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R

NESHEMAN, EHELESA:

ARSABNERSF, RERAZWEE AEENAE, REFEBRRS, flwk
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FiRRaIH BEC EREEIER (5% )

READING

PART ONE- @IZE0 % x * x )

BB

fREE: BWEEERE 1-8 EMREBRIEEX A-E, TEIHSMRERN KR,
BEHEXPHXRIANXBAT. BA 1-8 BAMFREANFTIERS5EX A~E R—a)iF=
% AIERI B X e iRa iR R, AT bUE S50 T Mok 5 58 B R AR 21 1 X iR i B

HRE ST,
AT 78 A-E AREXHBFEAFRBEEARA T HFHELHIFTE

iﬂﬂ:

deputy director BlEE, BlEk, BIEE flar n #WR, £50Hh
retail sector TERT, TEL business acumen &M kX

tangible adj. Y)LH, BEH go all over F &

business consultancy EYEjs), B EE keep abreastof ~ TRERFER, HBFIK
SHpporAn XH5FE controller n BEE, METE
development

department store BRXE, BREE women's wear M BRI

buying an<.:l _ WRFHE on-the-job trainthg  ZEBRREI
merchandising

head office BT, Bfy personnel director AFEEE

shop floor TEmFR take on BA, &8, B

on time AR induction n. AR

clothing store BRESE, RS first-hand adi. F—F K, EEH



#

el

in-service training FEERE the state economy BEHLH
shop keeper FEFBA business downturn W& T8@
integrated management ZR&EIE marketing guru T
fixa price EM passbook balance HFiRM
headquarter base  — SR retail price index  BEYINIEH

1. The power base has changed in the industry, and it's the retailers who are now driving
things forward.
* SEEL BARMIURRAHTHEELRET Tk, RTERSERH AR T LART®#,

* EERA

1) AFAK, ERGERELXARENBEMRESKEAR, FFUEEXNHH#T AR
#. “power base” EA “hAIEu, WHERM" , RELTXAE, XBRIE “Hm
TETVAMBTHARMAESE" ;  “drive things forward” X “fEEEEAT4758.
@EEE" , MBLETXAR, XBERIE “B7VNEBRANH#S"

2) “it's the retailers who are now driving things forward” 2248 E 5, th&27% BEC
ERYPELFHRAN TR —8BE), ZMRAEHEH “It islwas+ HIRIBERSH +that/
who+ HtER5" MK, B—MEANERTZE, ERN—EBBERTHRIAZTNES
HTRE TR AN—FFR. B,

Eddie has been living in Greece since he started his business. ( & #7381 )
It is Eddie that/who has been living in Greece since he started his business. ( Xt &

Eddie #1731 )
It is in Greece that Eddie has been living since he started his business. ( X} SRS
in Greece #7581 )

It is since he started his business that Eddie has been living in Greece. ( XIB}[ERIE M
‘5) since he started his business #7381 )

3) change, exchange, charge &—4% & BEC %X iLid. change, B T L E
TR, RBMEE, BA “Ek, HE, ER" . exchange, WEBFERENL “INC;
REBE; Hig, TR" ; MIEAREN “Hik, XHR” . XF exchange A F1EiE
F exchange for futures ( #3355 ) , exchange fund note ( ¥MNCE & %3% ) , stock
exchange (35X 57 ) o charge, BiEANEA “BRIRSHEN; HE; KWH;
BE” ; MaEAREY “K#/" . XTF charge BIA K 5E5iEH take charge ( ¥ ) ,
charge card ( )3+ ) , be chargeable to ( T[iCAEREAM L ) .




SRS BEC ZiEMmiER ( BR)

2. The buyer has to have some flair for design, but balancing that, you need a strategic

view and business acumen.

