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() , 2004 , , Text
1, : ( “ There’ s no career counseling implicit in all of
this. " 42 A ) Text3, : ( “ There’ s a new gold rush
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happening in the 4 millionto 10 million range, predominantly fed by Wall Seet bonuses, ” 53

) ; Text 4, : ( “ Intellect is resented as a
form of power or privilege, ” 60 D )
, 2004 : , Text 1,

: ( “ He searched it with no success but was attracted by the
site’ s persona search agent, ” 41 A ), ( But al-
though a search agent worked for Redmon, career experts see drawbacks, 42 )

Text 2, : ( : But one insidious
form continues to thrive; adphabetism. This, for those... 46 47 50 :

Yet the result may be worse qualifications, because they get less individua attention, as well as less

confidence in speaking publicly, 49 )

Text 3, : ( When it comes to the slonming e-
conomy, Ellen Speroisn’ t biting her nails just yet. 51 ) , (
... but lag month two longtime customers suddenly stopped showing up. 51 B
) ( , But don’ t sound any alarms just yet. Con-
sumers seem only mildly concerned, ...52 )
Text 4, : ( , But they cauld and should be. 60 )
2000 2004 , 2 (
),
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2003 , 2003 2004
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2004 2003
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2005 Text 1,22 But , 1

2004 Text 1,42 But : Which of the fdlowing can be a disadvantage of
search agents? But although a search agent worked for Redmon, career

experts see drawbacks These is no career counseling implicit in all of this. ..
2005 Text 3,31 Researchers have come to believe that dreams
2004 Text 1,41 How did Redmon find his
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, vocation , - ", ( )

You should be an actor—you’ ve missed your vocation, ie you are following the wrong career.
you, he, she, we, they

1996 Text 4 ,

, : voca-
tion : 2003 Textl , These days the Net, which has
already remade such everyday pastimes as buying books and sending mail, is reshaping Donovan’ s
vocation as well. : fat

: 2005 Text 1l : Everybody loves a fat pay rije fat
, “ largein quantity, "
2 , 5, 500 ,
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: : 16, 000 (1,600< 10), 16, 000 :

7,000



, ( , )

, , 2004 Text 1l It s an interactive feature that
lets visitors key in job criteria such as location, title, and salary, then E-mails them when a matc-
hing podtion is posted in the database.

It" s an interactive feature. . . feature that :
: that( feature) lets visitors key in.. .and then E-malls. . .,

when key E-malil ,
It ? job database personal search agent, a spe-
cia service, : use the specia service
()
A B C D(
Vocabulary and Structure, )
2004 Text 1 It’ s an interactive feature

that lets vigtars key in job criteria such as location, title and salary, then E-mails them when a
8.



matching postion is posted in the database.
”? ”?

., that, which, when, how, what, where, if, as ,

: .. .that lets vigtors key in : :

: lets vidtors key in , keyin :
: key ( )
interactive, criteria : , It" s an feature :
, interactive :
key in location, title and salary, : : : such as
— ) SV
— ) — SVC( )
—_— ( ) —— SVO
( ) —— — SvVO O
( ) SvOoC
( ) —— SVA
—_— ( ) SVOA
: , 2004 Text 1
( : )
job hunters will have to vist the dte again to find them—and they do. ( :
)
You always keep your eyes open, he says. ( : )
( )

He searched it with no success but was attracted by the site’ s persona search agent. (

N—r

It” s an interactive fenture that lets visitors key in job criteria such as location, title, and sala-
ry, then E-mails them when a matching position is posted in the database. ( )




when a matching paosition is posted in the database. ( )

Instead, the best strategy is to use the agent as a kind of tip service to keep abreast of jobsin a

particular database. ( )
| would nat rely on agents for finding everything that is added to a database. (

With thousands of career-related dtes on the Internet, finding promising openings can be time-

consuming and inefficient. ( )

Hunting for a job late | ast year, lawyer Gant Redmon stumbled acrass Career Builder. . . (
)

Redmon chose the Keywords legal, intellectual property, and Washington, D. C. (

)
Three weeks later, he got his first natification of an opening. ( )
| struck gold. ( : )
Search agents reduce the need for repeated visits to the databases. ( )
But although a search agent career_experts see drawbacks. ( )

Every time you answer a guestion ( and) you eliminate a posshbility. ( )

None of these programs do that. ( )

Where you get E-mail, consider it a reminder to check the database again. (

)
| would nat rely on agents for finding everything that is added to a database that might interest

me. ( )
For example, it includes only three patential jobs. ( )

On the day, after we send our messages, we see a sharp increase in our traffic. (

)

Even those who aren’ t hunting for jobs may find search agents warthwhile. ( )

who E-mailed his resume to the employer and won a pasition as in-house counse far a compa-

ny. ( )
who E-mailed the employer his resume

when Career Ste’ s agent sends out messages to those who have signed up for its service. (

)

Career Ste’ s agent sends out those messages.

It’ s an interactive feature that lets vistors key in job criteria. . . ( )

When you get E-mail, (you) consder it a reminder. . . ( )
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