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A, ®L&k

17l 4w

1) The lawyer was disconcerted ( rather upset) by the evidence produced by his
adversary.
( 3% ¥ 8y rather upset %5 Hf disconcerted #37 X K “ &, W&E",)

2) The harbor is protected by a jetty — a wall built out into the water.
( MB35 5 &y a wall built out into the water 1 1 jetty #y3d X F“4F3E".)

3) The facade — the front of the building — of the church has often been
photographed by visitors.
(A the front of the building 7 LA 1§ i fagade #y & & 4 # & #9 “ 7T #6 3t E
')

4) You will learn about U.S. business protocol ,that is, fixed rules of behavior for
particular situations.
(MK that is 7 DLJE W12 5 5 T 48 15 5k 3 89 5 protocol #H[E , M fixed rules of
behavior for particular situations 7] 3 4 protocol # & B K “ AL, AL F ")

MELE 4 A7, BATAT LA 38 8 i SO hs s A5 K& B T SCHIAE B SC
7, BESAE H IR R T AR LR R 3L

B. ¥&#ik

A I, VB FE G T — i s A R 15, 2 A Z R 9 77 2, #EX A
AT EREHRE K, XM, @ b T3, 5 RS AR o PR 2087 17 sl A= 1Rl Y
:%:4@\0

# :

1) He is very fastidious. It is extremely hard to please and satisfy him.

2) We can’t put up with the chairman’s arbitrariness. He often makes decisions
without consulting other members of the committee.

3) They seem to have problems with directionality. In other words, they get lost

again.

e EiR ey 3 AT #) LR SCRERAT LAE 5 M TR R — A TR A
A EAT AT U, T AR AR T BRI R, AT LA E A i fastidious (1977 X
RPRBN” s TRRE RS AN TR FRAOTE T b ORAIE SR 2 5 2 At A B B T I
BB E " IRA S HEWT i arbitrariness 917] SO “ ECWT, 24 7" /95 1M directionality iX



IREaE -2 3

AN) {4 1R) S AT LA i e m) S U, AT Rk B T HEFR Y directionality F{)iR] XA
T e R AR

C. a£1z 8
A HEHE B E IR A itk B A5 UR IR (18R AR X (H 2T B E R4 b
T XA G B, B0 IE# AR X,

il ;

1) After the rent increased, he refused to pay it. Consequently, he was expelled
by the landlord.

(AETXHW“BHEKT  MEFFA" , TUREZREHLER R R
WHEFRRERT )

2) We are happy to inform you that we started a remedial reading class for college
freshmen and strongly advise Laura participate in it. If she doesn’t, it is our
opinion that Laura will not be able to keep up with her studies.

(remedial FR L W37 X, EREMRE L T XANMXEE , U HEMERH
remedial class 9 E B H“FJ 3" ,)

D. stibix
Xf et —F T Z A A TR 15, i ad A S A BT AT E S O L RE {3k
HIRE W B XA R

.
1) Lisa’s roommates were all discussing noisily about the latest clothes fashions,
but she remained reticent all the while.
( M\ noisily Fu but #4417, 7T DAt He i reticent By 38 Xk LBk FE” )
2) Most of us agreed; however, she dissented.
( M\ agreed #n however B A% 4 7, ¥ DL &t th B dissented #y37 X 3 “ F F
&)

3) Unlike his brother, who is truly a handsome person, Adam is quite ill-favored.

( M\ unlike #2 handsome 7 A 3¢ 447 , 77 bL xt He W ill-favored By 37] X 4 “ # &

E“] " O)
E. ¥k
[RIRE , 3 2B AY He A, ool DS 32 8 IR 0 o ] S
.

1) The hot air balloon took off. It was as buoyant in the air as a cork in the water.
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( M as a cork in the water ¥ L 2 t, H{ buoyant #918 X K “EF" )

2) Even the gifted teacher had difficulty making clear to the secondary school
classes such an abstruse subject as Einstein’s theory of relativity.
( M as Einstein’s theory of relativity 7] P4 3 b, i} abstruse #977 3 “ FE E 6",
“HEENT)

F. #iR54%

FENNTH A TG A2 vh R R BB H IR 5250, 76 B2, (6 M X

SRR SN, RS U SR AR R A EUR

il :
1) The modern age of medicine began with stethoscope, an instrument for listening
to a patient’s heart and breathing.
(N 7 ¥ R AR TR R A R R AR AR B e (X" A 5487 0)
2) The door was so low that I hit my head on the lintel as I was walking into the
room.
(EFFREFEAN, WRITET ,#H N LER o — 2" 18" .)
3) Many cold-blooded animals are dormant during the winter.
(AXBwERS R M PARELR", fr URE 5 H dormant # 17
Xs)
SEE IR ARZ B IR —IA £ 3, A e, BRG], o R AEAE B R 3C
H (ETEST ) ARG | AER M R A 2R B4 i S, % o I S PR RE D .

