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::' Section A Speaking Practice

Visiting a Clothing Firm

Mr. Chen is the manager of the Overseas Department of Qingdao Red Collar Group Co.
Ltd. They invited Mr. Robert, the president of ABC Company, to visit their company.
Chen: Welcome to Qingdao, Mr. Robert. I'm Chen Lin, from Qingdao Red Collar Group

Co. Ltd, the manager of the Overseas Department.

Robert: Nice to meet you, Mr. Chen. I'm excited to visit your company. Of course, and to

tour around Qingdao.

Chen: I'm very happy that you have come all the way from Britain for our business talk.

Robert: It's my pleasure to have received your friendly invitation. I've been looking forward

to visiting your factory. Shall we start now?

Chen: Sure. Maybe we could start with the Designing Department. This way, please. The
yellow building with skylights is the Designing Department. We have dozens of de-
signers here and they are the hub of our company.

Robert: In fact, designing department is the most important part for any clothing company.

Chen: I agree with you. Then we could look at the production line. You'll know our prod-
ucts better after this visit.

Robert: May I take a close look there?

Chen: Of course. These drawings on the wall are process sheets. They describe how each
process goes on to the next.

Robert: Is the production line fully automatic?

Chen: Yes, almost every process is computerized. The efficiency is greatly raised and the in-
tensity of labor is decreased.

Robert: What kind of quality control do you have?

Chen: All products have to go through five checks in the whole process. We believe that the
quality is the soul of an enterprise. Therefore, we always put quality as the first con-
sideration.

Robert: Yes, quality is even more important than quantity.
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Chen: Definitely right. What’s your general impression, may I ask?
Robert: Pretty good. I've got to report back to the head office and hope the further coopera-
tion as soon as possible.
Chen: I'm looking forward. You must be very tired after a long tour, Mr. Robert. You
need a rest for tonight’s reception party. I'll send someone to pick you up at six.
Robert: Okay.
Chen: See you in the evening.

Robert: See you.

@) Section B Text Learning

Major Departments in a Clothing Firm

In a clothing firm, it has many different departments to guarantee the normal going.
Generally, they mainly include the designing department, the techniques developing depart-

ment and the sales department.

The Designing Department

The designing department is the heart of a clothing firm. Its work directly influences the
commercial existence and sustainable development of the firm. It’s functionally responsible
for developing new products. In practice, the designer’s job is involved in market researc-
hing, developing new ideas with combination of fashion trend and consumers’ demands, even
selecting proper fabrics and trimmings. Thus, the designer’s ideas must be creative and suc-
cessfully marketed. They're often passed to the techniques developing department in the

form of working sketch for the pattern and sample garments.
The Techniques Developing Department

The techniques developing department is the backbone of a clothing firm. The key
process of making patterns and assembling garments will be done in this part. It covers the
most critical techniques strength of the firm, which can be divided into two important sec-
tions: the pattern making and the sample operating department.

In the pattern making department, pattern cutters will thoroughly understand and show
the designer’s ideas, carefully choose the proper method best for pattern making of his or her
designs. Usually, there're two ways of making patterns on the basis of different processes of
cutting. One is draping pattern making—to make a sample with calico pinned onto the dress
stand, and then create patterns by removing sample parts from the stand. The other is flat

pattern making—to analyze the fashion drawing into working sketch with construction de-



tails. These two ways are both feasible and have different advantages; the maker can choose
either with the style to be cut and his own preference considered. At present, senior pattern
makers often adopt the former way.

Then, the pattern will be brought to the sample operating department. It’s here that
sample garments are made up by the machinist as efficiently as possible. Not only does the
machinist realize the designer’s style, but proves the accuracy of the pattern made by the pat-

tern cutter. It also sets the quality standards for producing in bulk on the assembly line.
The Sales Department

A large part of sales promotion budget in a clothing company is normally allocated to ad-
vertising. It’s effective to strengthen the publicity and the brand fame by the common media
of the Internet, television, radio, newspapers, magazines, even the direct mail. Thus, a lot
of limits of pure promotion will be avoided during the extension of the market. Besides this,

it’s essential to own a special promoting team and establish the regular distribution network.

