ESIEEE:
5 2

English-Chinese &
Chinese-English
Dictionary of Commodities
& Advertisement

/=

g L

@fe%;ﬂw#ﬁ.ﬁ

e 5



BB AE R gm B (CIP) F s

OB o PUHET ) L BN 22 g . — bt T
HR AL, 2007. 7

ISBN 978-7-122-00302-7

Lo Il Bieee I DTS -0 B g3 . 9
@l - B -6, B IV. F713.8—61

rp [ R A B 50 CIP B i 5 (2007) 28 066749 &

DU G AR Bemuivh . W W
SRR . ERIT

WRCORAT « A T R AL (b R30I 3 2 W 8 13 5 MR A% 100011)
En % Jb 3T R EO R AT PR AT A A
850mmX 1168mm  1/32 EI3K 1215  FH437 T5 2007 4E 9 JTAb5UH 1 RLAE 1 R ENR

W95 % ). 010-64518888 (fEEL: 010-64519686)

5 )5 MR %5 . 010-64518899
5] hE: http: //www. cip. com. cn

U LA, A SR A5 5T ), AR AL 0 AR ST U A

E Hr: 38.00 ¢ IR HE %A



i} El

PEERETHEFRE, -5 SRR, min 5%
SO T, RAAIEWEENMEN, FEZ) ZHEMR. I
TEARWRAEF R, BT HEES, WMAERMB & FEmkg
JEFIRAF AN . O TSR, il R s s T AE
FUT A AR A . DU EEAT R RS B A, R de S A
LS A N N SN e I & L T R 2 = I

A 3] HL g 0 SO IR 2 8000 4% H SR 4 7000 4. Y A AL .
oA B T ARE A, A T AEA G
oA W ANE AR BRI BT AR W
e RS s TR RS O SR RGBS, R, s, BRATRA
RFZEE I W R TR,

AT LA JEP R P Ay, BE A g Sc A rp e, Xl i
LA, B E,

N | T 8V B SN 17 e N 2 R T R I |
ZAH S S, DLAE R S I VA S . MERRIE A . A i
Doy B Tl 4y 28, Fe B A T ST 4% 1 3R SCIA 90 43 2K 4
5, R A O A AR R, BB i, K
b RVE DLAS R B H S A, AR LR 43 I e DUTE PF IR
AT T 905, DB T 0 2 152 3 A5 4k S0 4k 16 98 3]

A R Y I H AN A RR R il SR

AT T KO TR - AN 2 2 A WGH REVT R IE .

G #
2007 4F 4



Lol

o WSO HE SRR

() BEPHER5

(1) 93] H % 98 307 BE HE41 . i B P s . /75 A
ZMHET .

(2) gk fE M (=) BB 4 m 15 1K 2 FR

i ABC (= American Broadcasting Company) *xH %

A

gl

(=) WHFR 5

L. Lk ar

Ay S 4 Tl oy 25, B R SR AT 0% 1 4% BAE — AN AR R
(1T ey 7 VRTINS I R 5 Sl N S N /N T i = U 5
it

2. PrEHEY

W H R NEPEE WS W A (R Lk
LR RS, AR AR R, fe s, 2 D A
B ZAAASE, BEAR R, LEBM., B M. AL FTINEHE
LRIl E ISl Rt 2 TN I (7 s o 71 S SR N ¢ DS SN s o = N
I 7 e o 71 S S D £ - P W o 1

LMY

(=) B#ES ¢ ) Rt SUMER M SC7. . REC) 5
BBDO (A ZFA T H A d . SEEALD .

