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ABC activity-based costing, VEMVAGAS
AIDA (S)  awareness, interest, desire, action, (satisfaction), %, Xk %K. 1130

()

B2B business-to-business, S\ %f{\l (B2B)

B2C business-to-consumer, VX ##F (B2C)

B2G business-to-government, M\ XTBURF (B2G)

c2c consumer-to-consumer, JH 7 EIHHTHE (C20)

CAD computer-aided design, THEHLEEIEIT (CAD)

CAM computer-aided manufacturing, &ML BIHIE (CAM)
CCTV closed-circuit television, [4] % 41

CDhpP collection and delivery point, #HAZf}

CEO chief executive officer, B HITE

CMT cut, make and trim, FBY . HI4EFIE R

CNP card not present, JGR3Z5

CPFR collaborative planning, forecasting and replenishment, {pEIFEK] . T 54
CRM customer relationship management, % F7 % 45 #

CSR corporate social responsibility, {4 3¢{E

CTN confectionery , tobacco and newsagents, R . HHELFIIR P45 7
DC distribution centre, i i% H1.0>

DCPN Development Control Policy Note, & JE 4% il BUSR 13 B
DIY do-it-yourself, B zhF

DPP direct product profitability, 4= 5214

DSD direct store delivery, |54 FHi%

EAS electronic article surveillance, HT-Pi¥s RS0

ECR efficient consumer response , 43 Rl % )2 ij

EDI electronic data interchange , Hi, T4 3¢
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EDLP
EPOS
ETI
FGP
FMCG
FOC
FDI

ft
G2B
GDP
GIS
GNP
ICT
ISP
IT
JT
LBO
LSP
PAT
PEST

PESTLE

POSCCTV
PPC
PPGs
PPS
QR
RBT
RDC
RFID
RI
RPM
SBU
SCM
SEO

everyday low pricing, KRAKMT

electronic point of sale, EE,%%E]E},{—?

Ethical Trading Initiative,, 18 7% 57 5 Bk 9

factory gate pricing, )

fast-moving consumer goods, ‘R I %% i

factory outlet centre, T.J FL§H.0

foreign direct investment, 4 B IEF T

feet, TR

government-lo—business, B{Wﬁﬁ'ﬁ—:ﬂk

gross domestic product, [E N4 = HH

geographical information system, #iF{ZH R4

gross national product, [E A= E(H

information and communications technology, {5 B FliH {5 A

Internet service provider, K45 AR 55 $2 L7

information technology, {5 B A

just in time, YER] ]

leveraged buy-out, FLFFIIy

logistics service provider, it iR 55 $2 {1t 7

Policy Action Team, BURATZN/NA

political , economic, social, technological factors, B{i&5. & ¥HF. fh&HH A
FSES

political, economic, social, technological, legal, environmental factors, B .
av. e R BARMFESEREER

point-of-sale closed-circuit television, 8 & H] }H A0

pay per click, s diff%%

Planning Policy Guidelines, #iti B % 5 0

Planning Policy Statement, i1 B % 7= B

quick response, PRi# 7 i

resource-based theory, ¥E{FILAEIS

regional distribution centre, [X it % H.0»

radio-frequency identification, 47 51|

retail internationalization, 8 [E Rk

resale price maintenance, %58 #&4ESF

strategic business unit, [EgL 5550

supply chain management, {5445 3

search engine optimization, #2541k
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