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Business is a key activity of the culture
of any society, enabling people to serve the
needs of each other freely. Making profit is

a good sign that a business is running well.

Unit

Business and Society

In this unit, you will learn:

> relationship between business and society
> responsibility of business in society
> principles of global corporate responsibility



Text A

Traditionally business would
only consider the profit of
its own business. In the
modern world they are
required to have more
positive social responsibility
and less negative influence
on society.

The Role of Business

The role of business in an open market economy system is

to create wealth for shareholders, employees, customers and
society at large. No other human activity matches private
enterprise in its ability to marshal people, capital and
innovation under controlled risk —taking, in order to create
meaningful jobs and produce goods and services profitably—
profit being essential to long -term business survival and job
creation.”

While all businesses have an implicit set of inherent values,
the number of businesses having formally written values and
principles is rapidly increasing. ? These have become more and
more explicit and provide the framework for corporate
behaviour beyond their legal obligations. At the same time,
growing numbers of companies have been adding environmental
and social indicators to their economic and financial results in
reports that are often entitled social reports or sustainability
reports. Indeed, sustained profits and principles are mutually
supportive and an increasing number of companies view
corporate responsibility as integral to their systems of
governance.” This is part of the requirements for doing business
in today’s global economy.

In recent years there has also been substantial growth in
the number of principles, guidelines or codes produced for
business by governmental and non —-governmental organizations.
Companies face multiple and sometimes conflicting demands to
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endorse these initiatives.

This has led more companies to consider how they should ;

approach corporate responsibility issues, and more specifically
whether they should develop their own business principles and
which external codes they should use as reference points.

What is corporate responsibility?

There is no single, commonly accepted definition of the
concept of “corporate responsibility”, also referred to as cor-
porate social responsibility, responsible business conduct,
corporate citizenship, voluntary corporate initiatives, etc.

ICC @ proposes the following definition of corporate
responsibility from a business perspective: “the voluntary commit-
ment by business to manage its activities in a responsible way”.

A growing number of companies approach corporate
responsibility as a comprehensive set of values and principles,
which are integrated in business operations through manage-
ment policies and practices and decision-making processes.

The value of external codes

While acknowledging that external observers may play a
positive role in discussions about good business practice, ICC is
concerned by the widening scope of codes of conduct at
intergovernmental level purporting to improve the “corporate
social responsibility” of enterprises, particularly those trading or
investing outside their home countries. ICC urges governments to
reject demands to impose codes on companies. The interna-
tional activities of companies have demonstrably contributed to
the positive aspects of globalization—a process driven by the
spread of technology and the rapid development of com-
munication and transportation. Through their international
activities, companies often make an important contribution to
improving living and working conditions in developing countries.
By investing in production facilities and purchasing goods and
services from local firms, they help to create jobs, develop skills
and know-how, act as a vehicle for the transfer of technology
and improve productivity and competitiveness, thereby streng-
thening the economy in the countries where they operate.

Notes:

.

n.

n.

(D No other human activity matches private enterprise in its ability to

marshal people, capital and innovation under controlled risk—taking,

in

order to create meaningful jobs and produce goods and services
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profitably—profit being essential to long-term business survival and job
creation.

(2 While all businesses have an implicit set of inherent values, the number
of businesses having formally written values and principles is rapidly
increasing.

’

o

@ Indeed, sustained profits and principles are mutually supportive and an
increasing number of companies view corporate responsibility as integral
to their systems of governance.

’ o

@ ICC. International Chamber of Commerce, o ICC

o

Text B

What is our position in
society? And how can we
benefit both the society and
ourselves?  Shelley Westmore
Hoss, president of Orange
County Community Foundation,
gives a very good answer by
fighting to improve the quality
of life in Orange County.

Shelley Westmore Hoss

Shelley Westmore Hoss is a strong believer in the power of
mentoring and she practices what she preaches.” v.

“I will mentor any way I can. Anytime. Anywhere,” Hoss v. :
said.

Hoss, who graduated as a Phi Beta Kappa? scholar in 1987
from the Graduate School of Management with a master’s
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degree in business and public administration, has been true to
her word®, taking every opportunity to mentor young people.

The 37-year-old has devoted the better part of her life to
helping people, especially at-risk children. It’s a spirit she was
raised with and that continues now in her role as president of
the Orange County Community Foundation.

A public charity managing assets of more than $75 million,
the foundation serves thousands of people with a common goal:
improving the quality of life in Orange County and beyond
through philanthropy and community partnerships.

Her aim is to help youngsters see that there’s more to life
than what immediately surrounds them as they grow up. “We
need to give children something outside of their point of

@»

reference.”” she said.

Hoss particularly wants to instill the sense of pride and
desire among children to get a higher education. @ “We need to
give them a vision of achieving things in their life that they
never imagined possible. We have to find out why they aren’t
seeing the possibilities of being a bioscientist, or a city council
member, or the president of a company, and change it.”

Hoss knew all along she wouldn’t be taking the most
common road after getting her master’s degree.

“The program at UCI® is so connected with where I ended
up. It opened my eyes to a different realm. It solidified my
desire to work in a nonprofit.”