() s B JLAR R sc, a5
ST HF, e fEPTH sales discount; discount on sale, X U,
advertising J &; JEH,

= RSP L B S e g SC AR, B SR A Z AL A
EMZ T W. L) % A" Shanghai Subway Advertise-
ment Company, XU, Omnicom H@BHE (HAFL HEEHA,
SN LD



ey
T O A1)
PLTEPE R S8 woeovversenves smnvee seiee sete e e ees 257
BET R 38 wewveveemnves sentee sontee seee se e e e e 263
BEe B AR TIZGFR oorerevee oo mmmmevnneneceeennsnesencineeeee 388



(O = DLTERg &h) 5m ) gn 5 N 6144

BT
Al 2
B H

7 T )

] £ 7
Rk PG 2 i HE 510D
MoRZ s g Sk
& U - I S
G S S S
B MR 4% dk
RAK Wiy HiRm%Y
Rk 12 m HE51))
TR 995

x| i
] I ¥
LR
O 4T
¥ 5k 45

X 7K 72
fi] 2 FH
K2

7 )






acetal 3

4A(= American Association of Advertis-

FHEERBEF

AAA (= American Advertising Asso-

EHETEHha

abalone  fifl f1

ABC(= American Broadcasting Com-
pany) FEE] A A

abide 1% 4F

abide by the agreement

ing Agencies)

ciation)

L%wu
abide by the contract S A
ability  ft /)

ability to architect plans and strategies

SHRIfE

ability to compete 3% 4+ fig )
ability to innovate I} fiE
ability to invest % ft )
ability to pay A fig
abluent  ¥E 7

abnormal fi )

abnormal condition X 15 L

about the same K3 —F¢

above mentioned ik 1]

above mentioned agreement | & 3%

above mentioned contract iR A [f]

above mentioned provisions |34 J i

above-the-line expenditure £ % i 54
X

abrasion hardness il % fiff i

abrasive wheel  fib %%

abreast of the times I J 1)

a brief introduction of commodity 7

i [ 155 ZE A 2
absolute pressure gauge %} [ ) %
absolute viscosity 44 %] %l J¥
2 s W] A 5 7R
Al LA 1
FEVF G BE bR U

Al DA 2 1 2

accept
acceptable
acceptable defect level
acceptable difference
iy ]
acceptable failure rate 7% ¥ fiff fix %
WA Z A0 B
UL I
BAF B IKF
accept advertising registration % %%
J A
acceptance 46 I
2 A
2T 1%
access critical information
BB

according to value

acceptable price
acceptable quality
acceptable quality level

accept an offer
accept an order

A i

IR

Accountancy Age 2 T Jifi B A (58 %
ESiL/ED

account of goods purchased i 57 ik

B 3 Ik

account purchase izl

account service % IR 5%

Accra Mail  Fif 5 $7 4%

Accra Mail Advertising Department
(I oAl e

accuracy K /g

acetal plastics 2 F i 9 k)

account of goods sold



4 acetone

acetone A fiii

acetylene  Z 4R

acetylene welder 2 Jt /S I ML

AT S
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achromatic advertisement
achromatic advertising price
A%

acid frosted glass
acidity ¥
acid milk advertisement
acid number [} {H

TiEf PR %
TiKf 1% V%%

A E B

MYy &

acid proof paint
acid proof steel
acid resistant paint
acid resisting i fi2
acid sludge fuel & & 8% Bl
12 1
A
A. C. Nielsen Company  Jg{ /K i ) 15 A
"R E L) E AT
a complete range of specification ki
%554

acoustic insulation [ &

acid steel
a class

acoustic insulation performance [ /=
e

acquisition price 32 H

A

A I I e

acrylic fibers  Ji54>

acrylaldehyde

acrylamide

acrylic fibers advertisement [ 45) 15

acrylic resin paint 5 45 i W JIE %

acrylonitrile A ¥ fi§

acrylonitrile butadiene rubber T Ji§
B

actinic glass A ) B 55

activate advertising business %)) )

k55

activated aluminium

iR

AL T R AR

activated carbon
activated silicate glass
W I
act of sale 4T 5N
ARAEE
S by B 4 1B
S B 7 3K
R %

actual price SZA

actual capacity
actual cash value
actual demand

actual power

S o 7 92 R

Sy e T
S B

actual working pressure
&)