PNew Words and Expressions

collar/'kolo/ n. %1 thoroughly/'0arali/ adv. SE4 i, fH)EH
skylight/skailait/ n. K% calico/'keelikou/ n. H®EAL, EI{EA
hub/hab/  n. 0 feasible/'fiizobl/ adj. W4T
automatic/ota'meetik/ adj. HINLK adopt/a'dopt/ wv. K4
computerized/kom'pjuttoraizd/ adj. K bulk/balk/ n. Kilt, K&

2 1 promotion/pra'moaufon/ n. {44
intensity/in'tensiti/ n. 2 budget/'badzit/ n. T
decrease/di'kriis/  wv. PBEAK allocate/'selokeit/ wv. 4MC
check/tfek/ n. T publicity/pab'lisiti/ n. 2 JF
enterprise/'entopraiz/ n. 1Mk essential/i'senfal/ adj. B
consideration/konside'reifon/ n. F*JE distribution/ distri'bju:fon/ n. 4
cooperation/kouopa'reifon/ n. H1E Overseas Department i #p 3
reception/ri'sepfon/ n. FEfF process sheet A 7= i F &
guarantee/ geeron'tiz/ v. {RiF working sketch R ¥t K
influence/'influons/ wv. 2 pattern cutter il #x il
commercial/ka'ma:fol/ adj. RN draping pattern making /{387
sustainable/sa'steinobl/ adj. HFEEPEN) dress stand A&
creative/kri'eitiv/ adj. G148 flat pattern making i # BY
backbone/'beekboun/ n. B, LA fashion drawing %% 5 &
pattern/'paeton/ n. FEAR sample operating department F¥{4< 4% 2] Z= 4]
assemble/ao'sembl/ wv. %%& brand fame &5 4044
critical/'kritikol/ adj. FREEH
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:} Section C Extensive Reading

Li-Ning Sporting Goods Co. Ltd.

Founded in Sanshui, Guangdong, in 1990, Li-Ning Sporting Goods Co. Ltd. joined
hands with the Chinese Olympic Committee to promote the development of China’s sports
course by advancing that of the sports products and to spare no efforts to sponsor a variety of
sports events. In 1995, the Li-Ning Company became a leader in Chinese sports goods busi-
ness. In 2005, the company retained its leading position with its sales hitting a new record,
marching towards first class international brand.

The basis of competition in sporting goods industry consists in its professional products.
Li-Ning Sporting Goods Co. Ltd. has been taking the development of products as a race of
setting and resetting records. As early as in 1998, the company was the first to establish a
design and development center for sportswear and athletic footwear, evolving into an inde-
pendent Chinese sporting goods company. In 2004, Li-Ning Company cooperated with the
Department of Kinesiology of the Chinese University of Hong Kong to give sports bio-me-
chanic tests to the dynamic mechanic characteristics of Li-Ning footwear, establish foot-style
database for professional athletes, and collect data about professional sporting characteristics
and analyze them, thus further enhancing the professional and comfort level of its products.
After fifteen years’ development, its products now include a wide variety of series, ranging
from apparel, footwear to accessory products, instead of the monotonous variety of sports-
wear when it was founded. In near future, Li-Ning brand will become a global top brand and
provide athletes and sports lovers around the world with professional sporting goods. This
type of enthusiasm has enabled Li-Ning Company to possess the largest distribution network
of sporting goods in China. Meanwhile, its international network has expanded to 23 coun-
tries and regions.

Each champion team owes much to its efficient management. This also applies to Li-
Ning Company. The strategic mode and managing system which have been molded through
persistent practice and exploration guarantee the smooth flow of the operation of the compa-
ny and the efficient strategic implementation. At present, Li-Ning Company is under its way
of establishing a domestic information system based on ERP to integrate resources like prod-
uct design, supply chains, channels, retail, etc. , develop e-business, and promote efficien-
cy of operation as well as brand image.

