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Unit 1

Introduction to Tourism Industry

Part One Dialogues

Sample Dialogue 1

Situation: Jack has just come back from China and he is talking with Lily about his travel.

Lily: Hi, Jack. Haven’t seen you for a long time. How is it going?

Jack: I’ve just come back from China. It is really an exciting trip.

Lily: Really? That must be very interesting.

Jack: You are right. As | recall these good memories, once again | have the pleasure of the past
experience.

Lily: Traveling seems to appeal to you wonderfully.

Jack: Yes. It broadens my perspective and I can learn a lot from it.

Lily: Buttravel is costly. | can’t imagine a person working hard the whole year and then spending
his savings within a couple of days just for seeing landscape and meeting people of different
colors and races.

Jack: | agree with you on that, but we can choose a cheaper way of traveling.

Lily: I’m afraid | can’t afford long trip with my salary. If I work in a travel agency, | could find
some chances to travel cheaply or even without pay.

Jack: Good idea. Why not give it a try.

Sample Dialogue 2
Situation: Lily Lee is going to graduate form her university and now she is having an interview
for a tour guide at a travel agency.
Interviewer: Good morning, Miss Lee.
Lily: Good morning!
Interviewer: Please take a seat. | see you are studying Travel and Tourism. Could you tell me
why chose this as your major?
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Lily: Well. I love traveling and this major will enable me to see the world.

Interviewer: Good idea. Do you have any real experience of being a tour guide?

Lily: Yes. | have been a part time tour guide for almost three years. And | even guided the foreign
guests to Xi’an, Beijing and Luoyang.

Interviewer: Impressive experience. What do you think of the work of being a tour guide?

Lily: It is hard work—but rewarding, and the potential for advancement is very likely for the
dedicated and determined employee.

Interviewer: Wonderful point. | can’t agree with you any more. OK. You will get a reply in a

couple of days.
Lily: I’mlooking forward to a positive reply. Thank you very much.
Interviewer: You are welcome.

Useful Expressions
1. | went on a package tour.
TSI E— M IRATHARI I IRAT
2. What famous sights have you been to?
PR3 T MR A4 ) 5 2
3. Itisreally a wonderful experience to see Paris with your own eyes.
M H IR £ &/ DR ELA DA .
4. Could you give a brief introduction of yourself?
ER A H—TIRE .
5. I major in /specialize in tourism English.
TR LMl iR e S i o
6. I’'m from Xi’an, Shaanxi. / | come from Xi’an, Shaanxi.

R A BRI %

Task Dialogue 1
Situation: Sam has just traveled over Europe, and he is talking with his best friend Lucy about
his experience.

Task Dialogue 2
Situation: You are the manager of Personnel Department of a Travel Agency, and you are
interviewing a new graduate.



Part Two Text A

Tourism Industry

Tourism is a distinctly modern phenomenon. Historians have traced the emergence of tourism
to industrial England, attributing its growth to the burgeoning of a “middle class” and the
availability of inexpensive modes of transportation such as trains, automobiles and steamships.
With the post-WWII establishment of commercial airlines and the subsequent development of jet
aircraft, the sphere of tourism rapidly expanded to a global scale.

After so many years’ development, the tourism is now viewed as one of the most important
and fastest growing industries in this rapidly changing world, which generates more jobs and
benefits more people than most other industries throughout all levels of local, national, regional and
international economies.

There are quite a few reasons that contribute to its rapid development and reversibly it also
benefits the society greatly.

First, tourism is a great source of tax revenue. Often the public is not aware of how much tax
revenue the tourist industry generates. Every time a tourist buys a product and pays a sales tax he
(or she) is adding extra money to that city’s or state’s coffers with minimal use of city facilities. In
communities where there is a motel or hotel or restaurant tax, this effect is even greater.

Second, this industry accounts for more than $3 trillion in global spending every year and
employs about one out of every ten workers in the world. The World Travel and Tourism Council
(WTTC) expects 119.5 million new jobs world wide between now and 2007. Therefore it has
become one of the world’s foremost economic activities.

Third, it stimulates enormous investment in infrastructure, most of which helps to improve the
living conditions of local people as well as tourists. Most new tourism jobs and business are created
in the developing countries, helping to equalize economic opportunities and keep rural residents
from moving to overcrowded cities.

