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Mr. Jason Liao is a 15-year China business aviation
expert and is the founder, Chairman and CEO of China
Business Aviation Group (CBA). He has held a number
of senior positions with Bombardier, Hawker Beechcraft,
and Raytheon Aircraft in China and has sold over 100
business aircrafts. Liao was one of the founders of the
Asian Business Aviation Association and served as its
Chairman and Vice-Chairman for nearly 10 years. He
currently serves the National Business Aviation Association
(NBAA, USA) as its Chief Representative for Asia, actively
promoting business aviation in China and the Asia-Pacific
region. Earlier in his career, Liao was also with the Boeing
Company and the Dee Howard Company in the USA,
and with the Chengdu Aircraft Company in China. Liao
graduated from the University of lllinois with a Master
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of Science degree and from the Nanjing University of
Aeronautics and Astronautics, where he majored in aircraft
design.

Buying aircraft is a very challenging process for
someone not familiar with business aviation, especially
in China, with its complicated aviation regulations and
laws. Under Liao’s leadership, CBA provides a complete
package of solutions for aircraft buyers, including the
selection of the right aircraft, the purchase and negotiation
of the aircraft, interior design, choice of optional equipment,
exterior paint design, aircraft production supervision,
leasing and finance options, and the right choice of aircraft
management companies. CBA is an independent third-
party consulting company, and is well-equipped to protect

the buyers’ best interests.
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Business aircraft have been widely used in developed
markets for several decades. The evolution of business
aviation in China lags behind developed markets and
behind developing countries like Brazil, India, etc. Chinese
business aviation is emerging very quickly however, and is
supported by a number of favorable policies initiated by the
Chinese government in recent years.

| am very lucky to be involved in Chinese business
aviation at a time that this market is developing so rapidly.
It is my pleasure to share with you some of the knowledge
that | have gained over the past 15 years in the business
aviation industry.

At the invitation of China Aviation Publishing & Media
Co., | started writing this book late last year. Its purpose
is to help the reader recognize different aircraft types
and their capabilities, while learning about the aircraft
purchasing process and the various ways to own and
operate aircraft in China. | am grateful to Airbus, Boeing,
Bombardier, Cessna, Dassault Falcon, Embraer, and
Hawker Beechcraft for their help in providing aircraft
photographs and company information. A special thanks
is extended to Aviation Week Group and its Business &
Commercial Aviation magazine for granting us the right to
use their business aircraft pricing information, performance
data and aircraft specification data.

“Time Machine-World Business Jet Guide” is

a comprehensive business aviation manual for the
new Chinese owner. It covers many different aspects
of business aviation, including “What is Business
Aviation” , “The Safety Aspects of Business Aircraft” ,
“The Advantages of Business Airbraft”, “The Business
Aviation Market” , “How to Use Business Aircraft”,

“How to Manage Business Aircraft” , “The Procedures
of 'Buying New and Pre-owned Business Aircraft” , “The
Cost of Managing Business Aircraft” ,and “A Detailed
Introduction of Business Aircraft Manufactured by the 8
Major Companies” .

| want to thank Mr. Xin Liu,President, and Mr. Ning
Liu, Deputy General Editor of China Aviation Publishing
and Media Co. for their strong support. They were always
available when | needed help.

A special thanks goes to Mr. Suning Zong, Associate
Editor-in-Chief of this book. Suning was responsible for
collecting, translating and editing all the aircraft information,
and has been invaluable with the other many aspects of
getting the book published. Suning is one of the founders
of “Business and General Aviation Magazine” , which will
be published by July 2011.

| want to thank Maybach for their financial support of
this book. | am a big‘ fan of their products. | want to also
thank my colleagues at CBA for their help and support;
Ms. Lisa Chen, Ms. Candy Zhao, and Ms. Jin Zhao. | am
very fortunate to have many friends and colleagues who
have provided me with their guidance and support over the
years.

My deepest appreciation goes to my customers. |
thank them for their trust and friendship.

| very much welcome and appreciate your comments
and suggestions to make this book better. Thank you!

Jason Liao 2011.6
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Commentary from the International Business Aviation Council

The eyes of global business aviation leaders are focused
on China as the next potential significant growth market for
the industry sector. Business aviation is fortunate to have an
experienced professional located in China to help facilitate
growth; Jason Liao provides business aviation leadership
needed to facilitate effective growth of the fledgling industry
in the large potential market. | have worked with Jason
since 2004, when he was instrumental in the formation
of the Asian Business Aviation Association [AsBAA], an
organization in which he has continued to provide leadership
and continuity since its formation. Jason has the skills to
provide communication, coordination and facilitation between
govemments, service providers, manufactures and operators,
needed to take the industry from an embryonic phase to global
leadership.

