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Abstract

Report on Development of China’s Media Industry is an annual work edited by the
Tsinghua University School of Journalism and Communication. The Center of
Media Economy and Management Studies and many domestic and foreign media
experts contributed articles. The contributors to the book offer extensive
observations on all aspects of the development of the media industry, as well as
scientific analyses of media trends. The report has now become one of the
authoritative reference books on the study of China’s media industry. Report on
Development of China’s Media Industry has been authenticated as a source periodical of
Chinese Social Sciences Citation Index ( CSSCI) since 2012.

Our team of the authors of Report on Development of China’s Media Industry, as
an academic community, has gone through 15 years together, witnessing the rapid
development and ups and downs of China’s media industry. Beginning in 2019,
our academic community has formed closer cooperation with CTR and CSM to
jointly create a higher level of Report on Development of China’s Media Industry with
higher quality.

Report on Development of China’s Media Industry 2019 is structurally divided into
six parts: General Report, Special Reports, Media Core Industry Reports, Media
[nvestment & Innovation Reports, Media Industry Development Reports of
Overseas and Media Market Trends. The report covers nearly 20 industries,
including television & film, newspapers & periodicals, books, radio, the Internet,
new media and advertising, etc. , as well as the study on media industry in a global
perspective.

The year 2018 present a historical point of China’s Reform and Opening-up
in its 40th anniversary. The development of China’s media industry and the rise of
media economy, media management and other related disciplines have also

benefited from the historic changes of media systematical design under China’s
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Reform and Opening-up policy. During the past 40 years, media systematical
reform and technical progress have reshaped the overall pattern of China’s media
industry, which has kept stable when the deeply structural adjustments occurred.
In 2019, as Internet entered into the second half of play, China’s media industry
will be empowered by Al, 5G network, block chain and other technologies, and
the Internet sciences and digital economy will contribute to its sustainable
development.

Report on Development of China’s Media Industry 2019, with systematic reviews
and analyses of the media industry, is a useful reference for government designing
of media system, and for setting development strategy by media enterprises. It is
also valuable to researchers, teachers specializing in journalism and communication,

especially in media economy and management studies.
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