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Theories) and| Concepts
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Part I  “Theories and Concepts” is for intensive read-
ing. In this part, you are going to read classic documents and
articles in the media and creativity industry field. After you
read, please finish tasks in 4 steps which include “Discussion

Before Class”, “Text”, “Class Activity” and “Follow—up”.



Unit 1

Importance of Mass Media
AN EE M

By John Vivian

(R | 198) B Alr b B

Part One Discussion before Class

Mass media usually are thought of as sources of news and entertainment. They also carry
messages of persuasion. Important, though often overlooked, is how mass messages bind peo-
ple into communities, even into nations. What are the functions of mass media? Discuss the

roles of mass media with your classmates.

Part Two Text

Pervasiveness

Mass media are pervasive in modern life. Every morning millions of Americans wake up to

clock radios. Political candidates spend most of their campaign dollars on television ads to

woo voters. The U. S. consumer economy depends on advertising to create mass markets.
| American children see 30,000 to 40,000 commercial messages a year. With mass media so

| influential, we need to know as much as we can about how they work. Consider:

® Through the mass media we learn almost everything we know about the world beyond our
immediate environs. What would you know about Baghdad or Tikrit or the Super Bowl if it

were not for newspapers, television and other mass media?

® An informed and involved citizen is possible in modern democracy only when the mass
media work well.

® People need the mass media to express their ideas widely. Without mass media your ex-
pression would be limited to people within earshot and those to whom you write letters.

e Powerful forces use the mass media to influence us with their ideologies and for their

ooe



commercial purposes. The mass media are the main tools of propagandists, advertisers

and other persuaders.

Information Source

The most listened - for item in morning newspapers is the weather forecast. People want to
know how to prepare for the day. The quality of their lives is at stake. Not carrying an um-
brella to work if rain is expected can mean getting wet on the way home, perhaps catching
pneumonia, at worst dying. There used to be a joke that the most important thing the mass

media did was to tell us whether a tornado was coming or whether the Russians were coming.

The heart of the media’ s informing function lies in messages called news. Journalists them-
selves are hard pressed to agree on a definition of news. One useful definition is that news is
reports about things that people want or need to know. In the United States, reporters usually

tell the news without taking sides.

Advertising also is part of the mass media’ s information function. The media, especially
newspapers, are bulletin boards for trade and commerce. People look to supermarket adver-

tisements for specials. Classified advertisements provide useful information.

Entertainment Source

The mass media can be wonderful entertainers, bringing together huge audiences not other-
wise possible. More people cried at the movie Titanic than read all of the dozens of books a-
bout the tragedy. More people hear the Counting Crows on records or the radio than ever at-
tend one of their concerts. Count the seats in Jimmy Buffet’ s bar in Key West, even calculat-
ing standing room only crowds, and contrast that with the audience for his signature song,

“Margaritaville” , in even one television appearance.

Almost all mass media have an entertainment component, although no medium is wholly enter-
tainment. The thrust of the U. S. movie industry is almost all entertainment, but there can be
a strong informational and persuasive element. Even the most serious newspaper has an occa-
sional humor column. Most mass media are a mix of information and entertainment —and also

persuasion.

Persuasion Forum

People form opinions from the information and interpretations to which they are exposed, which

0oo3
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