Business aviation is not new as business use of aircraft
dates to the 1930s. Early growth of the industry focused on
North America, but lately the sector is experiencing growth in
other parts of the world; new aircraft sales last year outside
of North America exceeded 50% for the first time. North
America’s share of the global fleet has gone from 72% to 66%
in the last 10 years, with significant growth experienced in
Europe, the Middle-East and Asia.

Many Asians are surprised to leam of the very significant
size of the global business aviation fleet. The sector consists
of approximately 30,000 turbine aircraft operated by 17,000
companies. Since business aviation is recognized as a

“productivity tool” for business, it is not surprising that
growth has been linked to economical health. However, there
are many other factors that influence business aviation. If we

look at the four largest business aviation market USA, Canada,
Mexico and Brazil all have large geographic areas, many
resource industries and remote access needs. Does this sound
like China?

With China’s spectacular economic growth, new attention
to industrial productivity, the immense geographic area,
phenomenal new infrastructure development and increasing
interest in global leadership, it is probable that business aviation
will increasingly be recognized as the tool to help realize
leadership dreams.

A critically important presence in high growth countries and
regions has been the “aviation friendly” culture within political
and societal arenas. Government bodies and populations in
countries where business aviation has seen healthy growth all
encouraged and have been excited by their aviation industries.
Policies were primed to promote rather than discourage.
Economic and productivity benefits of business aviation were
understood. Municipalities fought to have an airport and they
knew that aircraft brought business. They knew that business
aircraft meant prosperity.

There is little doubt that if China adopts an “aviation
friendly” philosophy, China can soon become one of the
leading business aviation nations of the world. Business
aviation representative bodies, with leadership from people
like Jason Liao, are ready and able to facilitate the transition.
Jason’s book is a good start.

Donald Spruston

Director General, International Business Aviation Council
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Commentary from National Business Aviation Association

Business Aviation is one of the world’s greatest industries
for a variety of reasons.First, business aviation generates
jobs-good jobs in manufacturing, maintenance, service,
finance, insurance, publishing, and more. Second, business
aviation facilitates economic development, especially in
those communities that are not major hubs. Third, business
aviation helps companies compete in the global marketplace
by helping to tumn travel time into productive work time. And
fourth, business aviation fosters humanitarian relief operations.
Whether responding to natural disasters or bringing sick or
injured patients to treatment, business aviation airplanes are

ready and available.

Because of the benefits of business aviation, the industry
is growing throughout the world and nowhere is that growth
more evident than in Asia. Fortunately, Jason Liao, one of
the leading figures in business aviation Asia has written a
comprehensive book on purchasing business aircraft. This
information will undoubtedly be a most valuable resource
for everyone in Asia interested in the remarkable benefits of
business aviation.

Ed Bolen
The President and CEO of NBAA

Ed Bolen became the president and CEQ of the
National Business Aviation Association in Washington,
DC, on September 7, 2004. Prior to joining NBAA,
Bolen was president and CEQ of the General Aviation

Manufacturers Association (GAMA) for eight years.
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Commentary from Asian Business Aviation Association

| was honored when Jason Liao asked me to write a few
words of introduction to his new book-Time Machine-World
Business Jet Guide.

Why do companies and individuals become involved
in private aviation? The benefits include higher corporate
productivity, access to airports not served by airlines, security
and privacy, and enhanced personal and corporate image.
The number of private aircraft in China and in Asia overall is not
very large. It has taken decades for individuals and companies
in this region to understand how best to use private aircraft.
The development of China’s economy only recently supported
the ownership of private aircraft, but that picture is changing
rapidly.

Time Machine-World Business Jet Guide is an important
introduction to business aviation in China. In this volume, the
reader will leam the capabilities of various private aircraft. The
information includes what the owner can expect from different
aircraft models and how best to achieve those expectations.
It also explains how best to select a professional company to
manage the asset after purchase. China is leading all other
Asian countries in the acquisition of private aircraft, mostly jets.

The Civil Aviation Administration of China is an example for
other Asian governments, because of its practical approach to
the regulations necessary to support private aviation.

| first met Jason in 2002 when he led an initiative
to restart the Asian Business Aviation Association, a
member-based group of business aviation companies and
individuals. Under his leadership, AsBAA grew to more
than fifty companies, working with Asian governments to
better understand the benefits of operating business aircraft.
Jason also had a big impact on my former company, Jet
Asia Limited in Macau. In 2006, he sold six Hawker mid-
size jets for the company’s fleet expansion; aircraft intended
to support the growth of Macau and its gaming market. In
my opinion, Jason Liao is the most experienced business
aircraft professional in China, helping his clients purchase the
correct aircraft, and helping them select the best company to

manage those aircraft.

Woods Chuck
Chairman of the AsBAA

Mr. Woods Chuck has been chairman of the Asian

Business Aviation Association for many years. He served

for nine years as chief executive officer of Jet Asia

Limited, a Macau private jet management and charter

company, owned by Stanley Ho Hung-sun.Chuck is an

airline transport rated pilot and has been involved in

commercial, military and business aviation since 1971.






