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Lesson I Hotel & Hotel Industry

Reading Guidance

When most people think about * hotels”, they think about
buildings containing guest rooms for sleeping. In its narrowed sense, this
definition may be correct. However, today’s travelers have a wide variety

of lodging alternatives, and the definition just cited is of limited use.

What Is a Hotel?"

What is a Hotel? For example, at one extreme, a person may
choose alavish destination resort in an exotic location that, in addition
to sleeping rooms, offers many recreational alternatives, food and
beverage outlets, and numerous other amenities. Other travelers prefer
a full-service hotel that offers, in addition to sleeping rooms, a variety
of food and beverage services. These may include ala carte dining
rooms, coffee shops, or lounges, and room service and banquet
facilities. Still other travelers desire a limited-service hotel that simply
provides sleeping rooms with no food and beverage outlines. Besides,
facilities other than those commonly referred to as hotels may offer
sleeping accommodations. These include private clubs, casinos, cruise
ships etc. In addition, there are unique hotels such as those that
consist only of suites ( known as all-suite hotels) and those designed

to attract guests who tend to stay for a long time ( extended-stay

hotels )
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Evidence of hotels and the hospitality industry have been recorded
as far back asbiblical times when Mary and Joseph arrived in Bethlehem
during the census. As the Bible depicts, Mary and Joseph were refused
accommodations because there “was no room at the inn. ” Since the
beginning of time, people have traveled for commerce, religion,
family, health, immigration, education and recreation.

As cited by Texas Tech University, the word “ hospitality ”
comes from the Latin root meaning “ host” or “ hospice” . The
university further noted that the first hotels were nothing more than
private homes opened to the public. Most, unfortunately, had poor
reputations. Under
the influence of Roman Empire, inns and hotels began catering to the
pleasure traveler in an effort to encourage visitors.

The first inn located in America was recorded in the year 1607 and
lead the way with many other firsts in the hospitality industry. The first
publicly held hotel ( the City Hotel ) opened in New York in
1792. The first modern hotel (the Tremont) opened in Boston in 1829
and the first business hotel (the Buffalo Statler) opened in 1908.

From there, a surge of hotels flooded America and the rest of the
world, with prominent names such as Radisson, Marriot and Hilton.

The hotel industry is a sector of business that revolves around
providing accommodations for travelers. Success in the hotel industry
relies on catering to the needs of targeted clientele, creating a
desirable atmosphere, and providing a wide variety of services and
amenities. The management of hotels has grown from its modest roots in
providing the bare essentials of lodging into a large, multi-faceted,
and diverse industry.

The hotel industry is undergoing many changes. The demand for

‘2.



Lesson 1 Hotel & Hotel Industry

hotels is affected as the economic fortunes of countries, regions, and
cities rise and fall. Each year, companies and hotels change ownership
and new companies and brand enter the marketplace. Brand names that
are popular today may not be around in the next decade. For example,
Renaissance Hotels of Hong Kong acquired Stouffer Hotels (formerly a
U. S. -based company) from the Nestle Corporation” of Switzerland and
converted all of the Stouffer hotels into Renaissance hotels, which were
then acquired by Marriot International’ . The Stouffer hotel name no
longer exists.

As you can see, the hotel industry is a global industry. Inter
Continental Hotels, headquartered in London, operates hotels in 100
countries and territories; the French company Accor has hotels in 92
countries; Marriott International has hotels in 67 countries; and
U. S. -based Starwood Hotels & Resorts has hotels in 95 countries.

What is the hospitality industry? This is not an easy question,
and books on the subject offer many different answers. Some view the
hospitality industry as comprising four sectors; lodging, food, entertai
nment and travel. However, usually the hospitality industry is viewed
as encompassing mainly lodging and food service business. If we define
the industry this way, we can include such facilities as school
dormitories, nursing homes, and other institutions.

Continued expansion of the lodging industry is inevitable. No one
knows precisely how many new hotels and other lodging properties will
be built in the next decade, or where most of them will be located. All
that can be said with certainty is that career opportunities in lodging

will continue to grow.
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Notes

1. The text is taken from International Hotels Development and
Management ( Chuck Y. Gee), Educational Institute Press, 2013.

2. Nestle Corporation; 2882 E& L/ #H, T 1867 R =AH - I
R e, PR SR B e S 1 H N BL I RE R IR F5, & 2018
U 1SRN L ., BT84 MHEEKAEEE 48T K1), 2FRG
TAEZ125.3 144, KBS EBBAOED 25 J7 N5 18 519U
TR A e KR AR P R EE R BELE SR BER . )
at s HRIK L DKL LR B i o

3. Marriot International; J7 52 EPRER . ©FREE—F 00 E IR
W EE AR . TSP A R A 2Bk 130 S EZ M IX By #E g 6,
700 ZEIPE AN 30 AR, 7 S B A P S AL T 9 ] L L2
DUZEHTIA, M2 300, 000 44 511, H: 2017 4RI 554 oA
it 220 {2 %IC,

