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PREFACE &

There's no soul in a design if there's no ideology involved

What's the ideology of design? There are different understandings
among different designers with different experiences. It is a kind
of knowledge that can be reflected in the works designed. Generally
the ideology of design is the wisdom expressed through the elements
that designers adopted. The decision that designers make is of a
special purpose or an act without purpose, the former is a kind of
art. The works that bestowed with the designers' ideas can echo with
the audience, which is a wholesome expression of the design ideology,
and incarnates designers' understanding of the design purpose and the
ability of tackling application of space. To some extent, only with soul
can the profundity of design can be reflected.

The more ampler of the ideology, the more profounder of the works

Where does the ideology come from? It comes from the designer's
recognition towards aesthetics, the apperception towards life, and the
understanding towards humanity. Every single thing and all attentions
about events affect the way of thinking and logic in the design of
the designer, and is the source of it. Innovation binds with daily Tife.
Since "people oriented" concept is the purpose of interior design, it
shall concern about people's feelings, the feelings of beauty, comfort,
convenience and satisfaction.

There, interior design is the art not only about aesthetic, but also
about practice and life. What one sees, hears and thinks affects the
profundity of the ideology, which in turn affects the profundity
of a good work. A splendid work embodies the designer's ideology
comprehensively. The ampler of the ideology, the more profaunder of
the works , and the deeper it leaves the impression on the audience.
These contributes to a first—class work.

Be the foregoer of the ideology of design

When has a goal, one should test its ideology by practice. Only by this,
can it truly gains the reward. We should keep our adventure to the

world and Tive in a more multiple way, so that we are qualified to judge
whether it is good, beautiful, comfartable or not. For example, only the
people who work in an office can really know whether it is good or not.

Office design is the division of its layout structure, and physical-and-
psychological fit space. Office design require multiple elements taking
into consideration, including science, technology, culture and art, etc.
The biggest goal is to create a comfortable, convenient, clean, safe and
efficient working environment, which can improve the working efficiency
as much as possible.

This goal is becoming more and more important in the fierce commercial
competition, it is the base as well as the primary goal of office design.
Offices at present go for more characteristics, glamour and vividness.
A good office is always worth cheer, and people's desire to work in it.
Therefore, a designer should be a foregoer of the design ideology.

Closing

It is hard to produce a creative work by a conservative indoor designer,
for they are bounded by some so—called reality. A real designer can
only bring surprise and receive applause with its work by gaining
plenty experience from life. All in all, it is the mind of the designer
that decides the profundity of the work designed.

Laogui

The famous designer Laogui(primitive name: Yang Xuguang) is also well-
known as Chinese interior architect, calligrapher and painter. He is deeply
influenced by traditional Chinese culture and is a fun of calligraphy since
childhood. He started to devote in oil paintings in 1998 and many of his
works are of good reputation by experts. In 2002, he began to be engaged in
interior design, and is addressed respectfully as "the master of interior design
with affection", for his idea of people oriented, work based on emotion, style
of modern culture of a nation, as well as his seeking for the combination of
applicable technique and environmental aesthetics.
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INTERVIEW WITH EXPERTS & R1H1KK

1. Do you think what kind of office the staff need?

Li Jing'an: With the speed up of working pace and lengthened of working
hours arouses more attention about a more humanized office design.
Liang Zhaoxin: One that can stimulate staff's mind.

Tang Zhonghan: "A second home" that meets staff's emotion and affection.

2. What's your design principle for office space?

Li Jing'an: The rationality and comfort of the space are the primary
principle.

Liang Zhaoxin: Less concern on fitment and more on ornament, the
principle focuses on the flexibility and sustainability.

Tang Zhonghan: The first problem to solve in a office space design is to
meet the functional needs, and among them the most primary problem
is its "interactivity". The interactivity between "human and objects" and
"human and human" along with the so-called structure in a group are in a
subtle relationship with the design. That's why the core of the principle lies
in the meet of functional needs and the interactivity.

3. What elements are of great importance in the office space
design, and how to coordinate the relationship between each
other?

Li Jing'an: The corporate image is very important, it connects every
aspects of office space design.

Liang Zhaoxin: It is of key importance that the elements are long-lasting
and able to endure observance, and the best coordination is satisfy most
people's preferences.

Tang Zhonghan: Among all the elements, the light comes first. Besides the
comfort, how to make the indoor light interact with the outdoor light well
should also be considered. The corporate image and spirit can decide the
place and the way of the meetings, the mode of its staffs' communication,
etc. Consequently, the "brand" is the core of the coordinating relationship.

4. Could you talk about the details of the design works that are
embodied in this book, and which specific part are you most

satisfied with? If reevaluate it, which part do you want to improve?

