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Unit 1 Getting Ready for Interpretation

Objectives



Methods and Procedures
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Exercises

Exercise 1
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Exercise 3

Large corporations do not compete with the quality or price of
their products they compete through their advertising. This tendency
for example in the automobile banking and airline industries involves
an extraordinary waste of resources on the production of basically simi-
lar goods and services. Extensive advertising is used to make them
appear different. In fact a recent survey found that the United State
accounts for more advertising expenditures than the rest of the world
put together—about 57 percent of the total. Americans are literally
bombarded with ads on the average receiving a minimum of 560 adver-
tising messages each day from such sources as TV radio newspapers
and billboards. Much of this advertising is devoted not only to making
almost same products seem different but also to creating artificial de-
mands for products that would be unwanted otherwise. More that

UD$ 35 billion each year is used—money which could be spent on



more socially useful goals. Although some ads provide a certain amount
of useful information to consumers most advertising is designed to
make the public to buy buy more of this buy more of that. Without
such advertising the demand for certain products migh shrink. This
will not only threaten the profits of some corporations but also present

the possibility that whole industries might have to close down.

Exercise 4

Every now and then I hear it said that CPC is not an easy compa-
ny to understand. “ You have operations all over the world in both the
consumer foods and corn refining businesses a huge portfolio of prod-
ucts—many under ‘ foreign brands’ —and a corporate name that
doesn’t really tell us what you do. What exactly is CPC International
Where are you going And how are you going to get there ”

My answer consists of three basic points. Firstly we are an inter-
national food company that focuses on three worldwide businesses
soups sauces bouillons and related products dressings and foodser-
vice. We also focus regionally on several selected consumer foods busi-
nesses and a corn refining business which supplies the food industry
and other manufacturers. Secondly our corporate vision is to be the
best international food company in the world. That means our goal is
to outperform our food industry peers in total return to shareholders
year after year. Thirdly our strategy is to seek rapid growth through
intensive development of our worldwide and regional businesses driven
by inherent strengths that together make CPC unique among food com-
panies. Chief among these strengths is our worldwide organization
which combines corporate guidance and oversight with strong local op-
erations in 59 countries. Also key is our ability to share and translate

products technology and know-how across borders.



If you focus on those three points you have come a long way to-

ward understanding CPC International.

Expansion Exercises



Unit 2 Reception

Words and Expressions

A. From the Background Reading
discourteous
congestion
usher
swap

make one’s case

B. From the Exercises

1. membership
private
royal palace
historic landmark
lattice screen
timber floor
wax
manage to change
congenial

hectic



