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@ Richard D. Altick., The English Common Reader . A Social History of the Mass
Reading Public , 1800—1900, the university of Chicago press,1957, p. 3.

® Ibid., p. 4
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@ Richard D. Altick, The English Common Reader . A Social History of the Mass
Reading Public , 1800—1900., the university of Chicago press,1957, p. 3.

@ Ibid., pp. 69—70.

@ William ST Clair, The Reading Nation in Romantic Period , Cambridge University
Press, 2004, p. 25.
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@ William ST Clair, The Reading Nation in Romantic Period , Cambridge University
Press, 2004, pp. 84—85.
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McGrawHill, 2002, pp. 100—101.
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@ Barbara A. Misztal, Theories of Social Remembering , Open University Press,
2003, p.12.
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@ Elizabeth L. Eisenstein, The printing press as an agent of change, Cambridge
University Press, 1979, p. 14.
@ Ibid., p. 15.
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@ Barbara A. Misztal, Theories of Social Remembering , Open University Press,
2003, p. 36.
@ Ibid., p. 35.
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@ Elizabeth L. Eisenstein, The printing press as an agent of change, Cambridge
University Press, 1979, p. 41.

@ Ibid., p. 67.

® Ibid., p.53.

@  Ibid., p. 66.
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@ Elizabeth L. Eisenstein, The printing press as an agent of change, Cambridge
University Press, 1979, p. 72.

@ Ibid., p. 111.

@ Roger Chartier, The Order of Books, Polity Press,1994, p. 11.

@ Ibid. , p.12.
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