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HiRA X5 (Kenmei Nagaoka)

A Few Thoughts Regarding the Publication of This Series unaltered methodology, and will be published by an unalfered

I believe that a “design perspective” will become extremely methodology, and will be published identically regarding volume
important for future generations, as well as people of all generations,

to get engaged with all areas of Japan. By “design perspective’, Our Editorial Concepts

mean imagination, which translates into what is substantial and - Any business or product we recommend has been firstly purchased
long-lasting, and allows users to easily understand and enjoy or used at the researchers own expense, That is to say, all the writers
innovations. [ feel that now, more than ever, a new kind of have actually spent the night at the inns, dined at the restaurants,
guidebook with a “design perspective” is necessary, Therefore, we and purchased the products they recornmend.

are publishing guidebooks about each of Japan's 47 prefectures. - We will not recommend something unless it touches us, The

The guidebooks will be composed, researched, and edited by an recommendations will be written sincerely in our own words.
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RESTAURANTS HOTELS
LM, ZHER ELM, EE—E

To eat To stay

a drink

G ] 326 B SR 5 B ﬂ )
SHOPS PEOPLE
FL, ARy TEHH, BRLEA

f f}’fé % iﬁ_]‘ El(‘]ﬁfj{:é . {)/I\T%EEP To buy regional goods To meet key persons

- A i EE S - ER TR

-2 NIEFE LAY 3

If same product or service is wonderful ye flawed, we they are featured

oint out the problems while recommending it Our Selection Criteria

- The bu s we recommend will not be affected by our The bu ct is uniquely local
editorial efforts - The business or product conveys an important local message
We will only select things that endure from the "long life The business or product is operated or produced by local people

perspective - The business or product is reasonably pri

will not accept photographs taken with special lenses, We - The business ot product is innovatively designed

will capture things as they are.

We will maintain a relationship with the places and peop! Kenmei Nagaoka

recommend after the publication of the guidebook in which Founder, & desiyy
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