Text A

Motivations and Preparations for Travel

Travel has always been considered to be of help to increase
one’ s knowledge and broaden one’s view, mind and experience.
With the rise of people’s living standard and rapid development of
the modern high — speed and inexpensive forms of transportation
the travel and tourism industry is growing quickly. This growth is
due to the fact that people have more disposable income and more
leisure time available, and that they often see travel as an attractive
leisure time activity, and that they are more in the mood for travel-
ing. Nowadays people are spending more time and money on both
internal and international tours.

People travel for a wide variety of reasons. It has been sug-
gested that there be both internal and external motivating factors
which influence the desire to travel. Internal factors, which moti-
vate one by creating an internal desire to travel, are referred to as
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“push” elements. For example, some people may travel out of cu-
riosity, they just travel to experience new people, places and cul-
tures; some people may travel for reasons of health, spas and
health resorts may be destinations for these individuals. Likewise,
the desire to take part in or view sports is an important motivator
for many travelers. There are also some people who just travel for
sightseeing or recreation or pleasure. They are often holiday
tourists. And there are some others whose spiritual or religious
concerns provide an incentive. Sometimes, even prestige traveling
for the purpose of impressing others is a common reason for travel.
When one desires to be the “first” to visit an exotic destination or
to see sights made famous because of current news events. Prestige
may be a primary factor in their travel decisions. External factors,
which are determined by attractions of some specific area to a trav-
eler are regarded as “pull” elements. Attractions of a specific area
can include its culture, history and tradition. The geography,
wildlife, entertainment, cuisine, and climate offered by the area
can all interest travelers. Some people choose to travel in order to
view the architecture of an area. Some people travel just to enjoy
some dishes (for example, French Dish, Russian Dish, Chinese
Dish and so on). Some travel to shop. There may be an interest in
goods purchased in a special area (for example, Hong Kong suits,
Irish crystal, Mexican leather goods and so on). Some people pre-
fer to travel just for the sake of travel and may “collect” cities or
countries in much the way that others collect stamps and coins.
Some may travel around for business sake. They include business-
men, government officials on specific missions, as well as people
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attending meetings or conventions. They must be at a specified
destination at a specified time. There are many other factors affect-
ing the destination and reason of people’s travel. For example,
travel increases when airfares decrease or when airlines price is in
their competition for business to specified destinations. Pleasure
travel is often dominated by cost concerns, out of which people
may travel to places that give them the best value for their dollars.

No matter what kind of travel you’ re going to prepare for,
it"s advisable to make preparations early if you want to have a nice
travel to a place. Before you leave for that place, you have a lot to
prepare, such as a passport,a visa, a plane ticket, some traveller’s
checks or cash. Now many people use credit cards. Pleasure travel
is not just for the rich or near rich anymore, thanks, in part, to
the widespread use and acceptance of credit cards. Credit cards al-
low people to pay for their whole vacation transportation, accom-
modations, food, even shopping etc, or to pay for it later, a little
at a time. In some ways, credit cards provide a “hassle free”
source of money. They are more secure from theft than cash and
more convenient than traveler’s checks. If you’re going to have a
package tour organized by some travel service, it will be easier.
You are only to finish the formalities for applications, and then the
travel agency will do everything for you. Otherwise you’ll do it all
by yourself.

You should try to get ahead of time some materials about the
places you’re going to visit, for example, some maps or brochures,
which will help you to get to know more and understand more
about the places and the people there.
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New Words

motivation { \moauti'veifon] 7 .
preparation [ prepareifan] 7.
broaden [ bro:dn] v.
disposable { dis'pouzabl] a .
inexpensive [ iniks'pensiv] a .
form [fom] n.

industry [ ‘indestri] » .
leisure [ lezo; liza] n.
available [ s'veilabl] a .
variety [ vo'raiati] .

internal [in'tarnl] a .

external [ ekstaml] a.

refer [ri'fe:] v.

curiosity [ kjusriasiti] » .
spa [spa:] n.

resort [ ri'zoit] n.

likewise [ laikywaiz] ad .
spiritual [ “spiritjusl] a.
religious [ ri'lidzes] a .
incentive [in'sensiv] # .

prestige { pres'ti:z, -ti:dz] n .

exotic [igzotik] a.

cuisine [ kwi(:)'ziin] n. (French word)
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architecture [ ‘a:kitektfa] n.
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crystal [ kristl] n. og

convention [ ken'venfan] n 0O

dominate [ domineit] v . 0oD0oo00O00OoD

accommodation [ skomadeifon] . 000000

hassle [ heesl] 7. oooooogo

formality [ formeeliti] 7n . 000000 o00O0oOoooooaon
ooad

brochure [ bro'fue] n . 0ooooOooooooooo

Phrases and Expressions

forms of transportation 0ooxTo

travel and tourism industry 000

a package tour goooOooooooooao
Notes

1. make preparations for 0O O00O00O
Examples I’ m making preparations for an important meeting

2. tobeof helpO OO O to be helpful
Example s Travel has always been considered to be of help to increase
one’ s knowledge and broaden one’ s view.

