-
Design Drawings and Design Sketches

R =07 ZAREL RS & IREE R 5 E A

EXMEEREMBALA L, FLPOP EAMY . @HEXBULGHMATR, URTEZENFEFE. SHEFENEE. &
HERMER I ARRK, RAZEHRLEXEHORERHTRNZ —

BT T HXPOPT & KM N R TR, AT %4 Ry 2 £ B I W 8] 4 GE X BPOPF 1A K™ S F LT, BHREM
PR M/ E TPOPS 5 it AR . fF KRB 26 7%, FHNEH SRR, KERETFLEMASFELARMEZERS
%, BXHE, WEEE, E3H 8.

BE xR

$ BRBIASHIRN




Design Drawings and Design Sketches

EEEBA T =T EARBE ALK M IRE RS EM

~POP] 5 1% 11

ERXANEEREWME AL S, FRPOPEERS. BT & RM el L, DHTENREFE, SHFHBGEE. &
R BTN IR R, RO R KRS LR E N RERN T,

BT APOP™ & AN N IR, 8 785 A Ko 5 35 5 B I I IR] A RE SR BPOP-Z 4k ) 5 M F 40 5005, Bh R0
VR A2 TPOPS 5 BTF MR A RN . R R R B W D5 RS, MG RV . KERE T2 RS LA SRS
WE, BXH%. WEEE, EaH&.

B & %

£ HNET A HR



EHBEMA%E (CIP) #iF

FLPOP 5T / BT . — o0 R TR HARAL | 2016. 7
ISBN 978-7-5629-5178-0

[. @F- 1. OF- . OF &—EfkE -7 —S%¥R -4 V. © J524.3

TR E R A B 1E CIP Bl iZ 7 (2016) 25 109552 5

BEMRA: B *
RERE B F
RERNS. T A

Mkt ¥ A

H R & 17 ROXEIRZEE R

#t HE . FOXHHE L KRN 122 5
Hp 4% . 430070

S| HE . http://www.wutp.com.cn

% H. BMFERE

EN R BIOXE—EEIRIBRA S

7F A. 880x1230 1/16

EN 3. 7.5

F #. 270 =

R K. 2016 F 7 A% 1R

Ep K. 2016 7 B8 1 RENR
Ep #. 1-2000 #if

= #). 46.00 ¢

NIEAAS, A ERoT. BT, B oTSEEN S, 1 1 A E A RO R
AP HIE: 027-87384729 87664138 87391631 87523148 87165708 (fEH)
- R BROHE -



BERKR "+t=h" ZAEXLUEREEMRLERT
UM REERSBR

FREEFER : BDKE EFRFEEALIRFIVERLER
FERFFLEARBLVERLEH
BERCAHEERSFEHER
HRKFERER A, HHETT

BRKE HEBLLRHHFEFLERLEEE
FEEREMS TVE I ELE EH
BERFERFRAZEHIT, B, HLERF

B & RIUELAFERAHK, i

BIEREER . CUREBAZ)
JTEX (68 KPR R H BHPR EFFT

PR E
BRERE: B F RAXEIAFHRLESF

% R LHEEXEENR)
B EEM X
W #F L R F
KeE K B IR

B & &2 F K

PhwE XWWR XU
m Z FRE B M
KHAE BEHF B B

E M BI¥ BEE

= S

n



BEEANMEER XA LASL, FAPOPS ARy, BTAEERALEHHEMATL, AATEHFEF
W, BLSANEH. AFHFANERNRIGARIK, RALSEARE R EHO AR XX —

ETFFHHPOPS 2B MLAREER, ATHRFERMF R LG AGREEPOPFRAS LihF
H T, BPREMFERWNL TPOPS Sttt Kdmid | B 5T H 7 %5, HFmeyies F Rt
REHHFLBAAFELAREZF LIRS, BIFR, AEFF, 2HHA&.

AL WARETARE, PRy EBGERE, A, RBHR, L%EA REK. 28 BT, ATE,
WMAE, BAE, R#BE. KB ALH . ZPHFARLEHFTTHALSALARRE (2010270 ) KA
AR, RTHAZR EHRTEFLHM, XTEAMFERALARGAE RS, FEXRELBMTERRY
JRiEHGRIFAA.