Forth, tourism is a multi-faceted industry, which is supported by many other smaller industries
such as accommodations, travel agencies, convention facilities, casinos, restaurants, libraries and
education. Tourism also has an especially strong dependency on culture-based industries such as
museums and arts, gaming, movies and cultural heritage resources. The way that tourism impacts
on the community’s economic well-being is by the amount of money it generates for a host of
secondary or support industries. For example, tourists may contribute an extra 10% to a gas
station’s or restaurant’s business. At times, this extra income may make the difference in that
business showing a profit or a loss.
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Fifth, a tourism industry with a cultural basis is expected to become the strongest industry in
the region. A graft between tourism and cultural resources produces synergetic exchange of
resources. Taking Korea for example, Korea’s image abroad was improved by the 2002 World Cup
and by its outstanding IT industry. These cultural and industrial factors are not only affecting
tourism and cultural development, but also serving as an economic growth engine in other
industries by upgrading brand value of Korean products. It is believed that a country’s
competitiveness can be determined by its cultural creativity and cultural infrastructure, which can
be incorporated with tourism and other industries.

Another important reason for further developing tourism in a country is that there is a great
need for leisure and cultural activities to improve the quality of life. The domestic tourism climate
needs to be improved to match the increased incomes of the people and an increase of leisure time
due to introduction of the five-day workweek. Tourism and cultural activities are directly related to
quality of life, they are diversifying to fulfill tourist needs and they need rapid, continuous growth
in the near future.

Last, the effect of multiplier effect is also a great contribution to the local economy. The
multiplier effect is a concept, which has been borrowed from Economics, and used within the
tourist industry. It is an effect in which an increase in spending produces an increase in national
income and consumption greater than the initial amount spent. Simply stated, the multiplier effect
signifies that every dollar spent by a tourist circulates in the community a number of additional
times before it leaves the community. For example, if a tourist spends a dollar on an attraction, then
part of that dollar pays an attendant’s salary. The attendant then may use his portion of that same
dollar to buy food at the local supermarket. There is no one magic number for how many times the
multiplier effect works until the dollar leaves the community, however, common estimates range
from 3 to 7 times.

As a result, tourism has been seen as the economic cornerstone of many communities around
the world. While a thriving tourism industry can provide a better livelihood for local people, it
should not, and cannot, be at the expense of the environment and local culture. Hence sustainable
tourism is put forward in an aim to avoid the threats it poses. Sustainable tourism, in its purest
sense, is an industry which attempts to make a low impact on the environment and local culture,
while helping to generate income, employment, and the conservation of local ecosystems. It is
responsible tourism that is both ecologically and culturally sensitive.

At the start of the new millennium, tourism is firmly established as the number one industry in
many countries and the fastest growing economic sector in terms of foreign exchange earnings and
job creation. International tourism is the world’s largest export earner and an important factor in the
balance of payments of most nations. And as well intercultural awareness and personal friendships
fostered through tourism has become a powerful force for improving international understanding



and contributing to peace among all the nations of the world.

New Words

tourism
distinctly
phenomenon
emergence
convergence
burgeon
availability
inexpensive
mode
transportation
establishment
subsequent
sphere
expand
global

scale

industry
regional
reversibly
benefit

generate
revenue
coffer
facility

motel
community
employ
foremost
stimulate
infrastructure
investment
equalize
culture-based
museum
multi-faceted
catering
entertainment
recreation

[tuerizm]
[dis'tinktli]
[fi'nominan]
['ma:d3ans]
[ken'va:d3ans]
[ba:dzan]
[eveila'biliti]
[iniks'pensiv]
[maud]
[treenspo:'teif an]
[i'steeblif mant]
['sabsikwant]
[sfia]
[ik'speend]
[glaubal]
[skeil]
['indastri]
[ri:d3zanal]
[ri've:sabli]
[benifit]

[dzenareit]
[revinju:]
[kofs]

[fa'siliti]
[mau'tel]
[ka'mju:niti]
[im'plai]
[formaust]
['stimjuleit]
[infra'straktf a]
[in'vestmant]
[i:kwalaiz]
[kalt[ s beist]
[mju:'ziam]
[malti ‘feesitid]
[keitoarin]
[enta'teinmant]
[rekri'eif an]

