


I

»
S
~
==}
o™
o
-l
=z

nu

i




BE$H#ERR4% B (CIP) #iE

EPIEIERSABE. FEER 150 /R
| *%ﬂ%‘tﬂﬂﬁﬁ 2003.12
ISBN 7-04-014162-0

1.5 0.%#- 0. .BZEFHEEE¥E—FF
—HESEFE N.G634.413

o E R A E 1 CIP BE# 5 (2003) 58 125977 5

RERE Tt FERE KExX HERIT 5’&‘ X REEH FaA

B B EPIGERESE - PR 150 £

£ B B H

HAREIT ESHE G WBHL 010 - 64054588

# d WX AES KA 45 021 — 56964871
BREX4RES 100011 ﬁeﬁéﬂ 800 — 810 — 0598

B #l 010 - 82028899 hl: http ://www. hep. edu. cn
& H 021-56965341 e i, f‘ Loh o ht’tp ://www. hep. com. cn

e
-

f -,,, i h&lp ://www. hepsh. com

HERRABEXS R ol e B Ep R A WL )
Bl Rl WBRWEERARAR

¥ F 850x1168 1/32 RR RO2004 FE 4 A% 1R
Ep 5k 11.5 Ep R O20054E1 3K
= # 273 000 = #ft  15.00 5T

1 FUWA 38 S 30 R 5, 4 A Bl o1 (3] 51 . i T 45 4k [ 4 Wiy
55 3051 THK 2R B e g A T P45

BRAA BARKLRT



m
[

CRyP IR RE S WOE « 0 R SR ST A ) R AR IR BB W R T Y
IR B W B G AR ) AN i B A R S E S — %
REH )+ BT 4 [ R 43 o2 (i 10 3 08 80k o 3091 4% M o s 1990 39 2
M GRS . B B DR R AR AE O A S 35 2 A 2 ) SB0480I T
REGAEHIESMRES RS EEAINE AR Lok AR ESR
W ) W SR A BRI . b B B SR A B B
fIE ST« B RE DR 0% FIIR AR 24 3 1 08 78 AN 08 1) o 5 A0 0 o 3 ok K R i
PRI IR S R E R BRI, NX—B X 3. AN R
JUORE AR A SR T A AT R IR R (048 S S R A ) (g
R S8 S HRB LR B RE T IF b 5 B B BRI SR

AR 1 3 5 R B 7 28 AN B4 5 AR T (B FR AR 150
o CSETEHELES 200 4 ) A1 45 20 2500 81) B B 45 5 3000 55 Fil
CWr 1520 300 ). M43 T 4 25 ) Ui 35 7 BRAT 3898 #Obt v i 2 350
TR RURICE KA 9 48R 2 A 2 4 3 MOV AF 185 % S 1
FA04 A SR ) R bR S 17 R L ELAT AR G 2 AR L BT X I A
Tor i

G 4 TE L HESR T V0 25 I 300 bt R AT 56 5 5 0 L A TRT 390 9 g
TR AL D 3 o DL I AS TR AF 4% AS [l KO- DA B fif 1 AS R 200 1 7
HeE R BT UGS A R A AR B S rh e . 4
TR B AR T B A A

1) BEFRAR 150 5 ) 7E 2 M4 I 7 3 BR B v % i R i A i o
R T R SCE K 5 S R S R G4 15 BA S B0 ST R SC

W' 1



s g ot B BIAR 16 AR T OO B RN AR EL S R AR
B, T B A SR, X LM AR ) ) TR R IR T
B R A A B IGR  E AR AR T , 3R 8 AR .

A5 ph B G AR L E O E NG AR BRI LR UE B AR
W E RS A RS R T SRR

Wl A M RAT XA B E SRR

b H
2004 4 3 A

2 meREEANE - WREMSOE



lﬁli&iﬁﬁ%ﬁﬁﬂﬁ?ﬁ

DI R B SRR P — TR E S AN A, AR
ETAICR 22 SR R ARATE ) o 5 YR 4R 1 B B R AR X — g
,/é':,f’zEziENfF%*@?&Eﬂﬂﬁf‘%%i‘iﬂwﬂﬁﬁ&ﬁ~EX’$‘$E5’?\&B¢,
CTEHMOL RSN BB Rtk F) 36 T LA L Bl B s — M i 3 S
?ﬁﬂ%ﬁ:%ﬁ*ﬂ~ﬂﬁ3€)‘(ﬁ%,ﬁ‘éﬁ@‘lﬁfﬁ%ﬁ‘uﬁzﬁii‘%ﬁ%zﬁ:%iﬁ%#
%%ﬁﬂkﬁ*‘ﬁl&‘]%ﬂ,ﬁ“é*ﬁ#&%ﬁ&J:T)U%"‘iﬂﬂ%%&ﬁé‘]iﬁ%‘f’j%
o B SRR SRS P RS R E AL TR .