4
201651 A



Hx

I
|
[
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
[
|
|
|
|
|
|
|
|
|

1 POPr&#tie
1.1 POPI48EX
1.2 POPIEMINESRRE
1.3 POPI48IThAE
1.4 POPI &894

2 FLPOPI4&#E T
2.1 FZ4POPI&EM1EMR
2.2 FLPOPI &84S
23 F4POPI4EMIA
2.4 FHPOPI4EBHIEMN

3 FLPOPI EF KRR
3.1 POPI~&=zikigit
3.2 POPI 4&=Zk%if
3.3 EAPOPI &L

4 FPOPI EHERITEOER
4.1 BEEEENR

42 HZBEFX

43 LSHTBRREL

5 FLPOPI&E®ITHEIE
51 MEER

5.2 BB¥iEH

5.3 F&LiE%

5.4 SC{APOPI &894k

BN . FLPOPI EFAEETREIBAR

S 3Rk

w N NN -

= 0 0 0

13
14
32
35

59
60
61
63

81
82
93
99
104

113

114



gOPf HHIE



AHSEETHRENBLtS, §RESWAER
W EBLEBREFRBIBMRXZS, AABRNEEZEN
IS EHRM, POPI £ ZMRRIER ., JIE—1&
NFE. BMNEAARNTEAZT SR SA A B RIRH
NERTFREER,

1.1 POPI&HMENX

—RRk, BEMNEE, EENEENEE, EHNE
BRI E. &8, ERMNENR. FRig. BUET S, BREE
™, KB ETY, #OREREUERS R, FK,
BF ERBTESESHETPOP &, EEXE ERR
FREY—F, H30FEH “Point of Purchase Advertising” , b,
TRz A "MELSTE" , GFRPOPITE (E1-1),

POP/~HH T X AL X FF.

(1) IMXMZEAESMHB Y REEEAES. B
ERENAR. AMURES RRENH S FHEBEN &
7, %KE?POPfi

) XM BIRAEZME I ZEREAEHREERN
E%?ﬁU&E%mE.%E\ﬁmE%uﬁ?ﬁﬁ%m
HEMN S8,

1 POPI i

1.2 POPI &EHMINES LR

POPI ERFERTEEBATHMNANBTEENE
kI E. 1939, XEPOP &S ERM /G, POP &
KB T EXAz, 20tH230FERIUE, POPI LSRR
WHBATS. ENEEEHRFERELI, BHAE
FHEW., 0L60FKRUE, BEBEHHXMENR
HEAXAEERNY RE M A&, POP S hiE>
A&, ERE, POPS & RiItELRE, BLXE+
DR, ERZ, AR EARFTEIBTREEH
EEE. REARMILHFERBEANKHNE, TRER
B LI I S5 I & o

1.3 POP/~##IIhEE

POP/ S RIEE A EMNANM,
MZMIheE. RIEMIHRE, RIBLEWT.

EHME I~ RO

LBFTREER, ARSEMAXEHEEK, &%
EGAERPOP St TRET AR E R BRI, 125
NERIKEE, URIBRAXRHNEER, Fit, KBHH
POP/ & EEFH = MmAE ML,

1.3.2 {(EFEHHEWLNINGE

REBRINELFBAIMAXEEER, TR
BT T ZNERL, BEHERESATEN, RY
ERRAEREMAXREEEEN ERABRS, WHFIA
POP/ HHTUBHERES, TLULEREEFLI RN
A, DURAABTAME R 4T, SSIUEH.

1.3.3 BRERRAMNINGE

BT EPOP £ 2 EFEANMT, MBHXANEA
BEFX, HBTHR, YERBENESERBEME
FE, POPS &£3tR "REL. EFHEHRR" , TRE
e E R E R RER %ﬁfﬁ%uu,k#iﬁﬁéﬁa’wﬁ
Fo

1.34 ¢CIEEESSFNINE

POPI HRABRIIMNEY. TEMERE. REMNE
B, A EE, TUERZUSEAHNHEESK, K3

BETREELE

1.3.1



FLLPOPI HiRITEHM

HRENNE, FESERIORE) (E1-2) . kW, —&
AR BEERLEEELHLRE R BAHPOPS &, &
ERRREEFEAR. KIEREREE, DEHEE~ER
ZMEE, BRI BECHICHEERARERMLR NI
P USRI, BERBH,

1.35 ZEEEHEE=EMNINEE

ERENBEEAMBKIIR L, EERTEEFEEN
EffzEE, BYEERERNPOPI &, RHER
e

<H»

