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{Learning to take feedback from your boss is hard, but it’s a skill that will earn you respect in the
long run.

When you stop to think about it, criticism is a vital part of working life. Without feedback, how
would you ever discover what you were doing was wrong and so learn how to put it right?

Yet few managers know how to give criticism constructively and few employees know how to take
it. It’s only too easy to misinterpret a critical comment about a piece of work as personal attack. This
can make you defensive, angry and hurt, so you never discover what the point was in the first place.
Worse, you may give the impression of being someone who can't take criticism — so people stop giving
you feedback and you never get a chance to improve your work.

How should you react, then, when your boss makes a complaint about you? First, if you feel
yourself tensing up, take a deep breath. This will literally give you breathing space to take in what’s
being said. Your next step is to untangle what kind’ of criticism it is, then decide on the best way to
respond.

If it seems personal, try to see beyond the antagonism and discover what is behind it. Start by
agreeing in principle with something your critic says and show willingness to talk about it in more de-
tail. This reaction will immediately take the charge out of the situation and put you back on an equal
footing. If people can see that you're more likely to get to the real point they’ll be more open to your

opinions, too. ]

1. Learning to take feedback from your boss is too hard to learn.
7 True
1= False
A K F R False, & 3% # 3% Learning to take feedback from your boss is hard, & F £ too
hard, —#H 2 £, ERWE X, X BB B RXAF WA, XF RRAH 0¥ R HE: 0292 too hard
tolean, EEH KB H L EE L L7
2. Criticism is very common in working life.
7 True
7 False
AR ERE True KA LRREE A NEEHE LW /N A EE avital part of working life
E—E RAERRTIRRMNBLLEEFF TR G T2 EEN— B2
3. People will stop giving you feedback if you feel angry about criticism.
7 True



r> False
O BER True, X —HAHEEKRHAEL, ¥iF This can make you ... angry. ..you may
give the impression of being someone who can't take criticism—so people stop giving you
feedback. .. ,# & B A 1E 1 A B o
4. Feedback will help you to learn how to put things right.

7 True
= False
ST ERR True, XA WX BT W MEM S EE4H ¥ 8 learn how to put things right, E 7
W, BT T AR A AR A R 1R 47 (“Without feedback, how would you ever discover what you were
doing was wrong and so learn how to put it right?”) 5i £ UL # By £ 4 4 1 IF 7% 7,
5. Many employees know how to take criticism.
= True
1= False
G0 B & False, Fr¥T A #F #H Yet few managers know how to give criticism con-
structively and few employees know how to take it — 4], few Famany EX EH K, BB HE L A
B .
6. People tend to take criticism as personal attack.
7 True
= False
AT A E R True.# 4 97 3 It's only too easy to misinterpret a critical comment about a
piece of work as personal attack ix — 47, X #f IE 5 Z ## It's only too easy to ... &#, % 7 M &
¥ # B 44 People tend to take criticism as personal attack E 23X A E XK 5 .
7. You won't improve your work if you always misinterpret a critical comment.
z True
rz False
A ERER TUe BT RHRE Z MR EXANRE MR KB EHA RIS ZE AN EREE L
RREME-GEE-EENER, TENEBRE SN B, REZNETANRKERZ
—HMERFTAMNRHELZ —, TREER OB VAT T2 EMNH .
8. Taking a deep breath will help you understand a critical comment.
= True
= False
AT & FE R True.F & B H ¥ 44 ,taking a deep breath ## help you understand a critical
comment fil F 2 A 48 T, 12 58 b& £ BT 97 4 B (“This will literally give you breathing space to take
in what's being said”) ¥ # take in # & & £ & understand, T what's being said £ & % £ a
critical comment, F4A X EEHEH AR TEE X ZHEHFHREAFE 2 —,
9. Seeing beyond the antagonism won't help you to deal with personal criticism.
r7 True
= False

o B KR False, ABMERRE, RAENHEMRS — RO s LTl g8 E X
4



TpT o MR E X EA K.
10. People will more readily accept your opinions if you take the criticism properly.
= True
= False
AT ERR True, AMAH —ERE. FLERERE —BRNEL TEEREMIE —4
# 8 they'll be more open to your opinions, 4 IE &% B & Lt — M #