U fERPTEA R F 5 A, '

(2) B3 F0PRARE SCEE A 405 A 5,

(3) FRRSCE M PREE AN T SCHYBIR X R

() ST HERE VG4 7 %5 T BB SO B TR A L

R4 LR BE 0 BER | BB 5y L JL o 3 e

1. ERMAEY

ERMABERERE 5 BE R EER, fEid £ILER £
@%ﬁ%&?@i%*%iﬁ%%iﬁ%qﬂdﬁ%l‘ﬂ@%ﬁ(ﬂjﬂﬂ,IIFF@%
JESCHRA o b BT L SO B A TR A R e T

3?Eiﬂkﬁ%?*%ﬁK(ﬂ%fi%i%*%’Iﬂ?’E%?E!%]E@IE
ﬁ'ﬁ%%ﬂﬂiﬁ%ﬂ%quli~E¥f$i?ﬂﬁﬁﬁ§@ﬁﬂ»i&%%’ﬂ)’l*ﬂ:%%\
WAL W B .- AR S ) R A T 0% — MR S B TR RA Bt
BB 45 B AR LA 3 B JF 3k PRIk o ) 52 et 2 0 3
BRI KA 5Y B AT R SR B 25 T 45 A7 Bt B LA A
’tﬂvﬁ‘\ﬂ%‘f%lﬁliﬁﬂﬂiﬁ~&{/ﬁ~ﬁ%,lﬁﬁ%ﬁﬁ%%&‘ﬁ\]@%%@

ARERELELA Y 1



e ABHRSCE Y AR O AR . B ORI 20
F AR, S B A R A SO R 1 A, 7E T
e AT U — SRR A . R T B A O KR
B O AR B AT R A B R L K SR
VR0 A AT SRR RS . R B — A SR ) 3K
K o) ORI A R B R AL

2. 4 RS

S RS 0 204 R SR A 0 . T AR SRR
2 B AR LA RIS AT SR SO I AURRE 7 L
3 4 T2 LS S Ay R SRS 5 o 6 A
AU 5 BB B AR IE o B SR % 2 e o B SO 7E S
5 o o LA S A £ . UL R 2 01 2 5 1 L
B E T ook, R A A A SR 5 L LK

(1) SEAME, 22K VN T % i 4 X8 S0 R X M B , B2
SR 3 0 A SR IR S 3 — ) s — B 2 AR
RERF -+ T L ) e s

(2) EHEIH, PRI RE R AR ARG (58 A 6T X
S S SRR AR A T LR 428 ST LA 338 vh B4R 31

(3) RAREL RS F SRR IR AR Bk
S 1 416 1 3B M SRR 13 17 05 RO

() LTSGR, ALt R SR RE b3
B RA ST, b F OB R A 4 L T LR

D WHIRFEL. % B R PR (42 B U

@ PSR, PR G S T TSR AR ) F A )
T2 T E B AR

@ s UL AR SR A5 JE S T R R
L, T3 ) S A T 5 SR SR RSP R BOE SRR

3. i -

RSB RN . Wi LT AR 7T
3 B WO RS T 46U SR A — R S AR 0
g5, TEMH IO 58 B0 7% G SCREE I 06 M 25 L B o SR & F
UER

2 WOKERANE - REEWI0E



4. HewHE

XL e B B BRAR 1 5 — AR T BB SR B R AR S
F) 7 T 8 S o S BRI BT 43 B 15 B HE T HE P B O B S, SR S B
DRYIRES T

(1) HEWFA ., 438 B ka4 i AR A B X b AT 1R
SEBHBEER T — 0. XA EARE - T SCH B LR 5 iRk
B I 4 A S A O R TR R R S

(2) OB, MM R P RA B AR, RISk AR
45 SO 10 T S AU SCRE I T A S A B AT i A £ S 2 e 4
kAR AR SO 0B R R b T SCH % BT HES

5. B SO

WL FH SO B A3 R 32 B S TR R AR T (S R R
2 UL . A SORE T2 B R % A P R 5 0 v B 4R o
SCBER AR5 B A It R SC B R 3 BT A 40

LA LTS/ 8T B % B R S T e PR — S R A, pE
IEHCFIKOT PR TR 8 L2 B % 3B I 1 2 TR 15 2 1 T
HARZ (R, AR A 005 5 %S % R RE RS 2 B
TR LR BRI B R 1 fuh I 3R A B 2 1 SR L L E S A B
AR LR,