n. AT iRdE; Wt

adv. JEAERT, BLEM, HORAFIM, JERR
n. N%

n. HIL

n. &%,

vie GRED) Bk, K

n. WTRTE, AR, SR
adj. fEEM, ATTEM

n. 7o, B, R

n. iz, izik

n. @S, oL

adj. BHJSI, JEoRM); R
n. A Y

vt. &vi. §K

adj. EKJERT, AERNY, AtHAR
n. s Ll

n. Tk bk

adj. HuDX PR M
adj. "I

n. Flii, Lk

vt. Fai T, AT

vt PR Al

n. B EPAN; Bk

n. {RESHH

n. (pl.) &iti, W

n. YRR

n. Atk Bk, 4

vt. e, H, A

adj. FeEER); EER

vt I, U

n. JEAlROt, FEAhEii

n. $wt

vt AEAHSE, HME

adj. T304

n. T AR

adj. ¥ &2 J7THI)

n. ALRE

n. AR, BRAR, BRIRFRIH
n. i, GRR
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I -
I accommodation

? [ekoma'deifan] n. [i&E1E
Jif  casino [ka'siznau] n. By W
% heritage ['heritid3] n. w7, A, R
U gaming ['geimin] n. WETE, W £
?; well-being [wel'bi:in] n. BESR, 2T AREA
g oraft [gra:ft] n. Wz, B
j engine ['end3in] n. Rahbl, ML4, K4k
¥ upgrade ['Apgreid] n. 7%, LJt
2 vt T, $eTt
brand [breend] n. kb, M
creativity [krizei'tivati] n. GiE )y, G
synergetic [sina'dzetik] adj. VriEm), WMERT, PhIEIVER
incorporate [in'ko:pareit] vt. & vi. H9F, — Mk
domestic [de'mestik] adj. FKEER, EHK
improve [im'pru:v] vt. & vi. o3, ok
match [meet[] vt. &vi. VLR, AHAC
diversify [dai'va:sifai] vt. & vi. HZFEML, 1EZFEMERBE
signify ['signifai] vt. RN, EK
fulfill [ful'fil] vt JEAT, S, seRe RIS
contribution [kontri'bju:fen] n. oimk, JEEL
concept ['konsept] n. W&, W&
income ['inkem] n. WA, W
consumption [ken'samp[an] n. JH %
initial [i'nifal] adj. EmHIN, TE R, IR
attendant [a'tendant] n. k%R
tourist ['tuerist] n. fRATH, FRIEE
cornerstone [ko:nastaun] n. A, A
thrive [Braiv] vi. DCHE, o
livelihood ['laivlihud] n. A, Ak
environment [in'vaisranmant] n. MEE, ARSE
employment [im'ploimant] n. A, T1E, B
sustainable [sa'steinabl] adj. ATRFSIA RN
conservation [konsa'vei[ an] n. ¥ R, (RF
ecosystem [i:ka'sistom] n. LERS
ecologically [eka'ladzikali] adv. A7
sensitive ['sensitiv] adj. UMY, R, BB
millennium [mi'leniam] n. — T4
foster [fosta] vt FEE, RN, et

Phrases and Expressions
attribute ... to ...
view as

HPA T
WA BB



contribute to
commercial airlines
jet aircraft

account for

be aware of

tax revenue

sales tax

have dependency on
a host of

cultural heritage resources
impact on

gas station

be expected to

serve as

be determined by
leisure time

due to

be related to
multiplier effect
local economy

at the expense of
attempts to do sth.
be established as

in terms of

balance of payments
intercultural awareness

Abbreviations
WWII (World War 1I)

-
Fk =.
(R 2 IR N
<L
Wi B =
HIiEL WIE1 R =
Bl @)
e =
fede, i R S
— KB, % o
AR T YR i
A o
T iy 5|
Mfs, W, Wi, fRH c
?Eéfl ...... :
Hyeeeees v %
22, 7 RN —
R Hyeeeees Shkd; BT a
5 ...... *H%E(J, 5 ...... ﬁ;’%% cC
TeVE N, AT G, 4
by e % <

Phoweee G ARAY, AEBIF oo G OL T
A, 2R

WA N

%E """ J7 T *E?E’ Tﬁﬁ(’i

R 7=, R, W

5 AL R

A ISR

WTTC (The World Travel and Tourism Council) tH 54T RIS b2

IT (Information Technology)

Notes

(ERSEFEN

[1] Historians have traced the emergence of tourism to industrial England, attributing its growth to

the burgeoning of a
transportation...

Af), trace ...to...

T AR TE o

“middle class” and the availability of inexpensive modes of

ROESE “ W, W7, attributing its growth to... Ay BLLE 4

[2] Its central goal is to work with governments to realize the full potential economic impact of the
world’s largest generator of wealth and jobs.
AA), to work with governments & —ANEhia A E A TE, MRE. shiaAe R iE
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to realize the full potential economic impact of the world’s largest generator of wealth and jobs
5 H BARIE, 1511 to work with governments.