(2)' oGk EXT O HE ML G&s, MAALRTREAING T, Anied
LA, AXTFTRIONEGHER (FHERLGREGE O FHHA, FARREALER
AL), HBEHM G ALK

1. [The company quoted a price of 100 dollars a piece for the summer dress, but after much
bargain, we got a 25% discount. ]

How much would we have to pay for one summer dress?

a. We need to pay 25 dollars a piece.

b. We need to pay 75 dollars a piece.

c. We need to pay 100 dollars a piece.

At BERD, RAEFHNZERXNKFWEM, LY Rt Xx#E (wprice, bargain,
discount )W HE M, XX FHELGHBERAPTHLRE L,

2. [The editor called into question the accuracy of the figures in the draft report of the financial
news. ]

How did the editor feel about the figures in the draft report of the financial news?

a. The editor knew that the figures were accurate.

b. The editor expressed doubt about the accuracy of the figures.

c. The editor would not ask questions about the accuracy of his report.

A EER DR RBEEEZH T tocall ... into question WM, X4 WEFET
EANEIE, i H X to raise doubts about, 3 F42R% c TAKE, REHFHIAT ques-
tioned. FAAIET , BUXHEE 2 X KR EIE SR B ERAR A0 R B R

3. [After the meeting, Mrs Colman, the secretary, will write up all the minutes of the topics
discussed. ]

What will the secretary do after the meeting?

a. The secretary will write the letter for Mrs Colman.

b. The secretary will be available for the meeting in a few minutes.

¢. The secretary will make a record of what has been said at the meeting.

AN ERR Co RTERTHEEN T4, R XELE T minutes (2 WLE) WEM,
NEZEFI G 2T UEY, BFEQHBERARE ERETAFARAENAXNERA
Mo

4. [Mr Carter voted against the investment scheme proposed by the chairman on the grounds that it
involved too great a risk. ]

How did Mr Carter feel about the investment scheme?



a. Mr Carter believed that the investment scheme was a risk.

b. Mr Carter was not in favour of the investment plan.

¢. Mr Carter was afraid that he might fall onto the ground.

DA EEE D FNERETF 25 B HKY LA (the investment scheme, the ground, a
greatrisk %) ZA B EFFFHE KZHAKNFEREN TR REL 4R - BAZEXT
HHIRT

5. [Although Miss Brown has less teaching experience than other faculty members, she is one of
the best instructors in the college. ]

What does the speaker think about Miss Brown’s teaching ability?

a. Miss Brown is one of the best teachers because she has taught longer.

b. Miss Brown does not have enough qualifications to teach in the college.

¢. Miss Brown is an excellent teacher in spite of insufficient experience.

AT EER o XA XBAEM although TR & MHEIFT B R, & a R T +4,%H b M
SERAHEX , HXEXTEAE c R EHKET R4 EX, £+ in spite of fu &4 ¥ r although
PSP

6. [Because of the increasing population migration to other areas, we decided to close down our
branch in that downtown district. ]

What did we decide to do in that downtown district?

a. We stopped operating there when people began to move out.

b. We set up a new branch in that area to meet the population growth.

c. We decided to close down despite the increase of population.

oW BER a. il TE A %+ H 3 increasing population. . ., close down our branch %,4
REFLHEEDRC, BHRNHELANE L a L RRTHN, TR LR a AEMAERET
FAMEN, REA & YA ERREFEE, TR 4 AW B o F#

7. [Recruiting agencies usually interview more short-listed candidates than they will actually hire. ]

What do recruiting agencies usually do when they want to hire?

a. Agencies generally select more candidates than they have vacancies for.

b. Agencies often prepare a number of short lists of the candidates.

c. Agencies always interview candidates for longer periods than they should.

