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Abstract

Annual Report on Cultural & Creative Industry of Guangzhou (2013), as one of
Blue Book Series of Guangzhou, is compiled by Guangzhou Academy of Social
Sciences and supported by government departments such as Guangzhou Municipal
Party Committee Propaganda Department, Guangzhou Municipal Press and
Publication Bureau, and Party committees and government departments at the district
level. At the same time, Guangzhou Cultural Creative Industry Association
universities, research institutions and enterprises participate in this work.

This book consists of more than twenty reports written by experts from cultural
sector, district and county-level cities, research institutions, etc. It is composed of
six sections : general report, special reports, industry studies, regional reports, case
studies and international experience. The general report indicates that Guangzhou’s
cultural industry showed the following characteristics in 2012 : with the industry
scale expanding constantly, its contribution to economy and society increased;
different sectors of the industry developed to varying degrees; the industry parks
developed rapidly, showing clustering effect; capital investment in the industry was
active, etc. The general report made comparison in industry development and
support policies between Guangzhou and other cities in China. On this basis, the
general report analyzed problems such as inadequate scale, weak core
competitiveness, lack of funds, imperfect investment and financing system. In the
latter part of this general report, prospect for Guangzhou’s cultural industry in 2013
is presented, and policy suggestions for perfecting organization and leadership ,
policy support, large projects, and industrial integration are put forward. The
following reports-special reports, industry studies, regional reports, case and
references reports-made an in-depth look at Guangzhou’s cutltural and creative
industries from various analytical angles, such as overall development, regional
development, exemplary case study and international experience. In conclusion,

this book tries to reflect the comprehensive status of Guangzhou’s cultural and
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Abstract

creative industries in 2012, and make theoretical exploration for constucting “a
world famous cultrural city ”, so as to provide theoretical support for the
development and the formulation of corresponding policies, which is to contribute

to building Guangdong into the culture-rich and well-being province.
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