3.out of curiosity 00 O0O
Example o I asked him of the reason just out of curiosity.

4. Sometimes. even prestige traveling for the purpose of impressing oth-
ers is a common reason for travel. ooooooooooooao
oooboo

5.In some ways, credit cards provide a “hassle free” source of money

goooooobooboooooboooon



Text B

Letters

To prepare a nice trip, you need to do a lot of things before
your departure. The following is all kinds of letters concerning the
preparation of a trip.

1. To Passport Office
The Passport Officer,

Dear Sir,

I have completed and enclosed a form of application for issue of
aU.S.A. passport. | have also enclosed photographs needed for
the passport and a copy of my Identity Card.

I have something urgent to do in the United States and I am
planning to leave in June. I’ 1l be grateful if you can ensure that
the passport is prepared and sent to me in good time to enable me
to get the necessary materials for my visa.

Yours Sincerely
Wang Ling

2. To Visa Office
The Visa Officer
Dear Sir,

I enclose my application form for an entry visa. I have some
urgent businesses to do in your country. I will be leaving on June 8
and arrive on June 10. I plan to stay there for about two weeks. I
have business contact with the Henry Textile Company of New
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York for about ten years. They will guarantee my financial security
during my stay there and pay for all my expenses I may incur.
I enclose the following supporting documents:
(1)My passport
(2) A check for the visa fee of
(3) Letter of Henry Textile Company of New York
(4)A registered stamped, addressed envelope for return of the
passport
Should you require any further information, and if you will let
me know, I shall be happy to supply it.
Sincerely Yours
Wang Ling
3. Telex Reservation :
Henry Bellow
145 Park Street
Chicago 80202 America
January 20,2000
ADVANCED RESERVATIONS, JIN LIN HOTEL, NAN-
ING. PLEASE RESERVE A SUPERIOR DOUBLE ROOM
FROM FEBURARY 3 TO FEBURARY 6,2000. A ROOM FAC-
ING THE MAIN STREET IS PREFERRED.
ARRIVAL GUARANTEED. PLEASE CONFIRM AS SOON
AS POSSIBLE AND INFORM THE AMOUNT OF DEPOSIT
REQUIRED.

4. Letter of Confirmation:
98 Xin Jie Kou, Nanjing 221000



Dear Mr. Bellow

We are happy to have got your telex of January 20. We have
pleasure in confirming your reservation for a double room facing the
main street from the evening of February 3 to February 6. The dai-
ly rate is $ 110 inclusive of bed and breakfast. A deposit of $ 55
is required.

We are locking forward to your arrival.

Yours sincerely

Jin Ying
Words and Expressions

concerning oo

enclose w. oo

form of application ooo

Identity Card uono

Il be grateful if--- . Oooooooobooboooooboobooono

oooao

"1l be grateful if you water my plants while I’ m on vacation.

"1l be grateful if you lend me your hand

incur v . ooooo

supporting documents O O O O

a superior double room0 O O O O

A room facing the main street is preferred. 000 000000DO
Arrival guaranteed. Please confirm as soon as possible and inform the

amount of deposit required. goooooobooooobbooo
ooooao



Clerk :
Robert ;

Clerk :
Robert ;

Clerk:

Robert ;
Clerk :

Robert ;

Clerk ;

Text C
Dialogue

At a Travel Agent’s

Good morning. Can I help you?

Good morning. My friends and I, altogether four persons
want to go to China for a two-week holiday. Can you
help to arrange the trip for us?

Of course. What places do you prefer to go to?

We particularly want to go to Beijing, the capital of Chi-
na; Shanghai, the most bustling and most prosperous city
in China; and Xi’an, an ancient city. Can you arrange a
trip including these three important cities?

Yes, we can. We have several routes including the three
places. Here is a brochure that gives you more detail
about the trips we arrange for China. You can choose any
one you like.

When will be the earliest arrangement for China?