“To promote the development of China’s sports course, to embrace changes of our lives
by sports” is the initial purpose when the company was founded. And it has never given up

this mission. Since its sportswear were chosen as the designated clothes for athletes from



Chinese Sports Delegation during the 11 th Asia Olympic Games, Li-Ning Company has been
sponsoring various sports events, creating tens of thousands of job opportunities.

Its unique enterprise culture is the baton for every part of Li-Ning Company working
with close coordination and persistent efforts forward, incorporating all the suppliers, fran-
chisers, and service providers as cooperative partners and all the employees joining their en-
deavor. Li-Ning staff believes that nothing is impossible for man. Sports help build more
confident selves willing to project ourselves, discover our potential and transcend ourselves—
this constitutes the core value of Li-Ning Company and is consistently reflected in practice.
In 1990, Li-Ning Company was the first domestic sporting good company to sponsor Chinese
Sports Delegation during the 11 th Asia Olympic Games; in 1992, the Company was also the
first domestic sporting good company to provide clothes and footwear for Chinese Olympic
Sports Delegation on the pedestal; in 1993, the company became the first to establish a fran-
chise chain-marketing system in China; in 1998, the company was the first to establish a de-
sign and development center for sportswear and athletic footwear in Foshan, Guangdong; in
1999, the company collaborated with SAP to introduce the solution scheme of AFS clothes
and footwear, thus becoming the first enterprise in China to implement ERP; in 2004, it was
successfully listed on the main board, the Stock Exchange of Hong Kong ( code: 2331), the
first ever sporting goods company in the mainland to go public in Hong Kong; in 2005, it be-
came the official partner of NBA; in 2006, it became the Chinese official market partner
of ATP.

Today, Li-Ning Company not only produces sporting goods, but also promotes and pro-
pels a healthy life style. The company is making the best of the ever-increasing confidence
and historical opportunity to face the challenges from global market and fulfill its mission—it

can spur your desire and power to break through by sports!

Exercises

Vocabulary

I . Words Matching

1. working sketch a. A R
2. draping pattern making b. £ ARWF &
3. flat pattern making c. MAKEEY

4. brand fame d. A E
5. the Overseas Department e. FYEEL

6. process sheets 13 8

7. the Techniques Developing Department g. HAEIE
8. the Sales Department h. 488
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Translation

I . Translate the following English into Chinese.

1.

2.

3.

4.

The Designing Department is functionally responsible for developing new products.
In practice, the designer’s job is involved in market researching, developing new ide-
as with combination of fashion trend and consumers’ demands, even selecting proper
fabrics and trimmings.

In the pattern making department, pattern cutters will thoroughly understand and
show the designer’s ideas, carefully choose the proper method best for pattern mak-
ing of his or her designs.

Not only does the machinist realize the designer’s style, but also proves the accuracy
of the pattern made by the pattern cutter. It also sets the quality standards for pro-
ducing in bulk on the assembly line.

It’s effective to strengthen the publicity and the brand fame by the common media of

the Internet, television, radio, newspapers, magazines, even the direct mail.

Il. Translate the following Chinese into English.

1.
2.

M, e AR AR e T P AT G BE A B B REAR . R REATREAC I T
SLAR Y EARAEN B B YR AR AR s R BT B oK v v B A
PEFERR .

3. YIAT LTI B BAAL . I 3 37 [ 52 1R A5 I 208 0 3 45 8 1D OR Ui 2 22 R R 2

4.

B D i 2 ) SCRE K 5 AR A 8 £ 2 S A 2 AR AN S s A

Structured Writing

IV. Please make up dialogues according to the situation given below.

1.

As the manager of Overseas Department, you are asked to show a client around your
firm to let him have a general view of your firm.
You are talking with your friend about Designing Department.

You are introducing your new product to your client in the Sales Department.



::' Section A Speaking Practice

Trying on a New Style Dress

Jane is a very fashionable girl. She likes current fashions and styles to make her beauti-
ful, elegant and sexy. Today she is in a boutique trying on a new style dress. The salesgirl is
serving for her.