I

1.3.6 ‘A WERAIINEE

I#E, EN—LEeV A UIRRESRNAEE,
ERNGREIBECVHERESL, POPI HSRIEM & —
¥, EHEFRERTUHMZIRACVER, RE5BRS
BRAMBE, W EEH EEREFERERUELNR
BEARBERSHNZE, TEISERAERFRUEXAN
(=

1.4 POPI&/5 %
POP/ & RERIATTESMEH, BEODAMN. FE

The Bible of Designing Hand-painting POP Advertisement

R RREE, MEEZ, TMUTRARRS
MERINEE £

POP/ &4 MUk,

1. BERPOPI %,

2. BmMIMME . BxRPOPS &,

3. 5EBREEAPOPI &,
4

1.41

. REBZEAPOPI 4,
142 MERIEE 4o
POP/ &4+,

1. BE@POPI & FIAMEEE. HEIE. SN
BRIz E, S aEiR. BlEEsE, UENER. §
mEATEIR, EUEHREMNERER (BL1-3),

2. HEPOPI & FIAEABMMEMNZEIEEN
BmERIIe. BTRE. YTAERIR. ARARNES, KX
SEMEMLTFE, 2RsIMEBIRNNES (B1-4),

3. BHEPOPI & NBBHHLHMREMLES TR
HITRT, BEET. N BARirSE. REFEIE. &
#Y. BES, MR, EREFEE, NEITRE,
HEEEFEAER (EL1-5),

4. BREPOP/ & FIARREENERER, &E
INGHIPOPT &, M. BREEM. BRELE. NEHED
%, XERBEBEHNRES R REEKERES (B
1-6) o

5. ¥8/RPOP/ & . BEMEREH/SIEIE. IB5RA
[, FSEEXMURELRER, W ERFRHEEHN
B, RERSEEE. SHMER. SWNES, U
EMEMEATEBDN (B1-7) .

6. MATPOP/ & . A/ERMER AT IEMFE LB
PN ARBXERR, BRAR S, FAER &, &
EEGNRE, IFBENT BRAGEEABMEL, U5
AE BT EIERENTESD (E1-8)

7. JOBRITE: ETERIBRATLLT, FBEEXRER
ZEMANXF. BF (B1-9),

8. MEXREBRFT: MEXRLSHIA, Bkl
AR RNE . WA/ NEPOP £ — B ER R E.
WEA, AIREESBRMEL R, WRRRRE (
1-10) o

9. Mfk. MMEERMEE. HEWE. FHEE LA
NRVENRIY, RZHTFEENR, SIAGMEEMNE, I
5. AE=iE. MEER, RET S8R (A1-11) .

10. WERX & REBEHEEAN S (AL-12),



1 POPI &80

[7‘/19» .
02172 VRSP
7»{1,-/3}3.7/73'\/{,0‘

813/

= in store e’
+5,8005,

« WORLD BANK APR. 15-17,
g IS.0R6
APRIL 15, NOON: -7 ACTION, U.S.
TREASURY, 15TH & PENN. AVE. NW
APRIL 16, NOON: WORLD BANK ACTION,
MURROW PARK, 18TH & ‘B’ ST. W

H1-3




FLLPOPIE18IT=EL  The Bible of Designing Hand-painting POP Advertisement

v s B 15K ol 40 Dy
— TS TCEEELG
sRnEnERB. BB i unnsain

N\
\J
\)
W

I 1 » ‘
T L




1 POP/~&iie

A3

e
6”’2““[(]{-& F
e .

