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Unit 1 The Everyday Importance of Business ‘—+—

1. The Business World Around You

The world of business is all around you. Every day you make some purchases and you are
interacting with' business. You also interact with employees in many different organizations.
For example, when you walk through a department store, you see shop assistants help

customers with their purchases and managers give instructions to employees. These activities

are necessary to run the whole business.

If you work for a company, you will gain experience and observe business first hand. For

w @00

example, if you work in a restaurant, you will receive a paycheck from the owner in exchange
for’ your labor. In the working place you see how people feel about their working environment
and their supervisors. You might also notice how the company uses different management

techniques to motivate you and your coworkers to achieve company goals.

The importance of business is that it provides products or services to customers. Entrepreneurs
organize, manage and assume the risk of starting businesses mainly for earning profit’.
Business tries to make the best possible use of resources such as men, machines and materials

for the production of goods.

Business owners, employees, and customers are the
three main parties that determine the success of a
business. In large corporations, the ownership and
management of the business may be separate. The real
owners of General Motors® are the stockholders. They

receive a return on their investments’. The president of

General Motors is responsible for managing all the
employees. GM employees include the managers and
union members who operate the assembly line. If you drive a Chevrolet, Buick, or Cadillac®,
you are a General Motor customer. You care about the style and general image of the car
manufactured by GM.

Many exchanges and much mutual understanding are needed for the business system to function.
All parts in the system must work to create an environment of trust through fair and ethical
behavior’. The relationship among owners, employees, and customers is illustrated in Figure 1.

Business owners are willing to risk money and other resources in order to get a financial reward.
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Employees exchange their personal skills and abilities for a salary. Customers exchange money
and other financial resources to get products that they want and need. By buying products,
customers directly support employees and business owners. In theory, all parties in the world of

business should benefit and get what they want out of life.

Figure 1 :Relationship among the Business, Employess, and Customers
— > Direct benefit given such as a service, good, or idea

_____ —> Reward or payment for benefit

In the world of small business the owner often takes on more than one role®. Consider a
woman who makes clothes in her home for sale to others. The woman has to purchase supplies
such as cloth materials and thread. She uses her skills to make attractive clothes and find
customers who are willing to buy her products. She is both owner and employee as she serves
customers. Even though her business is small, it is subject to’ legal and regulatory
requirements. For example, if the woman is selling her clothes to public, she must obtain a

retail-sales-tax license' to conduct her business.

Domino’s Pizza'' began as a small business. Tom
Monaghan and his brother opened the first store in 1960 in
Michigan. Their business included baking the pizzas,
marketing them to the customers, hiring and firing
employees'” and arranging financing of the store®.
Although they started out with only one store and a few
employees, today Domino’s Pizza has become the world’s
largest delivery-only company'. With $2 billion in sales,
it is the second largest pizza chain in the United States.

Like Domino’s Pizza, many businesses start off small'> and

the owners are responsible for most business activities. As they grow larger, managers and
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employees are needed to make the business function.

These examples tell us that business relies on many people to work toward common goals.
When a person makes a product and sells it to friends, it is a simple business. Procter &
Gamble'® had sales of $17 billion on hundreds of products worldwide and it is a large
business. In most cases, general business principles apply to'" the operation of both small and

large businesses.

The impact of business on your everyday life is great, and some knowledge of business will

improve the quality of your personal business decisions'. The decisions are about how to earn a

o @ Gese

living, how to manage your money, and how to organize your time. Your knowledge of basic
business principles will help you a lot in making these important decisions.

1. interacting with; 5------ FT2E

2. in exchange for;3Z i, #HL

3. Entrepreneurs organize. . . mainly for earning profit J/j;\lkéﬂé,':l VEHA, RS
M XU , 2B R T BAF

4. General Motors :ifi X4/ 7 (£H)

5. a return on their investment : ¥ % [A]4[% .

6. Chevrolet, Buick, or Cadillac. &% 5| 72 Bl F7 o ¥4 A PR EE I E F R4 154
LT3y 08

7. create an environment of trust through fair and ethical behavior : 3 1 2 F Fl-5F 18 £ 1)
Fr oA AR BRI AR LR AR M R 5E .