Li Jing'an: The most satisfactory detail is the use of the lens, they have
widen the psychological space to some extent. As for the tackling of the
light, some more warmth would be better.

Liang Zhaoxin: There are no favorite design details, because every details
connects with another, they don't exist as an individual. If reevaluate it, |
would demand our clients provide a better construction team.

Tang Zhonghan: In the book we published the "1919 Outlets in Shanghai",
in whose details that we changed the comparatively weak layer into
grating. The interweave fabrics from cotton textile mill are abstracted
and turned into a grating element in space. This incarnates a significant
spirit in space that respect and merge of old constructions. We tried our
best to keep the original structure which shows our respect towards old
constructions when bring in new designs to them. If pay more attention
to the furnitures inside, | believe the design of the space would be more
perfect.

5. How to tackle the relationship between traditional and modern
office space design?

Li Jing'an: Traditional and Modern designs are not contradictory to each
other. The modern designs are the results changed from traditional ones,
and are bestowed with the features of the times, which merge well with
modern civilization.

Liang Zhaoxin: Modern office space focuses on high efficient
computerized internet, which represents the outward space of corporate
culture image. Traditional office space is people oriented, and focuses on
the comfort and convenience of its staffs. And an ideal office space should
combine the two.

Tang Zhonghan: Traditional office space is under the principle of 'make
full use of the space’, and is crowded with people, that's all. But in a
new ideology of design, the interactivity is one of the reasons that bind
people. In a modern office space, the exquisite degree of the quality, the
improvement of efficiency and the expression of interactivity, along with
the specialty of the corporate image are all the principles that an office
space design should combine.
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SKYPE OFFICE
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Location: Munich Brewery, Stockholm, Sweden

Design Company: PS Arkitektur

Designer: Peter Sahlin, Mette Larsson-Wedborn, Beata Denton, Thérése Svalling
Erika Janunger

Photographer: Jason Strong

Area: 1,680 square meters

e S WmEEES REREEEE

Rt/ 8: PS Arkitektur

% it Ufi: Peter Sahlin, Mette Larsson-Wedborn, Beata Denton. Thérése Svalling.
Erika Janunger

1% & Ifi: Jason Strong

EHEAR: 1 680 FAK

The Stockholm based architectural firm “PS Arkitektur” has designed the Swedish
new office for Skype. The project consists of audio and video studios, work space
can accommodate 100 people to manage applicatlon, meeting rooms and social areas
for staff. The Skype interior design conept reflcted the Skype's enterprise spirit
that Skype is a useful and wonderful application that allows chats, voice and video
calls.

A pattern has been derived from an idea, the idea has been used in the design of
the floor. The idea of the bubbly furniture has evolved from the skype's logo
The Skype cloud known from the Skype logo, has literally been reinterpreted as a
cloud-shaped |ighting fixture, shining throughout the chill out space. The lighting
fixture, one of its kind, is created by a cluster of lit up translucent globes of
various sizes.

The carpet of the office is a triangle or a rhombus, work stations, desk and bar
like interconnected nodes constituting a network.The environment of the office
inspired collision of ideas and creativity of the staff.Space layout optimization
communicate between the different functions, in the office without general
corporates’ calm and quiet, only large comfortable bench, the staff not only be able
to move around freely, speak with others, and also increase the opportunities for
communication between the different functions of work

The ebullient atmosphere and the vibrant colors are a direct translation from the
graphics of the Skype brand. The contemporary interior office not only an eye-
pleasing working environment but also an inspiring working place. Instead of the
old fashioned office with cubicles, this new office creates a playful atmosphere

B S REEMBRIVZIT B ST “PS Arkitektur ” AHIEL T THREMFHLE. ZHEE
BEMTEZNNGTEE, TEZEANTERNAREFA 100 A, SWEMLSTEH
TAEAG. Skype i AERNARRITIESRRE THEL AR EH. FSTRER—
MERMERER, AFIXR. BT,

— R B T —MEREARZE, XM HAKABEREBE T BIRAIRT E. SIERAMNE
ETMATHSZEABDRE. ELAANZELRANEEARAMREMEA, FELH
PIREHBEA—ANTKIATR, BREEE/ =E. BRTERAHZMWEFN. XNTRERE.
FiE B R BRI R T

DAEMMBR= AHSEM, TEML. 7. BAZNREBEERNTS—K HH—
B, DAEMIMENALT RATHBAMENEEN. TEHBMAT REIRELRZE
MR, DPAERE—MEWAITE. Rk AMARKREFENIES, RIFIXATLM
BiEd. FEME FTEMTARBIIMRIAZEZRANES .
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