Crvn

B1-11 B1-12



|Eéﬁ—t POP
=



AKENAF4LPOPI MR, B, TEZHFEN
AR, FEHAHE—F THRPOPT EMNEKER. BS54
Hl75 %

21 F4POPI4£916A

211 BIR#E

Pt EENEE. ANBEWHPOP &N F
AEWELBT. S LHNEENVE, PUAFIKSIME
XIBREEAMIERNEN,

212 HEES

LPOPS &£ B BRMRSIEEEFHIE, i EEE
EPOPS & HItES], HEB Mo
213 WAL

EREREEM, RETEREMIMNBEIRE,
IEBREMNEEIT A,

2.2 FHAPOPI £ S

1. BESR4 e HAIEMN .
2. H%5E, BHNTER,
3. B#ED, BRES.

4 —, THEE,

\

Xk
&
e

2 FLPOPT&f&N

5. JERENED, TEEMBHTMo
6. SEFASERES, ERIREXRZAETEMA,

23 FLPOPI£MTHE

HE5POPI EFIRHLHPOPI &, FERILMT
B, AXEPEMNTUARENH. WREEE, XETH
TUAEERXEER LS, UTHNBENLEFLPOP &
MERAIE,

EM

UJHANEXRZ, FENEALHIERTPLENER
—t%,

1. tBE. TR (E2-1) . ¥EBHFEL (
2-2) . KHME. LSE (E2-3) Y%, APOPI &
FEFHELRENE, BTAERYER, SXAHER
M EF.

2. AL RIDFTE. KKE (E2-4) . 4EE
(E2-5) . E£ (E2-6) &, ALERXRBELRYAN
£, XIEEHTREAT. ATHRANFEZXARER.
TBEERENET.,

3. BYE. EHE (E2-7) . #E (E2-8) . &
HE (E2-9) &, XELEMNEEENEERES, TLIHA
FR—HENEBEEMIE, URHPOPHHEH,

2.3.1



FLLPOPI&iRIT=EE  The Bible of Designing Hand-painting POP Advertisement

H2-9
232 ok 233 HWHTH
RIBPOPEHIRITEIE, TE BAREM RAMKIKEE 87 (E2-13) . iTHH (E2-14 ) . BHR (
7%, EANEREE (E2-10) . AREK (E2-11) 2-15) . REE (E2-16) . A#. ITAR. SFEBE
WIREK. $BRRLR. R (E2-12) %, (E2-17 ) SHEPOPI SN H IR FEHREE NAHEN T
g,

L CAC AN ArAr A AEANEC AT AT RE AR ARl = T

B2-13 H2-14 B2-15




2.4 FLLPOPI &£354IHT

2.4.1 FEPOPI &EEEM

HEPOP/ EHREMNEASERTT, XEFREEH
EARL/E, POPT HERITHKFEAETRAEREMNRS, B
M BRTR RS EIR, SEINPOPT HRITEME.
B8, B¥. MR, SIEIZESFARGFE—ENER,
BHEREMNPOP HRITEM T BCHEE,

1. FEARHFHPOP &

1

XR—NTREFLPOPI &, BMEELR, TB¥E5R
BRI, A5RMNNRI, FEXPOPI EFHESSE
HHER, FBAYHNSMERTE, ATFE, B
EPEBREGRTERTNERRR (E2-18) ,

2. PEIREMLFEPOPI &

Rl BT MEIRE

. BRAENHSH

* 2 IMIES RAK
SIARE, REBMOOEEE, ILHRERORBRE

(E2-19) o

3. RPEIEBMLFPOPI &

ZPOP HiRFASC R ITEE R FEERIS~T76E, & HHIX
FIRITERE, BRI LRZ, B MRE NN E
DUEMEA AL S, XM FAREBRERMN (B
2-20)

2 FHAPOPT-41EM

R EEIRE R

BnE-EHe B
~EBmB— Jig _hKPrEeD
TE SRR S —F 12 TR
B3R B ERERT




FLLPOPI&iZIT=EE  The Bible of Designing Hand-painting POP Advertisement

2.4.2 EINPOPI EEMREM

ESNIPOPT HiRITRAE ZHE . BUAKESE,
. HEMNPOP SAEMBMEZE LFERTEEZE, BA
HPOP/ EHRAE, RItHEE, XEMPOP, £EB¥E
2, BREL, MLz T, REMPOPI & RMRthEE,
BEREMIRITKERGFE—EEE, ITEENEEMN
POP/ EEMEEANT, 6% T BESNPOPS S EIT
KA, BIFEIEE,

1. HEMFEPOPI &

XK X POPT £ MBS EM M T R R AR E > 48
£, RHHEEES, FTEAYNRBEHTHENLEHE

HHERNME, BT ROt FRR, AT EEHBERI
THUZHES (E2-21)

: ﬁjfajmpﬁ:% SER EERNE R o She E(‘Sﬁ“
=) POP™ 2 T HERAR @S
BF, BHTEEE. FETOFERERROTEE. 0““ rolp /"

EE R PR SRR INRERE, SIA K8 C\!“IQIILE@ EeI0 HGiE -
BRI AR — 3 (E2-22) ,

H2-2