Salesgirl: Good morning. Welcome to Kenny’s shop. Can I help you?

Jane: Not at the moment, thank you. I'm just looking round. I'm really looking for a new
style dress, button-fronted and with fluorescence waistband. 1 saw it on TV spring
fashion show 2006. I really like it.

Salesgirl: How about this one? Is this the kind of dress you're looking for?

Jane: Well, I think it is an old style of last summer. I'd prefer a new one.

Salesgirl: How about this blue one? This color is very popular for the coming season. It’s

electric blue designed by the world top designers of Dior Company.

Jane: 1 like the color very much. It’s a lovely dress, but it’s not the style I want.

A few minutes later , Jane found a dress in the show window.

Jane: Ah, may I take a close look at the dress in the show window?

Salesgirl: Sure. This is our latest style in this season.

Jane: I think I prefer the blue one there, if it’s not too much trouble.

Salesgirl: Not at all. T'll get it for you. Here you are.

Jane: It looks like the one I saw on TV. May I have a try?

Salesgirl: Certainly. The fitting room is over there.

Jane came out of the fitting room and looked at hersel f in the mirror.

Salesgirl: It seems to fit you very well.

Jane: I don’t think it fits me so well, a little bit tight. I wear size 38. What size is it? And
the collar... Mmm ...?

Salesgirl: It’s size 36. This is the basic style in this season. We have different ranges developed from

it, long sleeves for a red one, and different styles of the neckline in many colors.

Jane: Do you have samples of these designs?
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Salesgirl: Sure, here they are.

Jane: May I try on this pink one with frill collar? I like the shape of this color.
Salesgirl: OK, it is size 38.

Jane: It seems to fit well and goes well with my dress shoes.

Salesgirl: Yes, they really match.

Jane: All right. I think I'll take it.

Salesgirl: OK, T’ll pack it for you.

) Section B Text Learning

Basic Styles of Clothing

What is Fashion? Fashion is a term commonly used to describe a style of clothing worn
by most of people of a country in a certain period. A fashion usually re-
mains popular for about one or two years and then is replaced by another
fashion. So a certain style of clothing is in style one year but out of date
the next. For instance, people wear sunglasses on top of their heads and
wear jeans one year; however, the next year everything has changed.
These names are “in” then, suddenly, these names are “out”. A fashion
that comes and goes fast is called a fad. A fad will not last long. Some
fads disappear before we have all even heard of them. For a long-term
trend or a short-term fad, certain styles and types of clothing will appear
in every fashion season. Are they totally new styles? Definitely not.
Usually these latest styles are changed from some basic ones. There are a
lot of changes in the length and types of sleeves, shapes of collars and

innovations for some details. So to know some basic styles of clothing for

us is essential.
Women’'s Wear

Clothing is something women deal with everyday, even some who
say they don’t care what they wear. Nearly every woman attempts to ex-
press her personality and her various moods in different situations. For
example, a long evening dress for a cocktail party; a blouse of sheer
crepe with pants or skirt for going out shopping; a knitted sweater with
jeans for family reunion barbecue or a picnic. They are all suitable
choices for such occasions. Women want themselves to be the most eye-

catching. So choosing suitable styles of clothes is an essential skill and




the most creative activity for every fashionable woman.
Let's begin with some basic styles of outwear. Outwear may be
grouped under the classification of occasions for which they are worn.
Dresses are the most favorite outer clothing for female. They usually

cover the body from shoulder to knee or below, consist of an upper bodice

and a skirt section in one single piece. They are diversified in the shapes of ! \

collars, necklines and sleeves. The common styles of dress are shirt dress

(the upper bodice is like a shirt with collar, concealed button closure and

belted waist); coat dress (usually made of firmly fabrics with button J

front) ; princess dress (close fitting dress with long princess seams usually | By
including 6 or 8 panels, long slim style and flared skirt) ; empire dress (the * |
typical empire style is a dress with high gathered under-bust seam). :l;‘

