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With the application of digital technology in modern life, communication has
become much easier for people around the world, including those in underdeveloped
areas. The distance between people is shortened.

Meanwhile, digital technology has caused problems. The reliability of some online
information and the security of personal information can’t be guaranteed. Moreover,
the urge to keep track of all the latest data has caused great anxiety in this digital age.

In this unit, you are going to learn about how communication will change as people
move from face-to-face conversations to digital communication.

Learning objectives

Upon completion of this unit, you will be able to:

¢ discuss advances in digital communication and their influence on people
e listen for examples

® integrate the pronunciation skills of linking sounds

® have a debate over digital communication

Warming up
Work in pairs and discuss the following questions.

1 How do you keep in contact with your parents and friends? How do you like
these ways of communication?
2 How often do you check your phone for online information? Why?
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Reference answers

1 o Icontact my parents and friends in
different ways. I usually call my parents
at weekends to tell them what happened
during the whole week. Because of the
family cell phone plan offered by China
Mobile, calling each other is almost free
of charge to us. To communicate with
my friends, there are various ways, for
example, chatting on WeChat and QQ,
sending emails, making phone calls and
texting. If it's a matter of great urgency,
I'll make a voice call on WeChat. If I want
to send some files to them, I'll contact
them by email or QQ. I think all these
are convenient and efficient ways of
communication.

e [ contact my parents and friends in the
same way, mainly by WeChat. My parents
learned to use it after I was accepted to
the university of my choice. They learned
really fast. I think it was due to their deep
love for me. They wanted to be equipped
with modern communication skills to
reach me at the earliest opportunity and
know more about my daily life. And they
made it. I love this way of communication
because it not only enables me to contact
my friends at any time, but also helps to
put my parents at ease when I'm far away
from home.

2 e Icheckitvery often. It's the first thing
and the last thing I do during a day.
Sometimes I feel I'm doing it all too often.
It seems as if a lot of people are contacting

me and a lot of information is waiting for
me to check. I know it’s not true, but I just
can't resist the temptation.

I don’t check it very often. Actually I
don’t have the time. I have a full schedule
during the daytime and in the evening I
have assignments to finish and various
activities to participate in. I tell myself
that I don’t have the time to spare for this
matter.

Teacher’s Book T3
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WORDS AND EXPRESSIONS

4

streaming /'strizmin/ n. &=

f&i%

UNIT 1

Listening and understanding

1T A
B.
&
D.

2 A
B.
(@2
B

3 A
B.
EX
D.

4 A
B.
.
D.

Communication in the digital age

ICYMI, the initials of “in case you missed it," carries a new implication
in the digital age. Now listen to a passage and choose the best answer
to each of the questions you hear.

They are offline.

They are ignorant.
They are insensitive.
They are uninterested.

News updates.

Social media links.
Articles from the past.
Important world news.

The keen interest in different art forms.

The wish to keep track of different data.

The anxiety about hanging out with friends.

The willingness to share information with others.

You need to know the latest news.

You need to set off earlier to catch it.
You should see something important.
You should know everything lasts forever.
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Scripts

The initials ICYMI stand for the five words of

the sentence “In case you missed it.” If you have
missed some information, it's most likely because
you're not on the Internet much. Individuals and
media update information every few seconds.
They bring links to the attention of others who
may not have seen them. The New York Times now
even has a section called In Case You Missed It
with articles from previous days.

While ICYMI has been used in conversation for
a long time, the initials show an anxiety central
to the digital age. There is simply too much
readable, viewable and listenable data. “I did it!
I'm caught up!” someone has to say like this. “I
experienced every show, movie, album, book,
and video game. Now we can talk about them
and [ won't feel cut off from the rest of the world
when we hang out.”

We used to receive information from the media
cyclically. Now we’re in the middle of the
streaming era. The overall effect is overwhelming
for both producers of content and its audience.
Knowing that everything online lasts forever
panics us. ICYMI makes staying connected feel
like a constant game of catch-up. It’s as if finding
things at a slower pace requires some kind of
excuse.

In an earlier time, the full version of ICYMI
meant that the receiver was supposed to see
something of importance. It was a gentle
reminder by the sender. Now the initials of the
phrase serve as a desperate call: Can you hear
my whisper in these winds?

