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LLesson One

Text Travel and Hotels

A hotel is a temporary home for people who are traveling.
In a hotel, the traveler can rest and has access to food and drink,
either on the premises or nearby. The hotel may also offer facili-
ties for recreation, such as a swimming pool. a golf course or a
beach. In many cases, the hotel also provides free space for the
traveler’s means of transportation. In this day and age, that of
course means automobile. All of these services are designed to
accommodate the traveler. so the hotel business is often referred
to as the accommodations industry.

Travel and hotel have always been closely related. Along
the trade routes of Asia, for example, caravansaries were built a
day’s march apart. Both the people and animals in the caravans
could rest and refresh themselves at each one before continuing
on long journeys, which often lasted for months or years rather
than mere days or weeks. In Europe and America, inns and tav-
erns were spaced along the roads at the distance a horse could
travel in a day. The inns were primitive by modern standard.
The travelers usually had to share his bed with at least one other
person, and as many as four other persons in some remote areas.
The old —fashioned inns, however,did provide food and shelter
for both men and horses and therefore became a symbol for hos-
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pitality. Indeed,the word“inn”has been used recently by many
modern hotels and motels. They have attempted to suggest the
image of people warming themselves in front of a cheerful fire
while waiting to be called to a table spread with an abundance of
food.

Modern mass transportations, that is. the movement of
large numbers of people at relatively low prices , begin with the
development of the railroads in the 19th century. Up to that time
accommodations had been provided by country inns or by family
—owned and — operated hotels in the cities. As the railroads
carried large numbers of people further and more rapidly, large
hotels were constructed near the train stations. The cluster of
hotels around Grand Central Terminal in New York is a good
surviving example of the stage in the development of the hotel in-
dustry.

The automobile and the airplane expanded the potential of
mass transporation. Each of these means of transportation has
resulted in the growth of corresponding accomrnodations facili-
ties. In the case of the automobile, motels that serve people
traveling by car have sprung up along highways all over the
world. The size of this market can be judged from the fact that
85 percent of the trips taken in the United States are by car.

The word“motel” was created by combining motor and ho-
tel. The term motor hotel is also used frequently to designate the
same kind of accommodations facility. When automobiles were
first used . flimsy and inexpensive tourist cabins were built beside
the highways. Then as people demanded greater comfort, the
cabins were replaced by tourist courts and then by the modern

.« 2.



motel, offering services comparable to the more traditional ho-
tels. Motels or motor hotels providing parking facilities for cars
were also constructed in many large cities, where they now com-
pete with the older commercial hotels.

The airplane extended the distances that people could travel
in a short period. For the accommodations industry, the most di-
rect result of the increase in tourism that was attributable to the
airplane was a boom in the construction of resort hotels. A resort
is a place to which people travel for recreation. It may offer
mountain scenery, the combination of sun and sea, or features
that are entirely man-made, like Disneyland in California. Resort
hotels did not, however,originate with the airplane. Many com-
munities in Florida, for example,became resorts as the railroad
line was extended southward along the East Coast. first to St.
Augustine ,then to Daytona Beach, and finally on to Palm Beach
and Miami at the end of the nineteenth century and at the begin-
ning of the twentieth. The airplane made many more places
available for development as resorts, including places that were
quite isolated. The entire Caribbean area, for instanse, became
accessible to American and Canadian tourists, and the shores of
the Mediterranean Sea have been overrun by vacationers from
northern Europe. A few years ago, Torremolinos was a tiny
fishing village not too far from Malage on the southern coast of
Spain. It now has a wall of high-rise motels along its beach that

make it one of the largest resort towns in Europe.



Dialogue The Development of Hotels

A:In the early days, there were no hotels for travelers to stay
overnight. They had to stay with families in private homes. Is
that so?

B:It’s quite true. It was not until the mid-17th century that inns
emerged. These inns usually consisted of two small rooms,
one used for eating and drinking. and the other reserved for
the landlord and his family.

A : Then where did the tavelers sleep?

B: They would sleep on the floor. But as travel became more
popular, inns were expanded and offered sleeping quarters for
overnight guests while taverns provided food and drink.

A :What a hard time the travelers had] Well., when did the first
hotel appear in history?

B:As I have learned, it was not until 1794 that the first hotel
was constructed in America. The opening of this City Hotel in
New York City promoted the construction of hotels in other
cities, none of which were luxurious by today’s standards. In
fact, both eating and lodging facilities in these hotels were
rather communal by nature.

