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1.1 Definition

A food court is generally an indoor plaza or common area within a facility
that is contiguous with the counters of multiple food vendors and provides
a common area for self-serve dining."™

Food courts may be found in shopping malls, airports, and parks.
In various regions (such as Asia, America and Africa), it may be a
standalone development. In some places of learning such as high schools
and universities, food courts have also come to replace or complement
traditional cafeterias.”“I”
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The Galeries Food Precinct in Sydney, Australia
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1.2 Origin

Food court, also known as food centre, food street and food plaza, is
popular in Hong Kong, Taiwan, Singapore, ect. Food court usually refers
to a place where a number of stalls gather to offer a verarity of declicious
food and a common dinng area for customers to enjoy their food. Food
court is often found in a fixed utility where people frequently visit.

Food court first appeared in department shop. The second-floor food
court at the Paramus Park shopping mall in New Jersey, which opened
in March 1974, has been credited as the first successful shopping mall
food court.[6] Built by The Rouse Company, one of the leading mall
building companies of the time, it followed an unsuccessful attempt at the
Plymouth Meeting Mall in 1971, which reportedly failed because it was
"deemed too small and insufficiently varied."[*

In 1985, the first food court, Picnic Food Court, was established in the
now defunct Scotts Shopping Centre along Scotts Road in Singapore. As
this was the first food establishment that offered affordable hawker fare
in a comfortable, air-conditioned environment, it became a very popular
eating place in Singapore. The concept of the food court caught on and
soon more and more food courts were established in many diverse places
throughout Singapore, including shopping centres, housing estates and
industrial parks across the island. By the mid to late 1990s, food courts
were firmly established in Singapore. A few food court operators also
began to set up food courts with unique themes to provide a more varied
dining experience for their customers. Food court operator Kopitiam, for
example, set up a jungle-themed food court at Plaza Singapura shopping
mall along Orchard Road in 1998. Food courts that serve halal food also
started during this period with the opening of the first all-halal food court,
the Banquet Food Court at Jurong Point Shopping Centre, in 1999.
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1.3 Characteristics and Advantage

Food courts consist of a number of vendors at food stalls or service
counters. Meals are ordered at one of the vendors and then carried to
a common dining area. The food may also be ordered as takeout for
consumption at another location, such as home or work. Food courts may
also have shops which sell prepared meals for consumers to take home
and reheat, making the food court a daily stop for some.”

Food is usually eaten with plastic cutlery, and sporks are sometimes used
to avoid the necessity of providing both forks and spoons. There are
exceptions: Carrefour Laval requires its food court tenants to use solid
dinnerware and cutlery which it provides.®

The open display style of food provides easy access for customers
to select their favourite food and increase interactive communication
between tenants and customers. In addition, customers can select
different kinds of food and combine them togeter to enjoy, the fun of
which cannot be experienced in common restaurants. Moreover, the
specific locaiton (in shopping mall, airport and school) ensures a stable
amount of customers, which can bring favourable income.

1.4 Food Courts in Different Regions

1.4.1 In European and American Countries

Typical North American and European food courts have mostly fast-
food chains such as McDonald's and Sbarro, with perhaps a few smaller
private vendors. Cuisines and choices are varied, with larger food courts
offering more global choices.

In the United Kingdom, the number of food courts has risen dramatically
in the last 10 years, patterned to a large extent on the North American
approach of grouping food-service operators around communal seating
areas.
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"This country has gone in for food courts in a big way: There are over
200 in the U.K. now," said Derek Barker, managing director of Haskoll &
Co., architects and design consultants with an international clientele in
England and continental Europe. He cited the advent of Sunday shopping
in the United Kingdom as an important factor in boosting the food-service
element in shopping centres.

As in the United States, Britain's food courts have moved away from
mom-and-pop independent operators to a high proportion of branded fast-
food outlets, with North American names such as Pizza Hut, McDonald's
and Burger King prominent among other branded banners. Also following
a U.S. trend, the last three to four years have seen a move to single
operator management, in which it is contracted out, so that centres can
deal with one, rather than a host of food providers, Mr. Barker said.

Food courts have been slower to take off in continental Europe than in
the United Kingdom, said Haskoll's Mr. Barker, "but in recent years many
of the shopping centres have followed the U.K. and American pattern of
food court development.”

The number of food courts on the Continent is definitely growing, yet
acceptance is uneven because of cultural differences, said Philippe
Ganier, secretary-general of ICSC Europe, who took up that post last
year after a lengthy career in shopping centre development.

The food court is less successful in the Mediterranean countries —
France, Spain and Italy — because mealtimes there are regarded as an
event to be lingered over at home or in a restaurant, not an occasion for
grabbing a quick bite, he pointed out. Extensive lunch breaks in Southern
Europe permit a leisurely midday meal on workdays, and many people go
home for lunch.

"The principle of the food court with a common seating area is popular in
the Anglo-Saxon countries — in the U.K. and in Germany, in Holland and
Northern Europe," said Mr. Ganier.

B . B35 (Derek Barker ) , #fHrRlEMI&IT
BiHEPRAE (Haskoll & Co., HEFBEEEF

BOMER ) ¥E5ES, SREN. “#XE, XR
B3 TRRERR, BRREEERE 200 K. "
fiiRigt, FEBWHEIMHAXESRHET WY+
AXRT BNER.
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"But in the Latin countries they are not very popular. You find them mostly
in tourist areas. For example, the Louvre has a food court like in the U.K.
because there are a lot of Anglo-Saxon visitors there," he continued.

In addition to the classic North American food court configuration,
Europe's shopping centres have evolved distinctive forms of their own.
Many European centres opt for a “café cluster” of adjacent restaurant
and fast-food units with no common seating area. Each has its own
dedicated seating which sometimes spills over into the mall concourse
area.

Another alternative to the U.S.-style food court is the fresh food market
combined with sit-down service.

"Food courts in Germany have always been more like gourmet markets,
with a bakery, a butcher, a greengrocer and possibly even a fishmonger,"
said Barbara Walzel, president of Shopping Centres & Retail Relations, a
retail consultancy in Disseldorf, Germany.
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Food court boasting “cafe cluster™ style
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