Ad Age Best

ad balloon

actual requirements
actual tare

actual weight
S Br AR

I AR T R
oK
]
A
B E N
T MR R
adjudication of disputes concerning

A R AR A

ad column
additive
addresser

adequate solution

registered trademark
W e
adjustable bolt

adjustable spanner

GRS Y
2% T
adjustable temperature electric iron
VL 3
adjusted price 3% )5 )M k%
0
adjusting screw i 312 4
ADL(=acceptable defect level)
Wb 4
administered price

adjusting nut

VR

A

28 Wt 4%
e W
administrative control of the use of

R A 6 22

administrated price

administration of fund

trademarks



advertisement 5

o

administrative management T
(egil]

administrative personnel

administrative expenses

BHA R
administrative regulations 17 BU) &
2L UN

Vi HI N )

administrator
admissible stress
admixture 2% )i
admixture content & 2% i &
admixture not exceeding. .. 7% Jfi AN
adoption of imported technology i
REsZ NP
adsorption filter W fff =0 ik vk 8
A Gz B 4%
A 5 B
A KB
A3 B
WAk
advance buying for the season needs
7 7 SR B T O 3K
SE L
advanced advertising equipment i
)
advanced fuel metering valve
WORL T R
advanced production technology Ein

BT

ad valorem
ad valorem bill of lading
ad valorem duty

ad valorem freight
ad valorem method

advanced

Sk

advanced products 2% 37

advanced technique 4¢3 A

advanced telemetry system 50 3E () 7%
NN

advertise &) 15

advertise examination organ ) 4% i
ALK

advertise for ... %) EHAEK

advertise for advertising agent in for-

e H 4k 11 T

eign countries

(%

advertise for advertising designer in
foreign countries 7 [F 4 8 T 1
Be it i

advertise for advertising personnel
THES) & N 5

advertise for advertising personnel in

foreign countries 7 [F Ah I ) 45
N

advertise for advertising plan personnel
in foreign countries 7f [® 4} 3 &
IS 3PN

advertise for clearing sale &) 1550
i

advertise for cooperative partners ¥
I AR SR A AR AT

advertise for promoting the sales of
storage products & & HERY FE AF
7 i

advertise in the magazine f7F 7% L

G

advertise in the newspaper 7R 4% I
LS

advertisement | 7

advertisement budget | & T

advertisement catalogue | 75 KA

advertisement developing history |~
R

advertisement index | 45 Z& 5|

Advertisement Law of the People’s Re-
public of China  # # A & LAl

ik
advertisement of agricultural machinery
AN HIB)
advertisement of cap and shoes # Ii§

]



6 advertisement

advertisement of casting equipment 5
Ew&E

advertisement of chemical products 1t %%
fT

advertisement of consignment sales  {Q4Y
I

advertisement of flowers and plants 7
T

advertisement of grinding machine £ K
I

advertisement of herbal medicine and

R RIS )

il vT

pharmaceuticals
advertisement of insert page
I

advertisement of sales promotion {

B

advertisement of time-period I Bt
JTE

advertisement on back cover  # ik
]

advertisement on bus A 3LVE % E¥)
I
advertisement on commodities packing

[ERGRCE:

advertisement on front cover I} [fi]
]

advertisement on the inside of back

cover Hf =)
advertisement on the inside of front
cover FH )
advertisement planning | %5 % %)
advertisement price list J {5 H %

advertisement price list for enterprise

introduction Mk A~ )T 5 M
H%
advertisement price list for foreign en-

SN Al g 5 %

terprises

advertisement printed on cloth bag
B i £ A7 22 R
advertisement printed on glass jar  [[I
Tl ST L f ) A
advertisement printed on iron-drum
B i 5 [ B A )
advertisement printed on packing bag
VI 7E e 48 LT
advertisement printed on packing bar-
rel B[R £E G0 e B
advertisement printed on packing box
B 7R B A B )
advertisement printed on packing case
Bl AE L BRI
advertisement printed on packing cloth
Bl AE L B AT BT
advertisement printed on paper bag
B il 72 AR A% 1)
advertisement printed on plastic bag
B R AE A BT
advertisement printed on plastic jar
EIPCIR{ERER S i oD A
advertisement printed on tin
FIERA B s
advertisement printed on wrapping pa-
per  ElVpl e AL R AR b ) A
] FTEAL
advertisement printing 75 E[1 il
PRE R A
advertise to achieve huge profit &)
& AT B
advertise to achieve super excellent re-
sult X5 )7 ORI A A RUOR
advertise to enlarge commodities selling
BN A

