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CTR Market Research Co., Ltd. is a joint venture of China International
Television Corporation (CITVC) and Kantar Group. We are committed to
integrating China's localized experience with advanced technologies in the
world to provide comprehensive market trend analysis as well as value-add-
ed insight. Through contimuous survey and customized research, we share
our in-depth understanding of the business climate with our clients to make
better marketing decisions. Our services run across various fields of exper-
tise, including media management, branding and communication strategies,
consumer insight and so on. We have notably the authoritative third party
status and relevant monetary products in fields of 360-degree marketing
and monitoring, measurement of consumers' buying and using behavior,
media and consumer behaviors and media valuation. Our strengths can be
further applied to the media convergence, customization of audience, smart
TVs, cross-platform communication and other marketing areas.

For further information, please visit our official website at www.ctrchi-
na.cn, or follow our official account on WeChat (ID: chinainsight).
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