I ST &5 mEm w8 | B L Fazdk

RS IE =" HINIR e S BERH AEE N
LIFREBSIIEL B AR E B, BIRER /52 XIEH

EE A Ll
__5 il

n & /e

<] 4

e HENERRE AL



AR B 55318 % 5| HH
RAHEiE “TZ2” AR EE EHM
LA R FEEFLER 2T SMEEHM

2O E HXE EZEE
BER NBE
BISERm FLEE NES

R e
BlEH Rk
W& OWIHE RIGE ZE &




B £ M4 B (CIP) & &

P55 SEERTUL . 56 4 MY/ RmeRk B . —dba . hEARKE R, 20185
HUA RS IGERIEM FHIGE “+ =R MRBREEGEM WAREHSFEESLER
S IEEEM

ISBN 978-7-300-25707-5

IO 0.O%-- . OF—EE—UTEE—REER—84 V. O

v [ A [ 54 CIP A% (2018 ) 28 068453 5

AT 4345 £ 7] 34

HE%E “F=Z827 AREEESHH
LAABSEEELERASE SEFEHM
B 1 4 e v

BE & XEE

Al FEgm fLEE XEH

BEHRIEWMITE (FE44)

Ecl N2

BEH B

 H OAHE BB F &
Shangwu Yingyu Shitingshuo (Di-si Ce)

HARZAT R AR

# H dthseN K31 HREI4RES 100080
B iF 010-62511242 ( M%) 010 — 62511770 ( FAEE )
010 — 82501766 ( MR ) 010— 62514148 ([7iE6)
010 — 62515195 ( &7/ d] ) 010 — 62515275 ( ¥shizédR )
g HE  http:/ www. crup. com. cn
http:// www. ttrnet. com ( AKHEHFX )
% W FERE
B Rl g EA RAH
M & 200mmx252mm 16374 AR Y% 20184F5 HE 1R
B 3k 125 Bl MR 20184E 5 AL 1 RENRI
£ ¥ 246 000 E M 34.00 70 (KR

IRARFTH BRI EP3R 48 BTAR



il & '\\
- ME= -
\
/ // \\\
N
B etE EILAE \

BEs. YaE \

BIEER: JLRx YEF

WEAR T O . B FHiE FH OB BHEKR BT
EEW FLEE FARA J XMBE XNEF "

N
&
=
&
o

8 ¥ Zmi FAEPE TS BREEBE T & RAER /
FrEREL IR FNBAE BEXB E R OERR ENA /
BRERJL ABAFE JR &a JEIEIE BRI TEIXX B & /

BRI RIS RGREHE Flerex



ML —RETHR, H—-KHOEM “—iF—i" WESE, PEEEKRS
FriRE LRENERBOREA, *TBEEA EPRLEF EE . s E A RNERA
AR S HARRS, FBSSiB SR amAE, a3 T E AR, M 2007 EXTAME
6 5 KA R T R 45 S AR & L 2 2017 4F4048 10 4R ATl N, 4 F R 45
BUBAR L MR AL 21k 324 i, TR 5268 7 IR AR E Ik 200 ff, 7EARAE4 11
TN, BHHEELWHEITL 6 000 A. HET, PHIFERHFIEEARHE AR EELE
DABEHAE 20~30 BT O EE EB18 . T2 2025 4F, A w5 ISiE AR L /Y = RO A 3
500 filf, TERAEABHIARIZ) 17 TN, HEBLEAEARR L h A 5IRT

H T R R 5 IAE B E R R R R R T, RE (ERPRBIEE
BUE A MR ANE (2010—2020 4F )) Ml (HEERL AR B R BRI ), &
AL E 12 It 120 B ER¥FERORE T B/ FRIERNEHM, G
(EARSYE (1—4 1)) (RS IEDE (1—4 1)) (RSB (1—4 1)),
MEMEAN “EEEE" FEA B, Bl et fOr” mRn (XI5EL,
2017), AEHEMEAEWMTFNAMNES: B—, NERGHH . AEBHR R S IG5
A EEGR, ¥WRIMNEIES ., SUFFAEHE A —Y0AR MR
WM HERRA, 155 TEMES ASCHERRS. B2, B8 A EMYER
BRI B ECE My, RERETRERERE, =, SEPEE, gt E
W, RO E SO R . AT 120 BT Y E SCIe TR 120
MEFRISMNESCITE, HRPEICIGEMERER, XRAEBIMWRIHZ —. F
W, EEHEeE. BREEEA S EHDCH IS R B R ARG, SE i BT
SRR BEFRR A BRI, AT IR R M A RE T, SR, MEBMAES .
REHMPREEIMHIES %, SMESCE B, 0%, Bl L 3RSt
FAM; AT 50% WA MINE . UiEs TESD ; MREBUTHEMSE. Fik
B BN TAEMSERRZ T . 8, MAIEL M, \%FiX, BT HBEAETELT
8 AREHEM A R R B RER R i R A AL 0 B\ R RS |
NG R EAAI, W EEE TIE 10 F L AR ES. L, SIERA. AEH



