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Internet Plus

e population gaining
and the boom of the

the Internet has produced a
©on many sectors. The “Internet

the Internet of things
uring. In this unit, we will

the application of mobile
daily life in US.A.

An Internet with Chinese Characteristics

| Topic Introduction

The Internet has gained its popularity in China at a very high speed.

Pre-reading Task

Identify main points in their corresponding paragraphs.

Read the passage and match the paragraphs with their main ideas. Write the corresponding

letter in the brackets.

Paragraph
£.i(2d v ) Rara. 2
20 TPk
3.(_ )Para.6
4(___ )Para.9
(i) Para.dd
6. ( ) Para. 13
7 ik s ) = o
8. sens)Para, 17
9.(___ )Para.18

10.(_____ )Para.20

Main point
a. Taobao offers several practical functions to its users.
b. Chinese online companies tend to fill a void.
c. The state plays a role in the Internet for its importance.
d. Changes will happen in the characteristics of China's Internet.
e. The online population increases at a high speed.
f Internet firms and the state are willing to cooperate with each other.
g The global influence of China’s Internet will be felt.
h. Tencent is superior to its original in several aspects.
i. China’s online companies can try new models for the large market.

Jj. Chinese online businessmen focus more on products and service.

Unit 1 Internet Plus
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Il Intensive Reading

Skim the passage and circle the words and phrases that you do not know.

1 Online business in China is growing even faster than the offline
sort. Local tastes and needs, as well as the state, are endowing it
with distinctive features.

2 When Huang Bing graduated l
from university, he set up his com-
pany (United Cosmetics), a collec-
tion of online cosmetics stores. If
the business maintains its current
development, he will soon count his
first million. Mr. Huang’s company
is only one of thousands on Taobao
Mall, a huge online shopping centre.
As goes United Cosmetics, so goes
the Chinese Internet. It is growing by leaps and bounds, as ever more
people log on from phones, homes or offices, or in huge Internet
cafés. The China Internet Network Information Centre reckons
that the online population, already the world’s biggest, has risen
by 6% to 485m this year. And almost two-thirds of people are not
yet online.

3 Just as striking, as the country’s Internet grows larger it also
grows more distinctly Chinese. “The beauty of the Internet is that
it easily adapts to local conditions,” says Paul Zwillenberg of the
Boston Consulting Group (BCG'). The Chinese Internet is the best
example of the argument that far from creating uniformity, the
global network is shaped by local forces.

The Demands of Chinese Consumers

4  Start with consumers. China’s Internet users are younger than
Words and Expressions the Westerners who first logged on about 20 years ago. They are
by leaps and bounds with starting ~ hungry for entertainment and mostly poor.

rapid progress K #kib; XK1

2 ) 5 Tencent, China’s second-biggest Internet firm by market
uniformity / juinr'fomiti/ n.a - capitalization started as a clone of ICQ?, a chat service, but quickly

condition in which everything s \oro\y the original by offering China’s youthful mass h

regular and unvarying —%(; #) vtgre o g a0y g ' e e:s g P:ap

4 way to communicate and have fun. Tencent’s chat service, which
capitalization /kapitolarzeifan/  boasts 674m user accounts, and most of its other offerings are free.

n. an estimation of the value of 2 The firm makes most of its money by selling virtual goods (a dress

business FAL; KALH . .
for an avatar, a weapon in an online game) for play money that

2 Unit1 Internet Plus



users buy with real cash.

6  Similarly, Taobao, which is owned by Alibaba? quickly overtook
its rival by not charging transaction fees. But its main achievement
has been to overcome perhaps the biggest barrier to online shop-
ping: lack of trust. Alibaba’s online payment system, Alipay, the
world’s largest by value of transactions, has an escrow function
that withholds payment until goods have been received. Taobao
today boasts 370m registered users. It accounts for three out of
four online sales in China and reportedly one out of two packages
posted.

7  Avrecent addition to this innovative group is Sina Weibo. Run
by Sina, another leading Internet firm, it is often billed as the “Twit-
ter of China”, but it allows users to attach comments, pictures and
even videos to their messages. Sina has also recruited thousands
of celebrities to use the service.

