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I n the 1950's, some scientists from overseas praised: Kunming is a city of spring, a city of
flowers and a city of sunshine. In the 1970's, a Japanese scholar commented that Yunnan is
a mysterious land in the Southwest of China. In the 1980's, Yunnan was opened to the world,
and attracted tourists from home and abroad, and gained the reputation for its beautiful natural
scene, rich source of tourism, strong flavor of ethnic culture. In 1990's, Yunnan people learned
a fact: Aviation industry is a key aspect for the development of tourism. The rapid development
of Yunnan aviation thus enhance the progress of Yunnan tourism.

Yunnan province covers a total area of 394,000 square kilometers. The landscape various from
mountains to valleys, rivers to lakes covered with forests and flowers. Here lies the "city of
eternal spring"-Kunming, and *high plateau pearl®, the historic city-Lijiang, the ancient city of
Dali, and the tropical botanic region-Xishuangbanna, as well as Shangri-La-Zhongdian, etc.
Yunnan is listed the 3rd in China for the numbers of scenic spots.

26 ethnic groups live in Yunnan province and developed their own splendid national culture.
The rich national wonders and varied humanity resources composed the special charming of
Yunnan tourism resource, and tourism starts to play an important role in Yunnan's industry.
Yunnan is now among top 10 of China's main tourism regions and now making it's step to
become a tourism province.

Yunnan people named Yunnan Airlines as "Golden Peacock". They said that this "Golden Pea-
cock" helps them to realize their dream of walking out from the mountains and stepping to
China and even around the world, and it is their "lucky bird".

Now, this lucky bird is serve as a links among Yunnan, in all parts of the China and even around
the world, it makes a great contribution for the development of the local economy, and also
works wonders on the developing history of China's air transport.

The golden peacock, as the carrier of good luck and friendship, will be with you on the way to a
pleasant and warm journey.

While transmitting some messages about Yunnan, the album, The Golden Peacock Of Yunnan
will tell you a fact: The development of tourism relies on the aviation industry and aviation
industry can't develop without tourism.
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The Peacock Logo
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74 ccording to the Book of Yunnan, Peacocks
are native to Yunnan. Their tail feathers have no
special value. After they are shed, people often col-
lect them to decorate hats, much like the use of
marten'’s fur for hat decoration in the ancient. A hat
with three feathers is considered to be elegant.
Since the beginning of history, Yunnan people have
regarded peacocks as propitious animals that can
save people from bad luck. Nowadays not only is it
the icon of Yunnan, but also the symbol of the
innocence, kindness, and friendliness of the 26 eth-
nic groups of Yunnan.

We advocate peace and friendship, and firmly be-
lieve that a successful airline must continue this line
of traditional. In our opinion, it is important for the
Yunnan Airlines to promote and emphasize this
theme.

Peacocks, as the carrier of good luck and friendship,
will be with you on the way to a pleasant and warm
journey, which is sure to be proud of .

The golden peacock of Yunnan Airlines would like

to fly with everyone, together for a bright future.
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