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Abstract

ANNUAL REPORT ON THE DEVELOPMENT OF CHINA’S MEDIA
ECONOMY (2018) is edited by the Institute of Media Economics (IME) of
Communication University of China. Many experts from domestic academic,
industry, and government departments contributed papers. This book focuses on
the research of important issues of the development on China’s media economy in
many dimensions, and actively explores the phenomena of media content
innovation, media industry development, media management, media production
elements and other aspects, and deeply excavates the annual hot spots in
2017. Finally, this book prospects and forecasts the future development of media
economy.

In the narrow sense, media economics refers to the summation of many
economic issues and phenomenon that traditional media and new media are facing,
such as the supply of media products, the demand of the audience, the structure of
media market, the strategy of competition, the media elements market and so
on. In a broad sense, the field of media economics research also includes the overall
operation of media economy at the industrial level and the macro level, as well as
the important powers to promote the development of media economy, such as the
market, technology and capital. The main concerns of media economics at the
macro level are media industry, capital operation, government regulation,
technology application and so on.

Since China’s access to the Internet from 1994, media economy has achieved
rapid development relying on digital and internet technologies. The new ecology of
media convergence has established the basic structure of China’s media
economy. With the release of 3G licenses in 2013, profound changes have taken
place in the propagation matrix, application patterns, and business models in the

mobile Internet era. The multi-screen communication context with mobile
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Abstract I:S

terminals shapes the developing direction of China’s media economy. In recent
years, with the rapid upgrading of cutting-edge technologies such as big data,
Internet of things, AR/VR , and artificial intelligence, the development of media
economy have entered the 5G and the intelligence media era. In this context, this
book aims to review the history of intelligent media industry, mobile media
consumption, media capital expansion, media economy maturity, and looks
forward to the new direction of the deep integration of China’s media economy
and intelligent technology in the future.

This book is based on the basic research framework and logic of media
economics, and reflects the current environment and context of media economic
development. From the four levels of media economic development ( product,
media, industry, and macro), this book analyzes the current situation of China’s
media economy with the general report and other five chapters, including the
media content, media market, media technology and capital, media governance
and management , and media academic education.

In the general report, based on the five major powers ( market, technology,
capital, government, education ) that promote the development of media
economy, this book focuses on the content innovation, market competition
structure and overall development trend of media economic subjects such as
newspaper media, radio and television, new media and so on. At the same time,
this book also categorizes and summarizes new phenomena in the media industry
such as content payment, media convergence, IP operations, and short video,
showing the overall picture and future trends of China’s media economic
development in 2017.

In the Content chapter, based on the content innovation, business
management and foreign trade of diversified products, such as news information,
radio and television, film and television works, digital music, animation games,
net literature, this book describes the overall layout of China’s media economy and
explains the pan-entertainment trend that leads to the convergence of media content
development.

In the Market chapter, the traditional media market, such as the TV market,

the audience market, the online video market and the film market, combined with
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