The Attitudes of Chinese Entrepreneurs

8 China’s Internet entrepreneurs are different, too. There are
lots of part-timers. Students have taken en masse to selling on Tao-
bao: many university dormitories double as storerooms for goods
awaiting orders. Full-time entrepreneurs may have less experience
than their Western counterparts, but make up for that with sheer
effort.

9  This drive to win explains why Chinese online entrepreneurs
are often more pragmatic than Western ones and do not mind
adapting something invented elsewhere. They tend to less indulge
in technology. At Google in Silicon Valley, maths problems are
pinned to some toilet doors, so that brains need never be idle. The
headquarters in Beijing of Baidu, which has 75% of China’s search
market, feels much less dominated by engineers. “We're focusing
more on products and satisfying our users’ needs,” says Robin Li,
Baidu’s boss. He is making a big bet on what he calls “box comput-
ing®, which turns Baidu’s search box into a window to all kinds of
applications and services.

10 The will to win and the abundance of venture capital make
China’s Internet a risky environment. Rivals can spring up literally
overnight. There are 80 social networks, 200 online-video services
and 2,000 online-coupon sites. Those questionable business prac-
tices, such as kickbacks for online advertisements, add to the
competitive frenzy.

Words and Expressions

transaction /treen'zekfan/ n. an
instance of selling or buying some-
thing; a business deal & %; i
%

escrow /'eskrau/ n. a written agree-
ment (or property or money)
delivered to a third party or put
in trust by one party to a contract
to be returned after fulfillment of
some condition & % = # 1% A
TR RFEIPGRY

be billed as to describe as some-
thing to emphasize the impor-
tance AR A; # AR

en masse entire; in the company of
2RE; —Fl#

pragmatic /preeg'matik/ adj. guid-
ed by practical experience and
observation rather than theory %
JESE ]

make a big bet on to take a great
risk on the outcome = ¥

kickback /'’kikbaek/ n. a commercial
bribe paid by a seller to a purchas-
ing agent in order to induce the
agent to enter into the transaction
Hie; WAE

frenzy /'frenzi/ n. state of violent
mental agitation 42 5; 4£4L

—
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Words and Expressions

fill a void to take up or occupy an
empty area or space #L4} % &)

robust /ra(u) bast/ adj. strong
enough to withstand or overcome
adversity 3% A 7 44; BE4

consultancy /kan'saltansi/ n. a
firm giving expert advice within a
particular field %16 2> 3]

leapfrog effect progressing effect by
large jumps 5 A% X, 2L

quadruple /'’kwpdrupl/ v. to in-
crease fourfold A%, # 9 4%

logistics /lou'dzistiks/ n. handling
an operation that involves provid-
ing labor and materials 4% 77

lumbering /'lamborm/ adj. clumsy
in movement; slow and laborious
because of weight K 4k#4; Zh4k
RE M

liken /'latkan/ v. to consider or de-
scribe as similar, equal 4&--- F4f

lax /leks/ adj. lacking in rigor or
strictness MY ; TR T

4  Unit1 Internet Plus

The Situation of Chinese Economic Development

11 China’s relatively underdeveloped economy also plays a role.
In the West online companies often disrupted existing industries.
In China they are more likely to fill a void. “The Internet will be a
much more robust force in China because offline businesses are
much less efficient,” argues Duncan Clark of BDA, a telecoms con-
sultancy in Beijing.

12 Exceptin big cities near the
coast, conventional retailing is
fragmented and underdevel-
oped. Yet much of the country o

I Virtually overtaking =~
E-commerce market, $bn ‘g
WN2010 W 2015* 1% Range ofanalysts’

100 200

has been covered by fast Inter- ~ fited
net pipes. A basic broadband = ¢una
connection costs less than 100 =it s o |8
yuanamonth. Theresultwillbea =~ | )
“huge leapfrog effect”, says David i PO TS
Michael of BCG. The consulting = Ko | fh

firm recently predicted that the :
annual value of China’s e-commerce market would quadruple by
2015, to $305 billion. It may then be the world's largest.

13 The size of the market makes it possible to try new business
models. Although Taobao and its sister site Taobao Mall, where
only professional sellers are allowed, somewhat resemble eBay and
Amazon, their executives have a grander ambition. They want to
build an “operating system for e-commerce”. They plan that Tao-
bao sells no goods, but supplies the services that make it easier for
others to trade: payment, instant messaging and even logistics.