We have tour departure on every first day of the month.
The next should be May 1.

How much do you usually charge a person for a tour of
China?

It depends. It is usually around 2000 dollars including
fees for airplane tickets, ground transportation, accom-

modations and entry tickets for scenic spots. The



brochure will make you clear.

Robert: It’s very kind of you to tell me all this helpful informa-
tion. I'll discuss that with my friends. I'll let you know
after we make the decision.

Clerk: We’d like to help you anytime with anything you are not
clear about .

Robert: Thank you very much. Good-bye.

Clerk: You are always welcome. Good-bye.

Exercises

I. Questions to Text A:

1. What is travel considered to be?

2. Why are more and more people spending much time and money on
both internal and international tours?

- What motivations can you mention for travel?

. What kind of tourists will go to health resorts?

What kinds of tourists are called holiday tourists?

What does “collect” mean here ( Line 20, Passage 2) 7

- What preparations do people have to make for an international tour?

. What’s the advantage of a credit card?

W 0 N3 N s W

. What is a package tour?
10. What should you do for a package tour?
II. Cloze .
Historians can’ t tell us when or where (1) the first food
was cooked. In earliest (2) » people had eaten their food (3)
and fire was used only to provide heat and light.
The first primitive cooks were (4 ) women, (5)
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preparing food and making clothing were considered women’s
work. (6) most of the great chefs in history have been men.
This might have been because chefs learned (7) work in the
kitchens of rich families (8) in restaurants and women didn’t
often take jobs outside their homes, or it might have been because
kitchen equipment was so heavy and difficult to work with (9)

only strong men could do it. In modern times, great female

chefs have become known, and some of the best cook books ( 10)

by women.
1. A. who B. which
C. how D. what
2. A. time B. times
C. ages D. period
3. A. uncooked B. being uncooked
C. uncooking D. to be uncooked
4. A. probable B. possible
C. probably D. likewise
5. A. while B. since
C. so that D. unless
6. A. But B. Therefore
C. And D. Moreover
7. A. his B. its
C. their D. theirs
8. A. as well B. either
C. both D. or
9. A. as B. such
C. so D. that
10.A. have written B. have been written
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C. were written D. are written

III. Translation:

1. From Chinese to English:
oooooOooOoObObOO0o0o00o0ooooooooogoooo
goooobobooooboobobobboooobooooboooogan

000000000000 0000000000 2é0000ooooao

gooooOooooooooboboboooodooobooboooao
goooobobooobobooobbbooooboooooogano

oooooooooao
oooboboooboooboboooboboooooooooon
oobooboono

ooboboooboooboooooo
2. From English to Chinese:

In our study of the hospitality industry, we will focus on two of its
important segments: lodging and food service operations. But first we
need to learn something about the larger enterprise of which hospitality is
a part: the travel and tourism industry. What is the travel and tourism in-
dustry? What different businesses does it comprise? Generally Speaking,
the travel and tourism industry is a vast series of businesses which have
one thing in common: providing necessary or desired products and services
to the traveler. The hotelier and food service operator must understand
the role of lodging and food service in this industry, which is among the

largest in the world.

IV. Role-play:

A guest wants to go abroad for a travel. He is getting information

from a travel agency.



Text A

The Travel and Tourism Industry

What is travel and tourism? The definition of it is broad. It in-
cludes everything which arises from the interaction of people who
travel and the business, governments, and people with whom they
come in contact. Businesses offering transportation, accommoda-
tions, food, drink, shopping, entertainment, recreation and other
hospitality services are all part of the travel and tourism industry.
Comfortable, convenient, and fast travel as we know it today have
come into being only since the 1940s. However, people have always
traveled. Prehistoric nomadic tribes traveled, seeking food or safe-
ty. Throughout history, people have traveled in order to fight wars,
to spread ideological, religious, or political views, and simply to ex-
plore unknown areas. The “modern” era of travel began almost 3000
years ago when money became a popular medium of exchange.

Traders and other business people began to travel in efforts to disco-



ver and bring back products to sell in their own lands. Today, travel
is commonplace in the live of many people.

