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UNIT 1 Introduction to the car | 1

Introduction to the car

Now compare your diagram with others in your class.

1 Dpifferent people have very different opinions about cars. Read the texts below.

Which person sees the car as:

© a status symbol?

O a lifestyle product? Michael How do | see the car? It’s just a piece
of metal on four wheels. | just want it to get me
fromAto B, that’sall. Of course if it’s comfort-
able and safe, that’s great, but | really don’t
care about the brand. 1’m only interested in de-
tails such as the price, fuel consumption, how
many seats there are and how big the boot is.

© a functional object?
© a danger to the environment?

Giles For me the car is apart of my per-
sonality. It gives a message to other peo-
ple about who | am and what | believe in.
The colour and the interior features are

very important. | put a lot of thought into
the car | buy — it has to be me. | Pauline Well, | have a car because | live in

the country and there’s no public transport.
But | think cars are polluting the world. Just

PR

Gertrude The car gives me prestige. | would on- think of all the exhaust gases! And what do
ly buy an expensive car with a powerful engine : you do with the car at the end of its life? You %
and all the latest equipment. | have a lot of money can 't recycle all of it.

and why shouldn’t | show it? | have a beautiful
house and | need an expensive car in the garage.

Who do you agree with most? Ask the other people in your class how they see their

cars. Use phrases from the box on page 2 to discuss. Do you have the same opinions?



2 | unIT1 Introduction to the car

2 Here are some of the factors people consider when buying a car. Match the
factors (1 —7) to the definitions (a—g).

price

resale value

size

interior features
fuel consumption
performance

~N O O B~ W N PR

brand loyalty

@  ®O Q O T O

the amount of money you get when you sell your car

how much petrol or diesel the car uses

when customers always buy their cars from the same manufacturer
the amount of money you pay when you buy a car

the car’s capacity to go fast and accelerate quickly

how big the car is

items inside the car

The questionnaire below is part of a survey to find out which factors are important

to people when they buy a car. Work with a partner to fill in the questionnaire.

 Ccar buying attitudes

‘ How important are the following factors

when buying a car?

Design
Size
Interior features

Handli‘ng
‘Brand name
’ Br.zind‘ onaity

Advertising

Rank the factors like this:

1 very important |
2 important |
3 not important

Your ranking

Compare your results with
factors?

others in the class. What are the five most important

Opinions and agreeing or disagreeing

Asking for opinions

What do you think?

How do you feel about this?
What’s your opinion of... ?

Giving your opinion  Agreeing Disagreeing
I think ... | agree. No, sorry, | disagree.
In my opinion ... | think so too. I’'m afraid | don’t agree.

If you ask me ...

Yes, that’s right.

I can’t go along with that.



UNIT 1 Introduction to the car | 3

4 work with a partner to label the types of cars.

camper van ©) convertible ©) coupe ) crossover ©) estate (car) ©
hatchback ) limousine © MPV © pick up © saloon © sports car © SUV

M{ =

\

-
&7« British English  American English il

s> estate car station wagon —

Find the cars which fit the descriptions. saloon sedan

I camper van recreational vehicle (RV)
Which car(s) ... e e
1 has/have lots of room for passengers? 5 has/have low fuel consumption?
2 is/are good for driving on bad roads? 6 is/are ideal for small parking spaces?
3 is/are not suitable for large families? 7 has/have only one passenger seat?
4 is/are perfect for hot, sunny weather? 8 is/are good for transporting things?
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5 Read the dialogue and answer the questions which follow.

Salesman |seeyou’reinterested in this model. The diesel is more expensive, but
John Yes, we're looking for a car for our more economical.
son. He’s just passed his test. John | don’t think my son will drive long
Alison We want a car with good safety fea- distances so we’ll go for the petrol
tures that is also economical. engine.
Salesman Well, you're right, this car would be Salesman Then | would recommend the 6-cylin-

der petrol engine. It has a fuel con-

—

L 4

sumption of 6 litres per one hun-
dred kilometres and a top speed of
220 kph.

Alison This company has a good name for
quality, doesn’t it? | like their cars.

Salesman That’s right. You can’t go wrong
with this one. And a good brand im-
age is important when you want to
sell your car. The resale value is still
very high after three years. Now,
would you like to sit in the car and
have a closer look at the interior?

(Alison and John sit in the car)

ideal for your son. It’s fully equipped

with driver and passenger airbags Alison I’'m not sure about this steering

and has a very good result in crash wheel, or the leather seats.

tests. And ABS is standard equip- Salesman That’s the sports version. |’m sure

ment. your son would like it. Now, we can
John What about fuel consumption? go through all the options together.
Salesman It depends on the engine. Do you Have you thought about the colour?

want a diesel or a petrol engine?

05 4

B " BritishEnglish  American English |
| engine (also) motor

i
|
3 What are the most important questions to ask } petrol gas (oline) l

1 What features are Alison and John looking for?
Which features does the salesman talk about?

P

when buying a car?

6 Now match words from the two boxes to form expressions from the dialogue.

|

brand

1 crash 5 a consumption e seats
2 standard 6 resale b tests f image

‘ 3 fuel 7 leather c value g airbags
4 diesel 8 passenger d equipment h engine



UNIT 1 Introduction to the car

Complete the sentences using the expressions on page 4.

Taking good care of your car can increase
A high quality CD player comes as

its resale value

with this model.

| drive a car with a

because of the better fuel consumption.

Manufacturers use

to improve the safety of their cars.

Volkswagen improved Skoda’s

after it took over the company.

This model has a

of 3.3 litres per 100 km.

0 N O OB W N P

This model has optional

are standard equipment throughout Europe.

with black headrests.

