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LT EE
F3F=
Receiving Customers

BSME

»Lead-in S SA

LR HRE NP, HHFE F— )%, 8% R %P4, 4o “Good morning/afternoon,
sir/madam.” (A /%%, F B3/ FTH4) XM S RTH Y e44L7 . 37487 2 1LEra
£, BESBREEBGE—F, BRREREALAANEBROTLE, ERXARLE
HEA—F, H—7F “Mayl help you?” & “What can I do for you?” fE3EiFE %0, £
B R — 2B LA AL, OB AR B &A1, REF Bt X 8. BFR
/A “Would you like to buy...?” 3 “How do you like this, sir/madam?” 4] 5] B & ) W) 3%
ER, TRt f i,

» Sample Dialogues {B{57%4iE

T Deatogue 1

A lady customer is looking at the garments in the shop. The

salesclerk is talking with her.

(C = Customer S = Salesclerk)

S:  Good morning, madam. May I help you?

C: No, but I am just looking.

S:  Oh, well, please take your time and let me know if you need
any help.

C: Thank you.

(A _few minutes later)

C: Excuse me, may | see this red garment?

S:  Certainly, let me take it out of the showcase. This new arrival is excellent and the style is

smart.



@ FHE NS REDE

C: What’s this coat made out of?

S:  Itis pure wool.

C: 1 like the style. But do you have any other colors in this style?
S:  Yes. How do you like this violet one, madam?

C:  Very nice. May I try it on?

S:  Please do, the fitting room is over there.

(Later)

S: How is it, madam?

C: Itis a little bit too large for me.

S: Do you want to try a smaller one?

C: OK.

(Later)

S: How does it fit?

C:  This is a good fit. I want it. How much is it?

S: Itis 1,100 yuan. Do you want anything else?

' No, thanks.

S:  Thank you. Have a nice day and please come again.

“*New Words and Phrases &R HI5EE

garment ['gaiment] n. Kk, sk violet ['vaiolit] adj./n. 2% £ {a([1)
showease ['Jaukeis] n. BEFEFRSIME fit [fit) ve/n. &EE, &

excellent ['eksalont] adj. WAEFI), 75K new arrival FE| Y

style [stail] n. 3K\ try on W%, WA

smart [sma:t] adj. NN, B fitting room iXA<[A]

wool [wul] n. 26

“SEFX
—fadk EAEFELARE, TR ELFHTE.

=M% S = &L}

S: B b, b, BHARIERGTE?

C: AH, BRAEMEES.

St MR, EFH, VERAEE, WIRFEERD, EEFR.

C: .

(LA )

C: XA, TTUE G shgEng?

St UK, RIS N BEESHE T Ok, X RO R AL, T HRREN &,
C: XAMERAT A2

S IXREACEBN.

C: BREHEA K, AR [ A g 2

'
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St A, BRAXMEY ZOAKNEAR, K17
C: AREF, FaT Bty ?

S iR, IR MAEIRL.

(#)7)

St ke, fafghnf?

C: HEAKKT.

S: AR S ?

C: W

(#7)

S: K/MEIEN?

C: XHREH, RME, K2

St 1100 JG. BT E RN ?

C: AT, .

St WA, BEATRIRE R, JRE DGR .

/]

A

P

S Deatsgue 2

Ann has entered a department store. She wants to buy a pair of shoes for herself. The clerks

in the store are providing some help to her.

(€=

S1:
C:
Si:

C:

(At the shoes counter)

S2:
C:
S2:
C:

S2:

C:
S2:

Customer S1 = Salesclerk 1 S2 = Salesclerk 2)
Welcome to our shop. Do you need any help?

You know I am a stranger here; I don’t know where the shoes’ counter is?
Ah, it is just on the third floor and you can take the elevator
at the end of the corridor.

Thank you very much.

What can [ show you, miss?

I’d like to buy a pair of leather shoes.

Do you want high heels or low heels?

High heels. This kind of style, please.

OK. What’s your size, miss?

Size 36.

Just a moment, please‘. .. I’'m sorry, but we have run out of
size 36. Would you like this style, instead?

Umm... Not bad, but I still prefer that pair. Are you likely to be getting any more in?

: We will get a supply in three days. Would you like to come again later?

OK, thank you.

2: You are welcome.
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< New Words and Phrases &£ @HE1E

stranger ['streindze] n. ZMBA; FAEAN instead [in'sted] adv. 1%, Tt
counter [kaunte] n. fi& prefer [prifa:] ve. TIEGERE): EHENK
floor [flo:] n. #)Z supply [se'plai] n. {55, LRV
clevator [eliveita] n. HLES high heel #ER

corridor [korido:] n. AN low heel {EER

leather [leda] n. J, M# run out of 58, M7

*SEFEX

AR —RARPELRAOTE—REET. LT LT IEAE A MRER ).
(C=m% Sl=7a&dkjiil S2="=2%Ri2)

St: XA, BEeA EBETS?

C:o BAFIX A, ANREEEFHE S AR ?

Ste W, e =8, RnT DLARGE RS Sk B HLBR B2k,
. .

(HEH T E4)

S2: BMFLA AW, NH?

C: FRARCE— XU .