* ZEFEL: (RE) RERAMNRITLARE—ENRR, EREH0KE, RERRAF AR

* BB A

M RYAR S b Sk B

1) “but balancing that” 2245, UETFREZEZELBELAEHR. UENRES
FMEMR BT RN RA, BB EEIENNRES NREMOEE. SENE
6, BUEELERHESBAAREAEREE, BXH#THEL balance BA “f, 1HIE,
RIFFEHE” , onbalance A “SHEEERZRE, NEHXZF" . RABRILEE
#f balance —id > f5, Z4 A REMEILA A balancing that B A “ 28K, RER
BzRE, BmEZ” .

2) have flair for &4 “Xf-----BHR/ L5HN" , strategic EFEFE M, BhH “HEEHN,
SKESEY” , B0 strategic planning ( fBE LRI ) ; HBFE R strategy, BH “H&
W&, W& , /40 logistics strategy ( #1588 ) , motivational strategy ( FEIERS ) |
marketing strategy ( E4455% 8 ) . business acumen &X “B LN, L@A+" , #
El& XX FRILAIEH commercial awareness, business mind %,

3. Career development within the company is based on general management skills rather

than specialisation, so whatever department they are in, employees will focus on similar
aims.

* SEFNL: ASRBOERVEZIZR TGS EEKRE, MARTWHKE, MATRRTS

ShERANERIT, ARAIERIGIEE R N AR BAR Lo

1) ratherthan B4 “T A 2" . HUFHEFHHE Sthan X M5B 1B 240 T other
than “B& 7 ( 482 F but 5§ except ) ” ; more than “i#Bit” ; no more than “{X{X, Fid” ;
no more ... than ... “------ 0o FAR-----" 5 not more than “E %, i, RNtb-----
Eoo” ; more ... than ... “SH.-ERM- (5218 more FEMIANE, FrE—
MAS BV HEMAXIEL, more 1 than ~ FiEEAE. BlEMNERE. REHNE
&iE. )" _

2) “within the company” 2 MaA%EIEHM/E & E 15, &1 %1718 “career development”; 7 “so
whatever department they are in” &, whatever 3| SikHREM G, Bl ## AL no
matter what; “employees will focus on similar aims” 2/ so 3| SM%ERIREBENE.



st BT
ms| =uaA XHMEA W
A
BT 1 &k “THNEEITREEGRET
; KA ., BRAERS ) the way this market
| o ‘ operates ¥f iz A f& % # the power base

" ...in the industry, Bk & &8 4 B9 has
' been transformed X & A & ' #3 has

[ changed. ME A BE=EE “HzxhiX
| The way ‘ ABE=1). I /l\ﬁ_\lkfiﬁﬂ’\lijjiE—%ﬁiT@%t. AR |
‘ it The power base has TEESeERaHmmLaant” . O
changed in the industry, | SEE—X, F&EXK.
| 1 |operates, | _ .itsthe retailers . | TIPS: £ i (retail industry ) 2 4%if it
| s bean who are now driving ‘ ExHX, HFrREAEAFEE TG L
transformed . _ , A e
, things forward. [ BEZLERFLFHRA, A 44t
{ \ | SEAENETR R MO T LM EITL,
| | 4 TR ERE LFE A5 HFAFr. —Fr2M
| . | B4 A ER TS —R A TR W ZAEAT
| f ‘“T%T&fmiﬁﬁﬂﬁ%ﬁwﬂ%ﬁ
WEDHAARAE; F—HALEHF
' | e L—REH B atEmaiei s
| ‘ | S8 B B i A AR
. | | E
\:ffi:i;n ‘@%25&% “ERFRRATEEM
w ' KEEER" o BFR 35 Y are given Xf
‘ | programme lntrodu.ces & E £ 8 introduces, Bk 255> 8 an
| are given, all aspects of working

2 an overview | for our company, giving ‘ over\.llew ot E WP Rl espects of

‘ working for our company, T BHE & %
- first-hand experience of | B NREMN T R A AN
‘ ‘ , . FEAHTEER, BERET THENTH
| | e companys WOrKING | oo e RAS TR SR . O
| | e  SEE—%K, HAER.