8. takes on more than one role: 04T £f & 1F—1

9. (be) subject to; 3z -+ (=

10. retail-sales-tax ; EEEFi ; license: HHHE

11. Domino’s Pizza:ih3& /K HE® , 857 F 1960 4, B AE 3¢ [F % AR M .

12. hiring and firing employees : Ji {f FIf#E 7 T .

13. arranging financing of the store: 1 3 f 5 IR & EHE: |

14. delivery-only company : H &Sz A F] o

15. start off small: (k) B Z IR/

16. Procter & Gamble: 5 i% /A 7] (£ [H ) , W FR P&G, 2k K H AR Z—.

17. apply to: & HF------
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18. improve the quality of your personal business decisions : $2 &~ AR 55 IR 1 R & .

Decide whether the following statements are true or false according to the text.

l.

( ) 1. When you buy some food in the store, you are interacting with business.
\ ( ) 2. The importance of business is that it provides useful information to customers.
ﬁ ( ) 3. Business owners assume the risk of starting businesses only for earning money.
o ( ) 4. In large corporations, the ownership and management of the business may be
8 separate.

( ) 5. Customers exchange their personal skills and abilities for a salary.

( ) 6. In the world of small business the owner often takes on more than one role.

( ) 7. Small businesses are not subject to legal and regulatory requirements.

( ) 8. General business principles apply to the operation of both small and large

businesses.
( ) 9. There is little impact of business on ordinary people’s life.
( ) 10. Deciding how to manage your money is a business decision.

II. Answering the following questions according to the text.
1. When you walk through a department store, what will you see?

2. Why is business important to customers?

3. What are the three main parties in business?

4. What resources can business use to produce goods?

5. Why are the business owners willing to risk money and other resources?

6. Why should we learn some knowledge of business?

A Fopics for Discussion T

1. List some situations in which people are interacting with business.
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2. What are the three main parties in business and what are their basic activities in business?

3. Compare the role of the owner of a small business to that of the owners of a large
corporation. How are their roles similar? How are they different?

4. What are the personal business decisions people have to make in their life? List some

examples.

Your Business Vocabulary

____________________________________________________________________________________ $
[ ]
purchase n. &v. ML management n. o
employee n ER stockholder n. B4 7
paycheck n. L% return n. W25 B3R
supervisor n % investment n. %
coworker n. [&]Z function v. BEAEH
entrepreneur  n. L E, K n. IhEE
resource n. wIRE supply n. Ly
owner n. fiAE v. HR{it
customer n. % license n. A8
corporation n. Al ik chain n. EHIE
ownership n. FrA R impact n. 20
Useful Expressions

working environment T {E¥f 15 in exchange for 3 #t
assume the risk of 7&$H XS be subject to 3F------ g
interact with &------ FI3CiE motivate sb ... to FHEHFE AL

earn profit FR15F|7E apply to EFHF------

I. Choose one word from Your Business Vocabulary to complete the following
sentences. '

1. As her , I think she is a very good secretary.

2. The family claims to have the of this land.

3. You should improve your skill if you want to be a good manager.
4. McDonald’s is a large fast food with stores all over the world.

5. The factory has made a huge in new machines and equipment.
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10.

. According to the study, workers work harder in

. The operation of foreign companies are

The new store across the road has taken away most of my
You can not drive a car without a driving

In 1989 our was founded in Shanghai.

Our country is rich in natural

Her speech made a great on everyone.

. Choose one expression from Useful Expressions to translate Chinese into English.

(EPIE M TAERET) .

Students should learn how to

(SAFMANFTZEE) .
Business owners (7RI e TR I XU ) -

(Z UL ) -

. The teacher tries a lot of methods to

R A2 )

6. Tom gave me a book (R AR ).

. The new company has

ChAs EL R FIE ) -

. The new method does not

GEATXAZH0).

Match the logos in column A with the world-famous brands in column B.

Column A Column B

——

A. General Motors

CHEVROLET

B. Chevrolet
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( continued)

Column A ' Column B

C. Buick

D. Cadillac

© @ 00ce

E. Domino’s Pizza
Procter & Gamble

F. Procter & Gamble