14 The media industry with its lumbering state giants and frag-
mented private sector, has created another opening for online-
video sites, such as Youku. It looks (and sounds) much like YouTube,
but Victor Koo, its boss, likens it to Hulu and Netflix, American sites
that deliver television programmes and films over the web. Since
most Chinese are just discovering digital videos, says Mr. Koo, users
generate only about a quarter of Youku’s content. The rest is made
professionally, for instance, by television stations or Youku itself.

The Role of the State

15 Youku also illustrates the fourth feature of China’s Internet:
the role of the state. Until 2007 regulation was rather lax, allowing
start-ups to dominate the industry, notes Bill Bishop, a longtime
China-watcher. Yet as the Internet’s economic and social impor-



tance has grown, so has political intervention. In June 2010 the
government published a white paper outlining its regulatory plans.

Now it has created a central agency to oversee the Internet. T —

16 Regulation mostly involves licensing and self-censorship. Youku - censorship /'sensofip/ n. the prac-

has developed a sophisticated monitoring system: dozens of editors tice of officially examining books
watch new material and classify it, building a video database that ‘c’:::a"g’ee;;;"%“gms e o
can be used to find good content, but also to block undesirable conglomente ksn'glommartt n. a
clips. Even though complying with such rules can be costly, hardly group of diverse companies under
anyone complains, even in private. Regulation makes the would-be e anki run asa

. . : y single organization £~ 1 % [

competitors think more about censorship before actions. ,
come by to manage to acquire or

obtain K7, 3|

17 Some big Internet firms even seek the government’s input
before launchinga service, in effect involving it in product develop-
ment. When designing Weibo, Sina apparently worked closely with
regulators. At the same time the state sees benefits in microblogging
and social networks. They allow citizens to express their opinions
and give prompt suggestions if necessary. The government has a
great intention of keeping China’s Internet commercially healthy.

The Future of Chinese Internet

18 Will China’s Internet continue to have distinctive Chinese
characteristics? Some differences from the West's will fade as the
industry and China’s economy mature and the country’s Internet
population grows older and richer. Other features will probably
persist, for example, the dominance of three digital conglomerates,
Alibaba, Baidu and Tencent.

19 Rather than buying promising start-ups, three digital conglom-
erates tend to build their own version of a popular new service.
Western firms build too, but also buy. If Chinese start-ups are likely
to be crushed, finance will be hard to come by. Sina, boosted by
the success of its microblogging service, is considered a test case
for whether smaller firms can catch up with the big three at all.

20 Abroad, China’s Internet firms are largely untested. Expanding
abroad will not be easy. Being Chinese, a cultural advantage at home,
may be a disadvantage elsewhere. Still, China’s Internet will have global
influence. In some ways it already has. Tencent has made money from
virtual goods and currencies; Silicon Valley is following. Twitter has
been looking at what Sina Weibo does. Some European e-commerce
sites are said to be interested in the Chinese model. Expect more of
China’s online characteristics to be adopted in the West.

(adapted from http://www.kekenet.com/
Article/201108/146939.shtml)
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Notes

1. BCG:a diverse and global business consulting firm, founded in 1963.

2. 1CQ: an instant messaging computer program that enables Internet users to locate and
communicate with one another online.

3. Alibaba: a Chinese e-commerce company that provides sales services via web portals. It also
provides electronic payment services, a shopping search engine and data-centric cloud computing

services.

4. box computing: a search box (platform) announced by Baidu that concerns about the front end, i.e.
the requirements from the users and how to meet the requirements.

6 Unit1

Text Organization

This text is a news report. News reports, especially news reports about science,
economy and politics, are formal, serious and professional. This text has a

typical semantic structure of a news report: the head, the lead, the body and the
conclusion. As a practical style, a news report is not a natural phenomenon but a
social product, which emphasizes social benefit — the reader’s effect.

Identifying Text Types

To predict what the reader is to read is very important if he/she wants to read
fast and efficiently. This will lead the reader to the right track of thought for
reading. He/She can make correct predictions by identifying text types. There
exist various text types, such as news reports, academic articles, speeches, and
stories.

