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[CET4 2000/ 6 Passage 2]

While still in its early stages, welfare reform has already been
judged a great success in many states—at least in getting people off
welfare. It’s estimated that more than 2 million people have left the
rolls since 1994.

In the past four years, welfare rolls in Athens County have been
cut in half. But 70 percent of the people who left in the past two years
took jobs that paid less than $6 an hour. The result: The Athens
County poverty rate still remains at more than 30 percent—twice the
national average.

For advocates (%35 A) for the poor, that’s an indication much
more needs to be done.

“More people are getting jobs, but it’ s not making their lives any
better, ” says Kathy Lairn, a policy analyst at the Center on Budget
and Policy Priorities in Washington.

A center analysis of US Census data nationwide found that be-
tween 1995 and 1996, a greater percentage of single, female-headed
households were earning money on their own, but that average income
for these households actually went down.

But for many, the fact that poor people are able to support
themselves almost as well without government aid as they did with it is
in itself a huge victory. “Welfare was a poison. It was a toxin (B¥)
that was poisoning the family,” says Robert Rector, a welfare-reform
policy analyst. “The reform is changing the moral climate in low-in-
come communities. It’s beginning to rebuild the work ethic GE#M®),

which is much more important. ”



Mr. Rector and others argued that once “the habit of dependency
is cracked,  then the country can make other policy changes aimed at
improving living standards.
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4 From the passage, it can be seen that the author .

A) is over enthusiastic about the success of welfare reform
B) believes the reform has reduced the government’ s burden
C) insists that welfare reform is doing little good for the poor

D) considers welfare reform to be fundamentally successful
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[CET4 1999/6 Passage 2

The rise of multinational corporations0 0 0 U O (I global market-
ing, new communications technologies, and shrinking cultural differ-
ences have led to an unparalleled increase in global public relations or
PR.

Surprisingly, since modern PR was largely an American inven-
tion, the U. S. leadership in public relations is being threatened by PR
efforts in other countries. Ten years ago, for example, the world’s top
five public relations agencies were American-owned. In 1991, only
one was. The British in particular are becoming more sophisticated
and creative. A recent survey found that more than half of all British
companies include PR as part of their corporaté] 0 0 O O planning ac-
tivities, compared to about one-third of U.S. companies. It may not
be long before London replaces New York as the capital of PR.

Why is American lagging behind in the global PR race? First,
Americans as a whole tend to be fairly provincial and take more of an
interest in local affairs. Knowledge of world geography, for example,
has never been strong in this country. Secondly, Americans lag behind
their European and Asian counterparts] 0 0 0 O O Uin knowing a se-
cond language. Less than 5 percent of Burson-Marshall’s U. S. emplo-
yees know two languages. Ogilvy and Mather has about the same
percentage. Conversely, some European firms have half or more of
their employees fluent in a second language. Finally, people involved
in PR abroad tend to keep a closer eye on international affairs. In the
financial PR area, for instance, most Americans read the Wall Street
Journal . Overseas, their counterparts read the Journal as well as the
Financial Times of London and The Economist, publications not often



read in this country.

Perhaps the PR industry might take a lesson from Ted Turner of
CNN (Cable News Network). Turner recently announced that the word
“foreign” would no longer be used on CNN news broadcasts. Ac-
cording to Turner, global communications have made the nations of the
world so interdependent that there is no longer any such thing as for-
eign .
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€ According to the passage, U.S. leadership in public re-
lations is being threatened because of _
A) an unparalleled increase in the number of public relations
companies
B) shrinking cultural differences and new communications
technologies
C) the decreasing number of multinational corporations in the
U.S.
D) increased efforts of other countries in public relations
¢ London could soon replace New York as the center of PR
because ___,
A) British companies are more ambitious than U. S. compa-
nies
B[ British companies place more importance on PR than
U.S. companies
C) British companies are heavily invelved in planning activ-
ities
D) Four of the world’s top public relations agencies are Bri-

tish-owned