RiEERELERS N 3



BRI IR AR B IR B 4 A1

- |

Passage 1/1
Passage 4/7
Passage 7/13
Passage 10/21
Passage 13/28

e 1

Passage 1/35
Passage 4/40
Passage 7/49
Passage 10/56
Passage 13/61

Passage 2/3
Passage 5/9
Passage 8/16
Passage 11/22
Passage 14/31

Passage 2/37
Passage 5/43
Passage 8/51
Passage 11/58
Passage 14/63

Passage 3/5
Passage 6/11
Passage 9/18
Passage 12/25
Passage 15/33

Passage 3/39
Passage 6/46
Passage 9/54
Passage 12/59
Passage 15/66



e 1

Passage 1/69
Passage 4/76
Passage 7/84
Passage 10/92
Passage 13/98

e IV

Passage 1/104
Passage 4/111
Passage 7/119
Passage 10/126
Passage 13/132

Part V

Passage 1/138
Passage 4/144
Passage 7/152
Passage 10/159
Passage 13/167

Passage 2/72
Passage 5/79
Passage 8/86
Passage 11/93
Passage 14/100

Passage 2/106
Passage 5/114
Passage 8/120
Passage 11/128
Passage 14/134

Passage 2/140
Passage 5/147
Passage 8/154
Passage 11/161
Passage 14/169

2 HrhIEEARCE - RIS 150 &

Passage 3/74
Passage 6/81
Passage 9/89
Passage 12/96
Passage 15/102

Passage 3/108
Passage 6/116
Passage 9/123
Passage 12/130
Passage 15/136

Passage 3/143
Passage 6/149
Passage 9/156
Passage 12/164
Passage 15/172



o VI

Passage 1/174
Passage 4/181
Passage 7/187
Passage 10/194
Passage 13/200

o VI

Passage 1/206
Passage 4/213
Passage 7/220
Passage 10/226
- Passage 13/232

« VI

Passage 1/239
Passage 4/247
Passage 7/254
Passage 10/261
Passage 13/266

Passage 2/176
Passage 5/183
Passage 8/189
Passage 11/196
Passage 14/202

Passage 2/208
Passage 5/216
Passage 8/222
Passage 11/228
Passage 14/233

Passage 2/242
Passage 5/249
Paséage 8/256
Passage 11/262
Passage 14/268

Passage 3/179
Passage 6/185
Passage 9/192
Passage 12/198
Passage 15/204

Passage 3/210
Passage 6/218
Passage 9/224
Passage 12/230
Passage 15/235

Passage 3/245
Passage 6/252
Passage 9/258
Passage 12/264
Passage 15/270



e 1 X

Passage 1/272
Passage 4/279
Passage 7/285
Passage 10/292
Passage 13/298

e K

Passage 1/305
Passage 4/312
Passage 7/319
Passage 10/326
Passage 13/332

SEER/339

Passage 2/274
Passage 5/281
Passage 8/288
Passage 11/294
Passage 14/300

Passage 2/307
Passage 5/314
Passage 8/322
Passage 11/328
Passage 14/334

4 EREENNE - HIEEE 150 B

Passage 3/276
Passage 6/283
Passage 9/290
Passage 12/296
Passage 15/302

Passage 3/309
Passage 6/317
Passage 9/325
Passage 12/330
Passage 15/336



Passage 1

In 1965, when the small S ard was 10, an American p SsOr
asked his parents if she mléht$ éi’gxe boy to the USia d pu%%:%
public school. They agreed. America seemed to offer a brighter
future than the dairy farms where his father worked in the foothills
north of Madrid. Sanz left, but came back to Spain every summer
with stories from Philadelphia and boxes of American products: Super
Balls, baseball cards, and Bob Dylan records.

His real prize, though, was English. Sanz learned fast, and by

senjor year he did better than most of his English classmates in the

éﬁgsectlon af the Scholastic Aptitude Test. In those days, back
in his hometo f Colmenar Viejo, English seemed so foreign that
kids would stop him on the street and ask him to say a few sentences.
By the time he graduated from Hamilton College in Clinton, N.Y.,
and moved back to Spain, American companies there were nearly as
excited. He got a job in Procter & Gamble Co.

Sanz, now 46 and a father of three, uses his English as an
cxecutive at Vodafone PLC in Madrid. But something funny has
happened to his second language. These daysl, English is no longer
special, or odd, or even foreign. In Paris, Madrid, and even in the
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streets of Colmenar Viejo. English has put_down roots. “What else
can we all speak?” Sanz asks. X
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Word Preview ;
Spaniard . [iEB 32N
senior year & FPEL KRG —4F
executive n. {\LE R AR

FPIBIBIBIBIIIIIIIISIIIIBIIDD

Comprehension Questions
v

fCCCc€CcCCCECECCECECCECCCCCCccc <%

»>>y
‘1

a
L3
v
v

e 3 39

1. The parents agreed to send Sanz to the US most probably
because )

A. he had a talent for English

B. the dairy farms did not offer a bright future

C. Sanz could bring new technologies to the dairy farm

A D. the family was very poor
D\Z )tht is the meaning of the underlined sentence *His real
prize. though, was English.” (paragraph 2)?