For a master’s research project, Hoss wrote about the
Orangewood Children’s Foundation which serves abused and
neglected children throughout Orange County. Her work helped
her land an internship there in 1987 as a foundation program
specialist. Eventually she rose to associate executive director
overseeing a budget of $1.4 million.

In 1996 she left to become chief executive officer of Girls
Incorporated of Orange County. A non -profit after —school
program that provides educational seminars to promote social
values and life skills, Girls Inc. acts as an advocate on behalf
of girls age 5-18.

Under Hoss’s leadership, Girls Inc. developed numerous
partnerships with UCI to expose girls to the opportunities a
university affords. She arranged for the youngsters to visit the
UCI campus and to take part in the remowned ArtsBridge ©

n.

.

n.

n.
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program to learn about the arts.

Leading the Orange County Community Foundation since
May 2000, Hoss continues to work closely with UCI  She
partners with the campus to raise money for the Orange
County Hispanic Education Endowment Fund®, which provides
scholarships for Hispanic youth.

She employs a UCI student as an intern through the Sage
Scholar ® program and Hoss works closely with corporations,
individuals and benefactors to see the range of options for their
philanthropy—including the importance of higher education.

“People can make a difference by donating their sKkills,
their leadership, their business expertise. Together we can
create new partnerships, we can create a new playing field for
giving,” Hoss said.

Friends ask me, how can you be so happy? I tell them that
I’'m getting to do what I’'ve always dreamed of. I'm getting a
chance to make a difference.

Notes:

(D Shelley Westmore Hoss is a strong believer in the power of mentoring

and she practices what she preaches.

’ o

o

o

@ Phi Beta Kappa: , 1776,
150 15000 , 50 o

3 true to her word: .

@ We need to give children something outside of their point of
reference.

® UCI : University of California, Irvine,

© ArtsBridge: o

(@ Orange County Hispanic Education Endowment Fund:

Sage Scholar: o
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Exercises

A. Answer the Following Questions

1. What is corporate responsibility?

2. In what way can an international corporation be helpful to local
people and markets?

3. What is Hoss’s job? Is it very meaningful? Why or why not?

4. What is Hoss’s definition of happiness?

B. Vocabulary

1. Translate the following terms into English from Chinese or vice versa.

corporate social responsibility
responsible business conduct
corporate citizenship

inherent value

voluntary corporate initiatives

2. Fill in each of the blanks with an appropriate word given below. Change

the form if necessary.

nonprofit corporate responsibility philanthropy
benefit voluntary enterprise contribution
obligation  implicitly innovation

1) These have become more and more explicit and provide the
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C. Further Development

1.

D. Case Study

2) is the voluntary commitment by business to manage its
activities in a responsible way.

3) Private have contributed a lot to the construction of modern
society.
4) She expressed her desire to work in a organization after

graduation simply because she wanted to do something for society.
5) He never speaks frankly. All his ideas were expressed
6) John wants to develop his corporation by a series of

7) to the society is equally important as the benefits to a
corporation.

8) She wanted her money to be used for the of poor children.

9) He said that his goal is to improve the quality of life in his home
town through and community partnerships.

10) Employees can make contributions to the savings plan of up

to 25% of their earnings.

Team work. Divide the class into two groups and discuss the topic
“corporation social responsibility is or is not necessarily an important
element of its success”.

Analyze some modern corporations such as Dell, IBM, Microsoft, Haier,
Toyota, etc. Are their successes related very much to their corporation’s
social responsibility? Why or why not?

Can you suggest some practical methods of increasing the corporate

social responsibility?

Read the following passage and discuss in groups:

1.
2.
3.

What are the Westpac’s main actions for social responsibility?

Is it directly related to their leading position in sustainability?

What experience can we draw from Westpac for the running of other types
of corporations?

Westpac - A Case Study in Socially Responsible Banking

Westpac is a bank in Australia. It employs over 26,000 people and has
global assets of $186 bn. Its core business operations are retail banking,
financial services, finance and institutional banking.

Its commitment to sustainability has been recognized across the world.

Unit 1
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According to the Dow Jones Group Sustainability Index. Westpac is the global
corporate sustainability leader in the banking sector. The company takes the
message of corporate social responsibility to the heart of how it does business,
with a major focus within its social reporting of its lending policies in relation
to small to medium sized businesses, institutional lending and its services

particularly for rural areas.

Westpac also deals with some of the “softer” sides, and has an active
approach to community investment through employee volunteering. The
company supports its staff in volunteering in their own communities, and has
achieved a figure of around 60 percent of employees involved in the

community. Each year, every employee is entitled ( ) to a community
volunteering day—a paid leave day ( ) so that they can participate in
community activities. Westpac also matches, dollar for dollar, staff

contributions to any tax-deductible ( ) charity through its Matching Gifts
Program. Since 1998, a combined total of $3.8 million has been distributed to

more than 340 charities across the country under the staff program.

Glossary

asset n.

bribery n. , ,
business perspective

consumer M.

corporate adj. ,
corporate citizenship

corporate social responsibility

donation n. ; ;
enterprise n.

embezzlement n. , ,
firm n. ; ( )
illegal adj.

inherent value

innovation n. ,
kickback n. ;
know-how

legal adj. ;
monopolize v. ,