Generally speaking, the travel and tourism industry is a vast se-
ries of businesses which have one thing in common: providing neces-
sary or desired products and services to the traveler. The travel and
tourism industry comprises thousands of diverse organizations and
businesses that are involved directly or indirectly in producing and
providing business range in size from small companies to multina-
tional corporations, and can be divided into direct providers and in-
direct ones. Direct providers are businesses typically associated with
travel, such as airlines, hotels, ground transportations, river or sea
transportations, travel agencies, restaurants and shops. These busi-
nesses provide services, activities and products to travelers. They
are visible to the travelers. On the other hand, indirect providers are
invisible to travelers. These organizations include specialized ser-
vices, such as tour organizers, travel and trade publications, hotel
management firms, travel research firms, planners, government
agencies, financial institutions, real estate developers and education-

al and vocational institutions. N

The history of tourism can be traced back to the tavern and inn
of early days. At that time they offered food and shelter to trave-
lers. The food was usually simple and the travelers had to share beds
with other travelers. Because the main transportation was very sim-
ple, on foot or by horse or by post carriage, the taverns or inns were
always built on the side of ancient road or horse carriage road or near
post offices. The equipment in all these taverns was nothing but
beds to sleep on. So people could not enjoy their stay there.
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The first real and professional travel agent in the world was an
Englishman called Thomas Cook who organized the first travel agen-
cy in the world: Thomas Cook & Sons in 1845. Since then, tourism
had been prosperous with the building of the railroads in the 19th
century. Steamships also increased tourism, especially across the
North Atlantic, the major route of modern tourism. The automobile
and the airplane in still more recent times have also become major
means of transportation for recreational purposes. The greatest
growth in international tourism has taken place only since the end of
World War II in 1945 and it has paralleled the growth of air trans-
portation.

Industrialization has produced other conditions that are neces-
sary for tourism prosperity. Among them is the creation of a large
number of people with a considerable amount of disposable income,
that is, income above and beyond what is needed for basic expenses
such as food, clothing, shelter and other necessities. Another im-
portant condition is urbanization: the growth of large cities. With
the rise of living standard and more paid holidays, residents of cities
take more holiday trips than residents of rural areas and spend more
money on travel. Take China for example, according to the statistics
of The Yearbook of China Tourism (2000), in 1999, the total
tourists of the whole country are 719 million persons, of which the
number of urban travelers is 284 million, the rate is 94.8% and that
of rural ones is 435 million, the rate is 47% . The total expenditure
is 283. 2 billion RMB, increasing 18. 4% , compared with that of
1998, 0f which the expenditure of urban travelers is 174. 8 billion

yuan, while the expenditure of rural ones is 108. 4 billion yuan. And



the expenditure for per person is 394 yuan, increasing by 14.4% ,
of which the cost for a urban citizen is 614.8 yuan while the cost for
per rural person is 249.5 yuan.

What else can be mentioned is another principle reason for en-
couraging a travel and tourism industry in many developing countries
is the so-called multiplier effect of the tourist dollar. Money received
from tourism industry will be used for wages for employees of the in-
dustry or in other ways, which will be spent not once but sometimes
several times for other items in the economy: the food that hotel vem‘
ployees eat, the houses in which they live or other necessities they
buy. Another attraction of the travel and tourism industry of the de-
veloping countries is that it is labor-intensive, that is, it requires a
large number of workers in proportion to the people who are served.
With travelers increasing every year, the travel and trourism indus-
try needs more and more people engaged in this field. According to
the statistics of the Yearbook of China Tourism (2000), up till the
end of 1999, direct employees of the travel and tourism industry are
5.14 million, indirect employees are 25 million.

Tourism is therefore a composite of activities, services and in-
dustries that delivers a travel experience: transportation, accommo-
dations, eating and drinking establishments, shops, entertainment,
activity facilities, and other hospitality services available for individ-
uals or groups that are traveling away from home. Tourism is now
generally regarded as one of the largest and fastest growing indus-

tries, a large and dynamic business in the whole world.



New Words

definition [ ,definifon] n.
interaction [iinter'aekfon] 7.
hospitality [ hospi'taeliti] 7.
comprise [ kam'praiz] v

diverse [dai'vais] a.

multinational [ maltinafon(a)1] ».

corporation [ kopa'reifan] a.
visible [ "vizabl ] a.

invisible [in'vizabl] a.

real ['riwal] a.

estate [ i'steit] n.

vocational { vou'keifonal] adj
tavern [ teva()n] n.

shelter [ 'Jelta] n.

parallel [ ‘peerslel] v

industrialization [indastrislai'zeifon] 7.

urbanization [ (a:benai’zeifon] 7.
rural [ ruer(a)l] a.

multiplier [ 'maltilplaia] n

composite [ kompezit,-zait] a.

dynamic [ dai'neemik] a.
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Phrases and Expressions

post carriage

so-called
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