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Introduction

In the context of China’s vigorous promotion of the information
industry and digital economy, it is based on the background of the rapid
development of online education and knowledge payment industries at
home and abroad. This book first sorts out the development context and
business model of online education platforms in China, and finds it is of
great value to explore the factors affecting users’ intention to buy online
courses. Aiming at the problem of low online course purchase intention
based on the current status quo, this book researched a large number of
relevant documents, it refined the relevant factors that affect online
course purchase intention, based on the perceived value theory,
technology acceptance model and combined with the current research
situation, introduced mediation variables, moderation variables
( Internet word-of-mouth ) and multi-group variables ( repurchase
history), and proposed a model of influencing factors of China’s B2B2C
online education platform course purchase intention, and identified the
influence factors of online education platform course purchase
intentions, analyzed the relevant factors that affect online course
purchase intentions and the relationship between the factors, and the
heterogeneity of whether to repurchase is grouped and modeled to find

that users with different purchase histories have differences in the
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influence mechanism. Based on the data analysis, this study also
discussed the corresponding recommendations, such as guaranteeing
course quality, providing word-of-mouth, grouping users according to
their purchasing experience, using artificial intelligence to recommend
online courses for users; optimizing functions of time and space
autonomy, improving user experience with 5G, virtual reality, and
augmented reality; reducing course price with cloud services and big
data technologies, and providing more course free trial in an attempt to
reduce users’ perceived risk.

This book provides a systematic research for the in-depth analysis
of online course purchase intention under the course consumption
scenario of China’s online education platform. It integrates multi
theoretical prediction model and MGA multi group technology to
provide reference for relevant theoretical research, and also enriches the
theoretical research and research methods in this field. For researchers
and practitioners to keep abreast of domestic and foreign research trends
and literature context, this book is written in both Chinese and
English, which is also convenient for readers to understand the Chinese

and English expressions in this field.
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