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Resume of Zhang Jinxia

Zhang Jinxia, professor and master’s supervisor of the Department of Tourism and
Hotel Management of Business School of Jianghan Uni ity. Having earned a master’s
degree from the Department of Geography of Centraﬂﬁ%&hma Normal University in June
1992. Her research focuses on the sustainable dev ent of regional tourism. Professor
Zhang is the council member of Hubei Yanhua)r/fg’ Culture &. Research Association, the
executive director of Hubei Tourism Soci e vice president of Wuhan Teahouse As-
sociation. As the discipline leader of c gés’and universities in Wuhan, professor Zhang
is the author of more than 80 jou rtlcles and dozens of books, including 7 sets of
textbooks. She has also premd %g* and completed one “11th Five-Year Plan” national
project of the Teaching and Reseér(ch Center of national colleges and universities, partici-
pated in one national social science fund project, 12 provincial and municipal scientific re-
search projects and 6 horizontal projects, including 4 tourisms planning projects and 2
feasibility reports. The scientific achievements she has presided over or participated in,
have been recognized with several awards, including the Third Prize of the Fourth Social
Science Achievement Award of Hubei Province, the 10th Social Science Achievement

Award of Wuhan city, and the Third Prize of the Teaching Achievement Award of

Wuhan universities.
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Tourism is one of the world’s largest and fastest growing industries. It plays
an increasingly important role in the process of world economic development. The
Chinese tourism industry has also made remarkable achievements in recent years.

Its competitiveness has been strengthened, and its s }g/s and role of a big tourism

country have been valued by all other countrj hroughout history and the
world, China’s tourism industry is in 1mport riod of strategic opportunity for
development.

China’s GDP per capita has e d $ 10000 in 2019, the demand of

tourism consumption has show Xg osive growth. Among them, outbound
tourism grew the fastest. As éﬂ%y&as 2014, the number of outbound tourists in
China has exceeded 100 wgnz

number of inbound tourist)s.( China’s tourism consumption ranked the first in the

, and it reached 150 million in 2019, exceeding the

world. In this case, how to correctly guide and standardize the development of the
inbound and outbound tourism is an important issue for China’s tourism industry.

Based on the above reasons, teachers from the Department of Tourism and
Hotel Management and the Department of Foreign Languages of Jianghan Univer-
sity worked together to plan and compile this textbook. In order to improve the
teaching level and adapt to the needs of tourism development, this textbook is
written in both Chinese and English, trying to make innovations in the structure
and content of the textbook under the background of meeting the education and
teaching reform requirements from the Ministry of Education. Around the theme
of developing China’s inbound and outbound tourism, this textbook is committed
to present the latest ideas of teaching reform. Through the effective combination
of theory and practice, we hope to provide students with richer, newer, more sys-
tematic and more instructive basic theories and knowledge, so that they can have a
better understanding of the basic situation of the world’s major tourist source and

destination countries.



The main features of this textbook are as follows:

First, bilingual writing in Chinese and English. This method not only meets the
needs of China’s international tourism development, but also meets the requirements of
the construction of bilingual textbooks by the Ministry of Education and the actual needs
of the teaching process. Readers can not only broaden their horizons and enrich their pro-
fessional knowledge, but also improve their English reading ability.

Secondly, the writing mode is unique and illustrated. In addition to the general part,
the textbook is mainly divided into Asia Tourism Region, Europe Tourism Region, North
America Tourism Region, South America Tourism Region, Africa Tourism Region and
Oceania Tourism Region for introduction. It also increases (A Xchematic diagram of the
tourist Region, which embodies the characteristics of st readability and wide practi-
cability. 3 %>

Thirdly, the information is more detailed,}ie‘ggta is more novel and the content is
more abundant. Textbook adopts the lates rmation, closely following the actual de-
velopment of China’s tourism industry, %comprehensively introduces the territory,
natural features, population, nationa&é,ﬁrief history of development, politics, econo-
my, tourism market, tourism resbifces and other basic situations of major countries on
all continents.

Fourthly, each chapter gives thinking questions corresponding to the content of this
chapter, which not only pays attention to the knowledge, but also highlights the practical
application.

Finally, the textbook presents some related knowledge in the form of QR code,
which not only enriches the content of the textbook, but also saves space for students’
further learning.

The division of writing is as follow: the Chinese part is compiled by Zhang Jinxia,
the English part is compiled by Wang Yue and Liu Qiong, and the outline planning and fi-
nal compilation is responsible by Zhang Jinxia.

Here we sincerely thank Ms. Chen Ran and Ms. Li Huan of Huazhong University of
Science and Technology Press for their full support and warm help during the compilation
process.

This textbook may not fully cover comprehensive knowledge from the perspective of

the writer’s cognition. We sincerely welcome readers to criticize and feed back.