[3] ...it stimulates enormous investment in infrastructure, most of which helps to improve the
living conditions of local people as well as tourists.

AH)H, most of which helps to improve the living conditions of local people as well as
tourists. /&1~ H most of + X R A1 51 FHETE Y, BAiSEAT 1A infrastructure, R HIE
& most of infrastructure helps to improve the living conditions of local people as well as
tourists. “as well as” %/~ “t, X7 Z .

R most ]l HoAth 44 1R 5 AR, @1: many, some, a lot, all 5. Wit Je AT 2
i, which: @47 & NI, A whom. i5& T4

He has visited many places in the world, some of which are in Europe.

This travel agency has several tour guides, all of whom are dedicated.

[4] While a thriving tourism industry can provide a better livelihood for local people, it should not,
and cannot, be at the expense of the environment and local culture.

AfgH, While JyiEiR, =EE “HR”, JiE at the expense of &k “LLe--- LT,
FEFE oo I DL T 7

[5] It is responsible tourism that is both ecologically and culturally sensitive.

AAE—RIEA) R It is +FTsRIE IR+ that.... FT9RIH 5B 4> responsible tourism
FEA) P T

W 78 1tis +Jrom i s 7+ that.. )84, Brami i o vl o2 0k, %30T LA
N, WATLEY. &R, AT who AN thato (HUE, QSR s i (0 2 I R) sl s
M AEM that, 1 ASAEA] when 5% where. i5& F:

It was the manager of the travel agency that/who told them the news.

It was in China that they met for the first time.

Exercises

[EX.11 Answer the following questions:

1. What has given the first push to the great development of tourism?
2. In what aspects has tourism made contributions to the society?

3. Could you explain “multiplier effect”?

4. What is sustainable tourism according to your understanding?

5. Please explain with examples how tourism benefits the economy of the city you are living in.



[EX.2] Write out the English words according to the definition given.

TUuN

definition word
the business of providing services, such as transport, places to stay or
entertainment, for people who are on holiday
to take goods or people from one place to another
the income that a government or a company receives regularly
a hotel by the side of a road, usually with spaces for cars next to each
room
the business of serving food
a period of 1000 years
making or becoming larger
world-wide
the people living in one place, district or country, considered as a whole
the way of using nature products so that no damage is caused to the
environment

[EX.3] Complete the following sentences with appropriate words or expressions from the

text.

Tourism is a great source of tax .

Tourism employs about _ out of every __ workers in the world.

Tourism stimulates enormous investment in .

Tourism is a industry, which is supported by many other smaller industries.

Atourism industry witha __ is expected to become the strongest industry in the region.

One important reason for further developing tourism in a country is that there is a great need

for leisure and cultural activities to improve

7. signifies that every dollar spent by a tourist cwculates in the community a number
of additional times before it leaves the community.

8. is put forward in an aim to avoid the threats the tourism poses.

[EX.4]1 Translate the following sentences into Chinese.

1. Historians have traced the emergence of tourism to industrial England, attributing its growth to
the convergence of a burgeoning “middle class” and the availability of inexpensive modes of
transportation such as trains, automobiles and steamships. With the post-WWII establishment
of commercial airlines and the subsequent development of jet aircraft, the sphere of tourism
rapidly expanded to a global scale.

A11SNpuU| WSLINO] 0} UOIIONPO.IIU|
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2. The tourism industry accounts for more than $3 trillion in global spending every year and
employs about one out of every ten workers in the world.

3. A tourism industry with a cultural basis is expected to become the strongest industry in the
region.

4. Sustainable tourism, in its purest sense, is an industry which attempts to make a low impact on
the environment and local culture, while helping to generate income, employment, and the
conservation of local ecosystems.

5. At the start of the new millennium, tourism is firmly established as the number one industry in
many countries and the fastest growing economic sector in terms of foreign exchange earnings
and job creation.

Part Three TextB

Tourism in China

China is a vast land, rich in tourism resources. It comes out in front in the world in scenic
spots and historical sites, spectacular landscapes, and colorful and varied national customs. At
present, there are two major tour routes in China: One is the “S”-shaped traditional tour route,
containing famous political and cultural cities such as Beijing, Xi’an, Shanghai, Suzhou and
Hangzhou; the other one is the crescent-shaped tour route containing coastal open regions, such as
the Liaodong and Shandong peninsulas and the Yangtze and Pearl River deltas.

