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Preface

What is the real China?

As an old saying goes, there are a thousand Hamlets in a thousand
people's eyes. The answers to the question "what is the real China?"
are all as different as chalk and cheese. Even Chinese people haven't
reached a consensus on this matter yet. However, as a foreigner who
hasn't come to China before and only knows little about this country,
the real China you have in mind is probably very far from reality.

Normally, your impression of China may come from two sources:

tradition and authority.
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Tradition

We all have inherited some traditions from our own culture. These
traditions certainly deeply influenced your first impression about China.

Perhaps you heard about some Chinese legends as a child that,
imperceptibly, became your vision of China. During a delightful dinner
with your family, your father's comments about Chinese people may
have formed your earliest deep-rooted opinion about China. Through
television, movies or novels, you may have learned about how Chinese
people look like, their way of life, and the way they dress... In a sense,
your own culture has enlightened your vision of China.

Nevertheless, we can't help but wonder, where these traditional
representations come from and how many of them are accurate.

The rumor you may have heard as a child about Chinese men
having a long braid actually dates back to the Qing Dynasty. After the
1911 Revolution, no Chinese men have ever had it again.

Even in the 5,000 years of history, the practice of having a braid
for men can hardly be considered a Chinese custom for it existed only

in the Qing Dynasty, which lasted less than three hundred years.