MBI, HER T NS AL, EEEAERRMEREGE R FE R, A
HEE B Bl WIE. AT WA, A ARSL AR b AT,
BBSL T CPARSCi” REE . “BALTET B WAL H. S, #HEF
&, AEHMEALEMNGIER . PPT RS AR, Wil HZDREUMI 2
Jukt G P AR

AEBH R BERT 5 IGE L ARA A, o nT 3 Lol B 55 9858 J7 1 f9 A
Bhp A, TR AR R 55 B T Rt R

AEHMTEH IS, B3 T REZZ R . BE - RE—FREA
B KA A ) 0 0 S s (RIS A5 B S S04 g 2 ™ . B, RO EEE R,
FE MRS ) RS )

B TRV R, N EREACEITIR, B, A RZALEFER, Bif
T FARIE,

x4 %
2017 %6 A TMEsEiEZE



HMEZRBEE T 2007 4251 2008 FHEAEXFINZTT R 5 K. T RIMEINH K2
g AN 5 BER I B 5 BB AR AL LIk, “RISFIGEN ORISR
— AN AEEI S . BUER) 2017 4E, C4A 324 FFER I TS EEAR S, 2012
R FIIE LI B RNEAL L, L IARIEH 050262, BASMNEES CFHRT
B 95 PEE Bl RN h A S 20 R TR HBLR, HirREEIRGENE
EPRE S TR S8, MABAL,

(FEFFEERITUL (56 4 81)) 2R (BEARHESIEL AR FRRER
prdE) CTRITFR (EFEARHE)) WEARZRMRE B, B\ SHRRFEES X
HAHXL WS IR 5 HEIEE S HR, EAMSIEEL A SR,

AHAE RIS 5L BRSNS, BAS R TR, B EM LA
PG ATHREN:, BTERKIR M & A 2 ST R 5 B A 6, B S EaE S,
B2 A R R S5 R SEE S BRI R AR A LS ARk . ABERREETIA
PMIE . :

(1) oAt b EBA-BITESGHA AR A SR H, BE LA SR,
{2 AT f#AME Ak, T ELA 7 LA [ SCAE R SR A

(2) RIMLIEER: A MNEERR W SEEME, A Evd, 2Rk,
RuE, DA, BUSLF, MRIFEAERIES P HEET .

(3) AIHAEER : Z2MARRE 2R AR BN EA ZE—RBFERMR 5K
EEAHEIN, WiARESECENERME, THFENERER. RSBt
AR, LB ECS:, BRI, R,

(4) FFEFERIANARE: BHETTHSEIME, mEiE%, BN,

(5) BT it—Afe: AMBAMEREEH, miBafEammaiESS, HEEa
W it =FhE S A PSS ARk .

(6) SINFR 5 IE% B AP AR R4 Bo A ST R 95 B TP R & %
EE, iR N4,

(7) Tt AW 15 0E Ll A E AR AR TAE P Irfe Z A AR,

&



BE T 5K ST R

(RESIOBMITHE (55 4 0)) MM £5E, 6 10 M0, AREIEEF. &5
A=A, W R 50003 . @5 iRA . HOFRBOl . SRARITL . BT
MRS, KREH., Sl X feF2E8,. B4 $0¥H Lead-in, Conversation,
Business News, Passage. Business World } Chinese and International Culture Tour 75>
M. Lead-in &P, M —MIEE R 55 £/, W M E R 55 50k, A
AP A, BATRMEAE 3RS &K M. Conversation £ 45 6 X 7 FIHC X 5
PIER4y, IR DL BEPEBURIESS B0k . Business News £ 75 B 5% 5087 (19 75 55 S0 (4,
R R 32 B S W R R RN R, Passage 67 P i i 45 (T, ALY o2 B ) 25 3
$E18, Business World £ 5 =>4 : Oral Practice 3= B ik 2 A MR 41 5% 47 % 45
>J 5 Role-play ih27 A4 MR 8L 47 M (i, 4725 >J 113 ; Retelling and Dubbing
S AEME — DRSO, A5 R ECE . BJa—1 4> Chinese and International
Culture Tour EZEXT AP SCfbi 2= 57, e E A B T2, ARNFEF
JiAs

