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With the deepening of reform and opening up in a comprehensive way since
1980s, Chinese artistic design has also experienced profound changes in ideas,
functions and creation. An increasing number of new subjects., new concepts
are integrated, which has a positive effect on China's economic and social
developments. Under the background of globalization, Chinese artistic design is
becoming an important part of the international artistic design.

The most obvious characteristic of artistic design is applicability. It creatively
changes the way of life in order to provide a possible new life for human
beings. Artistic design aims to make people find more valuable and of high
quality forms of survival, whether applied to business activities for information
delivery or applied to the way of act in daily life. It can make life simpler,
more comfortable, natural and efficient, which is also the ultimate goal of artistic
design. The ultimate manifestations of artistic design are excellent products, which
we can fully feel from Steve Jobaloney and his “Apple” products. Taking
serving consumers as the ultimate goal, Jobs creates subversive and pioneering
design activities to achieve his dream—change the world, and accordingly changes
the way of act of modern people. It indeed works. A good work of art can touch
the world, while a good artistic design product can change the world. That’ s
the difference.

This set of Design and Application boasts the forward—looking teaching
research results compiled based on the reality by a dozen design elites from top
colleges and universities across China. It is an indispensible reference book for
teaching for colleges and universities which have set up design disciplines. This
series is named as Application and Design, targeting at emphasizing the utility

function of artistic design. However, artistic design, as a boundary science
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integrating technology and art, its artistic connotation and technical method
definitely permeate into the whole process of application design. Therefore, the
purpose of this series is to integrate applicability, artistry, and technology into
a complete one. This series includes thirty kinds of books relating to application
and design, from the traditional visual communication design, architectural
design, landscape design, environmental space design, industrial design, costume
design to recently developed artistic design categories such as computer graphic
design, information design, creation VI design, hand—drawn POP advertisement
design. Each of the books mainly elaborates the basic theory and knowledge on
artistic design, emphasizes the basic training of design method and technigue,
focused on the cultivation of thinking ability for artistic design and introduces
the development trend of artistic design at home and aboard. In addition, a large
number of first—class artistic design cases and pictures are illustrated for each
book. We sincerely hope readers, through the study of this series, can further
improve their basic quality and innovation ability for artistic design and create
excellent design works to meet people’ s spiritual and material need for artistic
design and ultimately provide a more modern and beautiful living environment and

lifestyle for human beings.
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