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(l) Project1 Image Management HE— MKEHE

The way you look directly affects the way you think, the way you feel, the way you speak,

the way you act or behave, and then the way others react or respond to you. —Judith

Rasband

<é;7~l.Leadin

People form their opinion of a stranger within 3 seconds of setting their eyes on the

person. Further, research has proven that the major part of a message that you communicate
is visual. Given these facts, the image you project is the strong force that influences people’s

perception.

\/ Activity 1: Discuss the following questions with your partner.

1. What does a personal image constitute?
2. Does your image have the desired influence on people?
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Il. Reading: Read the following passages and have a group
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What Is Image Management?

Image Management is the ongoing, pro-active process of
evaluating and controlling the impact of your appearance on
you, on others, and the achievement of your goals. It is a
science and an art that provides a framework, addressing all
the elements—clothing, grooming practices, body language,
etiquette and vocal communication—that help create the
right image for each role that a person undertakes at
different occasions.

Given that each person is unique, image management takes
into account the person’s personal style, enhances strengths
and downplays weaknesses while making optimal use of

resources.

What Image Management Is Not

Image Management is not personality development, which
focuses only on the self, and it is not makeover or
grooming which focus on the outside. It is about managing
the “image from the inside out”, creating the right image
based on the real self (Inside) and projecting it based on the
occasion (Outside). It combines all the different aspects of
the person, including the inner self, characteristics, goals,
as well as the outer environment, the different roles and
occasions the person undertakes when working towards the

image goal.

Why Does Image Matter?

Millions of successful people in different spheres of life—
corporate executives, lawyers, doctors, other professionals,
High Networth Individuals (HNI), socialites, housewives,
celebrity wives and many more recognize that the right
image adds confidence, superior ability and other positive

elements to them. It opens doors, giving them access to
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decision makers, greater success in hiring and salary levels,
allowing them to lead satisfied personal, professional and
social lives. Hence, rather than leave it to chance, they

make a conscious effort to project the right image.
v Activity 2: Group discussion.

1. What is image management?

2. Why is image management important?

New Words

pro-active adj. intending or intended to produce a good result or avoid a problem, rather
than waiting until there is a problem R 49

framework #. a structure around or over which something is built 4EZ; 44

groom v. to make yourself ready to be seen; put in order fEMIAFFE L, S

enhance v. to improve the quality, amount, or strength of something 4%

downplay v. to make something seem less important or not as bad as it really is 1§
)

optimal adj. optimum FAEHY

&~ Task One Grooming Etiquette fE5— {XF4LIL

1. HEME

XE— A 5

fEHE A R, JLHZE | Things and people are not always what they seem. But
MNBIWIIRAAERS, — € E9E | studies show that first impressions—what people think of
BAEMNE RIS . E | each other when they first meet—can greatly help or hurt
EX— i, B, ZFEHEIL | a relationship. Feelings of attraction can also make
LRI, — SR AR | relationships successful or unsuccessful. But how do
BFRIACE T8 HE55. VK15 K7 | people form first impressions and why are first
I NFAR A A . HUk, ZE | impressions important? What causes attraction between
BEERZIL, SEEER, Hilfil | two people? In this part, you will know the answers to
MR, NEATT, ZEIELHE, | these questions.

JE 234 NBE T AME DU PRI B
R B HRRBAE AT E R
EEEFMDIER, REh
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Here is a great explanation of the primacy effect from
David J. Lieberman’s book Get Anyone to Do Anything:
“Regarding first impressions, there is something called the
primacy effect: the process whereby our first impression of
another person causes us to interpret his or her subsequent
behavior in a manner consistent with the first impression.”
In English, this means our first impression of someone is so
“crucial” because everything we see and hear afterwards
gets filtered through our initial opinion. In effect, you create
an image of the person and you see his subsequent behaviors
through this image.

The primacy effect is so important that even the order of
information that we receive about somebody alters our

impression of him.

\/ Activity 3: How do you form the first impression about a person? Check ( V') three

things you notice.

way of talking

face

hair

body shape

clothes and accessories

posture (how a person sits or stands)

2. i2E: BEBOANES
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An electric shaver is a convenient way to get a quick,
close shave in the morning before you go to work. It
means that you don’t have to waste time lathering up
shave gel, applying it and then shaving with a non-electric
razor. An electric shaver is a good item to have on the go,
as you usually don’t even need water to use an electric
shaver, let alone shave gel. However, there are a few
things that you can do to get the best shave possible with

an electric shaver.
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Preparation

Before you begin shaving with an electric shaver, soften
the hair and the pores on your face. You can do this by
taking a hot shower, as the heat will open your pores and
soften the hair so that it is removed more easily and you

get a closer shave.

Technique

Most electric shavers have pivoting heads so that you can get
in for a closer shave, but you’ll need to control it so that you
can get into those tight spaces. Begin with your neck and
work your way up. The neck can be a hard place to shave.
Rotate the razor in a circular motion as you shave, and move
it quickly around. Press firmly on the shaver while you’re
shaving, but not so hard that it hurts. Electric shavers
have guards on them to protect against nicks. As you
move up the face, pull your skin taut to expose more hair

while you shave.

Finishing

As you finish shaving with your electric razor, use a little
moisturizer or aftershave on the areas that you’ve shaved. A
moisturizer especially will help soften the skin, making
the next time you shave even more comfortable. Take care
of the blades of your shaver by brushing out the hair and
emptying the hair reservoir before you store it. Remember
to change your shaver blades once a month for the best
results. Lubricating the blades regularly will also keep

your shaver in great shape and ready to work for you

again and again.

\/ Activity 4: Group discussion.

1. Is it important for male to get a quick, close shave in the morning before going to work?

2. For boys, have you ever used an electric shaver?
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Seven out of ten women between the ages of 25 and 54 are
in the work force, according to the Bureau of Labor
Statistics. Many of them wake up at 6:00 in the morning and
don’t get home until after 6:00 in the evening. Since a lot of
women work over 50 hours a week and have a family to take
care of, they don’t think they have the time to put on
makeup in the morning. With the right approach you can get
polished for work in only 15 minutes.

Instructions

1 Apply an oil-free moisturizer all over your face. Next,
apply a primer and let it absorb for about one minute. A
primer is essential because it will make your foundation last
longer.

2 Dip a flat-top brush in liquid foundation. Apply the
foundation all over your face, making sure to blend away
any harsh edges. The purpose of foundation is to even out
your skin tone. Next, dip your concealer brush in cream
concealer. Gently pat your brush on areas you want to
conceal, such as under-eye circles and blemishes. Smile,
and apply peach blush on the apples of your cheeks with a
blush brush.

3 Pat eyeshadow primer on your eyelids gently, using
your fingers. Let it dry for 30 seconds. Dip a small
eyeshadow brush in some white eyeshadow. Apply the
eyeshadow all over your lids and slightly above your
crease. Apply two coats of black mascara on your top
and bottom lashes.

4 Apply nude lipstick directly on your lips. Finish off with

a clear lip gloss.

\/ ' Activity 5: Group discussion.

1. What do you do for daily makeup?

2. How to make up?



