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Abstract

In view of exploring the transition and upgrading of China’s distribution
sector, the authoritative National Academy of Economic Strategy (NAES) of the
Chinese Academy of Social Sciences ( CASS) in collaboration with Fung Business
Intelligence launches the Blue Book of Commercial Sector: Annual Report on
China’s Commercial Sector (2019 - 2020 ) to give readers a comprehensive
account of the latest developments in the commercial sector of China.

The Blue Book of Commercial Sector; Annual Report on China’s
Commercial Sector (2019 —2020) has the following distinctive features. First, the
Blue Book analyzes the major trends in China’s commercial sector. Consumption
has been the main driver of China’s economic growth; and domestic consumption
is expected to further expand. Transformation of traditional retail formats and
wholesale markets, retail formats innovations, as well as evolving e-commerce
business models are some prevailing trends in the new consumption environment.
Going forward, innovation is set to be the major driving force of the commercial
sector.

Second, the Blue Book conducts a prospective study on China’s commercial
sector. Apart from analyzing various retail formats from the supply-side, the Blue
Book also focuses on Chinese consumers’ behavior from the demand-side. The
Blue Book explores consumer behavior in online consumption, overseas
consumption, smart consumption, green consumption, etc. Changes in
consumption behavior led by the post-90s and 00s generations are also discussed.

Third, the Blue Book provides an account of the changing consumption
environment in the general report. According to the report, China’s current
consumption environment cannot be characterized merely by “ consumption
upgrading” or “consumption downgrading” -instead, it rather shows a sign of

consumption diversification. Different consumption behaviors can be observed in
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Abstract B

different regions, in different city tiers, and among consumers with different
income levels. Analyzing the consumer market from a consumption diversification
perspective can better present a holistic review of the commercial sector in China.

Fourth, the Blue Book provides a comprehensive overview of China’s
commercial sector, including a general report, industry analyses, business factor
analyses, and special topics. The general report analyzes trends under consumption
diversification. Topics covered in industry analysis include China’s wholesale
sector, retail sector, catering sector and e-commerce sector. It also covers mergers
and acquisitions in China’s retail market. The Blue Book provides in-depth and
comprehensive analyses on the latest developments in business factor analyses
including retail and e-commerce logistics market, as well as China’s Internet finance
market. The Blue Book also highlights the development of various retail formats in
China including department store sector, convenience store sector, hypermarket
sector, and shopping mall sector. Special reports on luxury market, cross-border e-
commerce, China’s commercial and city development, service industry and policy
suggestions, as well as analysis on Chinese consumers are also included. The
authors believe that the Blue Book can help businesses and investors gain further
insight into China’s commercial sector.

We would like to thank all the pioneer researchers, experts, and practitioners
in the commercial sector for their help and support. In addition, we would like to
give special thanks to our senior level leaders and colleagues for their

encouragement, sound advice and help.

Keywords; Commerce; Consumption Diversification; Commodity Market;

Retail Market; E-commerce

005



5 = S

B.1

B.2
B.3
B. 4
B.5
B.6

B.7

| BIRE

PERE: HEDRTRIERTE FARIE /001
— PEEE: BRI, HFERERE R L e / 002
= O FEAET . REGTEM oo / 020
Z O HEBHEEPEGRELIE oo /024

I =t

PEE MDD RREIRE oo I F4% /030
PETENRERABKERESHT - oeveeveeeeeess Fueds  #aFE /051
AEER A REIFRSELE oo eeeeereererrrrrrreeennen. REH /073
FEREFEESEEIIRGIEER ST #* & /096
RESEWHIEREIRE - v FE¥ /120

I AR SH

FEEEYROERBIVR IR e BB Hkik /152

001



B.8 :p%%%%#@”ﬁzi@m%,ﬂ .................................... %lff& /167
R 9 EPEH%W@%EEE&@%%*J% .............................. ® 7%7 / 183

B. 10

B. 11
B.12
B.13
B. 14
B.15
B. 16
B.17
B.18

IV TS

FERRWVAERS

--------------------- TEERE LA BRERAFHLF S /204
PEMER SR EIVRIEE e Fuels MHiFE /227
PEXRZGLEHARIASEE e Fueds  HiFE /238
FAEMHIR ) ERIVRTZEEEY - eeerrerrrieeeeeeeeennnnn S WLY)
PEEEZmhnRKEIIRES e HEAL MHIFE /270
PEBSEHOBBREINLESE - Fuels MiFk /285
REI TR A FEHRES o vevrrrrrrrererernrerenneaeaeenes * 4 /298
FEIRSEZHIIR . (DB BERERIL oo 5 g4 /323
FRETEEREIT O ccoverereererrrerenriiiee, A2 A/ 337