of } early responsibility and
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BT 3IRTE “BMANRUIERAEIE N
WEER” o BRSO H I've increased |

DEE=4.
I've gained a huge

I've range of skills with the %Rz D & th i Ive gained, Biik 3840
3 :;sr;a::sd' Z:?:::yt:?)t:\lltr‘:zz:h ' business expertise X7 D £ ##3 a huge
i ' range of skills, T H D BE =122 “&
‘expertlse formal courses and by J‘:J;Egi‘ia’ai%ﬁ%u&ﬂ?i%ﬂll RAEATNE
:::I':;“ ONeId | A mE TREEN . ARSEE
) —ﬁv ﬁgixo ;
A |
| ABE—4. ETART LWERNMNTE R
| When | moved into EERAEFTETULIHR . BRRBIH
on the retail sector, | ' enjoy #1 more than Xf i A 5 = &) offered
" mncj::than ' found it offered more | more, FRiRERSEY former job IR A B
} formes 'ob' tangible achievements } #9 previous business consultancy work, |
‘ ! and rewards than my MEABE _ARE "“YRAZTEL
previous business IR, BEW, LEEBRMATNESE
consultancy work. AT, ZRAIRERHE S UISCAI AL )
i X" . ARSEE—H®, FEEK.
B
B EE A, BrsxTr ‘5EHEARESERXH
workin You have allot of ERINREN ™. SR SR working |
. osdd 9 ih vt Gl ' ‘ closely with other people 3§ &7 B 5 1 9 |
zt::r z:::ple fc:r‘nash;:)l ﬂoF::'os’:a: o ' you have a lot of contact with people, i
\ &) “M/A TR R B4
suppliers. | ﬁﬁﬂB%%@’ﬂEij‘J PY/A Tﬂnpmﬁﬁﬂ
BE, REAMARRZOEM" . A8
| SERE—EK, HEER. |
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| company
: training,
all staff,
share
common

goals

E @A

Career development

. within the company
is based on general
management

_skills rather than

[ specialisation, so
whéte\_/er department
they are in, employees
will focus on similar
aims.

E
BTexrm “BHRALAIFIMEIL
RINDEHREBEMNER" . BFABITM
company training Xf & E 5 & £ career
development within the company,
B iR # 4 69 all staff ¥ L E B &+ &
employees, PRk &B4> A9 share common
goals X}z E & # #9 will focus on similar
aims, ME EBXRARE “AIRNEHN
R ZRERETSAEERE, MARET
W HEE, FRAAE R T HAEAERT], i
MNEBIEIBHIBERENEBRL" o 4
BEEE—, HEEK.

keep up to
date with

CRENA.

| go all over Britain to
keep abreast of this
information.

C

BT7%T “BEETBBAERE@#
RORFER" . BRI HI keep up
to date with 3z C & & 9 keep abreast
of, B CBEMARE| “A7T TREHN
HEW, ZREEEERH" . 9BRS5ER
—¥, HEEKR.

TIPS: BEC # X & £33/ fa i 19 53K
design,. &z & H kit BE;
B" o LA Ed “EBRSMET,
AMEE" L sign, MBAREA “EF;
s BT HLEREA “HaT; 4
T~ iR, ARkE; F#; 155" . resign, #hid,
B CHIR, R A CIRMRETEAART
K ey M ALH LA |, consign, 374,
“Iiz; FhH; REAHT . I,
consign # % % # X 4. % BEC % X %
18 JL 4w A #9170 ;. consignment,
e, 4, F4H47 ; consignee, ©
4 A, KA, consigner,
A ABA; HAEMHTL”