E$%EEEEE¢W§,Wi*ﬁﬂmﬁ,W&T¥¢$ﬂW$ﬁU&iﬁ%_
TERYERTT, B SR AP 7 =SS0 1 55 JEil h i 2 LA

A4 AR 4, BRHHEE ES, FNSNES TAENEAEHTEE.
BOIGIEMZERE. BARREES S TH: BRIGEATHREH ., FH _SMEAE,
XM FHER=FMELE, FREATREPUENE LT, HRERATHREH
AE, BIEAEHE, EEMFTICESBRE, 2B hARKAEXE%ER. 4
BmEEfETh, RINSHTAHLBRE, M2 h XR, fElk—IFEnmEE. T
AR, WELBRPHERA BRI, HiEEHITE S,

B AR b N RO 2A H iRAESME 434 3 BT hitp: //www.crup.com.cn/wy, R4
BJG FEMETN, 35 010-62513265, 01062515580, chengzsh@crup.com.cn ., jufa@
crup.com.cn, jialk@crup.com.cn Bk 2 R CH AW IR

wE
20184 4 A



REARKFHRAIMEH RS HIZE R RR IR
R

A R e S ARG P o N R RS M R AR HH AR Y =,
FRAA B X NN R SRR S 2 B SR, IACHEIRATTA TAE,
SRIATROT BT AR R o FA DA RN 2 BB R 2 10413

HEHZ TRG, FRISEREEIRAN, X SRR AR

1. RMTR R AASR

O+ Om_E [IE &1 CIRR A HER
2. Rt AREEA:
OTHERE O%I2% O ABEEESGE OFEE#
3. BXMABAREIHE:
O 4r O%f O—f& Oz O
4. BAEPIEABRL R P A AW R Ll KgmBesiiR, WRA, Ef1=R:

5. BOTBRLE el i B A5 5 B LB DGR «

6. WERITE, FHREEHIAGE, DETRIMMEKR (BN ABERRAT
K TAR R ) -
PR A AL
THEERIRE (BUTHTS ) .
TR {5 AL -
R v T HRAE -

HRARKA]: BRI WE By THIR W%

L% 010-62515580, 62512737, 62513265, 62515037, 62515576

fEH: 010-62514961

E-mail : jialk@crup.com.cn huangt@crup.com.cn chengzsh@crup.com.cn

yuzn@crup.com.cn jufa@crup.com.cn
Bk A ATE X PR KB 59 S RE 152 liF%: 100872
t E R Gt ANE ot



Unit1 Business Communication 001

Part I Beailiiqtsososesesssesssnnrarsssassssmrnsssusesvasissanpbbhensasprumonee s at s rensarantatah 002
Part 11 O R TSI v e i e mae e oo e e o e E TR N M o . 5 004
Part T BusSinessiINEWS sscsrssseserssassosansstoanisasonsrssspspsanssspspssosnssepsssspssasens 006
Part IV Passage ................................................................................... 008
Part V BusSiDESS- WO <-s-sssuaseesssssnnnsnnssarssrnseannsenonsesiliodiutbistusesesse de S35 011
Part VI  Chinese and International Culture Tour -+ esserseemmenseniennnns 011
Unit2 Business Negotiation 015
Part T Tooaciegi cormssensesnotnted e e o 016
Part 11 CONVETSALION 05405149345 snseaseshnssasasansnes shessasnssssssssassessnssnssassnososes 017
PartTIl Business INEWS ssssssesrisssssriasusssess dentsasanssbrsrosvssrinissnsssssspissossns 019
Part IV Passage ...... =sgcesnenensuisesseenssesassestansnanantasasasessenssnsasnsseniatas santiess 021
Part V BuSINesSs - WOLld s o «:sseasnisisnnciunssoanasnsussenasssiifadsdisiodessassesds S50 023
Part VI Chinese and International Culture Tour «--«-ssseesseereeneiniannienns 023
Unit 3 Takeovers and Mergers 027
Part I P2 R, R e e 1 L TR e e et B SR 028
Part 11 CONVETSALIONL ~vsonvissrrsssrassssvarasvesisvmyvassssissininessassyanseassssasvaasasans 029
PartTII BusSiness NOWS r«soreecsereccessacssansernanssrrsssasrsrsassnsnsersasnsasgssgnssesss 031



