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Lee A. Iacocca knows a good opportunity when he sees one. Three weeks after he
retired in late 1992, Iacocca and his wife visited Branson, Mo. , a small town that has
become a mecca for country music. Strolling along Branson’s rialto, Iacocca was stunned to
see crowds pouring out of theaters and dozens of construction cranes looming overhead. “I
was never at Sutter’s Creek during the Gold Rush,” he says. “But that’s what I imagine this
was like. ”

lacocca immediately wanted to get in on the action. And today, he is a partner in a
production company that is bringing Broadway’s The Will Rogers Follies to Branson.
Separately, Iacocca is starting a merchant bank to finance new ventures in video games and
entertainment. Why is he betting on fun and frolic? “I asked myself, ‘What is the growing
business in America that’s exciting?’ ” he explains.

When one of the leading industrialists of the 19805 says that entertainment is the growth
industry of the 1990s, it’s a sure sign the U. S. economy is changing in dramatic ways.
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Indeed, lacocca’s instincts are confirmed by some startling numbers.

It is calculated that the entertainment and recreation industries added 200,000 workers in
1993 — a stunning 12% of all net new employment. That’s more workers than were hired
last year by the health-care industry, the preeminent job creator of the 1980s. Or just look at
the $ 340 billion that Americans spent last year on old-fashioned and newfangled ways to
amuse themselves, from video rentals to theme parks to casinos. Europe and Japan used to
mock America by calling it a “Mickey Mouse” economy. Well, they’re right. By any
yardstick , Mickey and his friends have become a major engine for U. S. economic growth.
Since the economy turned up in 1991, entertainment and recreation — not health care or
autos — have provided the biggest boost to consumer spending.

Americans stand to gain much from this frenetic activity. Like the defense and financial
services industries in the 1980s, the entertainment economy is creating tremendous
prosperity. From Branson to Las Vegas to Orlando, companies such as Walt Disney,
Blockbuster, and Matsushita’s MCA are breaking ground for a staggering array of theme
parks, theaters, casinos, and ball-parks. More than $13 billion in big entertainment projects
are in the pipeline, with many more to come.

“The entertainment industry is now the driving force for new technology, as defense
used to be,” says Edward R. McCracken, CEO of Silicon Graphics Inc. , one of a growing
number of companies that supply technology and soft-ware to the entertainment industry.
“Making a dinosaur for Jurassic Park is exactly the same as designing a car. ”

The auto industry is tough and cyclical as hell. By contrast, entertainment and recreation
saw consumer spending increase right through the recession. And entertainment is profiting
from the exploding global appetite for American movies, TV programs, and other
entertainment products. Indeed, Hollywood earned foreign revenues of some $ 8 billion in
1993, which took a big bite out of the $§ 63 billion foreign trade gap.

At home, the entertainment boom is receiving added lift from potent economic forces.
With the economy recovering sharply and productivity on the rise, personal incomes are
starting to climb again. In 1993, real wages and salaries for U. S. workers went up
significantly for the first time since 1986. At the same time, one of their key expenses —
medical bills — is rising more slowly than the breakneck pace of the late 1980s. The result:
Consumers have more discretionary money to spend on fun.

Demographics play a key role as well: The number of households headed by 34 - to
54 — year-olds is growing, and they spend far more on entertainment and recreation than

/3,
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anybody else. “Baby boomers are moving into middle age,” says Gerald M. Levin,
chairman of Time Warner Inc. “And they seem to have brought their movie-loving habits
with them. ” Not just movies, either: Time Warner is luring record numbers of boomers and
their children to its Six Flags amusement parks.

Of all the entertainment engines, right now gambling is humming the fastest. Casinos
took in about $ 13 billion in 1993, a figure that gambling experts say will double by the year
2000. Throw in state lotteries, offtrack betting, and other forms of gambling, and Americans
spent $27 billion on legal gambling last year, according to the Commerce Department.
That’s as much as they spend on airline tickets. “People just love the excitement of betting ,”
says Fort Worth investor Richard E. Rainwater, who holds options to buy 14% of slot-
machine operator United Gaming Inc.

In the face of staggering social problems such as homelessness and a troubled public
education system, there’s some reason to wonder whether spending billions on gambling is a
wise idea. Even more innocent forms of entertainment consumed in great quantities may
deprive us of the chance to enrich ourselves through reading, conversation, or real
experiences that haven’t been filtered and packaged as entertainment commodities.

Even some media moguls, most of whom also publish books, profess to be uneasy.

