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Abstract

The 2019 Chinese coix seed rice industry development report consists of five
parts: general report, industrial development, cultural topic, thematic study and
appendix.

The general report includes the development status and cultural topic of coix
seed rice in 2019. Development status of coix seed rice industry in 2019: The
national area of coix seed rice barley was 1. 1 million mu, and the total output was
550, 000 tons. In terms of production and processing, the standard of coix seed
rice was basically formed, and the processing technology was further innovated,
new technologies were applied continuously, new technologies were explored and
new products emerged continuously. In terms of product quality, the quality
consciousness of the whole industrial chain of coix seed rice barley was further
improved, and the product quality control technology and product quality safety
index were greatly improved. Coix seed rice market and brand building. The
multistage multifunctional market of coix seed rice industry has been continuously
promoted and formed, and the consumer population and market of coix seed rice
have been continuously expanded. Coix seed rice culture topic in 2019: It takes
the development of coix seed rice industry and the cultural and historical
development of coix seed rice as the route; From Shuowen Jiezi, etymology and
Cihai, this paper probed into the origin of coix seed, sorted out the classification
of coix seed’s literature and content, and analyzed the changes of coix seed
literature content. Combing and analyzing the cultural space of Chinese coix seed
and analyzing the basic development trend of Chinese coix seed.

Industry development chapter, Taking the development of coix seed rice
industry as the basic theme: It consists of International trade market and policy
research report of coix seed rice industry; Industrial chain extension and

optimization of coix seed rice industry; Report on competitive development of
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Chinese coix seed rice; Green industry development report of coix seed rice
industry Investigation report on production and sale of green quality agricultural
products in guizhou; Analysis report on the status quo of guizhou coix seed rice
industry under the rural industrial revolution Four major issues, such as
international trade, industrial chain development, green food quality and rural
industrial revolution, were put forward.

The cultural chapter, the core display is coix seed$ cultural precipitation and
arrangement, and four special reports were presented: Literature analysis report on
the poetry of coix seed rice; Development report on the dietary culture and health
culture of coix seed rice; International coarse grain culture and the development of
coix seed rice industry; Quality culture and brand culture of coix seed rice. The
four reports comprehensively present the poetry culture, medicine and food
culture | health culture, brand culture, miscellaneous grain culture and brand
culture of the development of coix seed rice industry.

Thematic research chapter, It starts with the public brand construction route
of coix seed rice industry development which includes research report on public
policy construction of coix seed rice; research report on public technical service
platform construction of coix seed rice; research report on public service
construction of coix seed rice; research report on public propaganda construction
of coix seed rice; main core production area of coix seed rice: Xingren created a
national green food raw material base documentary; Chinese quality walk into

guizhou Xingren special report; etc.

Keywords: Coix Seed Rice Industry; Cultural Brand; Brand Construction
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