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Part One What Is a Presentation

A presentation is publicly speaking to an audience with intent to
inform. demonstrate . explain or persuade. The presentation is normally
written. then performed. It includes an introduction, a body consisting of
main focal points and a conclusion. The subject matter. choice of words
and delivery all depend on the audience. Visual aids are often
incorporated into the presentation. if meaningful and relevant. Nearly all
types of presentations fall into three main categories ——informative.

persuasive. and motivational.

| . Informative

An informative presentation is based on factual information. so it is
presented in an objective way to increase awareness and understanding of
a particular subject. A range of credible sources are needed to
substantiate the data provided in your presentation. For example. many
representatives from health-related organizations give informative
presentations to spread public awareness of various diseases and how to

prevent them.

II . Persuasive

PE R.S Lf.-- 487 VE A persuasive presentation is given to
SPEAKING

influence the audience in such a way as to
convince them to think or believe the way
you think or believe. It can be based on
factual information or an opinion. The goal
is to prompt the audience to take action in
some way. whether it is to purchase a
product. sign a petition or to donate

money to a cause.
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. Motivational

Motivational presentations are highly emotional and given in all
types of settings. Speakers seek to arouse. encourage and stimulate an
audience to enrich their personal or professional lives. Corporations often
hire motivational speakers to motivate employees to work harder. sell
more or perhaps take greater pride in their employer and job. They
provide steps for the audience to take to achieve a certain goal. such as
career development or better health. as well as examples of how to

achieve those goals.

Part Two The Role Of Presentations

Presentations are widely used in contemporary business organizations. It
is necessary to understand their role because they became a significant
part of successful business. We should realize what kinds of oral
presentations are usually made. and how to prepare a successful delivery

of the presentation.

Presentations can be used to launch a new product. provide
information or updates, teach skills. improve knowledge. or demonstrate
services or products. In tourism. for example, presentations are also
closely linked to the promotion of tourism products and services. It may
serve the purpose to promote a new product. introduce a new aspect of
an existing product. gain interest in a destination or increase the sales of
an existing product to increase the knowledge of the products by

consumers or clients.
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1. a presentation is publicly speaking to an audience .
speaking to an audience 2 3UAE 41 in] 515 . FHAE &l
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3. the data provided in your speech presentation :

provided in your speech presentation Jyid % 43w %115 . f& {fii the data.
to spread public awareness of various diseases: Mg 2 AR % #5 1 E 9T
career development: k. & &

serve the purpose: #2 2 X F# {E H : 52 H Y
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ﬂ Exercises

I . Answer the following questions,

1. What is a presentation?
2. How many categories do presentations fall into?
3. What is the role of presentations?

4. Why are motivational presentations conducted in corporations?

Il . Read the text carefully and decide whether the following sentences are true (T) or false (F),
True False

1. A presentation is publicly speaking to an audience and it is normally

written. O O
2. An informative speech is presented in an objective way to increase

awareness and understanding of a particular subject. =l O
3. Motivational speeches are hardly emotional and given in limited

settings. ' | O
4. Corporations often hire motivational speakers to motivate employees

to work harder or sell more. O O

. Giving a well-prepared oral presentation will only benefit companies. [] O

(91

. Choose the best answer from the four choices marked A. B. C. and D.

1. Nearly all types of speeches fall into _main categories.
A) two B) three C) four D) five

2. What does NOT a presentation include?
A) An introduction B) A body consisting of main focal points
C) A conclusion D) A comment made by the audiences

3. presentation is given to influence the audience in such a way as to convince

them to think or believe the way you think or believe.
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A) A persuasive speech B) An informative speech
C) A motivational speech D) An impressive speech
4. Which of the following sentence is NOT TRUE according to the passage?
A) Nowadays presentations are widely used in business organizations.
" B) We should realize what types of oral presentations are usually made. and how to
prepare a successful presentation.
C) It is unnecessary to understand the role of presentations.
D) Presentations can be used to launch a new product, provide information, improve
knowledge, teach skills, or demonstrate services or products.
5. In tourism. presentations are closely linked to
A) the sales of outdated tourism products
B) the maximum profit of business organizations
C) the promotion of tourism products and services

D) the knowledge of the products by experts

IV. Fill in the box with the three main categories of presentations,

three
categories ’

V. Fill in the blanks using the expressions in the box,

be based on be incorporated into as to
take pride in  take action with intent seek to
-— = J
1. The man was charged to kill.
2. Construction of highways shall the national economic and social

development plans.

3. Maybe they could challenge Apple on antitrust grounds.
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4. your accomplishments,as they are stepping stones to your dreams.
5. Our cooperation as partners should mutual respect.
6. Medical opinion differs how to treat the disease.

7. In order to solve the problem more quickly, my mother prompted me to

V. Match the words with their definitions.

1. substantiate A. actual; existing in act or fact

2. factual B. to confirm or strength

3. petition C. the place designated as the end (as of a race or journey)

4. destination D. a formal message requesting something that is submitted to
an authority

5. incorporate E. include or contain; have as a component

VI. Change the form of the following words,
Example .

conclude (v.)— conclusion (n.)

1. meaning (n.)—>_ (adj.)
2. aware (adj.)— (n.)

3. donation (n.)— (v.)
4. stimulation (n.)— va)
5. credible (adj.)—_ (n.)

VlI. Discuss the following questions with your partner.

1. How much time do you spend each day in talking to other people?

2. Do you know the similarities and differences between public speaking and

conversatian?
3. Have you ever made a presentation? What was your experience?

4. Would you feel nervous when you are making a presentation? How would you deal

with nervousness?

5. Can you list the methods and techniques used in the delivery of the presentation

D
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you've attended?

K. Try to attend a presentation and write down some of your comments about this

presentation,

1. Did you enjoy the presentation? Why or why not?
2. List some reasons why the presentation was held?

X . Explain. in your own words, the role of presentations,

It is necessary for us to understand ...

It is important for us to realize ...

launch a new product; provide information;
improve knowledge...

i
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