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Macro-economy

Profit Margins and China’s Economic Growth

An Analysis of Chinas Economy in 2004 and
Outlook for 2005

On China’s Economy and society

How to Push the transformation of China’s Economic
Growth Mode

Relationship among Growth Rates of Investment and
Consumption as well as GDP

Three Possibilities of Macro-regulation in China

Economic Development Institutional Transformation and
Income Disparities

My Understandings of Current Macro-Economic
Development and Trends

An Analysis of China’s Economy in 2005 and
Outlook for 2006




Employment
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Why China’s strong economic growth did not reduce
unemployment rate

Obtaining Consistence of Growth with Employment

Energy Resources

Demand for oil and nation’s behavior

China in the World Energy Structure

Issues Related to Agriculture

Rural Areas and Farmers

Reform of Financial Institutions in Rural Areas
The Food Supply Problem in China
Issues and Solutions of Agriculture Countryside and

Farmer in China

Fiscal Policies and Finance

Liquidity and Monetary Base Accommodation

The Breaking Through of a Neutral Fiscal Policy

The Respect of Property Rights and Renewed Regulatory
Concepts for a Broader and Deeper Development of

Financial Industries



China’s Fiscal Strategy in Following 5 =10 Years

RMB exchange rate appreciation and cost-benefit analysis

To Optimize Legal Systems and to Improve Ecological
Environment of Finance

The Monetary Status and Finance Reform

Opening up to Outside World

China’s Accession into WTO—A 3-year Review

New Thinking on China’s Opening-up Strategies

Development Strategies

To Upgrade Industrial Structure by Independent Innovations

The Understandings of Scientific Approach of Development

The Development Logics of Developing Countries

New Stage of Development and the Option of
Strategy

Some Views of the Development of the Eleventh
Five-Year Plan in China

What Road to Industrialization Should China Follow




Institutional Reforms

The Method of Thinking in E-Government Planning
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The issues about building up main market participants
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