S2: AR S PR )R KR ) ?

C: o R, BRAEHXFARE.

S2: WM. MUY, /NE?

C: 3604,
S2: TR AG e FLHUIK, 36 TOEEBRANIEAF DT . XAk AT ?
Co Moo SRR, (RRIRIFEUI . AT 2 50 2

S2: WAERELVN . B LR KA L2
C: UF, .
S2: AN&ER.

§§Zhd@w¢5

Jack is a tourist from America and he is looking for some souvenirs at a gift shop.
(C =Jack S = Salesclerk)

S:  Good afternoon, sir. Do you want to see anything?

C: Yes, I am looking for some souvenirs. I am coming back to my home
country tomorrow and I need to buy some presents for my friends.

We have a great variety of souvenirs. What do you want?

Arts and crafts, Chinese porcelains, landscape painting, etc.

w AW

OK. I’d like to show you around.




)15 5 —  Receiving Customers 3150l %

C: Thank you.
My pleasure.

S:  Just have a look at these cloisonné items. Cloisonné is traditional work of art that originated
in China and its making involves a complicated process.
C:  Yeah, they are indeed works of art. Can you show me that vase?

St Yes, sir, here you are. These cloisonné vases sell well. Every day hundreds of people are
coming in for them.

C:  How much does it cost?

S: 1,600 yuan.

C: Oh, itis too expensive. Can you show me something of a lower price?

S:

How do you like this porcelain teacup with Chinese paintings on it? The price of it is

quite reasonable. It is only 420 yuan and the design is special.

C:  They look nice. But I think it is a bit too small, and I don’t know whether my friends will
like it. Let me think it over. Thank you.

S: You are welcome.

“*New Words and Phrases & RHEIE

tourist [tuarist] n. iR{TH, MHAE complicated ['komplikeitid] adj. 5241
souvenir ['suivenia] n. Z& process ['prouses] n. ¥, FiF
variety [va'raiati] n. fhFP, Fp indeed [in'di:d] adv. [¥Tff, 55

art [ait] n. 2R, FEAR vase [va:z] n. {eifli

craft [kra:ft]n. TZ, F& expensive [iks'pensiv] adj. &t
porcelain ['po:slin] n. %, &&% teacup ['tizkap] n. M

landscape [leendskeip] n. K5, Htff reasonable ['ri:zzanabl] adj. &L
painting ['peintin] n. i, design [di'zain] ve./n. FE, Wil
cloisonné [kiwa:'zonei] n. 5t48 15 originate in &JE T

traditional [tre'dif enal] adj. 144K think over {f 4% &

involve [in'volv] ve. ¥ K, &

*SEFFEX

RAR—ALEBHE, EE—RILBEILE —ELAR,

(C BRE S = i)

T, . BT S A?

PATA &M WREMERIET, &,U\Q’\HHEﬂ];kﬂM%L%
B &SN L SN BT A

T o E R AR AN LK A

iljr'Ei’J P IEAE I B 5

TRIRSERE R 1B -

2L 0w
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W”@ﬁﬁwﬁ*l IR &R B A
i H v ks

C: B EERWESE, HEENT sl BAIERKNIOEE S

A
S: AER.

o SR WRIE T HIEL T2, SWEN BN RN T 2.

St A AR

C: AT SR, RAES A B AL ?

S: CMARTETLL. S, A, IXUERERERMRRY, REAA A AR K
C: EANZE?

S: 1600 JGo

C: Bk, K7T. BRAREE LEEHANT?

S5:

FE? XM IO A A 268, HE 420 g,

W R,

=» More Related Words, Expressions and Sentences {§%i3;C{19%

** Useful Words and Expressions 3 Fia3C

brand [breend] n. FEikx, M
cash [kee[]n. M4,
cashier [kee'[ia] n. WUR 51
change [tfeind3] ve./n. 842,
check [tfek] n. 35

favorite [feiverit] adj. =XK1

import ['impo:t] n/ve. FECIRG & 260, A
material [ma'tisrial] n. #%}, [k}
measurement [mezamant] n. &

medium ['mitdjem] adj. 511 PR
order ['oida] vt./n. 1T, il 1TH

“+Useful Sentences & FHA &

pattern ['paetan] n. FE:; FEFE, EE
purchase ['pa:t[as] v./n. WK/ F R P
size [saiz] n. K/, KA

tight [tait] adj. &1

workmanship ['wa:kman.[ip] n. T
wrap [reep] ve. fi3e

business hour B[]

in stock JEAF

out of stock B 5%

price tag B FR%E

pure cotion i

1. Is there anything I can do for you? 114 3% G R 857 10 ?
2. The paying counter is over there. Just follow the arrow. {-JKACEARL, HFHHTHE Sk 7

I 2 BT
3. Please take you time. 512125 .

4. The dress of this colour is not available now. X FfEi {7 (14 AR IR AE B
5. We have got a wide selection of table wine. Which brand do you want? A/ 1iX JLF &k

FEW, AT ?

6. The boutique is on the forth floor where you can buy some nice arts, crafts and souvenirs.

K EAEDURE, Rn] DAZEAR B L 3 — LR e RS . T2 ML M.