Following the “S”-shaped tour route, tourists may climb the Badaling Great Wall and visit the
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Imperial Palace and Temple of Heaven in Beijing, and view the terra cotta warriors and horses
excavated from the Mausoleum of the First Qin Emperor, the Stele Forest and the Great Wild
Goose Pagoda in Xi’an, wander along the bustling Bund and Nanjing Road and through the Pudong
New Zone in Shanghai, enjoy Suzhou’s gardens and the sights of the West Lake in Hangzhou.
Following the crescent-shaped tour route, visitors may get some idea of the enormous changes
which have taken place in the open coastal cities since the initiation of reform and opening to the
outside world, and appreciate the charming seaside areas in North and South China. Moreover, the
coastal towns all have holiday villages and various recreation facilities.

With so many attractions, China is sure one of the most attractive tourism attractions in the
world. Furthermore China has tried hard to develop this industry and attract tourists.

Ever since the policy of opening and reform was adopted in 1978, the tourism industry in
China, thanks to the great importance attached by the governments at various levels, has become a
new but most dynamic and potentially strong factor in the tertiary industry. It has been serving as a
new growth point in China’ s national economy. And in many parts of the country, tourism has been
regarded as a pillar, superior or priority industry in bringing up the local economic development.
The position of tourism in the national economy continues to be enhanced and upgraded.

From January 2002 to August 2002, China reported 64 million tourist arrivals from overseas,
up 10 percent year-on-year, generating over 13 billion US dollar in foreign exchange revenue.
Major sources of tourists include the Korea, the Philippines, Indonesia, Thailand, Malaysia,
Mongolia, Singapore, Japan, Australia, Great Britain, the United States and Canada.

Meanwhile, the number of Chinese tourists traveling abroad will continue to record
double-digit growth, with Australia, New Zealand, the Republic of Korea and Japan among the
most attractive destinations. By the end of July 2002, 528 travel services had been authorized to
organize tour groups to overseas destinations.

As China integrates with the global economy, its tourism industry is expected to continue to
boom in the next five years. It is forecasted that China’s tourism industry will still develop with an
annual growth rate of about 10 percent. Moreover the sustained growth in China’s gross domestic
product is expected to further stimulate the growth of the tourism industry, and the number of
domestic tourists is expected to increase by about 5 percent annually in the next few years.

Accordingly the booming tourism industry has played a vital role in increasing consumption,
reducing poverty and creating job opportunities.

The World Tourism Organization’s forecasts indicated that by 2020, China will be one of the
world’s leading tourism destinations, overtaking traditional destinations such as France, Spain and
the United States.

By that time, China will receive 145 million visitors, of which foreigners will be 33.5 million,
generating 75 billion dollar of foreign income. Meanwhile, the domestic tourism revenue will rise

TUuN
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to 270 million yuan (RMB) (8.23 yuan (RMB) equals 1 US dollar).

In the next five years, China will develop various tourism products including ecological ones
and leisure ones to satisfy the soaring international markets. Moreover Chinese government is
already paying attention to ecological sustainable development and protecting the environment.

They vow to combine the cultural heritage with the modern society.

New Words
spectacular
landscape
custom
crescent-shaped
coastal
delta
excavate
mausoleum
bustling
Bund
initiation
dynamic
potentially
pillar
superior
priority
enhance
Philippines
Indonesia
Thailand
Malaysia
Mongolia
Singapore
double-digit
integrate
boom
forecast
sustained
overtake
ecological
VoW
combine

[spek'teekjula]
[leendskeip]
[kastem]
[kresnt [eipt]
[kaustl]
[delta]
[ekskaveit]
[[mo:sa'liam]
[baslin]
[bAnd, bant]
[inifi'eif an]
[dai'neemik]
[pa'ten|ali]
[pile]
[sju:'pieria]
[prai'oriti]
[in'ha:ns]
[filipiinz]
[.indau'ni:zjs]
[tailzend]
[malleif o]
[emon'gauljs]
[sings'po:]
['dabl 'did3it]
[intigreit]
[bu:m]
[fo:ka:st]
[ses'teind]
[suva'teik]
[eka'lodzikal]
[vau]
[kem'bain]

adj. HMET;s TN
n. K, kK, Hg
n. Kdg, 15
adj. #r HIEM

adj. VIR, W

n. =i

vt. 244

n. Fg o

adj. EGECHEHER), URRAY
n. MM B, 93k

n. I, JE3)