A. Sanz did better in English than his classmates.

B. Sanz enjoyed learning English very much.

C. Sans passed the Scholastic Aptitude Test.

D. Sans got a job because of his English.
(', 3. What is the funny thing that happened to Sans’ second
language?

A. Sans no longer uses it as often as before.

B. Sans could learn English so well.

C. English no longer seems so foreign.

D. English has replaced Sans’ mother tongue.

}()%L}. 4. Sanz implies that
A. English is a very popular second language
B. people should not forget their native languages

2 BB HAE - BEIEM 150 &
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C. English is still an odd language in many parts of the world
D. people should use as well as speak English

PSS S 3 3 39
P )

:' Notes |

1. Scholastic Aptitude Test fij Fk SAT, & 3 [ f& P A4 Lﬁ  Hij
i 5 I — R g 1175 1K

2. ... kids would stop him on the street and ask him to say a few
sentences. 4 i1 EETERE H“PEﬁL Ffth ik JLA) 3L

would i3 2 7m it 485 R A B3 .

Passage 2

Ring ms have become big business in the past year, especially
in Europe and Japan, where cons have spent about US $1 billion
to have their phones ring with fdvourltc tuncs. In Japan, an
average of 80 million new ring tones are ordered every month, as fans
constantly seck out new songs

phone Q gsdsc new ring tones in two
ways \ er the ln S ct one. In cither case, the new
ring is sent to the cell phom, ra w1reless network and the fee is
applied to the next monthly cell phone blll

Fees are divided among the ring tone providers, cell phone
companies and people that control the copyrights to the songs. But
the music industry recently has begun demanding a bigger share,
arguing that the time spent downloading ring tones increases demand
for the nation’s wireless networks and overall revenue for cell phone
companices. .

Thousands of ring tones are available from dozens of companies.
Consumers can pick popular tones from almost any decade and any

musical variety, from classical to pop. Most ring tone companies keep '

their own list of top 10 popular tones.

Part 1 3
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Not all cell phones can play downloaded ring tones. But the latest
phones offer a more advanced polyphomc sound — that is much
richer than the one-note tones offered by most phones in the US
market. Industry officials believe phones eventually will be capable of
playing full digital copies of songs.

Word Preview
subscriber n. iJf?
apply to v. -3+ AR
bill n. MK

revenue n. YA

>>y
4,

~’),))))))))),)))))),,))));‘
» Comprehension Questions
ﬁ'(((((i((((((((((((‘(((“"

PR
1. We learn in the first paragraph that :

A. consumers around the world have spent US $1 billion on ring
tones

B. the number of people who use ring tones is the greatest in
Japan

C. phone users in Japan often change their ring tones

D. those who use ring tone in Japan are music fans

2. The music 1ndustry has asked for more share of revenues
because \&é $ ;»—-

A. they have spent more time than cell phone companies

B. the cell phone companies get unfair share of revenues

C. people download their songs without permission

D. ring tone companies do not pay them enough money for the
cogyrlghts

é\ 3. Which of the following is true of most ring tones being used

today?

A. They are one-note tones.

4 WRREEHAE - HRER 150 B



B. They are polyphonic sound.
C. They are digital songs.
D. They belong to pop music variety.

Passage 3

Once upon a time, computer users felt they had to upgrade their
machines on a regular basis. But for a couple of years now, sales of
the desktop PC have fallen flat.

And the near future does not look any better. Marketing experts
found in 2002 that consumer interest in buying a new computer is at a
five-year low. Half of computer-owning consumers have had their
PCs for more than two years — the longest since 1994.

There is a simple reason: The main uses for home computers are
still word processing, surfing the web and writing email, none of
which require much in the way of hardware.

Even the technically skilled are not buying the latest. Robert
Clemenzi, an electrical engineer, is still using an older model that
runs Windows 95.

As a result, computer makers are heading in some surprising
directions in search of profits.

Who would have thought a few years ago that Dell would market
handheld organizers and that Apple would become known as the
company makes MP3 players?

It is gadgets such as digital cameras and music players whose sales
are still increasing, not the computers they connect to.

Roger Kay, director of client computing at research firm IDC,
thinks that is a result of uneasiness in buyers’ minds this season.

“When consumer confidence levels drop, then people don’t
buy,” he said. “On Christmas they spend US $100 on an MP3 player
or US$500 on a digital camera — that’s still less than US $1,500 on a
new PC.”
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