advertise to enlarge the market of Chi-

B il #E

advertisement printer

advertiser

nese products in foreign countries



advertising 7

BT TR A A T 3
advertise to increase a lot of product
A G OK e AT B
advertise to increase the sales volume of
554 00 7

orders

new products %)
B

advertise to introduce China traditional
food %) A 4 b I A G

advertise to introduce Chinese arts and
handcrafts %) S A A b E T
ZEAR M

advertise to introduce new instrument
B EAHBALR

advertise to introduce new machine tool
)N HFUR

advertise to introduce new product
G

advertise to introduce the latest cosmet-
ic imported from France & | %
A28 B -E V1 35 9 A i

advertise to introduce the latest digital
camera produced in China %) 45
I 21 [ 7 d T 2R SR L

advertise to introduce the new style
clothes made in China %) 45 />
24 o [ A 1R B KOk

advertise to introduce the performance
of new engine %) E N HB K Y)
BLEBE

advertise to sell Chinese arts and crafts
BT L2 R A

advertise to sell Chinese Longjing tea
BUE W BRI

advertise to sell commodities at a re-

B BB AR T A

advertise to sell French cosmetic %

duced price

A T AT

advertise to sell fresh fruits at a re-
duced price ) pk O H A BT
KR

advertise to sell Japanese camera at
cheapness & 5 AN H R H A
HAH B

advertise to sell new product &) 45
th B BT

advertise to sell new style clothes made

in China %) 45 H 45 1 [ I 4E 1
B

advertise to strengthen the competitive

power of Chinese products %) ¢

s mEE 7 0 SE 4 fE

advertising [T A
4

advertising advisor " % il [

Advertising Age | &4 )

advertising agency AR R )
A

advertising agent |5 AU R
ZH N

advertising agreement | & P i

advertising allowance i

advertising and arts company | 45
ZARA T

advertising and marketing |5 55 A

advertising and public relation 75

SFAPS

advertising applied operation |75 [
4

advertising association }‘— H

advertising attainments R SRt

advertising audience effect il

R T 2R



8 advertising

advertising audience investigation |~

107 R T o A

advertising audience number i £ Ui
Wr A%
advertising audience rate i RIS T R

T A

advertising basic knowledge | % 3t
it %60 1R

advertising basic theory 75 Bl B i

IRV

advertising broadcast equipment |~

HURRAE

advertising banner

advertising booklet

advertising broadcaster ) 5

advertising broadcast script | 5
g

advertising broker | &4 A

advertising budget |15 2% i &L

advertising business |5k 4%

advertising business registration I
Bk

advertising by cartoon
W

advertising by sound i)

sk

advertising campaign |45 35 30
advertising caricature ) 7 i

)
advertising circulation % K AT &=

TR )

advertising cartography

advertising client

(PN

advertising club A 5 8
advertising college )
advertising column |45 2
advertising comment iR

advertising commercial value | % [¥]
[ AKE

advertising company | %5 A ]
advertising competition e

P
advertising contract ) {5 AR

)R

advertising content

advertising control organs

LIPS
advertising copy | fi
I~ A

I R
advertising definition e X

advertising cost

advertising course

advertising department | 453557
advertising design %
BT
IR SN
advertising design terms |75 Wi AR E
e
PR
R
advertising documents writing | 45
AT E AE