Listening and understanding
Questions

1 Why would people miss some information on
the Internet?

2 What makes up that section In Case You
Missed It in The New York Times?

3 What do the initials ICYMI indicate in the
digital age?

4 What did ICYMI mean in an earlier time?

Answers
1A 2@ 3 B 4 C

Teacher’s Book T4



Listen to the passage again and decide whether each of the
following statements is true (T) or false (F).

01

0 2

People have to watch every show and movie if possible
because of an anxiety in the digital age.

One may feel cut off from the world if not connected to
the Internet.

There are many opportunities for content producers in
the streaming era.

It seems to be quite normal if you find things at a slower pace.

ICYMI is a desperate call of senders in the digital age.

Conversation

Listening and understanding

El Emojis are widely used in digital communication. Being
very popular among the users, they have their own history.
Now listen to a conversation and fill in the blanks with what
you hear. Pay attention to the words in bold.

1 Many of these emojis were created not for people wanting
to 1) but for companies hoping to
reach 2) . For instance, a company
designed emojis to deliver 3) to pager
users.

2 You can use emojis in 4) ways. You
can use emojis in place of the words of your

5) . You can use emojis to
6) or send your true love emojis to
show you 7)

5 UNIT 1 Communication in the digital age

WORDS AND EXPRESSIONS
pager /'perd3a/ n. fEIEHL

LISTENING SKILLS

Listening for examples

A specific example can be used to
explain or support a general idea or to
show what is typical of a group. Words
and phrases such as “for example,”
“for instance,” “such as,” “say
and “including” are clear signs of an
example or examples that will follow.
However, in some cases, examples are
given less explicitly, without any of
the terms listed above. Instead, there
usually are parallel ( S£47#Y ) sentence
structures. For example, “Studies serve
' many purposes. They serve for delight,
for ornament ( %1 ) and for ability.”

”



Answers
1 2 T

Conversation

Scripts

Miranda: Hi everybody! Welcome to the emoji
exhibition. My name is Miranda.
Today I'd like to introduce you to
those small emojis. Any questions are
welcome during the tour.

I'd like to know when these emojis
first turned up.

They first appeared around 1999, but
took a long time to catch on. It would
take another decade for emojis to
explode into a phenomenon, when
Apple included an emoji keyboard in
iOS internationally in 2011. There are
now more than 2,000 emojis.

That’s a long history.

Do you know that the idea of emojis
can go back hundreds of years and
cover all of human history? Using

a sign or symbol that represents a
particular idea is one of the most
ancient ways to communicate.

Oh, I love how the centuries are
connected in this way. And for what
were they created?

Actually, many of these emojis were
created not for people wanting to
communicate but for companies
hoping to reach potential customers.
For instance, a company designed
emojis to deliver weather reports to
pager users and direct them to local
businesses. But now emojis have
become a new communication tool.

I see. But I didn't quite often use
emojis. When should I use them in
communication?

3F 4 F 5T

Neil:

Miranda:

Neil:
Miranda:

Neil:

Miranda:

Neil:

Miranda: You can use emojis in fun ways. You
can use emojis in place of the words
of your favorite songs. You can use
emojis to tell stories or send your true
love emojis to show you care.

Neil: Wow. That's a lot ...

Listening and understanding

Answers

1) communicate 2) potential customers
3) weather reports 4) fun

5) favorite songs 6) tell stories

7) care

—| Teaching tips | -

Exercise 1 is aimed at developing Ss’ pragmatic
ability to identify how the speaker gives
examples. To help Ss better accomplish
Exercise 1, remind them to learn more about
| listening for examples in the micro-lecture

~ onlistening skills in the online course. In this
| unit, there are other sentences representing

- this kind of listening skill. Ask Ss to find out

1 the following sentences after listening.

e But that is a much more complex issue
for services seeking to appeal to millions
of people like Facebook and Google.

* They saw answers to simple text

| questions like “Wanna go see a movie
tonight?”

* And they felt that one-word answers
with a period like “Yes.” seemed less
enthusiastic than just the word “yes” all
by itself.

e TI'verecently read a research report that
showed researchers could use “likes” on
social media to correctly predict personal
information, including a user’s gender
identity and ethnicity.

x
i

(to be continued on Té6)
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