AN EER a. AR more ... than ZHHLRA, THREEGERZELEHN R Y
i

8. [At first the chairman didn*t plan to attend the opening ceremony, but he changed his mind at
the last minute. ]

Which of the following statements is true about the chairman?

a. The chairman decided not to attend the ceremony at the last minute.

b. The chairman never intended to attend the opening ceremony.

¢. The chairman made a final decision to attend the ceremony.

I ERRE Co KRN but WHF 4, H I EX, XBEYHEFEM changed his mind

fn at the last moment X B A1 4E
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9. [If Jack could have fixed the lamp in the hallway, he wouldn’t have called in an electrician. ]

What did Jack do to the lamp in the hallway?

a. Jack could not repair the lamp and it was repaired by an electrician.

b. The lamp was so badly damaged that Jack had to buy a new one.

c. Jack could repair the lamp himself, but he didn bother and called in an electrician.

AN ERR a. AT ERLHGG , XK TELGHIT AP+ 2% Lo 74 fix £ X
F & A repair, W E % ¥ &

10. [The closing of the textile factory due to an industrial restructuring plan has doubled the un-
employment rate in that town. ]

Which of the following statements best describes the situation?

a. The population has doubled in the town.

b. Many people were hired because of the new factory.

c. The unemployment rate in the town is now twice as much.

M BER Cco AHEMWAXB YRR doubled, EEHMNAET T AT 4 is twice as
much, %ok Frat , X R 07 7 22 AR R R B 8 4R O o

= IR

‘B MARBOR (ZQ) R BERI MK POR o, AL AHKME, KK A4 4
LRAMAT ARG L ARAABTLAB T RLABT G802, FIARA—~AERE KAA
250 @t KX R HAk—kh, BEEE BETH20M MTOLHELLT £/ 2845
1A,

THA“@R@E Lok B(KE)AXARA PR BEOoF(ZM) 0F K02 MKG A
M HH

The World Health Organization yesterday strongly advised(1) a dramatic_escalation(2) of the
global battle to control the spread of the SARS virus.

The British government immediately endorsed(3) the new measures, despite Foreign Office in-

sistence (4) that until now the threat of infection in Toronto (5) remained low, as the Tories accused

it of maintaining a “lethal silence” on the threat to Britain.

More than 460(6) people have died among nearly 6, 600 (7) infected worldwide. The disease has
now struck (8) 30 countries in five continents with a number taking drastic quarantine measures.

In Australia, where just four cases have been reported, the New South Wales state government
said it would fine (9) or jail (10) for up to six months anyone who refused treatment.

David Heymann, executive director of communicable(11) disease at the WHO, said the orga-
nization was working hard to make sure the disease did not take root in these cities. “This is a very
serious disease with a death rate of about 5% (12).”

The latest restrictions will reinforce(13) gloom over economic slowdown as business and the
tourism travel industries all become blighted (14) . The WHO plans an international summit of scien-
tists to combat(15) the disease in Geneva in June, although a network of research 1aborafories are

already working round (16) the clock to devise (17) tests and treatments.




Officials in Canada (18), where there have been 15 deaths and more than 320 probable or
suspected (19) cases, have questioned the certainty of scientists who believe they have correctly
identified (20) the SARS culprit as a coronavirus related to one of the most common causes of colds.

A B % B 256 M), & —BUA X3 T4 (SARS R B IA ) B B PR A . X2 A N 2
FRIAKRE , ARER KM, —E R . MR N R A Rk B KO, g X REXE B bR
ISR MR R 2 S, B AR MR

MHBEE IR R, ERBAETHK T EGE -2 EBE KM, AAREREEBE B
— i NBBHIE AR, DL3hia) (9 4b) i8] (4 4b) JEZ1 (3 4b) Fga (3 4b) S, RA—4b K
AR (round (16)) o iX AR AT R (Y : TR IS M) LA AR SR AE R R, MPFFLiE (4
] SR JE B B A5 B AR H R IR (A 1A R oA R EMIRF 4 Hs B i
FESIEERERL, 5T AR, ARERET WEOAE 3 40, 5 WBGATEANTL BBy
BEER HEEEASERX — 5 HB5 5L BN, TRENGITERIC R FEREES