adj. HIGEIM, Kb
adv. VELEHY

n. A, M

adj. B, BUFR, HARN
n. HL5E, e

vt B $eE

e

ElEE JE v

R

R pE I

5t

< [hIiE)

adj. M7 EL)

vt RO, A —1Afk
vt &vi. B, M[E

vt T, TR

adj. FFELARN, FREIEKHY
vt. i, Bk

adj. &M

vie RE; rE

vt &vi. k4 g5

55553553
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Phrases and Expressions

scenic spot N R
Imperial Palace HE, E
Temple of Heaven Rz

the terra cotta warriors and horses SR

the Stele Forest TR

the Great Wild Goose Pagoda KIS
tertiary industry 5=k
gross domestic product Pl A A Sl
Notes

[1] Following the “S”-shaped tour route, tourists may climb the Badaling Great Wall and visit the
Imperial Palace..
PN FoIIowmg the “S”-shaped tour route” J&FLE4M il IEMOT 2ORIE, T4 -
T o ) 15 tourists.

[2] Ever since the policy of opening and reform was adopted in 1978, the tourism industry in China,

thanks to the great importance attached by the governments at various levels, has become a new
but most dynamic and potentially strong factor in the tertiary industry.

AA]H, tourism industry...has become... a ...factor... fi) 1 3= T, ever since & EJE “ M
S, A LK ”, 515 T —ANIEPIR1E . thanks to the great importance attached by the
governments at various levels & JiU AR5 . thanks to FIEE “HT, 257

[3] Meanwhile, the number of Chinese tourists traveling abroad will continue to record double-digit
growth, with Australia, New Zealand, the Republic of Korea and Japan among the most
attractive destinations.

Af]H, traveling abroad Sy ELAE 50 1A FTEAGE TE, BT tourists. with 5| 5 (KA 1a] f 15
AN TE

Exercises

[EX.5] Answer the following questions:

1. What are the two major tour routes in China? And what does each route contain?
2. What was the condition of foreign tourists to China in 2002?

3. According to estimation, will China’s tourism industry be prosperous in the next five years?

4. Is there a possibility that one day China become one of the world’s leading tourism
destinations?

TUuN
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5.

What is China’s plan to further develop the tourism industry?

[EX.6] Decide the following statements true or false.

1.

There are two major tour routes in China: One is the “S”-shaped traditional tour route; the
other is the crescent-shaped tour route.

Following the crescent-shaped tour route, visitors may view the terracotta warriors and horses,
the Stele Forest and the Great Wild Goose Pagoda in Xi’an.

Ever since the policy of opening and reform was adopted in 1978, the tourism industry in
China has become a new but most dynamic and potentially strong factor in the tertiary
industry.

The number of Chinese tourists traveling abroad will fall down in the coming years.

The sustained growth in China’s gross domestic product is expected to further stimulate the
growth of the tourism industry.

Chinese government is aiming at developing tourism industry without considering ecological
sustainable development and protecting the environment.

Part Four Skill Training

Forms

The following is an online ENQUIRY FORM from a travel and tourism website-Yes Tourism
(http://www.yes-tourism.com). If you want to consult some tourism information, you can fill in this
form and send it online. You will get a very prompt response.

ENQUIRY FORM

Please complete the relevant sections of the Enquiry Form as fully as
possible and press the “Submit ” button to transmit your enquiry.

NUMBER OF GUESTS: I
adults

children (under 12 years)

infants (up to 2 years)

DATE OF - ARRIVAL: 01 Ll
DATE OF - DEPARTURE:

January 2003

01 Ll January

2003

Ll
Ll




ACCOMMODATION: Please complete if enquiring about Accommodation
please complete
I type ... El
type of accommodation

I featured ... lI

featured properties, else...

other named hotel/villa, etc.

I rate ... ;I
room/villa rate, per night
I basis ... El )
room basis/meal plan
I- Air-Conditioned
I_ Fan
- Cable/Satellite TV
I_ Swimming Pool
I Close to Beach
I Preferred Location
TOURS: Please complete if this is a Tour enquiry.
r Safari Tour I Culture & Market
. Rain Forest ™ Around the Island
I_ Little Tobago I_ Trinidad Excursion
r Union Island
REMARKS: Other remarks, comments, questions, requests or information

-
o of

Please provide you name and E-mail address for our reply.

Your Name:
Your E-mail Address:
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