#
3
%
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E
BT8R “BRNRREEAHIRER
ERE 4. BOATEELYHNRT” o BRARTIHI my
my business, | What we really want business %t i E £ & £ what we really |
employ, to do in our company want to do in our company, BRIAERSH
only people | is take on people with | employ Xfiz E B #H) take on, BRIAERS
8 T genuinely a real interest in trade #Y only people genuinely committed to a
committed to | rather than managers career in retailing 3t & E 5 F #J people
a career in who only want to RwMammwm%HMmm,ﬁﬂE%%
| retailing complete a job as fast | “ARE| “H{ELATHELEEMHNERE
| as possible. AN BESEERGEBHA, IAZRXE |
 ERBERTHENEEAR" . ARS8
| | BB, FREK.
0 FguEt Xty THEEISEHARR :
1 THNEEATRESRE TR,
2 HMFRRATZENRMIE R
3 BMABRBURILABTIE AN $5H0R
4 LEEBUAINTH, RESKESTETLITE
5 SHMAEZSERXD TENEZER .
6 HARTFIIDHEIL R THZHE B4R,
7T RBETHBBAEQEHRENRHES.
8 MR REAIEEABNTFELNRT,

IMERRRZETUMRUAME. B, TELVTEARBENTIERRESR S DR?
FRAFETYTENALITR T 89BN,

A

Steve Cain B—RABBHMNAZETE, thik:. “HFTAZTEIHMIINNE, BRI, i
BMUAINE S A THE, ZRUEBREHEZ VSRR, #EHXMTUERAENEE
ZRETEE, RTERTEFEENTUMIH, ElLZF, XMARFHFEMEL, RE
S5£ [, ERESSNRATEML, ERTEFMMNACHAMMMEN, AL
FUEREFYRT —NS ARME ) TG "
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Virginia Clement 2 — R ABRKERBENXHESFLEE, "XRHREXEMFEHRYE
MEERR. XERANEHE, TRAE, XRESBIERARSIANTEZ—. NATR
REEEE, RAERSSHANTZRENIS. BRNE—NESTROFREELE, FARMNR
ABEENFARAES. SMHARAT—RENIENSES &, FRARXEEABLIR, "
C

Tim Edlund Z—RARBRFEHORMEBTAE, ik, * (BE) RMANRITAARE—E
AR, BRAMKE, REEZRAMRRMNRANFH LR, KENEESHWRXNARANEF
—Z = REEMNERE. BOERAEATHLEIINESE. EENTFOEHNRADTLIRM
EM®|R. AT THREFNAN, REERERM, THENEEETRE, SHARINIE
TR, BRXM TIFLARERE, BERAZETE. ”

D

Diane Maxwell E—REE L MRITNEXEUWHATTRRMEE, hix, RETERE, B
ENAEEHE, SAHR., “BIFXMNREMEREN, REATENMABBLFETRE
k., RUHRTEBRE Z. EAUNREEE"G. TENELETEFE, XREBE
BMNAE&ZO/mYR, 7

E

Jan Shaw B—REHHAFEE. ik, “BMNEQXTREBEMNZEANRESHEIERX
BN, MARREERRTATENEEAR, BRNFHELVBBTEERAL, NRE
MNETHRNADFEFANTHESER, BEHEAT TENEHIRFTHAS TEXLNESE
%, AEABNRYAREETZAEERE, MARTLEE, FTURLRTSLHBNBIT,
&L ER N BEREN BAR L. "

B K AR 5E 18

AFEMR S RRNEREENTEY, TEVSIEBEIEIZRAB TRV E=EES
HEREREARREEEERE, SEEAMSEAFEALERBNBEREET L. I,
TEASVSHMNMBEEEFEEMAE, X2, RINTUBELI=REENXFERABTREE W
TV RR. EATERMLEE, |

T ERE ( Development of the Retail Business )

With the change of consumer demand and the increasing competition in the retail markets,
large supermarkets, convenience stores, specialty stores and other new retail formats have
been developed rapidly, becoming the main driving force for the expansion of the new retail
industry. The expansion of the scale will greatly reduce the operating costs of enterprises,