Words and Expressions

L. lavish ['leevif ] adj. characterized by extravagance and profusion
), AEE IR Socialize with friends, but dont overspend on
lavish entertainment. SHA T35, HABRREERFFHE T,

2. exotic [1g'zptik ] adj. being or from or characteristic of another
place or part of the world S Ef; #MRA); FEIEFEB: Tve never
had a honeymoon, and I would choose somewhere a little more exotic
than the North Carolina mountains. Like maybe Dollywood or Paris. %,
B EAW, BRAMRA—K, Rk —HIbRP k0
A S EE R, T ATl EE A,

3. recreational [ rekri'erfonl] adj. of or relating to recreation ¥
B, THIERY; KFEHY: The playroom is designed for recreational
purpose. X IR T HF AR TE 3

e 4.



Lesson 1 Hotel & Hotel Industry

4. ala carte [ jailar'ka:t] adj. FESEEA S A9 We have both buffet-
style and ala carte dishes. Which would you prefer? FA14 B B=CF0
HaR ERME—Ff?

5. lounges [lavn (d)3] n.a room (as in a hotel or airport) with
seating where people can wait /R % (lounge EHIE ) : After dinner
we all adjourned to the lounge. JR/GFA TAREIREZE T,

6. accommodations [ okpmo'der[nz] n. ¥, H15; EfE; &
1{]&)‘3@ (accommodation E’J ’Eé&) Arrange accommodations for at
least the first night of your trip. /D2 HEUFHRAT H 5 — 0% Y
R

7. casinos [ ko'simou] n. W3g; Ik (casino B &R %)
Yes, casinos can do little about it, other than kicking you out if they
catch you winning too much. J&/), MMk MKW T K£L2Z )5,
R T BRI 2 Z AN ERASREAL

8. biblical ['biblik (9)1] adj. XZ400; HKIEXAAY: This is
the second biblical metaphor of life. X &2 & 42495 — > A4
L o

9. depict [dr'pikt] vt give a description of fifj iA; il . The
story depicts the hero as a cynical opportunistic. /NEIE T ANATE
B AR B2 S

10. religion [ri'lidzon] n. 52 #(; 22 ({5 {0: Their interest
localized on the subject of religion. filif]] 24X EE HH7E S22 0] -

11. cite [sart] vt refer to for illustration or proof 5|, F|iF:
She cites a favourite poem by George Herbert. #ihi5| T B & =%
—E TG - BMARFAIRF

12. surge [s3:d3z] n. MIH; KIE, K% She felt a surge of
excitement run through her. fih 2R 51575 B sl .

13. catering ['kertarin] v. #INEY (cater (1Y ing JEIX) : The

. 5.
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bakers specialize in catering for large parties. AFLETH AN ] TE R
REVE SR

14. clientele [ klizan'tel] n. %7 : So how do you approach this
potential clientele to maximize your earning at the end of the month?
PO 2 H AR ERER AR BT AE 95 P T AR A oA 7

15. lodging ['lpdzig] n. 27fH; 2FfE4k: Consumers search for
lodging within the context of a particular destination or a destination
experience. A PRI TAERRAE 19 H 0 Hu = H 0% 143650 B N 48 R A
FAEME E B o

16. multi-faceted [ mal'trf'eesttrd ] adj. having many aspects £ J5
WA ; Z2A L2 Tt must help policymakers face complex, multi-
faceted problems. & ZHT PSR AT 410 . 207 THIY )8,

17. rise and fall F2{k; #F7%: We will be with you as rivers rise
and fall. TGS AKBK KT, BATEBRRATHE—

18. comprising [ kam'prarz] vt. be composed of £ ; -+ H
Ji{.: Our body is an extraordinarily complex mechanism comprising of
trillions of cells. &A1 EHAAIE: o 7 40 ML ZH LA AR L2 2 A BIL T

19. encompassing [ in'kampos ] v. [H%E, fHE (encompass [
ing & &) : The policy is also not as all encompassing as many
believe. XL L IFA IR L AL 09 BA G5

20. inevitable [n'evitob (9)1] adj. 2ASRAY, AAJEESAY: But
I do not believe their default is at all inevitable. A3, FIFAIA X
B AR AN RS

Exercises

L. Content Questions

Answer the questions based upon text comprehension.

.6 -



Lesson 1 Hotel & Hotel Industry

(1) What is a hotel? Please unite theory with practice.

(2) When did the first publicly held hotel open in New York?

(3) What does success in the hotel industry rely on?

(4) What is the hospitality industry?

(5) If you were a leader of the hotel, how will you introduce

your hotel to others?

II. Vocabulary

Fill in the gaps with words or phrases given in the table.

cite depicted rise and fall recreational
lavish lounge accommodations encompassing
multi-faceted exotic clientele catering
casinos lodging surge

(1) The school offers many

students.

(2) She flits from one

(3) The sets and costumes are

activities for the

location to another.