A :Were there any modern hotels in the 18th century?

B:No. The first modern, first-class hotel was supposed to be the
Tremont Hotel, built in Boston in 1829.

A :What was the size?

B:It had 170 rooms and a dining room with a seating capacity of
200 people. It should be pointed out that by the end of the
19th century there were primarily two types of hotels —large
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and luxurious and small and stark hotels. They were primarily
built near the roadside. But business travelers found the luxu-
ry hotels too expensive and the smaller hotels inadequate for
their needs.

: What should they do then? Were there any other hotels to be
built to meet their needs?

:Yes. In 1908 E. Statler opened the first commercial hotel in
Buffalo, New York. It offered new‘;md innovative conve-
niences including locks on each door.a telephone and radio,a
private bathroom, and a free, morning newspaper for each
room.

.1t was really convenient for business people, but I don’t think
it could meet the needs of auto travelers.

: And so after World War II, as automobile traffic increased,
motels sprang up. People who traveled by car saw a lot of ad-
vantages in using motels.

:By the way, was there any difference between motels and mo-
tor hotels?

: The motel, at its early days. was made up of separate rooms
or small houses. each with space for a car. It was simple,
with an informal atmosphere while the motor hotel was a new
kind of motel property that combined the advantage of a
hotel’s broad range of services with a motel’s convenience to
the auto traveler. Today both offer more services and even
have various fine facilities, and some have developed into re-
sort hotels.

:Do you know who built the first motor hotel?

:Sorry, I don’t know, but one of the first motor hotels called
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the Holiday Inn was built by K Wilson in 1952.

A :By inference the airport hotel emerged in the 1950s and 1960s.
Is that right?

B:Right. It’s obvious that the development of mass transporta-
tion and the growth of economy has made it possible for peo-
ple to travel for pleasure and business.

A :And it has brought about the growth of the lodging industry.

_ Different modern hotels can be seen when we are traveling
around.

B:Yes, and the more travelers a country attracts, the more ho-

tels there will be.

New words

access /'zkses/ n. FRAE R iR 4@
temporary /'temperari/ a. 2 ag; Ik 4
premises /'premisiz/ n. B B (& 1% R B 4937 38)
facility /fa'siliti/ n. % & ;iR

recreation /,rekri'eifon/ n. HE R R

transportation / treenspo:'teifon/ n. &y ;iEi%
automobile /'s:temabi:l/ x. =
design /di'zain/ w. it

accommodation /,okomoa'deifon/ n. A{£fg

caravansary /,keera'vensari/ n. B JE R JE  IRTE
caravan /'karavaen/ n. RERYENEE
refresh /ri'fref/ wv. (&) Mk § Hr A9
continue /kan'tinju:/ w. () a4

tavern /'teevon/ n. QED A& B JE
space /speis/ w. (hveeees ) 18] i

6.



primitive /'primitiv/ a.
remote /ri'moaut/ a.

shelter /'[elta/ n.

hospitality  /,hospi'taeliti/ n.

motel /mou'tel/ n.

cheerful /'tfiafal/ a.
spread /spred/ w.

abundance /a'bandens/ n.
construct /kens'trakt/ wvt.
cluster /'klasta/ n.
expand /ik'spaend/ wv.
potential /pa'tenfal/ a.
mass /maes/ n.
correspond /koras'pond/ wi.

spring /sprin/ w.

frequently /'frikwontli/ ad.

designate /'dezigneit/ w.
flimsy /'flimzi/ a.

inexpensive /inik'spensiv/ 7.

cabin /'kaebin/ n.
comparable /'komparabl/ a.
compete /koem'piit/ wi.
commercial /ke'ma:fal/ a.
extend /i'kstend/ wr.

attributable /a'tribjutabl/ a.

R 4649 ; @ 49
1 F8% 64
&R & B F 49) 4 #t
5P
(T EAEIE
(WA R 378569 F
7 B ARAE
B ay, %2ty
BIF(RTHHE &R H
_}T-
XE; WS8R
Rid; =
—B; —m
FX:¥yri;RE
A dy
XE. X5
L RE P
TR
EERRE R Y S -y
B4 5 B A 3R 44
T 49 AR 49
DREFE& HEA
T VL —EL 4G, HeF E4Y
X F i
& Ak 49
3K AP
T2 B 49 ;7T )3 5 49

- 7 -