1

“I’'m quite worried about reading,” says Levin. “But I worry more about the quality of our
education system than about whether entertainment is a big negative factor in our country’s
reading habits. ”

With an economy more and more dependent on amusement, Americans must ask serious
questions: Can we play hard enough to justify all the work and money now being spent? Are

we laughing our way into an economic and spiritual poorhouse?
Summary

Entertainment is the American growth industry of the 1990s. Entertainment industry has
become one of the preeminent job creators, which added 200, 000 workers in 1993 — a
stunning 12% of all net new employment. Europe and Japan used to mock America by
calling it a Mickey Mouse economy. Many theme parks, theaters, casinos and ballparks are
under construction and big entertainment projects are in the pipeline: hence the name US of
Play. Though Americans spend much on the entertainment and recreation, some people are
worried about its negative effects on education.
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New Words

mecca a city in Saudi Arabia that is the holiest city of Islam, a
[ 'meka ] place that many people want to visit for a particular

reason ZEfm, XML, MAERH A

stroll to walk in a slow relaxed way # % , ¥k, F ¥
[ stroul ]

rialto a theatrical district (3R T %) B Be X
[ ri'altou ]

stun to surprise or upset someone so much that they do not
[ stan] react immediately {# B I, 15 X, H @& 0 R

loom to appear as a large unclear shape, especially in a
[luim] threatening way & #4730 1 3 ; sk & A

folly an elaborate theatrical revue consisting of music, dance,
[ 'foli] and skits B30 B (B AR 2R B AR PRR] SCALAK)

finance to provide money, especially a lot of money @ % ; &
[ fai'neens ] HHe; REZH

venture a new business activity that involves taking risks 7 W
[ 'ventfa] L #y#AL

frolic a lively and enjoyable game or activity 3k 5k, ¥ % , &
[ 'frolik ] ]

dramatic great and sudden B 2 8y, 5| AL B, R B M8
[ dro'meetik |

instinct a natural tendency to behave in a particular way or a
[ 'instipkt ] natural ability to know something, which is not learned

EEL,ER

startling very unusual or surprising % A B, 4 A5 R
[ 'statlip |

calculate

[ 'keelkjuleit ]

to find out how much something will cost, how long
something will take etc, by using numbers i+ & ; f
I



stunning

[ 'stanip ]
preeminent

[ prizemonant ]
newfangled

[ 'njuz feepgld]
amuse

[ o'mjuzz]
rental

[ 'rentl ]
casino

[ ka'siznou ]
yardstick

[ 'ja:dstik ]

boost

[ busst ]
frenetic

[ fri'netik ]
blockbuster

[ 'blok,basta ]
staggering

[ 'stegorlp ]
array

[o'rei]
dinosaur

[ 'dainaso: ]
cyclical

[ 'siklik(e)1]
appetite

[ 'epitait ]
revenue

[ 'revonju: ]
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very surprising or shocking 4 A % % 8y

much more important, more powerful, or better than
any others of its kind B H , A H B
recently designed or produced S #FH AW, HA W

to make time pass in an enjoyable way, so that you do
not get bored & fir

an arrangement to rent something for a period of time,
or the act of doing this £, fl

a place where people try to win money by playing card
games or roulette i 37

something that you compare another thing with, in order
to judge how good or successful it is  # & 47 % , 3IF #
Lty

something that helps something increase, improve, or
become successful 3, ¥ E, Wk

wildly excited,active and not very organized & If t .
R

a book or film that is very good or successful 47 &
(—BZE ) ZLERPYEEREANBBRD)
extremely great or surprising A A RIE W ; E AW

a group of people or things, especially one that is large
or impressive K&

any of various extinct, often gigantic reptiles that lived
millions of years ago ZUA )

happening in cycles {35y, J& i 1 &y

a desire or liking for a particular activity § 8,4 %

5

money that a business or organization receives over a

’

period of time, especially from selling goods or services

U ONE €

o
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potent

[ 'poutont |
breakneck

[ 'breiknek ]
discretionary

[ di'skrefoneri: ]

demographics
[ \demo'grafiks |

lure

[lua]
hum

[ ham ]
lottery

[ "otori ]

offtrack
[ oif, treek |
option
['opfon]
enrich
[in'ritf]
filter
[ 'filta ]

package
[ 'pekidg ]

mogul
[ 'maug(9)1]
\)/ N
6

powerful and effective #&H 4 ¥, AR W

extremely and often dangerously fast A% Bk #y, 4F w1
Kty

not controlled by strict rules, but decided on by
someone in a position of authority & #y, H H®
R

the characteristics of human populations and population
segments, especially when used to identify consumers
A B Gt/ A

to persuade someone to do something by making it seem

attractive or exciting 5|
to be full of activity |-&k,E K, &I

a game used to make money for a state or a charity in
which people buy tickets with a series of numbers on
them. If their number is picked by chance, they win
money or a prize. ¥F

away from the place where horses race JE 7 & &3 W
AT, SR T 37 DA Sh By

the right to buy or sell something in the future 3 32 #
R, JAAX

to improve the quality of something, especially by
adding things to it f# £ &/ 7 5%

to remove unwanted substances from water, air etc by
passing it through a special substance or piece of
equipment it J&

to prepare something for sale, especially by making it
attractive or interesting to a particular group of people

b SO AR R

a person who has great power and influence in a

particular industry § & A4 ; HANH WA E X



