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The Makl ng of 'rhe Facebook Movue.
A TIME Roundfable

CBHC) BFUNTRETE R E I A REJ—RIFIEN KIS

There are a lot of reasons, pretty good ones, why Aaron Sorkin and David
Fincher might have chosen not to make The Social Network. For example, it’s a
movie about a website. Or to be specific, it’s a movie about the creation of a
website, Facebook, and how founder Mark Zuckerberg was sued by Eduardo
Saverin, his best friend and the company’s original CFO, and separately by
three Harvard classmates who claimed he stole their idea.

Also, the events in question are only a few years old and are still in dispute.
Zuckerberg, a programming genius with famously limited social skills, isn’t an
especially relatable character. Sorkin ( The West Wing) and Fincher ( Zodiac)
are powerfully idiosyncratic talents who’d never worked together before. And a
lot of the action consists of kids typing at computers and lawyers sitting around
tables.

TIME: What made you decide that this was the story you wanted to tell
right now?

Sorkin: What came to me was a 14-page book proposal that Ben Mezrich
[ author of The Accidental Billionaires, on which the movie is loosely based ]
had written for his publisher. I read it, and I said yes very quickly, faster than
I’ve ever said yes to anything.

| read it, and | said yes very quickly, faster than I've ever said yes to

anything. REiTXAS, fiEMRENEEFAR, ttﬁﬂﬁﬁ%ﬁ‘gﬂﬂ
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It really didn’t have much at all to do with Facebook itself. 1 wasn’t on
Facebook. I don’t spend a lot of time on the Internet, and social networking
wasn’t really part of my life. But the story itself! There are elements of it that
are as old as storytelling: friendship and loyalty, class, jealousy, betrayal — all
those kinds of things that were being written about 4, 000 years ago. It struck me
as a great big classic story. And those classic elements were being applied to
something incredibly contemporary.

It really didn’'t have much at all to do with Facebook itself. | wasn’t on
Facebook. | don't spend a lot of time on the Internet, and social
networking wasn't really part of my life. XERFIIEN A SEE L /D%
o BALIREN, BRASHRZEE LN, EBRMNEREFHIIED

HARMRZ, R

TIME: It’s almost like a Greek myth. There’s something tragic about
Zuckerberg. He created a new kind of personal connection for everybody else,
and yet he cannot himself connect with other people.

Fincher: That was the thing that fascinated us in doing the research about
Zuckerberg. I think in a weird way his inability to connect with those next to
him — who better to have invented this technology than somebody who needs it?
I hope that people understand that I have an enormous amount of empathy for
Mark Zuckerberg. I know what it is to be in a room, as a 21-year-old, with a
bunch of grownups. You’re hawking your wares, and they’re all looking at you
like, “Isn’t it cute how passionate he is?” So I really understood his frustration.

TIME: It must have been a challenge to make the computer stuff visually
exciting — people hunched over keyboards.

Fincher: You show shots of someone typing that are as short as you can
possibly make them. But it was interestingly contextualized, in that here’s
somebody hard at work with the fabric of the outside world, and here’s his
fantasy of what the outside world is going through. So you could ping-pong
back and forth between those two ideas. But part of it is a fantasy. It extends to
the casting of Justin Timberlake. A lot of people said, “ That's not who
[ Napster’s co-founder | Sean Parker is. ” And I kept fighting for this. It doesn’t
matter who Sean Parker is; this character of Zuckerberg has to see him as this.
He’s got to see him as the guy who’s got it wired.

[0t
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It’s not just about the people involved. It’s the people involved showing us a
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bigger truth about the last seven years, and a bigger truth about what it is to be
youthful and have a dream and enthusiasm, and how once money gets injected
into something it tears up the fabric of all of those idealistic good intentions.

TIME: 1t’s a balancing to act with the Zuckerberg character. At the
beginning of the movie, he’s not really all that likable.

Sorkin: I think he spends the first hour and 55 minutes of the movie being
an antihero and the last five minutes of the movie being a tragic hero. And I
know that by the end of the movie, I kind of want to give him a hug, and I think
that people are going to feel that way too.

I also think that we understand, pretty quickly, how he got there. He’s 19
years old for most of the movie, and if you're somebody who has spent so much
time with your nose pressed up against the window of social life, who has been
told that you’re a loser over and over — I have a hunch we all get told that we’re
a loser, and how healthy you are as an adult depends on how much you believed it
when you were growing up.