Part IV Passage ................................................................................... 033

P ATt N SRR T O S VO BN I sarsats i so s tabne oofsis AE0Eainsanay ATh S T0e s 600 BRI F LI035 035

Part VI Chinese and International Culture Tour «««««ssssssesessreeruensarenens 038
Unit4 Finance and Banking 041
Part I LB iR vsvessvi o omvnvinss susinabvissunisonsvinssansnnas aussansss dsiss sits S5 KVks SHASSIRT 042

Part I1 IV T SATIOR 75> 185w e e Bhrtadnanadunsahs soguvasdodsiavs brds s ot ssosss Fasassussnvignes 044

P ot B SI N eSS BN S s tir s conss s o nonayonabssamsng vores s vomas aans s sma s seveon 046

Part IV Passage ................................................................................... 049

Part V BUISIOESS WOTI ioa 0t rrees e casuse casetnnsvictessanin s sontneakusvssncarasve dananie 052

Part VI  Chinese and International Culture Tour <« oeseessnininiinnnninns 053
Unit 5 Stocks and Bonds 057
Part [ 77 ] TSI IR B e e, TR e b T RAREE SRR R o T ¢ 058

Part I C OV TS AL Ak - 7550r s babe s son LR IS Do s S B RES (e 2s 0B hE pos o s v aeB R 059
PATHIL = B USINESS INEIHS --esoersiusersvessonnsernenbanvonsionssiatsians sussensisonssssnannnavhmns 061

Part IV Passage -+ oeoeeeeemmiimi it 063

Part V Business. World sses-sivsmessissssnvsssssrovessynssiasormnan cspssraressiassnn 066

- Part VI Chinese and International Culture Tour ««-.ooeoeveeeeueeaennnnnn 068
Unit 6 E-commerce 071
Part [ TR AG=AT1 v seovesssusnsnasssisssonsssasasevnnannssov i TEr T OB T EsEFIde w0 080 000s SEEY 072

Part I1 Conversation «««-««-ssseesses b S IR ATENEL B PR BFEE ) et e ee - STRY 073
PaitTIL. BusSiness INEWS vessasssnsscsasssnnsaronsuesassinnsnnoranassnasnsrassinsosssssstsotbsy 076

Part IV Passage ................................................................................... 078

Part V S I TR G N T et e e S ey e e 080

Part VI



Part I T O A o o G R Tt s S o B g oo % 7% s SR e o BT R Mg s AR S o e ¥ So 086
Part I1 (@005 1= oo 0 1 . 087
Part LD BliSine SR NN G e o5 e-uskons sxxsansvassissntessapasssssosnauissosses dusyopsntisord 089
Part IV Passage ................................................................................... 092
Part V BuSiness WOTLd - =<z sasseusacssassessasiveasevanssonssrsassscs aasassvassssonsss 094
Part VI Chinese and International Culture Tour ««-«-cceeereeereruiaeriaannnns 096
Unit 8 Corporate Culture 099
Part L BA-IIY ss0rrosrnrssvssusvetsrmpsrpesarnsesasrnsasmonasnpanssonsas shnysatann i sopRaies 2100
Part I1 @ h e s k(0 T R G e e s T A SR D S e Sk e e oy 101
Part IIIT BUusSINESS NEWS secceerccssacsasrsceccssassssstsssasssnssassarssssassassannssossavans 103
Part IV Passage ................................................................................... 105
Part V Business WOTLLd - -«-ssrsiessesiserasscssssssssssonssaissessosisssessnnanssssosnsvrsss 107
Part VI Chinese and International Culture Tour «««----sessrreeeareemiernarennns 107
Unit9 Green Economy 113
Part I B ACISTIY *sn7 sren<virrzssssonspansasaany paantsn A asnusnhcusns ashraesmasnsadssssnsonsbants 114
Part IT 065104 1000 (31 1 b T bt e oo R e e e e T S e, 116
Part III BUSINESS INCWS «ecscevsnssesuasaaescsiamsssassosansnsanessaansssnsnssssssssnnesnnssss 118
Part IV Passage -« --eoserersmsmmmiiiiiiiii s 120
Part V Business World -« ssssssesvarstnsseesinrenscsessaesomnssosnnnsasesssnsunrsavesassnne 122
Part VI Chinese and International Culture TOUT ««---s«eseeseseammaiaasinuunans 122
Unit 10 China’s Economy and the World 127
Part I Lo Ta b e L E R g I TR o b o P, Yy o P 128
Part I1 COTIVETSALION =12 +42>20se2snsrnennnabirarsasnnransansatartararessterporssasnsanasssces 129
PArt TIIT = DBUSINECSS INCWS seesssessssnsssassenssnressnasarsonssasvassosiosnaroarasasassansannnsae 132