B RS BBUE B, YA EEBREEMEFTES, FEHIER S EBAELEMED:
MRS, HERABORNWIRIENIREAES, T HRAT, RITEBRES? BTl EE ACHIEShE
71, REEBEHROE—ES . VBAETERERFHREHBI AT, HGEEH AR
5. BREFEU, BBRRNRIENIETIER, U RBIREHINAR KT 0%, BEY KA
i, FREFLHIGER RGN, XSEAE N NERE TSR 54,

HR, B MG A CWERICIZRE S . WASERL, HRA0r RS UPHITE T, B3
H—  IREA TR, BEHCICIZHATT, FLhr L, BrigE 0" AU S KB B IhEEH X,
SEENEAEFTRESD GHLE GBS HEHBF)NERKXR, YRAXBHAENIREE, A
BB LM A RANTHIC. XRTEZSW L%, AN BRLREENE, EH 0 ic 20 ETERY
HEFMNZ—

X A A TR

L FEsRE AT, REMENEETEEALZRIEILE, MEMNTEREHREANT
fi# .

2. NATTRE, H— T EREFM 20 125, HE A S ERBHEMALAR, B TFTEIEH
SEREUAT 417, ghid] B ], BRTE A7

3. BEZEAAE AN RE - NERINTEER——5 TR BEELE R TN, %
ARBEETU R EFEGN S RREMBEICS, SUC THFES RANE T8 (WSHEICRTF). S3
HERE, FREXEIES (T, KE B C Mgz, IBEREHk,

4. WG AR E, NRE - REEEAHERIEE T ENRR,

M. A R EER

A E S TAER DEL A £ 2 L PN L PR Y VRO ERNLE T
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[Although we no longer have cigarette commercials on TV, we are still exposed to all kinds of
advertising for cosmetics, household products and non-prescription medicines. Wonderful claims are
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made for all these products — youth and beauty and instant relief from pain! However, these claims
made by advertisers are largely unsubstantiated and are not in the public interest. Moreover, the com-
mercials often interrupt the TV programs so that we can seldom see any show without these distracting
breaks. To make matters worse, since most TV programs are sponsored by advertisers, they actually
control the content of these programs. No matter how good a TV program is, if it does not have enough
viewers, which is to say, if it cannot reach enough prospective customers, it will be taken off the air.
In today’s modern society, TV has become an advertising vehicle for the mass market. The same is true
of other media such as newspapers, magazines or mailings to selected lists of prospective customers.
The result has been that TV, together with other mass media, is slanting toward the largest, and usually

least educated, taste in the community. ]

1. What is the speaker’s attitude toward TV commercials?
a. Optimistic.
b. Encouraging.
¢. Doubtful.
d. Negative.
2. According to the speaker, what will happen to a program if it does not have enough viewers?
a. It will be revised by the director.
b. It will be put on another channel.
c. It will be stopped consequently.
d. It will be shown elsewhere.
3. According to the speaker, how do the advertisers control the content of most TV programs?
a. By funding these programs.
b. By giving instructions to the program makers.
c. By making comments on the programs.
d. By publishing reviews in TV journals.
4. Which of the following can be concluded from the talk?
a. Advertisers are most sincere in TV commercials.
b. Some people like to watch TV programs with commercial breaks.
c. Most TV programs are not of good taste.
d. Newspapers can not compete with TV in showing commercials.

A BEAXBR EWRBRARN-AKE, 187 M, LRANFERERELF
£:1.d 2.c 3a 4 c AW ERE M1 FANREAHFRBLIENRERLERAN) £/
B EEREEXTERINE, AT ERBXF 23 MMNEAY , ERLEMEHEREX
/4 F, Blaw, o “.. . if it does not have enough viewers, which is to say, if it cannot reach
enough prospective customers, it will be taken off the air. 7, 5t 8 # % B £ 8 2; % # “. .. since
most TV programs are sponsored by advertisers, they actually control the content of these

programs. ", HEBHELES, FMEATZHENAAAR MREXRFAETRMHH(LLR
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