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Based on customer perceived value, focusing on room revenue management, this book
introduces the origin, key concepts, core viewpoints, theoretical basis and method system of hotel
revenue management. This book consists of 9 chapters, the main contents include: overview of
hotel revenue management, strategic pricing and differential pricing of hotel products, market
segmentation and demand forecast, room pricing and inventory management, room booking and
channel management, evaluation of room revenue management, restaurant and conference revenue
management, and the organization and implementation of hotel revenue management. Authors of
this book strives to provide a clear and easy-to-use textbook for undergraduates majoring in hotel
management with easy-to-understand language and lots of examples and cases, taking into account

the needs of theory and practice.
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