2. RE/EXUE =

T H ST 238 — 84, 215 B A WA UL R B Bk, it iE 5, Al
PLY ffe— A RRE I 5 R SR8 e 4 EAURE AUE 4] 5155 . 5 2, R
TX L 5, WAL RERS T AF b PR AR F R, EDUE S RE A Rk
AR R, RBL T A IR, B . “ The faster, the better. ” (A beAidF ) {HZTE
EZHEOLT , XRFEF A RETT A& E R ER UL E R, ARBL T 4R % 3C
WAL GE T 5, QSR A X H ST 500 T i, o 23 iU PE A R ME R % . 40 ; John
can be relied on. He eats no fish and plays the game. (53 A AT, HuBL &M X E
Ho)ERET L I BIR A Z 8] 59 24+ o 38N, IR B EER H Rz
o, B EAER 7 IR T BGEIE 4 7Ew H iz, IR BRKR 8, 8 T H ¥, Fr
LA"to eat no fish” /R K" ; “to play the game” JFUZI#XK  LLFEA I, Fon“ &AL
AT 5 LAY IER”“ M AIEHE” . X U:In American political elections

the candidates that win are usually the ones who have green power backing them. ( /£ £
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.

A child must learn some actions, but other actions are innate. All humans are

born with the same innate actions. One innate action is sucking. All babies know how to
suck when they are born. Babies do not have to learn how to suck. Smiling and
frowning are also innate actions. All babies smile and frown, even babies who are blind
and deaf. Likewise, all babies cry, although babies who are deaf and cannot hear
themselves cry. When people greet each other, they move their eyebrows up and down
rapidly. Anthropologists believe that this movement of the eyebrows is innate. There is
no proof that this movement of the eyebrows is innate, but all people that
anthropologists have studied raise and lower their eyebrows when they greet each other.
While anthropologists know that babies’ actions are innate, they do not know if some
adult actions are innate or not. Adults have learned many actions and there is no way
to be certain about that.

2. Fi¥%(Scanning)
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7l :

How many bands of color are there in the spectrum?

(f % f& & : a number)

Sunlight is actually lights of many colors. When sunlight passes through a glass
prism, a group of colors is formed. This group of colors, from deep red to dark violet,
is called a spectrum. The spectrum has an infinite number of colors. However, there are
six fairly clear bands of color: orange, yellow, green, blue, and violet. Different
colors have different wavelength. Red has the longest wavelength. Violet has the

shortest wavelength.

BN DRl TS B AN SRS 2 888 18 D) BERICR B A ROT I , T B 2 2T v, %A
WU R IR RS, A REAS 4R o 3 ST RO B B2 RE ) MBS = V4R BB FIRE D .
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D)

History & Roles of Advertising

What does the word advertising bring to mind? TV and radio commercials?
Newspaper ads? Magazine ads? Outdoor signs? Supermarket displays and packages?
Certainly all of these are advertising. In fact, advertising is as old as civilization and
commerce.

The urge to advertise seems to be part of human nature, evidenced since ancient
times. It isn’t surprising that the people who gave the world the Tower of Babel also
left the earliest known evidence of advertising. A Babylonian clay tablet of about
3000 B. C. bears inscriptions of an ointment dealer, a scriber, and a shoemaker.
Papyri exhumed from the ruins of Thebes show that the ancient Egyptians had a
better medium on which to write their messages. The Greeks were among those who
relied on town criers to chant the arrival of ships with cargoes of wines, spices, and
metals. Often a crier was accompanied by a musician who kept him in the right key.
Town criers later became the earliest medium for public announcements in many
European countries, as in England, and they continued to be used for many
centuries.

Roman merchants, too, had a sense of advertising. The ruins of Pompeii contain
signs in stone or terra-cotta, advertising what the shops were selling: a row of hams
for a butcher shop, a cow for a dairy, a boot for a shoemaker.

The forerunner of our present want ads bore the strange name of si quis. These were
tack-up ads that appeared in England at the end of the fifteenth century. Mass
advertising has its roots in the German and English handbills of the sixteenth
century, which were either handed out or, more frequently, posted in central
locations. A growing middle class, mass production, expanded transportation, and
high-speed printing presses combined to pave the way for modern marketing and

advertising as we know it today in the latter nineteenth century.



Unit1 ADVERTISEMENT 3

Roles of Advertising

E)

F)

G)

Advertising is a method of delivering a message from a sponsor, through an
impersonal medium, to many people. ( The word advertising comes from the Latin
ad vertere, meaning “to turn the mind toward. ’) The roles of advertising are many.
It is designed to dispose a person to buy a product, to support a cause, or even to do
less consuming ( “de-marketing™). It may be used to elect a candidate, raise money
for charity, etc. Most advertising, however, is for the marketing of goods and
services. More specifically, advertising may attempt to

e stimulate awareness and trial of a product;

® introduce a new product to the market;

e re-launch an unsuccessful brand;

® maintain current market position;

e change consumer attitudes;

e show support for the sales force;

e clicit a direct response from the consumer.
Advertising functions within a marketing framework. Marketing consists of four
primary elements: product, price, distribution, and communication. While
advertising is primarily concerned with communication, it depends on sound
management decisions in the three other areas of the “marketing mix™ for its
success. An inferior product, an overpriced product, or a product with inadequate
distribution will doom even the finest advertising campaign to failure. So
advertising’s influence and impact are largely confined to the area of
communication. However, advertising must complement, reinforce, and be
coordinated with the other three areas of the marketing mix. One of the primary jobs
of the marketing manager is to assess the role that advertising should play in the
marketing-communication mix.
The roles of advertising cannot be understood without some consideration of the
changing social, technical, and business context in which it will be operating. As
changes take place in society, advertisers must adjust their strategies to the
environment. The new competitive environment is radically different and
management practices that once worked well are no longer assured of success.
Evidence of this is already visible in such widely divergent industries as soft drinks,

fast food, and automobiles. Successful firms will adapt to this new competitive