Skirt is a separate garment worn and hung from the waist. It is not re-
quired to be attached to a bodice. Styles of skirts are mainly distinguished
by length, width, silhouette cut and details. Skirts are various in straight
skirt (slim skirt with a slight swing in the back); flared skirt (with 6-10

gy

pieces and wider at the bottom); pleated skirt (maintain a silhouette with

many tucks but free for movement); A-lined skirt (the bottom is wider
than the waist and the side seam is usually in a straight line) ; tiered skirt
(it has horizontal panels, 2, 3 or more levels and increases in width to the bot- \
tom) ; frilled hemline skirt (has a lower section and is with frill-paneled). s

Women’s pants are made in many styles: high-waisted, natural-wais-
ted or low-waisted. They may fit snugly or loosely. The fashion outlines &
of pant legs constantly alter from classic shapes such as straight, flared, tapered 6
pants to fashionable variations hip huggers, culottes, leggings, etc.

Tops that can match pants and skirts include shirts, blouses, sweat-
ers, suit-type jackets, blazers, coats and cardigans and chemise. Some of
them are typical for female, some for both sexes. Each of the types is va-
rious because of the changeable shapes of sleeves, collars and necklines.
So a boy-like figure was admired and a collarless cardigan style was popu-

lar about 10 years ago but nowadays a close-fitting suit is “in”.

Men's Wear

Men are not as picky about clothing as women and teens are. Men
prefer to be comfortable, usually dress in suits or jeans, sweaters and shirts.
Men like wearing plain sweaters with no pockets, or other designs. The most
important styles of men’s wear are some formal clothes even many casual

men don’t like their confines. Such confining clothes include business

suit, swallow-tailed coat, vest, tailored jacket, and so on.
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Business suit commonly has two typical types: double-breasted suit and
single-breasted suit, It is for some formal occasions as making an appointment
with clients, negotiating with business fellowship or signing contract.

Swallow-tailed coat is a type of formal attire, also called tuxedo. It is for
daytime or evening party. The very formal one is black tail coat which has tails
on the back cut from the side seams. The front panel is waist length, and has
silk strips. It is worn with waistcoat, a shirt and a white bow-tie.

Tailored jackets are made of fine suiting fabric to ensure their smooth and flat
shape. They allow outfits to be put together according to individual tastes.

Vest is short clothes usually without covering for arms, and is worn

under a suit, especially by man as part of a suit on special occasions.
Children’s Wear

The main purpose of children’s wear is to protect children from injury
first and lay out their different personalities. Overalls, jumpers, jersey,
shorts are their favorite.

Overall is a loose fitting coat-like garment without sleeves, worn over
a shirt. Jumper is another kind of overalls.

Uniforms are most common in elementary, middle and junior high
schools; not everybody is welcoming the idea. They say there’s no link
between school uniforms and safety or good grades. Teenagers who decide
what to wear in the morning are developing decision-making skills and

learning to take responsibility for their choices in life.

/oNew Words and Expressions

current/'karont/ adj. MuIM, MALEMN innovation/ ina'veifon/ n. I
elegant/'eligont/ adj. PLHEN attempt/o'tempt/ wv. Xk, RE
boutique/bu'tik/ n. SEIRATIRIEEDN)E express/ik'spres/ wv. Fik
fluorescence/ fluo'resons/ n. W personality/paso'neeliti/ n. M
waistband/'weistbeend/ n. JE7F situation/sitju'eifon/ n. &
range/reindz/ n. 2| blouse/blauz/ n. LAf4
sleeve/slitv/ n. #i T pants/peents/ n. 1
neckline/'neklain/ n. 4 jeans/dzinz/ n. AFHE
commonly/'komoanli/ adv. i Hh reunion/ri'jumjen/ n. B
describe/di'skraib/ wv. iR barbecue/'baibikju:/ n. KekE
fad/feed/ — B mAT, B picnic/'piknik/ n. PP
totally/'toutli/ adwv. 5S¢4 #h occasion/a'keizon/ n. &
definitely/'definitli/ adwv. BHfiith eye-catching/'ai'keet[in/ adj. W5 ANMH