Each text type has its own features and components. Text A in this unit is a news
report. A news report normally has a lead as its feature. Generally speaking, the
news lead can be divided into five types:

(a) summary lead
(b) question lead
(c) quotation lead
(d) contrast lead
(e) shocker lead

Read the news lead in Text A once more and try to recognize which type it belongs
to.

Reading Skills

When reading a news report, the readers are usually attracted by the news lead at
the first sight. News lead refers to the beginning paragraph of a news report and
the content-packed simple sentence is required in news lead.

Reread the news lead, discuss the detailed functions of a news lead.

Internet Plus



Il Exercises for Reading

Task1 Topics for discussion
Discuss with your partner or group members about the following questions.
1. Why is the Internet so popular in China?

2. When you do shopping on Taobao, have you ever encountered any situation
with which you are not satisfied? If any, how to deal with it?

Task2 Building vocabulary

In the box below there are some of the words and expressions you have learned in
this text. Complete the following sentences with them.

nbering  uniformity ~ pragmatic  oversee

disrupt ~ makeabigbeton  recruit

R e e

1. Airliners have rules to forbid the use of mobile phones or computers while
the planes take off and land but some passengers are about
following the rule.

2. Her sense of happiness didn’t increase even though her income grew
last year.

3. In order to accomplish the project on time, setting a clear goal and
the whole process are of vital importance for the manager.

4. Students should pursue a creative and approach to study.
Otherwise, they could go nowhere.

5. Since retirement, many old people have raised pets to so that
they can kill time easily.

6. The boss tries to eliminate the diversity by carrying on administrative and
cultural in his company.

7. Thecity's municipal construction attracted much investment
in its property market.

8. The foreign travelers had to take slow rides on buses to have
a tour through the old city.

9. People usually consider creation and innovation so difficult that they
them to an ascent of Mount Tai.

10. It is generally thought a delivery date is crucial in a commercial

Unit 1 Internet Plus 7



8  Unit1

Task3 Cloze

Fill out the following passage with the missing words or phrases.

With more than 1.3 billion people, China is not only the world’s largest country,
but also the biggest 1. ¢ market. Home to a huge number of factories,
manufacturers, suppliers and customers, China is also called the “World'’s Factory”.
This 2. u demand and supply environment helps reduce businesses’
3.t costs and, indirectly, retail prices, creating a world of 4. 0
for entrepreneurs from China and abroad.

Unless a product is very difficult to 5. d , it is likely to be copied in
China.

Often called the “Amazon of China,” Alibaba’s business model is in fact com-
pletely different from that of the online retail giant. Alibaba’s Taobao is not in 6.
i an online shop but an open e-commerce platform where millions of small
businesses and suppliers can sell directly to individual or business customers.

Unlike Amazon, which 7. ¢ commissions on transactions, Alibaba
does not incur administrative fees on sellers or buyers; instead, it offers sellers
paid advertising opportunities that will allow their products to 8. s
out among the thousands of others on the platform. Alibaba’s success stems
9.f its huge traffic and competitive retail prices.

This competitive weapon piggybacks on another factor: Chinese customers
are the most 10. a online shoppers in the world, shopping an average
of 8.4 times online each month, far outpacing American customers, who shop 5.2
times.

Repeated transactions by these customers 11. c significantly to a
steady sales 12. v and to Alibaba’s success in China.

Task4 Translation
Translate the following passage into English. Pay due attention to the bolded parts.

REETH, AMMMBRBREINFEFNLA., BiAE (FERXGLZEKERRS
r]ﬁ)@ué/\ﬂmﬁéwb, PEZFHERARDTELRFLRNEDH N, BIARSFL
AR R IR, »FEFBORNMBIE = FREFE0FLRAETRARKRFIC
A. BRAS PMAEE R “ERR+” KB, 545HRT AT RBASEWL, FohiX
IR TN A HBERETEFRARAREZFLEGER, ARHAITEH. 20055F, F
B E42 570 ERNIZLA. BB “ZAKMNE ZHR+y HAKEERS
Pk, EPEH>FLFEARRKALRTE, 7

Key Words: robust; by leaps and bounds; Internet Plus; frenzy; fill a void
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