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“The United Nations of Interior Design™ First Has lis Activities in China
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IFI Partners Guangzhou Design Week
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In each issue, we will include some outstanding interior design projects, and choose those grand excellent architectural or landscape

projects with ingenious design Idea, to appreciate and analyze in a professional perspective.
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Co N C E P T m,‘d\ We will look for those unbuit but wonderful concepts, which are beyond imagination in the past as well as almost magical in nowadays.
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C Ross By expanding thinking way limitiessly, designers provide many full of deep connotfation projects which seems grotesque in space, thrilling human
being's visual sense.
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In this part, we will include fresh topics in design field, views of designers or architects, opinion of observers, thoughts of insiders of design
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Rule for Business of Design: D+B (Design+Brands)

BITEREN: D+B (&1t + Sp#)

+ KR (BX) : THEFRRTEEES

In the 7th D+B (design+brands) Exhibition from 7-9 December 2012, the famous interior designers
from home and abroad collaborate with the well-known brands in the product design and research,
triggering a huge vibration in this industry. The experts commend, in the commercial atmosphere
of gradually intensified differentiation competition and the increasingly outstand added value of
the design, the model of “designer + brand owner” has become an effective method to win the
competition, and become a new way for design organization and a new commercial model.

With the development of this consumptive society, despite the function of the product, more pursuit falls
fo the product aesthetics. The beautiful interface of the Apple series attracts so many funs; the color
of the MINIcooper's body wins the young users’ passion. Converse as a traditional brand, cooperates
with the famous designers and artists by bringing in new types such as graffiti and cartoon, converting
this “young" brand into “fashion” brand and creating new consumer groups successfully. The different
comprehensions and demonstrations of beauty become the important characterization to identify
the product’s diversification and feature. It is also an important source for the brand value system.
Thus aesthetics and beauty definition, which will be accomplished by the designer, are key factors for
commercial competition. Design for brand is not only the matter of techniques and materials; it more
focuses on how fo realize the added value of the brand and how the competitive barrier forms. In
another word, to create consumption and aesthetics, o enlarge the diversification of the product and
fo increase the happiness endowed in the product is the commercial rule for a consumptive society.

As for the multilevel and multimode cooperation in the D+B Exhibition between the designers and the
brand owners, the experts point that the model of “"designer + brand owner” is not the same as that in
the other fields. It will bring more win-win consequences. The interior designer himself is a material user,
who has a deep experience of the product and an absolute say. Their specialty, creativity and wisdom
should not be underestimated. Involved in the design process, they can explain the material language
and express it in an exact way, bringing about the aesthetics and consumption for the end users. In
ferms of the high-end brands, their future market must be won by a prior practice of the model “designer
+ brand owner”,

The insiders make a positive evaluation for “designer + brand owner” , regarding that this model will
lead the Chinese product, brand and design into a higher level. A new business structure and mode
will be born and then develop prosperously and the end users will have a chance to enjoy a perfect
design result and “design creates value” will be more common and recognized.
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“The United Nations of Interior Design” First Has Its
Activities in China

‘ERRUHEEE" BRETEXETRIED
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The 7th Guangzhou International Design Week has become not only an annual event for Chinese
design, but a window for the world to spotlight the design from China as well. It is also a most
preferred platform via which the international design organizations can choose to enter China.
Among a series of design activities with profound infernational influence in 2012, it is the debut of the
IFI (Infernational Federation of Interior Designers/Architects, which is enfitled as “the United Nations
of Interior Design”) and its major activities in China that have atiracted the most attention from the
public.
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In the morning of Dec. 7th, 2012, with the presence of Ye Jintian, Lin Xueming and directors of
IFI, IFI Culture Innovation Design (CID) Dialogue was held in Forum Pavilion, Hall 1, PWTC Expo,
Guangzhou which attracts nearly one thousand spectators. As an infemational dialogue forum, CID
has a significant influence among the architects and designers around the world. CID forum has
been held for six years, and most of the hosts are the main cities in Asia and America while IFl finally
choose Guangzhou Design Week as the host place of this influential forum.
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SPACE / Artpower Creative Space

Kilden

Pertorming

Center

Kilden FREZ AL
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+Location; Kristiansand, Norway +Design Studio; ALA Architects

Kilden, a theater and concert hall in
Kristiansand, Norway, has brought together
all the city’s institutions of performing arts.
Kristiansand Symphony Orchestra now has a
concert hall accommodating 1,200 aftendees.
Agder Theater, a regional group, is performing
in a theater with a capacity of 700, The theater
hall can be transformed to accommodate
opera performances to house the ensemble
Opera South. In addition, there is a stage for
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experimental theater and a multi-purpose hall
with a level floor,

Kilden produces experiences. The core of its
architecture is the way the concert, theater and
multi-purpose halls are serviced efficiently and
without interference. The monumental abstract
form of the wall of local oak separates reality
from fantasy. Passing through, the audience
will move from natural landscape to the
realm of performing arts. The wall allures the

audience and expresses the diversity of artistic
performances housed by the building as well
as the power induced by their combination.
The wall made of wedged CNC milled solid
planks is not only a disguised theatrical effect
but a concrete tactile artifact, which also
improves the acoustics of the foyer. The infinite
blackness of the other facades emphasizes the
spectacle of the foyer,