LR R )

D)

P I T I T I I A I I N R I N R N S B ST S R A SRS T I SN R A
.

fes s e e 000000 R ) D T I I R I T I I A

Quotation 1:
Trust is the glue of life. It’s the most essential ingredient in effective communication.
1t’s the fundamental principle that holds all relationships.

—Stephen Covey, Author of The 7 Habits of Highly Effective People

Quotation 2:
The art of effective listening is essential to clear communication, and clear
communication is necessary to management success.

—James Cash Penney, Founder of J. C. Penney
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61. Watch the video clip and answer the following questions.

(1) literally /'litorali/ adv. You can use literally to emphasize an exaggeration.
WiScHh; EIFHL (G218 ) (TEM-8, CET-4)

V (2) grand /graend/ n. A grand is a thousand dollars or a thousand pounds. —F

ol FIt; —TH8% (4EIEs) (TEM-4, CET-4)

. (3) scribble /'skribal/ n. Scribble is something that has been written or drawn
quickly and roughly. $# 55 ; #HELARE (TEM-4, CET-6)

(4) straits /streits/ n.(pl.) If someone is in dire or desperate straits, they are in a

very difficult situation, usually because they do not have much money. ( %
TRERERE 1KY ) RYE (TEM-4, CET-6)

A Lousy Boss

(1) Why did Suzzy fail to get the numbers on time?

(2) Do you think the interviewee would join the company? Why or why not?

(3) Is it acceptable for the boss to fire his employee over the e-mail? Why or why not?

62. Watch the video clip and answer the following questions.

(1) spam /spem/ v. In computing, to spam people or organizations means to
: send unwanted e-mail to a large number of them, usually as advertising. Ff
RSB (3H3HL) (TEM-4, CET-6)



(2) unsolicited /.Ansa'lisitid/ adj. Something that is unsolicited has been given
without being asked for and may not have been wanted. A#IERKA; F
A (TEM-8, CET-6) :
scam /sk&m/ n. A scam is an illegal tnck usually with the purpose of
getting money from people or avoiding paying tax. ( 38 % AVEW 2k Bi h
H#E ) Bfm (TEM-4, CET-6)

contention /kon'tenfon/ n. Someone’s contention is the idea or opinion that

they are expressing in an argument or discussion. ( BFEEI ISRk )
WM 5 (TEM-4, CET-6)

entitlement /en'taritimont/ n. An entitlement to something is. the right to
have it or do it. £Fl] (TEM-4, CET-6)

Notes:

il ,x '.‘; ‘ st art

Words Are Powerful
(1) What will happen 1fabusmess breaks its custo rénqm;s * trust?

BRETEEE

(2) What is spamming?

(3) Why is it important for employers to communicate ethically with their employees?




‘ 1. Listen to the following short conversations and choose the right answer.

Conversation One

(1) What section does the woman want Mr. Hanson to expand on?
A. Product design.
B. Product colors.
C. Product price.
D. Product changes.
(2) Which is the first reason for them to have more colors?
A. It’s lighter.
B. It’s more beautiful.
C. It’s more important.
D. It increases variety.
(3) What is the second reason for them to have more colors?
A. It only increases their cost.
B. It only concerns a small number.
C. The increase in costs will be small.

D. They have no other choice.

Conversation Two

(1) How many people applied for the job?
A. One hundred.
B. Two hundred.
C. Three hundred.
D. Four hundred.

(2) What kind of candidates will they value?
A. Those who have the long CVs.
B. Those who have attached their photos.
C. Those who have written in green ink.

D. Those who have the qualifications and experience.



