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Preface 1

Chinese society is undergoing an arduous transition for development in terms of ideology and ways of production
and life. Faced with rapidly rising domestic production costs and international transfer of processing trade, with a
view to the constant sustained development of fashion industry, it is necessary to pay attention to the industrial
growth mechanism, i.e., volume and price contribute to industry scale, industry growth is determined by magnitude
of demand and magnitude of value, and increase in magnitude of demand and magnitude of value always
depends on product innovation and design innovation.

The driving force of product innovation includes scientific and technological progress and changes in lifestyle for
the following reasons: On one hand, the scientific and technological progress expands people's production and
life scope, and triggers new demand for clothes. For example, development of aerospace technology gives birth
to space suifs. On the other hand, technological progress brings about new functional fabrics and gives birth to
new functional products such as anti-chemical functional suits, and anti-radiation functional suits. Moreover,
changes in lifestyle bring about new life contents and living space, which inevitably lead to product innovation and
the rise of new markets. Sport and leisure push forward the development of sports and leisure series.

Product innovation refers to constantly developing new products in addition to existing products and creating new
market demands, which is a design process from scratch. Design innovation implies continuous improvement and
upgrading of existing products so as to further the progressive development of fashion industry. Design innovation
aims to confinually satisfy the ever-increasing consumer demands, which is the most important innovation
dimension in the fashion industry. Industry development is mainly progressively innovation-driven. Design innovation
is mainly reflected at the following aspects:

Functional Innovation mainly targets at product reliability and convenience. Upon emergence of a new product,
reliability of product features and ease of use must be improved. Clothing products mainly rely on continuous
improvement and technology upgrading for the functions of fabrics and materials, which requires the participation
and technological breakthroughs made by upstream suppliers, such as heat retention, air permeability and
cleaning and finishing technology.

Service-oriented Innovation is based on consumers' social demands for aesthetics and popular culture, which
integrates with cultural heritage and can keep pace with the trends of the times so as to meet consumer demand
for social belonging. The key to service innovation of clothing products lies in the understanding and expression of
cultural traditions and fashion trends.

Uniqueness Innovation is based on personalized consumer demand for self-realization, which aims to highlight
consumers’ differentiation. After functionality and reliability are good enough, how can a product link with the
individual consumers' particularity (customization)? Diversified demand affords a broad market space for
personalized innovation of products.

A professional designer should have the quality at two aspects: 1) Technology aspect, including aesthetic basis,
craftwork base, industrial base and life basis; 2) Ideology aspect, including design philosophy, creative ideas and
style expression. Evaluation of the works should also pay equal atftention to ideology aspect and technology
aspect. Ideology aspect conveys the designers' realm, that is, so-called concept, theme and style. Technology
aspect reflects the designers' skills, including color, model, texture, crafts, etc.

At the Fifth Anniversary of ASAHI KASEI Chinese Fashion Designer Award and publication of ASAHI KASEI Chinese
Fashion Designer Award , mutual encouragement is hereby made for all talents of fashion industry.

Wang Qing

Honorary President of China Fashion Association
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Preface 2

“"ASAHI KASEI Chinese Fashion Designer Creativity Award" with ASAHI KASEI as the title sponsor in the whole course
has been successfully held for fen sessions in five years' time from October, 2007 fill now. On this commemorative
day, it coincides with the publication of the 5th anniversary issue of ASAHI KASEI Chinese Fashion Designer Creativity
Award. We feel very happy about this. All of these are benefits from the great support of China Fashion Week
Organizing Committee, China Fashion Association and China Bentley Culture Development Ltd. and the related
helps from personnel concerned. On this occasion, we would like to show gratitude to all.

ASAHI KASEI Group always takes “Making substantial contributions to people's life and people's livelihood around
the world" as the group philosophy. Its business involves four areas namely “textile chemical”, “real estate & building
material”, "medicine& health care" and "electronics”. It is one of the top diversified enterprises in Japan. We
actively promote business in global market, and also expand business from the perspective of “healthy and
comfortable life” and "harmonious coexistence with environment" to expand business scale through “Create
brand new social value™ in three areas including “environmental protection & energy source”, “residence & life"
and "medical care".

Based on the strategy, ASAHI KASEI also actively expands various businesses in China. For example, in order to help
Chinese public live a “healthy and comfortable life”, we provide rich products in many fields, including
high-function fibres, medical devices and food preservative film “ASAHI Fim". As far as "harmonious coexistence
with environment" is concerned, we provide water treatment membrane and energy-saving battery materials and
etc. in which "ASAHI KASEI" unique technology is applied. Although people can't see many of them in daily life, our
businesses are closely related to the life and livelihood of Chinese public.

"ASAHI KASEI Chinese Fashion Designer Creativity Award" aims to promote the high-grade fashion, and to cultivate
top fashion designers. It is the perfect combination between China fashion industry and the ideas of *ASAHI KASEI",
who taking it as its responsibility to provide high-grade fabrics as well as the summit of China fashion designers'
contest. Over the past five years, every session of * ASAHI KASElI Chinese Fashion Designer Creativity Award" drew
high attention of China fashion industry. Besides, 11 award-winning designers who lead the development of China
fashion industry enjoy more extensive space for development in both domestic and overseas market. It is of great
significance for ASAHI KASEI Group as well.

The fabric “Bemberg" used in the fashion press conference of “ASAHI KASEI Chinese Fashion Designer Creativity
Award" is the unique product that ASAHI KASEI regards as a pride in the world. “Bemberg" has a history of 80 years,
and it is a high-grade clothing fabric recognized by the world top brands in Europe, the United States, Japan and
etfc. In China, it is not only used as fashion fabrics and lining, but also used as the material of underwear, sportswear
and night gown, and draws much attention. Bemberg is known to more consumers through the promotion of *
ASAHI KASEI Chinese Fashion Designer Creativity Award" held in five consecutive years.

In order to make greater contributions to the development of China fashion industry in the future and provide brand
new value for the society, since October, 2012, we will add new elements to "ASAHI KASEl Chinese Fashion Designer
Creativity Award". It is expected that "ASAHI KASEI Chinese Fashion Designer Creativity Award" will make greater
achievements as the top level fashion designers' summit in China. Meanwhile, we sincerely wish that Sino-Japanese
relations could enjoy friendly development, and China fashion industry could become more and more prosperous.

Fujiwara Taketsugu
Chairman of Asahi Kasei Corporation
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Chairman of Asahi Kasei Fibers Corporation
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