advertising edition

advertising designer
advertising design match

advertising director
advertising dissemination

advertising dissertation

J A R
) ROR

advertising effect

advertising enterprise | & >\l

advertising equipment |75 % %

advertising era |15 I AU

advertising examination )5 H# 7Y

advertising exhibition |45 B 4

advertising exhibits 15 & 5

advertising expense accounting |75
®NZHE

advertising expenses prepaid il { ]
2k

advertising expert | LK

advertising feature | % 4F

advertising federation LRSS

Advertising Federation of Australia i
PN R ARN Y ISE RS
i o

advertising fee of broadcasting station

advertising fee



advertising 9

]G

advertising fee of magazine 7|5 2%

advertising fee of newspaper 4%/
ok

advertising fee of television station  Hi#Jf
Bl E %k

advertising fee of time period I} B¢ )
& 2k

advertising feuilleton |45 /N i

CERA

J 5

advertising film

advertising film studio
e

advertising first time period
L

Advertising Fortnightly

e A
= Sy

AT

P
R

-

advertising forum
advertising function
advertising gold-lion award

i 22
advertising guide | 5f5m

P T
bR

J A A
advertising impact H R )

IR

] N
]
advertising in passenger train Jig %

TN &

advertising in passenger vessel %% fiff

advertising handbook
advertising headline

advertising iconograph

advertising impression
advertising income

advertising index

WK &
advertising in the internet 7 [X %F
LETE
advertising investigation |45 i £
advertising knowledge |75 41 -

advertising law Hik

advertising laws and regulations |~
VA

advertising layout |75 K #F

advertising learning resources | 7%
5 31 4 0

advertising letter )15

VAR

AT A

]

J A A

I~ e

] R
g

IR

P R

JTORE AR T

advertising licence
advertising light-box
advertising literature
advertising mail
advertising man
advertising management
advertising manager
advertising market
advertising matter
advertising media
B
advertising media at home and abroad
[ A Ak o B A
advertising media coverage
R
advertising media planning
sl
advertising media research
WHoT

advertising message

I A

IR N

I B

] R
T R L

J A
JT L
J A Wk
P 4R
advertising network A
J B R B
Advertising News of New York 4%
J B

advertising norms

advertising model
advertising models
advertising monograph
advertising mouthpiece

advertising music

advertising new eyeshot

J i e



10 advertising

) HAR
advertising operation and management
PG R

advertising organization

advertising objectives

JTE A
advertising originality |15 61 &

) RS
Il

I R
J7 X ED

advertising outline

advertising patent

advertising patent right

advertising perfector
il AL

advertising periodical |75 i T

= PN

advertising photography | & 3 %

P2k e gl

N VAPAN
=

advertising personnel

advertising planning
advertising platform |~ %
advertising post card | & W {E A

J s ER B
RS
advertising price list for enterprise in-
A1) S H R
advertising price list for foreign enterprise

A B A b A T

advertising press

advertising price list

troduction

introduction
H#&
advertising price list for foreign enter-
A Ak ) i H &
advertising price list of Beijing Daily
JEnt HaR) ™ S 4 H &
advertising price list of broadcasting

SRR AT

advertising price list of broadcasting

SRR BT H AR

advertising price list of CCTV Station
hE B E )T i H &

advertising price list of China Daily
R H AR S H R

advertising price list of first time period

prises

station

time period

S BT E f H R

advertising price list of inserted broad-
casting advertisement &%) 5 Ay
H 2%

advertising price list of magazine ]
T s H &

advertising price list of second time pe-
riod B TINBYTEMN HE

advertising price list of television sta-
tion FMHE) HHHE

advertising price list of time period
B i H R

advertising price of back cover I JiK
] A%

advertising price of front cover 33} f
T

advertising price of full page
RN

advertising price of insert page fi 71
I A

advertising price of the inside of back

B =T EN

advertising price of the inside of front

Bl

advertising price of yellow page % Tl
I A%

Hhi )

