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PREFACE

PREFACE

Professor David Airey
Professor of Tourism Management and
Pro - Vice - Chancellor (Teaching and Learning)
University of Surrey
United Kingdom

After about three decades of development tourism has nowv become edablished as a
subject of study at all levels, from schools to universities, throughout the world and it has
proved to be extremely popular with sudents. The first prograrmes began in the 1960s,
often linked closely with training for hotel management and with jus a handful of su-
dents. Snce then there have been five major developments that have brought tourism to be
amagor part of the education provision across the world.

First, there has been the remarkable and sustained gronth of tourigm itself. From 25
million international tourist arrivals worldwide in 1950 there are nowv more than 700 mil-
lion international arrivals each year (WTO, 2003a) and this is expected to grow to more
than 1, 500 million by 2020 (WTO 1997) . For China alone there were nearly 90 mil-
lion arrivals in 2001 (WTO 2003b) and China has become one of maor receivers and
generators of world tourism. These massive figures do not of course include the many mil-
lion of domedic tourigs travelling within their ovn country. Given this level of demand it
IS not surprisng that tourism is often described as the biggest indugtry in the world and is
recognised as a major source of employment and praosperity.

Secondly, as tourism has grown it has become increasingly dbvious that it requires
both a high degree of professonalisn as well as careful management and planning.
Tourism brings many ben€fits in terms of wealth and foreign exchange earnings and in
terms of providing opportunities for individuals and families around the world to enjoy
their leisure time. But it also creates many problems. Congestion, conflicts with the envi-
ronment, tensons with local populations are just a few of the ways in which tourian cre-
ates difficulties. It is increasingly clear that if touriam is to prosper and the world is to
benefit from tourism there needs to be awell - educated work - force in tourigm at all lev-
els. Fromfront - line staff to senior managers, touriam needs individuals who have a thor-
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ough underganding of this complex world activity.

Accompanying and partly in response to these first two developments has been the
increase in the numbers of sudents taking tourism progranmes. Only a few countries of-
fered programmes specifically related to tourism in 1970, and these only enrolled a very
few students. For example in the United Kingdom there were jus 20 students on the firg
two programmes at University level in 1972 (Airey and Johnson 1999) . By the end of
the 1990s in the UK an edimated 5, 000 students enrolled each year on as many as 145
courses in 73 higher education inditutions. This level of development represents almost
unparalleled growth and it has not just occurred in the UK. There is plenty of evidence of
growth from across the world.

The fourth key development relates to the way in which our knomMedge about touriam
has expanded and changed. Many of the origina training and education programmes fo-
cussed aimog exclusively on the operation and development of the tourism industry itself
and sought to understand, for example, the operation of the airline industry or how to
plan and develop a new touriam destination. These are of course still important compo-
nents of most tourism programmes. But alongsde this type of knomMedge, research into
touriam has allownved tourism programmes to expand into much wider areas of study to help
us to undergand issues, for example, about consumer behaviour and why people become
tourigs, about the ways in which tourism impacts on society and the environment and
about the ways in which tourigm contributes to nodern life. This growvth in research and
knowledge about touriam has allowed tourigm to develgp into a coherent area of study in its
owvn rignt. It isnot ar academic discipling” in the traditional sense of that word (Tribe
1997) but it isnow a clear and important area of academic endeavour which of course can
make a major contribution to the development of modern societies.

The final important development, as reflected clearly in this book series, is that as
touriam has grown in scale and scope there has been a corresponding expansion in the
numbers of teachers, journals, conferences and above all textbooks desgned to support
the many thousands of sudents, scholars and practitioners around the world, all of whom
are seeking knonedge about tourism. From a mere handful of serious books about tourism
worldwide in 1970 there are now hundreds of titles dealing with virtually all aspects of this
fascinating subject area.

The bodks in this series include some of the very best and most influential texts pub-
lished worldwide over the past few years. They include genera introductions as well as
Specialist texts designed to provide indghts into particular aspects of tourism. Together,
gopearing for thefirst time for a Chinese audience, they provide an invaluable opportunity
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to share some of the theoretical and practical research and knowledge that has been devel-
oped about tourism from acrass the world.

The bodks published in 2004 include Tourism - Principles and Practices, The Eco-
nomics of Touriam, Accommodation Management, Marketing of Tourism Products: Con-
cepts, Issues and Cases . These books were carefully selected and represent the bes texts
avallable in the various areas of tourism management . The publication of these four books
will make a sggnificant contribution to the tourism education in China . | shall anticipate

that more such texts will be published in the future through the efforts of the editorial
board and the China Higher Education Publisher .
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