7 Which cars would you recommend for the people below? Compare your choices

with a partner.

Twenty-nine-year-old business wom-

an Janet Dawson is single, indepen-
| dent and ambitious.She loves driv-
‘1 Ing and travels a lot for business
\ and pleasure.

—e e

Edwar )
j i the fast

roker. He enjoys lifein
L5 money and

lane. He has plenty of

loves cars.

John Owens s a twenty-year-old
bank clerk. This is his first car and
first job. He still lives at home,

i 3
d Mitchell is @ ﬂfty—year—o|d

Joan Hill is a single rr?other with
three children. She lives inthe com:\q—
try far from the town and the chil-
dren’s school. She sees the car as

| a functional object. E
b . /

u; Sandra and Toby Reed have two
| small children and a dog.They like to
‘ go skiing,camping and fishing. San-

dra is an engineer and Toby stays at
| home and looks after the children.

8 work together with a partner to do the following role-play.

Partner A: You want to buy a new car for yourself. Tell the salesperson what your requirements are.
Partner B: You are the salesperson in the car showroom. Help the customer.

| recommend ...

i You need a car which ...
Have you thought about ...?
Why don’t you buy a ...?

If I were you, | would buy a ...
A... would be ideal/perfect for you.
You should/shouldn’t buy a ...

5



6 I UNIT 1 Introduction to the car

9 How well do you know your neighbour? Use words from the box to complete the I

table for you and your neighbour. Then work together to check your answers.

‘ always © normally © frequently © often © sometimes © seldom © never

How often do you...? You Your neighbour

® buy a new car

® check your tyre pressure

® travel on holiday by car

® tow a caravan
® go through a red light
® hire a car

® |end your car to someone

® change oil

® wash your car

® read car magazines

® pick up hitch-hikers

10 Complete the puzzie and find an expensive type of car. The answers are all

words from this unit.

1 The amount of money you can get foryour 5 A measurement which tells you how much

car when you want to sell it. petrol or diesel a car needs.
2 Another word for motor. 6 The fastest a car can go.
3 Avery practical type of car for going on 7 This is a very important buying factor.
holiday with your family. 8 Volkswagen, Opel and Fiat are all examples of
4 People who worry about the environment this.
say cars cause this. 9 Airbags and ABS increase this.
1 ‘
!
2 i
3 {
4 t |
L ! |
5 | ! { | |
i i [ i | } }
3 i i t
. ! f | i
7 ! !
8



UNIT 1 Introduction to the car

Read the magazine article and answer the questions which follow.

What’s in a name?

Have you ever thought about car
names? Do they actually mean anything?
And do you know what the name of your car
means?

For example, you
may think ‘Rover’ is
Jjust a name, but there
is never just a name
in marketing. A rover is
a wanderer—someone
who likes to travel
around. So the name
suggests mobility, free-
dom, having fun and
going wherever you
want to go. These were
important qualities when
Rover cars first came
on the market.

Marketing departments of car compa-
nies spend a lot of time and money thinking
up names for cars. The names should be a
reflection of the brand, product and target
group. The car you drive tells the world about
your status, how much money you have and
the socio-economic group you belong to (or

want to belong to). Good car names are
catchy and fit the product, such as the
‘Beetle’ or the ‘Mini’.

The name should also
appeal to a global audi-
ence. At the very least, the
name should not mean
anything bad in another
language. (This was why
Rolls- Royce decided not to
use the name ‘Silver Mist’
for one model: potential
customers in the Ger-
man-speaking world cer-
tainly wouldn’t find the
name very appealing!)

American car makers
like to give their SUVs
names that remind people of the Wild West,
full of adventure and danger. Did you know
that ‘Wrangler’ is another word for cow-
boy? Orthat ‘Maverick’ means an un-
branded cow that has strayed from the
herd? People who own SUVs seldom drive
them off-road, but they enjoy the feeling of
excitement that the name creates.

7

Over to you

How important is the name of a car to you? Would you buy a car even if you didn’t like the name? How
many car names do you know the meaning of?

Imagine you work in the marketing department of a large car maker and you want to produce a small
sports car with women as a target group. What would you call it?



8 )‘ UNIT 2 The exterior

The exterior

1 Label the parts of the car.

1
i

bonnet © front bumper ©' headlight © indicator © logo ©
petrol cap or flap © roof © sill © sunroof ' tyre ) wheel arch ©
wheel trim © windscreen ' windscreen wiper ) wing

26



UNIT 2 The exterior

American English Wil

' -
aerial O badge O boot © door £ pritish English
. aerial antenna
door handle © exhaust pipe © Sarnet R
number plate © rear bumper © rear boot trunk
window © side mirror © side window indicator turn signal
—_— number plate license plate
O tail light
9 g petrol cap or flap gas tank lid
tyre tire
windscreen windshield
wing fender

a—
—_—

2 Complete the sentences using words from exercise 1.

1 Youopen the bonnet to look at the engine.
2 The absorb small impacts in an accident.
3 Don’t forget to remove the from the roof before using the car wash.
4 Can you put my suitcases in the , please?
5 When it starts raining, you need to switch on the
6 “What model is that?” “l don’t know, | can’t see the from here.”
7 ltis important to inflate the to the correct pressure for better fuel consumption.
8 The Mercedes Star is a well-known
9 Openthe and let some sun and fresh air into the car.
10 1 wish all drivers would use their when they want to turn right or left!

3 Match the words from the two boxes to find the exterior car parts.

1 head 6 petrol wipers cap

2 brake 7 windscreen lights mirror
3 exhaust 8 side plate handle
4  wheel 9 door trim lights
5 front 10 number bumper pipe

9