cover

cover

advertising printed matter | 75 ]
il it

advertising print fee | % E1 Rl 3%

advertising produce |4 il

advertising professional course | 7%
Lk PR

advertising professional graduate |~
A alk Bk A

advertising  professional

I Bl &R

knowledge



after-sale 11

advertising professional personnel |~
HLW AR

advertising professional school | 75
T

advertising professional teacher | 75
Lk B

advertising professional training
B YIS

advertising psychology ) 15 .0» ¥ 2%

T

Jo & kAN

I Y g
advertising rate Tk g R
P
advertising registration T
I RN

advertising publication
advertising publisher

advertising quadrangle

advertising record sheet

advertising response curve
2

advertising reserve ) fif % 4
T BRI

I A

advertising second time period |75
R B

advertising seminar

advertising restriction

advertising scheme

JTER T R

advertising shoot and photography
]RGN B

advertising slogan )‘ AR

advertising solicitor CECELIN

advertising sounds el

advertising sound truck |45 IR

advertising space Regal!

advertising speciallzed subject of com-

A=A

advertising statistical material | 75
SN

advertising statistics |15 45 iF 2%

)R

mercial college

advertising stylebook

advertising supervisor | B
advertising target |45 H R

advertising technicality research |~

AL

advertising terms {5 RiE
advertising terms of chemicals per-
formance 1t .77 fh it RE) & R E

advertising terms of commodities [
T R

advertising terms of commodity attesta-
tion T AE)T H R

advertising terms of commodity pack-
ing 7 L) R

advertising terms of commodity per-

PR RE)T R

advertising terms of commodity price
TR R

advertising terms of commodity quality
i R R

advertising terms of commodity sale
A AR AR

advertising terms of electronics per-

ML R RE )T R

advertising terms of machinery per-

BUBE fiE ) 5 R

advertising time period % I B

B EiE]

advertising views =R (N

formance

formance
formance

advertising tutorial

advertising working personnel |75 [ {f
NV

advice note i %1

Ad Week Best | i Pl e {15 %

aerated plastics 785 % Bl

AFP (= Agence Francaise de Press)
R AL Q2 AL

& 5 k55

after-sale service



12 agaric

agaric RH

agate glass ¥ B 3 7

ageing resistant grease B Z L i

Agence Francaise de Press 3% i 4t
G [ 1 AL

agency account P K [
AL

A %%

agency commission {CH {] 4

B4 )

agency of sales promotion advertising
) H AR

aggregate capacity 7% &

agency agreement

agency business

agency contract

aggregate demand & 75 5K
aggregate value {4
a great variety (%X

HAZ M
L 5 T

a great variety of style

agreement on buying option
ALY

agreement on preemptive right 1f 5
W AL L

agreement price P i 4 i

agricultural machinery ¢\ 1 Bk

il S 2

=1

air conditioning %%

A=
TRAE
ML
A A

AR

agrimony

air brake grease

air consumption
air flow meter
airport advertising
air purifier
air stream detector
TER

airtight assembly

airtight
St
alabaster glass [, [ 3% 3

2

alarm pressure gauge

alarm
WK SR
A

alarm thermometer

albite
alcohol

LRl
WK 5 L7
alcoholic advertising
alcove B fE
aldehyde Z [
ale 3% {0 L
alexandrite glass

W)

alimentation 5%

alkaline rubber 5 1% #% Jk¢
alkalinity B J&
alkali proof varnish
alkali resistant [ §i§,

alkali resistant paint

[GRRGRES

W 1R 20 )
M R A I
M R A I 3
T2 HIAE A 1 A i
e £ 73 P
[l — 4 4%
] — K7
GRS ES
G
allowing 20% on the price of goods
BRI\
Al
&4 LA
TE A v e
BUIEER =¥

alkyd plastic
alkyd resin paint
alkyd resin varnish
all around price
allocation of quota
all of a price
all of a size
all of a sort

allophone

alloy steel
alloy tool steel
all purpose grease
all purpose rubber
ez Bk

I3 T4 ik 2 e

almond A 1{"

all ready
allyl plastic

alteration in specifications  #{ 1% 4% %)
alternate bundles run 2 &% E[1 il il 31
alternate media ) 2B £

alternate weeks A% # i 1]

alternative fuel 1t T ¥4k}

altitude meter & /¥ if