TIME: What kind of research did you do to create Zuckerberg’s character?

Sorkin: [ Producer] Scott Rudin made as aggressive an effort as you can
make to get the cooperation of Mark and of Facebook. In the end, they decided
not to participate, which is easy to understand. And to be honest with you, I'm
grateful that it worked out that way. I wouldn’t want the movie to be perceived
as a Facebook production. I was able to meet with, speak with and e-mail with a
number of the principals. It was all on the condition of anonymity, so I can’t get
too far into that. ;

TIME: Did you know from the start that you wanted Jesse Eisenberg for the
part?

Fincher: We saw a lot of people, and one day I got a clip from Jesse’s man-
ager of him doing the first scene in the movie, and Aaron and I were working,
and I said, “Come here, you've got to see this.” I mean, it’s not Mark
Zuckerberg. Mark Zuckerberg in none of the file footage that I've found talks
anywhere near that fast or has that kind of facility. But it was the perfect
representation of the character.

TIME: Mezrich’s book was criticized for being too sympathetic to co-
founder Eduardo Saverin. Did you worry about that?

hunch n. FiUX,
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footage n.
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Sorkin: There were a number of different versions of the truth coming from
three or four or five people. And rather than pick one and dramatize that, I
~ wanted to dramatize the fact that there are three or four or five different versions
of the truth. Everybody has his own version, and everybody is right, and
everybody is wrong.

And rather than pick one and dramatize that, | wanted to dramatize the
fact that there are three or four or five different versions of the truth. 3%
TASKEE— A AMERIFR—F, RERBBEXNEL. XF—

THESE=M. OFM=zAHAENIEZE. .
MEATRESE =M. OF=AMAREHIRE TS " ranslation

Fincher: And when you really get down in it, when I'm directing a scene
where there’re four people on this side of the table and there’re four people on
that side, when I’'m talking to people over here, I'm saying, “Look at that little
‘asshole! Look what he’s done to you! You gave him the germ of this thing, and
he fleeced you!” And on the other side, I'm going, “Look at these privileged,
entitled guys who couldn’t even begin‘ to conceive of what it actéally took. If not
for you, there isn’t $ 15 billion or $ 25 billion to divide!”

TIME: Last question —Does this movie mean that Hollywood is catching
up to the galloping digitization of our daily lives? Doing things on Facebook,
friending people, checking your news feed — these are so much a part of our
daily routines now. But I don’t think I've ever seen them on screen before.

Sorkin: David did kind of a cool thing: it’s not indicated in the script that
this is the way it should be, but it’s not until the last scene, when Mark himself
goes onto Facebook, that we see the logo, that we see a Facebook page.

Fincher: You're talking about something so ubiquitous. It was like — you
know, look, we’re not making a Linda Blair roller-disco movie. We’re not here to
capitalize on Facebook.

TIME: So is the sequel the Twitter movie? Am I the 18th person to make
that joke?

Sorkin: It’s not a joke anymore. I just read yesterday, they're making a
movie about the guys who invented Google.

germ n. FRRR - 4h3F
fleece v. BCVE, RiHl
convince of %48,
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galloping adj. "¢iR%
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KFC’s Colonel Sanders: He Was Real,
Not Just an Icon
AN EBBR: EXHNERENBAREBIT LK

When I read last week that a majority of Americans ages 18 to 25 didn’t icon n. 18/&,
know who Colonel Sanders was, I was shocked. According to USA Today, 61% EENR
of respondents didn’t know who the guy with the beard in the KFC logo was.  respondent n.
What? They don’t know who the most famous chicken icon in the world is? A 2iH#H
face that says “fried chicken” to hungry people from China to Peru?

For anyone who grew up in America in the second half of the 20th century,
the Colonel was a true icon. You didn’t need to be able to read to know who he
was; you didn’t even need to watch TV. Anyone who drove a mile in any
direction would see his beaming, grandfatherly visage and white suit and know visage n. %,
that Kentucky Fried Chicken could be found there. Maybe not everybody knew  4h&
that he was the chain’s founder or remembered his TV commercials from the commercial n.
’60s and ’70s, when he talked about how each piece was dipped in an “egg @Y/ &
warsh” before frying. But, at least, they knew he was real. Half of the young
adults in the survey, which was ordered up by the chain, assumed that he was
the creation of KFC, rather than the other way around.