CHAPTER

Section 1

Section 2

CHAPTER 2 The Asia Tourism Region(ﬂiﬁﬁﬁﬁ?g)7‘}\3/................................

Section 1
Section 2
Section 3
Section 4
Section 5
Section 6
Section 7

Section 8

BH =

CONTENTS eccccee

1 General Introduction of International Tourism ( E BRjiE iz =2 iE)

International Tourism CJE R jig i)
Chinese International Tourism Market(H [ E bR iE T %)

Japan(H 74%)

South Korea(ﬁ%[ﬁ])ﬂ %Q;§‘

Thailand (R )

General Situation of ASI((HEYJ‘H*%EY)%?

Singapore(%ﬁﬁﬂiﬂi‘%)(

Malaysia( 53 75 W)
IndiaCE[J &)

CHAPTER 3 The Europe Tourism Region ( R jife i X )

Section 1
Section 2
Section 3
Section 4
Section 5
Section 6
Section 7
Section 8

Section 9

General Situation of Europe (BRI HEH)
Britain (3% [H)
France (35 E)

Germany (fZ [E)

Ttaly (R AD

Spain (P I 7

Russia(f % ¥

Switzerland (Fij+)

Greece(F7 i)

- 16

37

38
- 43
- 51
- 98
65
- 72
- 80
- 86

- 94

- 95
- 100
- 108
- 116
- 123
- 131
- 139
- 148
- 158



2

rb [ I 2k i =R E S H R E S (RGE AR )

CHAPTER 4 The North America Tourism Region (3t 2 iR i X)

Section 1  General Situation of North American(Jt3€ M H#E 4D

Section 2 The United States(ZEH)
Section 3 Canada(fll1 & SO

CHAPTER 5 The South America Tourism Region (# 2& # ji 57 X)

Section 1  General Situation of South America(Fg 3£ M ML A

Section 2 Brazil (E2P8)
Section 3 Argentina (] 43 #£)

CHAPTER 6 The Africa Tourism Region(ﬂEfMﬁﬁﬁ?%

Section 1 General Situation of Africa(ﬂE?J‘lHM){%%
Section 2 Egypt(#& &)

Section 3 Morocco (i 7% BF) ﬁ

CHAPTER 7 The Oceania Tou@egion( K M A % X))
Section 1  General Situation deeania (R VPN HE L)
Section 2 Australia (B K F] W)
Section 3 New Zealand G P4 2%)

Reference( & £ k)

- 168

- 169

- 171

- 186

- 197

- 198

- 202

- 207

- 216

- 217
- 221

227

- 235
- 236
- 238

- 246

- 256



CHAPTER

%‘T\X/
% >
Geneg@“ Introduction of
Igffernatlonal Tourism

\\X ( o BTER(B?JJ_IL_\](K>




2

| E R E S E Rt E R UE R

¢ LEARNING OBJECTIVES (23] H#R)

1. Master the basic pattern of the development of international tourism and its basic
characteristics(F & B IRk b R 69 B KRB R LA K4 4e).

2. Familiar with the basic trend of the development of international tourism (# &
R AR i R i R AR AL S,

3. Master the current situation of China’s international tourism characteristics (£ 3%
P B FR AR 69 TR A .

4, Familiar with the development prospects of China’s international tourism market

(A FPEBEFRKBETHOLET ).
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CHAPTER 1 General Introduction of International Tourism ([E P jif iz Ml 518D

KIE .

With the development of the world economy and the improvement of people’s living
standards, tourism has become one of the main choices of people’s leisure, and tourism
has become the largest industry in the world. The development of tourism not only
provides a lot of employment opportunities for many countries, but also brings them
huge foreign exchange receipts. Therefore, the tourism has increasingly attracted the
attention of governments around the world. In order to ensure and support the healthy
development of domestic tourism, many governments have promulgated the tourism
organization laws or the basic tourism laws, made direct investment or tax reduction, set
up tourism development funds, formulated vacation systems, and implemented “low
threshold” entry and “low threshold” charging policies.

TSR B 2L LU T g FR UNWTO) BB 27 5 [ B i 58 R 307 4 9 400 I 1990 4F 1
4. 34 fC NI E] 2018 4EHY 14 AL N o 1 B i 7 Ml 47 o 3 B2 SR THAT B 5 45 L IXC
WRKEEARAE HZ R E—HEKEH LR -8
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1990 2010 2012 }2%{3?' 2014 2015 2016 2017 2018
X
D)

X Y] it ) 5 3
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MV Jife Ui X 92.8 150. 6 Q@ﬁ 248.1 | 263.0 | 284.1 | 306.0 | 324.0 | 347.7
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25 434 948 1035 1087 1138 1195 1239 1329 1401

TR UR . UNWTO, Data as collected by international tourism highlights,1991-2019 Edition,
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(L 1-2),

3