(CsewmcmrerisfE TR ]

002



CONTENTS LS

I General Report

B.1 China’s Distribution Sector: Smart Revolution under
Consumption Diversification Jing Linbo / 001
1. Consumption is Changing — Upgrading, Downgrading or Diversifying? ~/ 001
2. Opportunities and Challenges for China’s Consumption Market / 020
3. Development of “Smart Commerce” in China / 024

I Industry Analysis

B.2 Report on Transformation and Upgrading of China’s
Commodity Matkets Wang Xuefeng / 030
B.3  Development of China’s Retail Sector Christy Li, Teresa Lam / 051
B.4 Development of China’s Catering Sector and Forecasts
Zhao Jinggiao / 073
B.5 Analysis on China’s E-Commerce Market Hiuang Hao / 096
B.6  Report on Mergers and Acquisitions in China’s Retail Market

Wang Xuefeng / 120

003



Il Business Factors Analysis

B.7 Development of China’s Retail Logistics Market

Winnie 1o, Iris Tong / 152

B.8 Development of China’s E-Commerce Logistics Market LiLiwei | 167

B.9 Development of China’s Internet Finance Market Hong Yong / 183

B.10

B.11

B.12

B.13

B.14

B.15

B.16

B.17

B.18

004

IV Special Topics

Development of China’s Department Store Sector
China Commerce Association for General Merchandise, Fung Business Intelligence /| 204
Development of China’s Convenience Store Sector
Christy Li, Teresa Lam | 227
Development of China’s Hypermarket and Supermarket Sector
Christy Li, Teresa Lam | 238
Development of China’s Shopping Mall Sector Teresa Lam | 252
Development of China’s Luxury Market Tracy Chan, Teresa Lam [ 270
Development of China’s Cross-Border Import
E-Commerce Market Christy Li, Teresa Lam | 285
Report on China’s Commercial and City Development
Yuan Pinghong / 298
Analysis on China’s Service Industry and Policy Suggestions
Ma Yanhua | 323

Analysis on Chinese Consumers Cheng Min | 337



= Ik 5 L—S

fiid

Lo

General Report

B.1
HEDHR TNRHIEERE

FIAM B

th

H
=
&

AL B RATEAZFER I Fo MR E N T 5635 4,
XTI e e B A il R B R T A B F AT, RJEH
By Ao A il LM B I R AR AR AT, AR A% R AL AT 5
WM R L R AT P B R R AR R SR, LR
SR IE, Wl S AL R &k T A TR R0 F) B,
B RE RBAR T AR ERGIE, Lk, £TE
ZHFMBHREROZREAREET, AR CERIEFEKE
—HAGKIBHRT, BT AL AL 5 RE L5
KB EMEH FraS I E R IRA B R EIRRE S AR
R AEEF R E, 7E, AR ARREREY R H L5 A

po B

o FAREE, hEASRREAEN TR B, PR, AR,

001



Pk B A GAF T, AT R L R AR A TR E A T 0%
MAE, AMRERATHERSE T BRI ALY, 2
HAdt A P B R kA v B ek e ) AR B e

FlA]:  HERR ERAAR ER SR AREH FELH

2018 AFHR EZFFEE R NINBIE T FHAR T 6. 6% MiREH K, BR
TP EZFRESRPITE, 2019 R ENER G AERAZKER”, i
AR T A 3% T S O AT DT AR RN i, T 2 T A A AOR o , 7
ATFFE M S, A b E R A Ry A, w2
HETH PR R 3 LT SR AT 2 I 2 R, EE AL AP I 2 S
HE; &5, WEER SRR G, HTrb R r A2 76

—  ChERNE: HEFHR. EREREEEESR?

2018 4F5 H, “MzEflm, sMEHER., WE Mk, WEEFE—

B, MEPZL” BN H T —ERHH R G I, I RRER” AUk
#HTJ‘}% o

A, A2 EER I 1 PR PORRTE T2 TP 1 AR Rk
UL, W2 E B S, RO BRI Sk, ROk R, BR Al
PSR . D7 (IR A5 B A8 AR HE T SR e SR AR | N, BRAR I 2%
WL, e AT TSI P S A | T B NI T SR B B AR R AL, SRS
L, hEEESE R TEoul, MARTIEE TR, MY SR E s,

o

(—) KT EBA. WERXE

2yigy - HEATE - BUEUN RLAE 1936 AEAE LAY IURAE— (k. AR
PETIEIE) — T B a e Al SCRCHCA 5T 9 Z R AEAT AR E Y E R

002