.. assumed that he was the creat‘on of KFC rather than the other way
around wﬁﬁf&%ﬁ'fﬁﬁ& ﬁﬁiﬁﬁ‘%&%ﬁ?ﬁfzo

I find this very disturbing. And not because I'm in the process of writing a
book about Colonel Sanders. I don’t expect anybody under 25 to read it — or
anybody else, for that matter. But it hurts me as an American to think that so
many people lack such a basic piece of cultural information. I mean, it’s one thing
to not know who Thomas Jefferson was or when the Vietnam War ended. College

6



KFC's Colonel Sanders: He Was Real, Not Just an.lcon
TEUVRIBIR. HRO SRR AR L&

professors brace themselves for the ignorance of their charges and, in fact, have
a good laugh about it every year, when two academics in Wisconsin circulate,
with much fanfare, a list of how much the incoming freshmen don’t know.

But by not knowing that Harland David Sanders was an actual man, who
lived an actual life, people miss out on more than they might imagine. For one
thing, the Colonel wasn’t just a fast-food baron who represented his company on
TV, the way Dave Thomas (a Sanders’ protégé) later did. Sanders was the
living embodiment of what his food supposedly stood for. His white suit wasn’t
the invention of a marketing committee; he wore it every day and was never seen
in public for the last 20 years of his life in anything else. (He had a heavy wool
one for winter and a lighter cotton one for summer. ) He was a failure who got
fired from a dozen jobs before starting his restaurant, and then failed at that when
he went out of business and found himself broke at the age of 65. He drove
around in a Cadillac with his face painted on the side before anybody knew who
he was, pleading with the owners of run-down diners to use his recipe and give
him a nickel commission on each chicken. He slept in the back of the car and
made handshake deals. His first marriage was a difficult one, so he divorced his
wife after 39 years. (Hfs second marriage was much happier. ) He once shot a
man in a gun battle, but was never charged as the other guy started it. He was a
lawyer who once assaulted his own client in court. He was indeed a Kentucky
Colonel, an honorary title given to him by not one but two governors. He was a
Rotarian and a Presbyterian, and he deserves to be remembered at least for
having a verifiable existence.

For one thing, the Colonel wasn't just a fast-food baron who represen-
ted his company on TV, the way Dave Thomas (a Sanders’ protégé)
later did. Sanders was the living embodiment of what his food suppos-
edly stood for. —J51, REATERHFFRRE - LS (REHAN
&) EREEIBEE, MIREBU ELRRAQINRBILRZ, RESH

EEEMmABNFERAENEI,

O HALRBRAGRKBGONTHA R LG ERAEL AR, AHBRLAAREELRS
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But after he died, at the age of 90 in 1980, his image was up for grabs.
By the 1980s, the Old South was not the most appealing image for a national
chain. Nor was fried chicken any longer the perfect food to feed your family in a
time when calorie-counting and healthy choices were already becoming
omnipresent concerns. The Colonel was for a time even transformed into a frisky
cartoon character who danced around, dunked basketballs and affected hip-hop
lingo when he wasn’t plugging Pokémon toys. Later, perhaps in a fit of

e
y bcn\t“‘:c <‘A‘k"

Since the Colonel’s death, his company has changed its name, dropping
Kentucky Fried Chicken for the more generic and unthreatening initials KFC,
even going so far as to suggest that the letters stood for “ Kitchen Fresh
‘Chicken”. Nobody was fooled. Frequently KFC has wanted to shift its identity
to something more in keeping with the times, but it is yoked to the Colonel and
his fried legacy. And its inability to change is, in fact, the best thing about it.
There is no “original recipe” for McDonald’s; that company can change the way
it makes burgers tomorrow, just like it has in the past. The food at Taco Bell
doesn’t reference any particular place or time; there’s nobody to recognize, no
frame of reference to miss. Many KFC franchisees, particularly in the South,
wish that Yum! Brands, KFC’s parent, would see that, and these franchiseesfeel
so strongly about the matter that they have sued KFC. They feel that KFC’S
rebranding efforts hurt the brand, and couldn’t care less if the chain’s core
product is “relevant” , as KFC puts it.

up for grabs
HATE, 5
Hrimod

franchisee n.
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Frequently KFC has wanted to shift its identity to something more in
keeping with the times, but it is yoked to the Colonel and his fried
legacy. KFC AR IE—RBARRASHAEE Fib SRR, BERH
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