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Fundamentals of Advertising

1.1
Definition of Advertising
1. 1.1
Basic Knowledge
1.
(consumer advertising ) (business advertising) ,
2.

(local advertising) .
(national advertising ) (international
advertising) .
3.

(print
advertising) . (electronic advertising)
(out-of-home advertising) ,

4.
(commercial

advertising) (non-commercial advertising) ,

o



1.1.2
Sample
1.1:
D=Dill J=Jack
D: TIve no idea of the precise definition of
the term

“advertising. ” Jack,you are an excellent MBA student. Can
you clarify it for me?

J: The term “advertising” doesn’t have a uniform definition.
Let’s refer to the American Heritage Dictionary. 1
happen to have one here .... “The activity of attracting
public attention to a product or business, as by paid
announcements in print or on the air.”

D:But net advertising nowadays is done through the cable.

J:1 don’t think the definition is accurate,either. However, I
have a clear memory of a definition I came across in a
book.

D:Out with it.

J:Tt’s like this: Advertising is a non-personal communication
of information, usually paid for and usually persuasive
in nature, about products, services or ideas through
various media.

D: You are a real talent. But I don’t understand what you
mean by “non-personal. ”

J:Advertising is directed to groups of people rather than
individuals.

D:1 see. Besides, how do you categorize advertising in
academy?

J: Advertising can be categorized by target audience, target



3

area,media,purpose,etc. By target audience ,advertising
can be categorized into consumer advertising and
business advertising.

D:Can’t a business act as a consumer of the product or
service?

J:Yes, but it is not a direct consumer or an end user in
general. Most advertisements we come across in
newspapers or on TV are the result of consumer
advertising, while business advertising is usually sent
out through the professional journals or direct mailing.
By target area,advertising can be categorized into local
advertising, national advertising, and international
advertising. By media, advertising can be categorized
mainly into print advertising,electronic advertising »and
out-of-home advertising.

D:Out-of-home advertising?

J:Transit advertising painted onto the bus,for example. By
the purpose of whether it intends to make a profit,
advertising can be categorized into commercial
advertising and noncommercial advertising.

D: While commercial advertising seeks profits,
noncommercial advertising is used by government or
nonprofit organizations to publicize the organization,
seek donations, or call for some actions beneficial to
society ,right?

J:Very right. Most noncommercial advertising is for the
public interests,so some people call it public interests
advertising.

D= J=

D. “ 7 o ) MBA
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1. 1.

3
Common Expressions

1) advertising s s
2) advertisement
3) advertising audience s
4) target audience s s s
5) geographic area
6) medium ) ( media)
7) purpose
8) consumer advertising
9) business advertising
10) local advertising
11) national advertising
12) international advertising
13) global advertising
14) print advertising
15) electronic advertising
16) out-of-home advertising
17) commercial advertising
18) noncommercial advertising
19) broadcast advertising
20) Internet advertising
We may define advertising as a communication process,
a marketing process, a public relations process, or a
persuasion process.
oS
In addition to promoting tangible goods such a
detergents and soft drinks, advertising also help
publicize the intangible services of bankers, lawyers,

etc.



10.

1.

1.

. Most advertising is directed to the general public.
. Advertising is to be paid for.
. Word-of-mouth publication isn’t advertising.
The vast majority of advertising is intended to be
persuasive.
. Ideas can also be advertised.
. Advertising reaches us through a channel of
communication referred to as a medium.
“ ”
Mass media are the most common advertising channel.
2
Functions of Advertising
2.1

Basic Knowledge

o
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1.2.2
Sample

1.2:
D=Dill J=Jack

D: You know, many people dislike advertising. 1
hear some

people say that it is advertising that has forced them to buy
some things that they don’t need at all and that it is
advertising that has repeatedly increased the prices. I
know it’s not true,but I can’t explain all these to them.

J:Yes, many things are found useless after the purchase.
Such things also happen to me sometimes. However,no
one thought it useless the moment when he or she
decided to buy it. What they say is simply an excuse for
their imprudent decision and an attempt to shift the
liability to advertising. If it weren’t for advertising, I
believe many people would also buy some things that
they don’t actually need or that are not very useful to
them. Is it possible that advertising forces a woman to
buy a shaver for her own use? I wonder.

D:But advertising does influence the human demand.

J:Yes. Advertising publicizes the advantage of the product
and persuades the consumer to buy it,thus stimulating
the consumer’s demand for the product. But stimulation
of demand is by no means a sin. On the contrary, the
increase of demand is beneficial to the development of
social economy. As for a country,if its demand is not
sufficient enough, its economy will stagnate.

Stimulating demand and increasing export are important



means for many countries to develop their economy.

D:How do you account for the relations between the
advertising cost and the price?

J:Some people think the product would cost less if the
company stopped the costly advertising. Right? Wrong!
First, advertising is helpful to the formation and
development of the economy of scale. And it is
uncontroversial that the economy of scale can greatly
reduce the price. Secondly, compared with personal
selling and many other sales approaches,the unit cost of
advertising is actually very low. For example ,Coca-Cola
can talk to 1,000 prospects for only $ 7.5, which is
only about 3 percent of what it costs to talk to one
prospect through personal selling.

D:It reminds me of pyramid selling.

J:The sales cost of pyramid selling is several times higher
than that of a general product selling,and the price is
much higher than the same type of product of the same
quality. Another problem with pyramid selling is that
persons highest up the pyramid receive the most and
those at the bottom may still be selling large quantities
but receive little return for their labor and even be
cheated. Therefore, in America pyramid selling is
prohibited by law.

D:Today I've got a real understanding of the benefits of
advertising.

J: The benefits of advertising to the economy are also
embodied in its influence on the business cycle.
Evidence shows that the firms that maintain advertising
scale during a recession perform much better afterward
than the firms that cut advertising spending.

D:Advertising is really very important to the survival and



development of the business.

J:Yes. Advertising is an important means for a business to
create the product and corporate identities and realize
the differentiation strategy. It can build the consumer’s
brand preference and loyalty, thus increasing the value
of the product.

D:Advertising can increase the value of the product?

J:Right. Advertising can help build the brand,increase the
value of its goodwill, and win the confidence of the
consumer. In this way, the product can provide its
consumers with greater sense of security and
satisfaction,and its value increases. In fact,most human
wants are emotional, social, and psychological rather
than functional.

D:You are quite right.

D= J=
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